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Cans by Paul Revere, Recently Discovered and Exhibited in New York 
(See Text on Page 45) 
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| originals and Reproductions of Russian Goldsmiths’ Work 
and Enamels in the Victoria and Albert 
Museum, London 





By Cyril G, E, Bunt 

















(Continued from issue of April 15) 


§° early as the 12th century the Russian 
enamelers understood the difficult technique 
of cloisonné. Examples of this early period 
exist exhibiting all the freshness of coloring 
they originally possessed. 

For the finest specimens of Russian enam- 
els, however, we must look to the I6th and 
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Fic. 3-—CA NDLESTIC K OF CLOISONNE ENAMEL 


OF THE 17TH CENTURY 


7th centuries. The first Tsar, Ivan IV 
(1533-84), is said to have been especially 
lond of this art and doubtless helped to 
wards its renaissance. 

From the pitch of excellence attained at 
this period it has scarcely since deteriorated 
Never has it lost that elusive something 
which, seemingly, is inherent in its very sub- 
stance. It has characteristics which make 
it not only easily recognizable but which 
take firm hold upon the artistic sense. 

The greater part of Russian work follows 
the cloisonné technique, but champlevé is 
hot really infrequent and painted enamel is 
by no means rare. The cloisons are gen- 
erally of filigree metal and indeed a special 


variety, known as skan, is a kind of enam- 
eled filigree, often very minute and beauti- 
ful. In even the best Russian work the 
enamel is often slightly lower than’ the 
cloisons and often somewhat concave, thus 
giving an archaic appearance which is, to 
an extent, characteristic. 

Champlevé was known in Russia at least 
as early as the barbarous epoch (first to 
fifth centuries), a fact that is most inter- 
esting, for the revival of this technique did 
not ‘occur until the 11th century of our era. 
A kind of pseudo-champlevé is noticed in 
some later work in which the design is 
formed by molded cloisons. 

Painted enamels were known at least as 
early as the 17th century and may have been 
introduced from Italy in the early years 
when many Italian artists worked in Mos- 
cow. The technique is not unlike that of 
Limoges. 

Speaking generally the most frequent orna- 
mental motives carried out in these enamels 
are diapers, geometric and floral, conven- 
tional leaf forms’ and the like. But the 
Slavic imagination. introduces into such de- 
signs a wealth of variety and richness of 
detail. One finds animals, birds and myth- 
ical monsters are introduced often in great 
profusion. But floral designs are most com 
mon, especially on jewelry, and whether it 
is a simple bordering or a background to 
scrolled medallions or figures they are al 
ways charming. 

It is true that Russian work lacks some 
of the fineness of the best Byzantine work, 
hut much of it is redeemed by its barbaric 
magnificence. At times, however, the colors 
are quiet and sober, certain tone combina- 
tions being apparently traditional. Dark 
green and white frequently go together ; 
dark green, yellow and a deep, warm red 
are also characteristic; .while a distinctive 
touch is frequently given by the use of a 
pinky-white tint. 

Although a great number of beautiful 
specimens are still extant in Russia, yet ex- 
amples are not so frequent in our museums 
as to allow them to be appreciated at their 
undoubted worth. The cream of the Russian 
examples is known to most only through the 
monumental work on “The Antiquities of 
the Russian Empire,” and the beautiful set 
of Martinov drawings at the Victoria and 
Albert Museum. But the latter museum has 
a number of really good examples, many of 
them being ikons and other ecclesiastical 
pieces. One of the finest is perhaps a small 


polyptich in a silver-gilt case enameled im 
excellent filigree cloisonné of the 17th cen- 
tury. Two or three other pieces of out- 
standing interest are grouped in one case. 
The large chandelier illustrated on page 45 
(Fig. 5) is of copper, decorated with floral 
and diaper designs in cloisonné enamel of 
yellow and blue (in two shades) on a white 
ground. The oval links of the three chains, 
the corona and the 10 candle sockets are 

















l*'1G. 4—REPLIVA OF TALL SILVER CANDLESTICK 
MADE IN 1720 


all likewise enameled. It is a good specimen 
of larger work of the second half of the 
17th century. 

Some very splendid examples of enameled 
bookbinding exist in the monasteries of 
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Russia and quite a good example of the 
ith century is to be seen at South Ken- 
ington, as well as several replicas of such 
pieces as the copy of the gospels given by 
Tsar Mikhail in 1632 to the Troitsa mona- 
gry. It has covers of gold elaborately re- 
poussé with fine enamel work set with many 
precious stones. Another piece worth notice 
is the candlestick illustrated in Fig. 3 page 43. 
The standard of copper rests on a circular 
jase and supports two branches. It is sur- 
mounted by a ball above which is the Rus- 


jan eagle. It has a rather uncommon floral 


— 

















f'IG. J—CANDELABRA OF CLOISONNE ENAMEL, 
LATE 17TH CENTURY WORK 


design carried out in cloisonné enamel of 
yellow and deep, rich blue. 

_ One small piece of painted enamel there, 
1S also a plate of opaque, white enamel with 
plied decoration in translucent colored 
tnamels over metal foil. This applied deco- 
ration consists of separate floral sprays one 
of which is set in each of the lobed joints 
of the plaque, 

Fortunately for the student the Victoria 
and Albert Museum has not only some real 
g00d examples of actual goldsmiths’ work 
but also many electrotype reproductions of 
the best Russian work. These pieces have all 
the artistic value of the originals. Among 
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those of ecclesiastical use may be mentioned 
pastoral staves (fan-shaped) of the Patri- 
archs, cyosses, cups, censers, candlesticks 
and so ferth. Among those of secular use 
there are many fine bratini (cups), kovski 
(ladles), ewers and bowls. 

We illustrate a refined candlestick (Fig. 
4), the original of silver the beauty of 
which is enhanced by the decorative scheme 
of acanthus with which it is adorned. The 
knobs are ornamented with applied cut work 
bosses and colars engraved with strapwork 
and cartouches, embossed cherub heads and 
garlands. Its date is 1725. : 

Among the smaller secular pieces is the 
17th century ewer illustrated in Fig. 6. This 
decorative piece, an electrotype of which is 
to be seen at South Kensington was, like the 
tall candlesticks, in the Patriarchal Treasury 
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Two Silver Mugs or Cans Made by 
Paul Revere Come to Light 





HE work of Paul Revere as a silver- 
smith is always of interest to those who 
are familiar with this Revolutionary patriot’s 
craftsmanship. Many of his products are 
now in museums or private collections of 
colonial silverware and always evoke interest. 


The two silver cans shown on the front 
page of this week’s issue of THE JEWELERS’ 
CIRCULAR recently came to light and were 
purchased by Beyer & Rohrbach, 21 Maiden 
Lane, New York. 

They are beautiful specimens of Paul 
Revere’s handiwork, stand six and one-half 
inches high, have curved bodies, scroll 
handles, rounded bottoms, and splayed bases. 




















l*IG. 6—RUSSIAN EWER, 17TH CENTURY 


at Moscow, and was ot silver gilt. The past 
tense is used because it is supposed that the 
whole of the fine Treasury silver of the 
Patriarchs was looted in the first revolution. 
If this is indeed the fact then these replicas 
are of utmost value as a record of the orig- 
inals. The jug, finely chased, has an in- 
scription which tells that it was “the Bocal 
of the Esquire and Boyar Demetrius Ivan- 
ovich Godownov” and was “given to the 
Princess Helen Ivanovna in order that she 
might drink his health. 

Many another really fine piece of gold or 
silversmiths’ work might be mentioned, rep- 
licas of which may be seen in London, if 
one cannot get so far as Russia. But suffi- 
cient has perhaps been said to show how 
well worth studying Russian work is, wheth- 
er one is merely searching for knowledge or 
inspiration as a designer. 








The Swiss-American Jewelry & Watch 
Supply Co., 37 Forsyth St., New York city, 
has filed a voluntary petition in bankruptcy. 
The assets are $5,000 and liabilities $11,637. 


They are practically duplicates, and being 
duplicates enhances their value. Pairs of 
these cups or cans are seldom seen. Occa- 
sionally one will be on the market and even 
that brings an unusual price. 

The cans shown in the illustrations are 
engraved “C. B. H.” and were originally the 
property of Calib Brooks Hall, Bucksport, 
Me. Through the Brooks family Calib 
Brooks Hall was connected with the late 
Bishop Phillip Brooks, of Boston. Their 
daughter Clarissa May Hall Willis lived at 
Portland, Me., and was connected with the 
family of Louisa May Alcott, the well known 
authoress, and the Willis family of Portland, 
Me., and contemporary and friendly with 
the old Chickering and Longfellow families. 
The cups were exhibited last week, first at 
the store of L. E. Waterman Co., 189 
sroadway, and later at the International 
Silver Co., 7-17 Maiden Lane, in New 
York. 








A new jewelry shop has been opened by 
Maxwell I. Fournier, 15010 Detroit Ave., 
Lakewood, O. 
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NOVELTIES THAT 


It is easy to sell cheap pearl novelties—- 
but is it wise? Flashy trash quickly 
loses its charm for the customer—and 
the customer never comes back. On 
the other hand, a novelty of real quality 
permanently pleases, because it is 








Style 402 


Choker of square pearl beads, 
in various soft colors, separated 
by small pearls. Can also be had 


in round colored pearls. Fitted 
with an appropriately colored 
stone clasp. Complete in a grey 
leatherette case. 


$Q.25 


Subject to Jewelers’ Circular Key 








REG.U.S PAF OFF. 


PERMANENTLY PLEASE 


intrinsically beautiful. REGENT PEARL 
Novelties are of this character. They 
create good will instead of destroying 
it. They win new customers instead of 
losing old ones. Write us or your job- 
ber for samples and prices. 


Retailers of REGENT PEARLS are assisted in their 
sales efforts by window display cards, printed 
literature, newspaper cuts and other advertis- 


ing helps. 


Write for particulars about our 


current Pearls-for-Birthdays campaign. 


REGENT PEARLS BEAR THE GUARANTEE OF 


ALBERT LORSCH & CO,inc 


Providence, R. I. 





Se Main Offices and Salesrooms: Lorsch Bldg. PACIFIC COAST: LEE & KIERSKI 

e Your 35-39 Maiden Lane, New York 704 Market Street, San Francisco, Cal. a 
Jobber— Uptown Salesrooms: 24-26 West 36th St. a Sey ee een eee 
OR SEE US Branch Office: 131 Washington Street CANADA: P. W. ELLIS & CO., LTD. 


31-37 Wellington Street, East Toronto, Can. 
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What Every Jeweler Should Know 
About Sapphires and Rubies 











Written Expressly for The Jewelers’ Circular by Prof. Frank B. Wade 














S with the diamond, probably the earliest 

use of the name “sapphire” was associ- 
ated with a different stone from that which 
we now mean. Pliny’s very clear description 
of what he called the sapphire fits the lapis 
lazuli so admirably that there can be no 
doubt but that he had that stone in mind 
when he spoke of sapphire. Today, of 
course, we refer to the blue corundum when 
we say sapphire and it will be recalled that 
all of the corundum gems are composed al- 
most exclusively of oxide of aluminum. Burn 
your wife’s aluminum tea-kettle and you will 
have the “makings” of many sapphires. 
Small amounts of other metallic oxides seem 
to give rise to the many colors in which we 
find natural crystals of corundum. Taver- 
nier, the renowned French gem merchant of 
the 17th century, said that in India the gem 
merchants called all corundums “rubies.” 
They had blue rubies, red rubies, yellow ones 
and even colorless ones which they called 
“ripening” rubies, under the impression that 
they would one day redden up, like green 
cherries, and become ripe. 

Today all mineralogists use the term sap- 
phire as the generic name, calling rubies red 
sapphires and speaking of golden sapphire, 
pink sapphire, green sapphire, etc. In the 
jewelry trade only the blue corundum is 
meant when the term sapphire is used alone, 
but jewelers speak of pink saphires, yellow 
sapphires, etc., as do the mineralogists. 


We should now consider the principal 
sources of sapphires and of rubies. Al- 
though having very nearly the same com- 
position chemically, the red and the blue 
corundum seldom come from the same source, 
although they are sometimes found associated 
together in mixed gem gravels. Most of the 
world's supply of good sapphires has prob- 
ably come from Siam where, strangely 
enough, as a rule, only rather dark and not 
very valuable rubies are found. Another 
source that has furnished a_ considerable 
quantity of fine sapphires is the State of 
Kashmir, in the Himalavas, in India. In- 
deed, the designation, a “Kashmir sapphire,” 
is supposed in the trade to mean a stone of 
highly desirable qualities. Ceylon furnishes 
a considerable number of rather pale sap- 
phires as well as a small number of pinkish 
rubies. Burmah, which supplies practically 
all of the world’s finest rubies, yields very 
few sapphires. Montana sapphires have in 
recent years taken quite a place in the gem 
markets. While the alluvial sapphires of the 
stream beds of Montana are seldom of valu- 
able color, the stones that are newly mined 
from the rock have a very lively and de- 
sirable blue tint and are remarkably free 
from irregularities of color. While no very 
large ones have been reported a considerable 
business has been done by the New Mines 
Sapphire Co., which operates the mines. In 
Australia, in the Queensland district, large 
quantities of sapphires have been found but 


most of them are of so dense a color that 
they have only a low market value. We 
have now listed the principal sources of sap- 
phires and of rubies. Jewelers should then 
remember that most of their fine, large sap- 
phires come from Siam or from Kashmir and 
that fine, smaller stones come from Montana, 
pale sapphires come from Ceylon and dark 
stones from Australia. Summing up the 
sources of rubies, our best rubies come from 
the Burmah ruby mines, with darker stones 
coming from Siam and pinkish rubies from 
Ceylon. 
Desirable Qualities in Sapphires and 
in Rubies 

In considering the sources of sapphires, 
above, we have frequently referred to de- 
sirable and undesirable qualities in the stones 
from the several places and we must next 
describe, as well as words can do it, those 
qualities which make one sapphire much 
more valuable than another of similar size. 
As to color, that which is most sought at 
the present time is best described as of 
“cornflower” blue. The little flower of that 
name (sometimes known as the “batchelor’s 
button”) is frequently of the desirable color. 
In addition to possessing the color of the 
cornflower your fine sapphire must continue 
to be of pleasing hue by artificial light. It 
must still be obviously of a fine and pure 
blue and not greenish or purplish in tint. 
Many sapphires which are pleasing in a 
bright daylight can not pass the test of an 
evening exposure. While essentially a day- 
light stone, since there is always so much 
more of blue light in daylight than in any 
of our artificial sources of light, yet the 
stone for which a high price is demanded 
should also look good by evening light. 

The valuable sapphire must also have such 
a shape as to its cutting that there is much 
of total reflection of light within it. It must 
“light up” nearly all over when viewed in 
a good light. Some sapphires, which other- 
wise have the desirable qualities, are cut so 
thin as a leak light in the center and they 
are therefore vacant in appearance at that 
point and no very large sums should be 
paid for such stones. 

As for rubies, “the color of a drop of 
arterial blood,” or “the red of the center 
of the red in the spectrum,” or “pigeon 
blood” red are some of the expressions 
that have been used to describe the most 
desirable color. There should be no purple 
tint, nor any orange, in the finest of the 
rubies. True there is a lovely violet tint 
in many a high priced Burmah ruby, but 
if it were without the admixture it might 
command even more money. The garnet- 
like, orange red of many of the Siam rubies 
is to blame for the inferior value of those 
stones. The best of garnets, by the way, 
fall short of having the lovely blended red 
of the fine rubies. Garnets are singly re- 
fracting and show but one color in the 


CIRCULAR 


47 


dichroiscope, whereas rubies are of double 
refraction and divide the light that falls 
upon them, letting it issue in two distinct 
tints of red, and, as one sees, now one, 
now the other and again the blended prod- 
uct of the two tints he gets a result that 
no singly refracting red stone can hope to 
equal. These nuances of the ruby con- 
stitute orie of its most attractive features. 


Defects in Sapphires and in Rubies 

As to degree of imperfection, one should 
not expect diamond-like crystallization in 
the corundum gems. They are nearly al- 
ways, when of appreciable size, beset with 
“crystal troubles,” to quote Ruskin, and 
these usualiy take the form of “silky” in- 
clusions. Cloudy patches, sometimes called 
“chalcedony” spots, aiso appear in some 
sapphires and angular cavities may be 
found in some stones. When these de- 
fects are inconspicuous the value of the 
stone is not appreciably affected, although 
stones that are more nearly “loupe perfect” 
are, of course, still more valuable. It is 
indeed a rather good thing to have at least 
a trace of natural imperfection present in 
your sapphire or ruby as it is a guarantee 
that it is not a synthetic stone. In spite 
of many claims to the effect that no expert 
could ever mistake a synthetic for a nat- 
ural ruby or sapphire there is every reason 
to be very careful in studying any doubtful 
cases. 

While most sapphires, or rubies, of im- 
portant size contain evidences such as have 
been mentioned above of their natural 
origin, there are cases of skilful native 
cutting of selected synthetic material that 
have given experts pause before they could 
say for sure that the product was not nat- 
ural. The East Indian lapidary, in spite 
of the crudeness of his finish, has an un- 
canny way of getting the most in the way 
of color and effectiveness out of his gem 
material, as well as saving as much ‘weight 
as possible, and it would be easy for one 
who was thrown off his guard by the evi- 
dent native cutting of a gem to overlook 
the other evidence and “fall for” a well 
gotten up synthetic. Hence we say there 
is no great grief if the ruby or sapphire 
shows a trace of natural crystal trouble 
within. It is a welcome evidence of bona- 
fide natural character. The silkiness should 
not he obvious to the naked eye nor 
should the crystal cavities be easily noted. 
The color and the brilliancy outrank the 
perfection in the case of these corundum 
gems. 

Star Stones or Asteria 

When the fibrous silkiness that we have 
mentioned is pronounced, there is always 
a possibility of producing a star sapphire 
or a star ruby from the material. It is 
only necessary in such cases to cut the 
stone to a rather righ, round or oval ca- 
bochon shape, with the principal axis of 
the hexagonal crystal vertical in the fin- 
ished stone, to get a beautiful and sym- 
metrical star centering in the top of the 
stone as seen with the observer’s back to 
the light, which must fall full upon the 
top of the star stone. A single source of 
light is to be preferred, such as the sun 
or a powerful electric lamp, as then we 
get but a single and well defined star in 
the stone. As a rule star stones are not 
of as fine and full a color as the corre- 
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A THRICE strand necklace in the wanted lengths, 

representing the outstanding product of the pearl- 
makers’s art, the famous tiny pearls which only Deltah can 
make—perfectly matched—assembled with infinite care 
into a new and more exquisite creation than any before. 
With matching pearl clasp and complete [nsemble, as 
described at right. 


: ae $ PS Subject to 
No. 505 Catalog Discount 


Complete 


Please Order From Y our W holesaler 


LHeller € Son, ine. 


358 Fifth Avenue, New York 













Pearls—like the lila tty 


essential to the modern 
wedding 


Deltah [Ensemble 
a complete Deltah En 
semble as illustrated above 
is delivered with the Deltah 
necklace shown on this page 
This consists of three items: 1 
Gorgeous hammered jewel case, 
of solid nickle silver covered 
with heavy genuine silver plate, 
lined with finest quality gold 
color China © silk. 2 —Silver 
plated compact case. 3 —Perfume 
vial, Keach Ensemble delivered 
im large display carton as shown 





Silver-plated Hammered 
Design Jewel Case 


LLUSTRATION _ shows the 
hammered jewel case in 
which the Trio necklace is deliv- 


ered. This is one of the most 
beautiful and practical jewel 
cases ever made. Useful for 


travelling, or on the dressing 
table. 
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sponding clear gems and their value is de- 
termined by the degree of approach to the 
desirable color and by the distinctness of 
the star, as well as by the weight of the 
stone. Such stones have a unique beauty 
and seem to be coming into greater demand 
as people learn more of them. 

Fashions in Stones 

Speaking of demand reminds us that the 
ruby, which for years has been rather in 
the background, seems to be coming into 
its own again. There are not lacking 
signs, especially in Europe, that this mag- 
nifcent red gem will once more become so 
desired that we may again say as did Sol- 
omon, speaking of Wisdom: “She is more 
precious than rubies!” Some have inferred, 
falsely I believe, that the lack of vogue 
for rubies has been due to the excellence 
of the likeness of the synthetic stones. 
Qne has only to suggest that the synthetic 
blue sapphires are even more difficult to 
distinguish from the natural stones and yet 
the vogue for sapphires has been great and 
the sale good. Jt is therefore illogical to 
argue that the synthetic stones have driven 
the natural rubies from the market. May 
the latter again come back, for, to the 
author’s mind, there is no more gorgeous 
vem; but perhaps we are a bit barbaric. 

How to Tell Synthetics 

In view of the remarks made above on 
the difficulty of distinguishing between nat- 
ural stones and synthetics, it may be well 
to give a concise account of the exact 
method of telling them apart. While it is 
truc, as was said above, that even the ex 
pert should be careful, on all occasions. not 
to jump too suddenly to a conclusion in 
regard to this matter, yet it is always pos 
sible, even for any well informed jeweler, 
ty assure himself of the real character of 
any sapphire or ruby by a careful study, in 
a good light and with a good loupe, of the 
following structural differences in the two 
cases. The natural gems almost always 
show traces at least, of the so called “silky” 
texture. This consists of a host of straight 
and paralle! lines within the substance of 
the stone. Synthetics never have this silky 
appearance. They do, however, have with 
n them curved and parallel lines or zones 
of slightly different color. Such curved 
striae never appear in natural gems. The 
rubies of Siam seldom or never have a 
silky interior but on account of their deep 
orange red color there is fortunately no 
(uestion of any great value concerned. 
Moreover the interior texture of the Siam 
ruby as seen with a good loupe is more or 
less disturbed and cloudy and that alone 
will serve to distinguish it. 

In addition to the “silk” we have th: 
cavities to consider. Natural corundum 
gems when they have cavities in them a/wavs 
have anvular bubbles whereas the synthetic 
Stones always have reund or rounding bub 
bles. Moreover, in a stone of any size, you 
can usually find ore or more bubbles by a 
careful hunt. Here again we have a sharp 
distinction between the artificial and the 
natural stones. 

Usually the workmanship upon any im- 
Pertant ruby or sapphire is superb. The 
valve is such that only a skilful lanidary 
would he given the task of cutting and pol- 
ishing it whereas the synthetics are sold so 
cheap'y that they cannet bear the cost of 
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such careful and finished work. The pro- 
portions of the synthetics are usually ex- 
cellent, however, as the material is cheap 
and as the thing is done on so large a scale 
that those having a financial interest see to 
it that the goods are cut to acceptable shapes. 
Thus, in general it is easy to distinguish 
between the natural rubies and sapphires on 
the one hand and the synthetics on the other 
by the marked differences in workmanship 
in the two cases. Of course when an at- 
tempt is made to defraud, as good cutting 
and finish might be put upon the synthetics 
as upon the natural stones, so one should 
always be on guard and note carefully the 
internal structure as described above. 

As our country becomes older and our 
people become better informed in regard to 
gems and precious stones their taste may be 
expected to change from the almost exclu- 
sive use of diamonds toward the less glitter- 
ing but wonderfully colored oriental sap- 
phires and rubies, and it may be that they 
will also become surfeited with automobiles 
and phonographs and, radios and turn their 
attention to some of the more lasting gifts 
set with gems and precious stones. When 
the Blue Sky stock agent shall have had his 
fling and been banished from all 48 of our 
sovereign States the gem dealer will then 
come into his own and furnish ‘his customers 
with goods that have a very real investment 
value and that may be handed down from 
veneration to generation, or when adversity 
arrives, cashed on short notice for a very 
respectable part of the original cost. It thus 
hehooves the jeweler and gem dealer to be 
considerably ahead of the public in ac 
quaintance with the commodities in which 
they deal, and this series of articles was 
written in the hope of furnishing a little 
of the necessary information and_ stimulat- 
ing a desire for a lot more. Those who 
would pursue the sapphire and ruby further 
are recommended to look up some of the 
followme references: “A Text Book of 
Precious Stones,” by Irank B. Wade, G. 
P. Putnam’s Sons, New York; “Gem Stones 
and Their Distinctive Characters,” G. F. 
Hlerbert-Smith, Brentano’s; New York; “A 
Book of Precious Stones,” Julius Wodiska, 
(,. P. Putnam's Sons, New York; “Gems 
and Gem Minerals,’ Oliver Cummings I‘ar 
rineton, A. W. Mumford, Chicago. For 
those who would seek further there is a 
condensed Bibliography in the back of the 
author’s “A Text Book of Precious Stones.” 








Old Pewter 





[* spite of its being a base metal old pew 
ter is still in considerable request by 
collectors. On account of its perishable 
nature, in spite of care in its preservation 
this ware is becoming, so far as really in 
teresting old pieces are concerned, more and 
more rare; the price, therefore, on the mar- 
ket is getting to be quite high for fine speci 
mens. Handsome prices exist, as the period 
when good pieces of pewter ware were in 
use as table service was when gold and silver 
plate were beyond the reach of all but the 
wealthy ; and electro-plate was unknown. As 
pewter, when in common use, was not con- 
sidered decorative but useful only, ornament 
is absent in its make up; it depended on its 
beauty of form for admiration. On the 
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European continent, however, many pieces 
were decorated in a humble way by “wrig- 
gling”’ with a graver’s tool. 

For the genuineness of old pewter pieces 
one must look for the “touch” mark as with 
silver. In England and France the pew- 
terers had to impress a private mark which 
was duly registered by the government. 
These marks had their specified locations. 
In French pieces they were on the upper side, 
if of poor metal; on the lower side if of 
high quality (resonant metal). They fre- 
quently marked good pieces with the word 
“blanc.” England’s “Worshipful Company 
of Pewterers” has its record books running 
from 1348 up to 1760. The Virgin Mary 
was the guild’s patron saint, and two lily 
pots on either side of the Virgin was the 
badge or device which was used by the 
London Company. 

As the French considered pewter pieces of 
high grade not unworthy of ornament, some 
noted masters have done lovely execution on 
this base metal. Of such might be mentioned: 
Francois Briot (XVI century); Jules Bra- 
teau (his device was a gallows having two 
rows of figures hanging therefrom) ; Gau- 
tier (1300); Robert (1313); Guillaume de 
Lilois (1315); Adan I’Escaut and Huguein 
de Bescancon (1531); Michelet Breton 
(1580). Sebaldus Ruprecht was a_ noted 
German pewterer in the XIVth century. 
Gasper Enderlain, native of Switzerland, was 
a follower of Briot. Common English Hall- 
marks for pewter, among others, were: Rose 
(crowned or otherwise), griffin’s head, stag’s 
head, horse’s head, figure of Peace, a bird, 
dog courant, a lamb, Catherine wheel, the 
golden fleece, a horseshoe, a crown, a 
huckle, an anchor, a cinque-foil, heart and 
crown, etc. 

The various gold and silver smiths’ Hall- 
marks often found on old English pewter 
the letter of the sovereign and the letter R 
(rex) and crown above. Marks struck by 
the Pewterers’ Company are: Broad arrow 
(confiscation), 1475; “Lily pot and strake,” 
denoting quality, 1509; fleur-de-lis for pew- 
ter lids of stone pots, 1548; mark of the 
Hall. 

The alloys of pewter are numerous. “Fine 
pewter had 112 pounds tin, 26 pounds cop- 
per. “Pemberton’s alloy” consisted of tin 
100 pounds, antimony 17. “Trifle” (common 
pewter) had 8&3 pounds tin, 17 antimony, or 
&2 pounds tin and 18 antimony. Lead was a 
frequent adulterant for antimony in cheap 
\ standard English pewter had 26 
pounds lead to 112 pounds tin. “Lay” or 
“ley” pewter (common alloy) had 80 pounds 
tin to 20 of lead. “Black metal” (¢heap 
pot-house metal) had 60 of lead to 40 of 
tin. Bismuth (called “tin-glass”) alloys in- 
creased hardness. Of such were: 100 tin, 
antimony &, copper 4, bismuth 2, etc. Old 
Continental pewter contained little or no an- 
timony. CC. WaG, 
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The Fisher Jewelry Co., Pueblo, Colo., 
led in a window and advertising contest in 
connection with the Spring window exposi- 
t‘on held recently under the auspices of the 
Star-Journal, Pueblo. The Fisher adver- 
tisement in the fashion section of the paper 
was written by Roddy C. Reeves of the Ad- 
vertisers Service Agency. The windows 
were a work of art and attracted the atten- 
tion of the passersbys. 
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HE test of every business 
is its ability to retain its 
customers year after year. 


Our values and helpful co- 
operation have enabled us to 


do this. 
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The Vogue for Fans in Paris 








New Styles Featuring Vivid Colors and Curious Shapes Now Popular in 
French Metropolis 

















gai Americans are traveling Europe 
just now, owing to the fact that former 
emigrant ships have been turned to pleasure 
boats, and not only are the best people being 
brought in these boats but there are also 
ships that advertise loudly the fact that only 
third class passengers are taken. Besides 
the many travelers from North America, 
there are large numbers from South America 
and the Central countries, all eager to take 
Paris into their itinerary. Some have timed 
their visit to coincide with the opening of the 
Paris Arts and Crafts Exhibition, which is 
to take place at the end of April. Mean- 
while the Paris shops are making ready for 
the ingress of tourists. The modes sont 
faites, that is to say that the Summer 
fashions have already been decided upon and 
nothing new may be expected in a large way 
for the present. But many novelties are be- 
ing invented and put on the market. It is 
the accessories of toilettes that are being 
studied and changed just now. For such 
changes are not revolutionary. Trifles, made 
adaptable to the new fashions are always 
being evolved and patterns alter from week 
to week. 
x * * 

Fans, now much carried, although their 
vogue appeared to be almost over, some time 
since, are large. Feather fans, ostrich, 
peacock, woodcock, etc., are very fash‘on- 
able. The ostrich feather is curled again, 
like the Prince of Wales feather, the tips 
of the feathers hanging over in front of the 
fan. The ragged, uncurled, straight ostrich 
feather has gone out, not quite completely, 
hut its place is being taken by the new fan, 
with its nodding, waving plumes. Feathers 
are sometimes wh’'te, sometimes natural 
color, but oftener they are dyed some quite 
incongruous color. This is an_ illustration 
of the taste for the unnatural. Vivid colors 
are favorites, scarlet, of course, is very 
popular, although its vogue has been in so 
long that an eclipse may be expected very 
soon. Salmon pink, Saxe blue, yellows and 
bright greens are all the fashion. 

While one-color feathers are much seen, 
some of the newest fans carried at fashion- 
able gatherings are shaded. That is to say 
the tip is of a paler shade of the same color 
as the remainder of the feather. The scarlet 
ostrich feather pales almost to white at the 
tip. As this tip overhangs, the effect is very 
pleasing. This fan has white ivory sticks, 
with mounts of the same color, encrusted in 
gold, or in gold and scarlet enamel. Salmon 
feathers have pale yellow tips, with amber 
sticks and mount, while the royal blue 
feather fan has white sticks to match the 
curling white top of the feather. Some- 
times a contrasting color is used for the 
sticks and mounts, as for instance when 
black is used with white, to form a com- 
plete change. Tortoise shell is also much 
used for sticks and mounts, more especially 
with the natural color feather. 

Peacock feather fans have come in again, 
in spite of their long banishment, owing to 


the very natural fear of attracting bad luck 
after the terrible war years. These fans are 
very thick, two rows of closely-set feathers 
being used. One row is naturally somewhat 
higher, making two lines of “hearts.” 
These fans are mounted with mother-of- 
pearl or with a blue composite, looking like 
mother-of-pearl. Sometimes the very popu- 
lar tortoise shell is also used, but in this 
case the dark variety is seen. These fans 
are much used by women rather than by 
debutantes, and look particularly well at the 
opera on gala nights, at assemblies in coun- 
try houses and generally for functions of an 
official character. For there is nothing 
fluffy about a fan made up of peacock 
feathers. 

The perfect rage for royal or Saxe blue 
accounts for fans being made of parrots’ 
feathers, one of the novelties of the late 
Spring in Paris. These feathers are natu- 
rally quite straight and form a startling con- 
trast to the curly, fluffy ostrich feather fan. 
Whether real parrots’ feathers or the 
plumage of some other bird dyed in bril- 
liant greens, scarlets and blue, these fans 
go well with certain types of gowns. Some- 
times blue only is used, sometimes all the 
vivid colors are mingled, being carefully 
shaded to prevent any clashing of the 
shades. These fans are mounted with a 
blue composite like mother-of-pearl. Some- 
times, when the colors are very brilliant 
indeed, the mount is black. In pink and 
salmon, these fans have white mounts and 
are very effective, relieving a neutral toilette. 

Some very curious shanes are seen in the 
new fans. In the straight feather fan one 
stick on the right hand s‘de is longer than 
the others, being perhaps twice as long, and 
reaching to two-thirds of the height of the 
fan. This stick is naturally ornamented 
with incrustations of gold or otherwise 
decorated. Another variety in shape is 
seen in the stra‘ght feather fan, that is un- 
even in height, just as if a bird’s wing were 
taken and the feathers spread out, the whole 
being mounted, just as it stood. The idea 
is very pleasing, a pheasant’s wing for in- 
stance, or the wing of sorre variety of eagle 
looking very well. Speckled brown wings 
have a tortoise shell mount as a rule. These 
unusual shapes, however, are only purchased 
by women able to afford a fan to go with 
every toilette, otherwise if transferred to 
other gowns, the fan might become con- 
spicuous. 

The curly-feather fan is very large and 
very fluffy, the straight feather fan some- 
what severe and naturally less large, the 
size being dictated by the length of feather 
and the size of the bird’s wing, the net or 
silk fan on the contrary tends to be quite 
small. Made in cream net, covered with 
golden sequins, very thickly set, this type 
of fan is mounted with mother-of-pearl. 
Sometimes the net completely covers the 
sticks excepting in the case of black gauze 
fans or silver sequins which are very large. 

Another popular fan is made of tightly 
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stretched neutral colored silk, with painted 
figures in the Watteau style, while flowers, 
birds and fruits run the pastoral scene very 
close. These fans have painted ivory sticks 
and mounts. Sometimes gold or silver 
sequins are introduced among the flowers 
or fruits, 

Fans, suitable for keeping in cabinets, and 
not intended for wear at all, are made in 
ivory, they run very small, as anything 
large in this type of thing would naturally 
look clumsy. As a rule landscapes are 
painted on these fans, made in a single piece, 
and not too close. Some have old gold and 
black borders, while others are in mother- 
of-pearl. Here the sticks form the large 
part of the fan. Carved and gilded most 
elaborately, whether in mother-of-pearl or 
ivory, the border is in the same material. 
The whole thing forms a dainty gift and a 
very pretty ornament. 








Paul Lamerie, Goldsmith 





MONG the most highly prized pieces of 

plate in these days are those emanating 
from the workshop of Paul Lamerie. On 
rare intervals only pieces by Lamerie come 
onto the market, though there are many in 
existence. 

Lamerie (sometimes he signed Paul de 
Lamerie) was born in France, whence he 
fled on the Revocation of the Edict of 
Nantes, going to London in 1685. He mar- 
ried the daughter of another French refugee 
goldsmith, Pierre Platel. Lamerie had his 
workshop in Windmill St., near the Hay- 
market, London. 

His first goldsmith’s hallmark was LA., 
the first two letters of the maker being used 
at that time (1712 to 1732). In the follow- 
ing years he registered P. L., in 1733, and 
P L (inscript), in 1739. In 1721 we find 
P. L. (Pierre Platel’s second mark was 
PL 1699), the shield however differed. 

The degree of excellence of the gold and 
silver smithing of England was high before 
these French expert refugees fled from Louis 
XIV, but it is generally conceded that they 
raised the qual'ty of work still higher, also 
the style of the craft. 

Very many examples of Lamerie’s produc- 
tion are extant, for he was a prolific worker. 
Among the London “Mansion House” (Lord 
Mayor’s residence) service there are no less 
than 200 plates bearing his mark. Even 
during the height of his great fame he 
created most of his work with his own 
hands, never having over two journeymen 
workmen under him at a time, it is claimed. 

He died 1751. His later works, in their 
outrageous conglomeration of heterogeneous 
decorative subjects were but the pandering 
to the popular desire for the baroque ex- 
travagance, and they still display, anyhow, 
his complete mastery of technique. And his 
earlier works in the “Style of la Regence” 
methods are proof of his love and power in 
the truly artistic. Collectors should admire 
the fact that he never duplicated his 
pieces. Masks and figures are one of his 
characteristics. 








Miss G. C. DeHass, has sold her jewelry 
store in the Imperial block, Main St. 
Smethport, Pa., to Rush Hout, of Little 
Valley, N. Y. 
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Continuous Shipments 
Direct From the Mines 








THE prevalent superstition attached 

to the Cats Eye conveying the idea 
that it brings “Bad Luck” to the wearer 
may be responsible for the fact that 
so few people are interested in this 
unusually beautiful stone. 


Natives of India strive to own a Cats Eye 
as they believe the possession of same 
will ward off evil and bestow health and 
long life and we are confident that, could 
the prejudice so commonly connected 
with it be overcome, appreciation of the 
natural beauty and fascination of the 
shifting lights in its depths would soon 
follow and result in a greater demand 
for this stone. 
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ALBERT RAMSAY & CO. 
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When in London a visit to our London office and factory will be of interest to you. 
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Fight Against Jewelry Tax to Continue Vigorously 





Chairman of the Trade’s Special Excise Tax Elimination Committee Tells of 
Work Being Done to Get Congress to Eliminate Excise Tax 
on Jewelry Sales Entirely 














Marion, Ind., April 14, 1925. 
Editor of THE JEWELERS’ CIRCULAR: 

With the many stories appearing recently 
in our daily press of the favorable condition 
of our Nation’s Treasury, and encouraging 
statements from the Treasury Department as 
to the healthy surplus for the fiscal year, 
together with a greater apparent surplus for 
1926, come many inquiries to the office of 
the chairman of the Speciak Excise Tax 
Elimination Committee regarding future ac- 
tivities for the final elimination of the special 
five per cent. war excise taxes. It is no 
doubt well that some expression should come 
from the national association, through its 
special committee, to reassure every member 
in or out of the association, and every branch 
of the industry, manufacturing, wholesaling, 
or retailing, that the American National Re- 
tail Jewelers’ Association stands pledged to 
consistently ‘and persistently carry on the 
work started two or more years ago until 
this unjust burden has been finally and com- 
pletely eliminated. 

Owing to the changes in personnel and 
policies which followed the nomination and 
election of President Coolidge, it has been 
necessary to keep constantly in touch with 
recurring political developments. Perhaps 
chiefly because of these developments, and 
also because of the passage of the Revenue 
Act of 1924, Congress has taken no action 
toward further tax revision since last June. 
However, that such action is contemplated 
during the 69th session of the national legis 
lature is an open secret. The Special Excise 
Tax Elimination Committee been 
tinuously on the alert toward all movements 
in Washington. Preparations have been 


has con 


made for obtaining entire repeal of excise 
taxes on jewelry at the first favorable op 
portunity. 

In the past few weeks there have heen 


developments of considerable import, and it 
is helieved by the national officers that time 
for action has now practically arrived. We 
note with considerable interest statements 
coming from Secretary of the Treasury Mel- 
lon relative to the financial condition of the 
government at the present time. We note 
with pleasure the statements made by Presi 
dent Coolidge (relative to estate taxes) to 
the effect that he hoped to see the removal! 
of all the remaining special emergency war 
taxes; that because the emergency had now 
passed, there was no longer need of them. 
We also note Mr. Mellon's attitude as to the 
further revision downward of certain forms 
of taxation because of the above mentioned 
surplus. All these things encourage us to 
helieve that the 69th Congress shall and must 
see the wiping out of this inequality of taxa- 
tion that has been so burdensome upon our 


industry. 
Let us hark back to the beginning of the 
work of this committee of the association 


when the first concerted effort was made to- 
ward the removal of this tax. We found 
Practically no interest in the jewelry indus- 


try on the part of the congressional repre- 
sentative. We found an unwarranted an- 
tagonism on the part of many because of the 
misunderstood term “luxury.” We found, in 
fact, that but little was known by the ma- 
jority of them as to any facts, figures or 
statistics relating in any way to our par- 
ticular craft. It became, then, quite neces- 
sary that every man in both Houses should 
have these facts and in such a way that he 
would give full cognizance to the necessity 
of some relief at that time. This was done 
fully and thoroughly through the man “back 
home,” and the interest of many good men 
in both branches of Congress was _ fully 
aroused in our behalf. No doubt the man 
“back home” will play a large part in the 
future work that is to be done. 

There is no question but that there was a 
combination of circumstances, the split con- 
dition of the House, bonus agitation, the 
Mellon and the Garner combat, and other 
things of like nature, that defeated the com- 
plete attainment of relief, but many of those 
conditions will be more favorable in the next 
session, as is indicated by the action of the 
Secretary of the Treasury in Virginia a 
short time ago, and by an altogether differ 
ent condition in the House itself, 

Now, as to the basis for the future work 
to be done by our association. There is but 
one argument needed, and that argument 
should be of sufficient force to strike every 
member of our law-making body with its 
fairness. There is no question of 
luxuries and essentials, for we have thor- 
eughly proven that every business has its 
luxuries and essentials. It is not a question 
of saving the small merchant at the 
larger one. It is not a question of 
sympathy for an industry that 
through a trying period and needs encour 
If IS THE QUESTION OF THE VIOLA 
rlON OF A PRINCIPLE AS SACRED AS ANY 
rENET IN THE CONSTITUTION. AND THAT 
PRINCIPLE IS FQUALITY AND JUSTICE TO EVERY 
THIS GREAT COUNTRY. EOuat 
TAXATION. 


absolute 


cost 
of a 
has gone 


agement. 


INDIVIDUAL IN 
RIGHTS AND EOUAL 
years has this 
made—“If it is right and 
just to analyze one business for a = special 
form of taxation on the basis that the mer 
chandise sold came under a certain classifi 
cation, then it is equally right and just to 
analyze all husiness in a like manner, apply- 
ing the tax equally where the classification 
is the same.” And this is equally true to- 
day. It matters not whether it is a diamond, 
a fine fur, an expensive rug, an automobile 
or what not, if this is not done there is dis- 
violation of one of 


Many times in the past few 


statemait been 


crimination, There is a 
the great fundamentals which have made this 
country grow great and prosper. 

The chairman of the special committee has 
been in touch with many members of the 
new Congress, and feels confident that there 
will be an early calling of the holdover mem- 
bers of the Ways and Means Committee. 
He has checked over the standing of the 
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prospective addition to the committee when 


Congress convenes. There is no doubt but 
that this meeting will be held largely to 
consider tax revision, dealing perhaps with 
further reductions in income taxes. There 
should be no reason why the final removal 
of the excises should not be given considera- 
tion in the same committee. 

The reactionary groups in Congress still 
exist, but due to a strengthening of party 
lines there will probably be a more substan- 
tial support given to Mr. Coolidge’s recom. 
mendations for tax reduction than heretofore 
This evidence has already appeared through 
the public utterances of certain influential 
leaders in both houses. The private assur- 
ances received from these gentlemen show 
every indication of their definitely favorable 
attitude toward the lowering of individual 
taxation and especially toward their firm 
stand for the elimination of excise taxes. 

It is, therefore, the intention of those en- 
trusted with this work to see that every 
member of the Ways and Means Committee 
and the Senate Finance Committee is “sold” 
on the justice of our contentions. It is our 
intention to see that every member in both 
houses will back up those on the committees 
who are favorable when this comes before 
the next Congress. This may require an- 
other great national campaign. Certainly it 
will require the co-operation of every indi- 
vidual and every branch of the industry. 

We believe in the righteousness of our 
“ause, we believe in its justice, and we know 
we will have the whole-hearted and undi- 
vided support of every branch of the indus- 
try and every individual in it. 

Very truly yours, 
RALPH ROESSLER, 
Chairman, Special Excise Tax 
Elimination Committee. 








Resolution Against Jewlery Tax, Submitted 
to the Chamber of Commerce of 
the United States 


Mount Vernon, N. Y., April 17.—Ed- 
ward H. Hufnagel, of this city, former 
president of the American National Retail 
Jewelers and now National Councillor of 
that association, has submitted to the Cham- 
her of Commerce of the United States for 
consideration at the annual meeting of the 
Chamber, which will take place in Wash- 
ington, May 20, 21 and 22, a resolution in 
which he asked the Chamber to take a stand 
that all taxes levied in relation to par- 
ticular businesses be removed at the earliest 
possible moment. The resolution submitted 
by Mr. Hufnagel is as follows: 


WHEREAS, the policy for tax reduction, as ex- 
presed by the President of the United States, is 
hased upon sound economic principles, and 


WHEREAS, the government has continued to 
impose taxes upon a few industries since 
the termination of the world war, thus creating a 
condition of discrimination that is a cause of dis- 
satisfaction to the industries so taxed and the citi- 
who patronize them, be it hereby 


excise 


7ens 


RESOLVED, that the Chamber of Commerce 
recommend to the President, the Treasury De- 
partment, and the Congress of the United States, 
that all such remaining War Excise Taxes “levied 
in relation to particular businesses” be remove 
at the earliest opportunity to permit the industries 
so taxed to share in the equal rights extended to 
other industries, and thus place all industries on 
a fair and equitable economic basis of competition. 
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Newark, N. J., April 16.—The annual 
meeting of the directors of the National 
Jewelers Publicity Association, which was 
held at the Downtown Club in the Kinney 
building, Broad and Market Sts., this city, 
yesterday, was an important event in the his- 
tory of this association, and may mark the 
turning point in the development of the pres- 
ent campaign to produce a fund that will 
result in a real publicity drive on behalf 














COFFEY, RE-ELECTED CHAIRMAN 
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of the jewelry business. The reports pre- 
sented hy the various officers were full, frank 
and complete and stated the exact condition 
of the reorganized association, the work that 
had been done and an outline of the work 
to be accomplished. In addition, the direct- 
ors received equally frank and constructive 
suggestions from a number of the repre- 
sentatives of the jewelry trade outside of the 
committee, who had been invited to be pres- 
ent and participate in the proceedings. In 
the directorate elected, a number of the 
men formerly active in the work of the as- 
sociation will continue to hold office, while 
a number of those who have not been active 
or who, by reason of ill-health or business 
exigencies, have been prevented from par- 
ticipating in the work, have been dropped 
and succeeded by new men. 

The officers elected at this meeting include 
P. J. Coffey, of J. A. & S. W. Granbery, 
chairman; Will H. Joers, of Hayden W. 
Wheeler & Co., New York, and the Hoefer 
Jewelry Co., Kansas Sity, vice-chairman; 
and Conrad J. Brotherly, Newark, president 
of the American National Retail Jewelers 
Association, treasurer. Charles A. Whiting, 
of the Whiting & Davis Co., remains in the 
Important post of chairman of the advertis- 
ing committee. 

The meeting opened in one of the large 


private rooms of the Downtown Club 
promptly at 10:30 a. M., and among the 
members of the executive committee present 
were Charles A. Whiting, E. H. Hufnagel, 
‘Conrad J. Brotherly, and Henry Arnold. Guy 
V. Dickinson, of Chicago, was represented by 
proxy in the person of William Fowlie, 
New York manager of the Elgin National 
Watch Co. There were also present a num- 
ber of representatives of the jewelry trade, 
among whom were G. H. Niemeyer, of 
Handy & Harmon; F. C. Backus, secretary 
of the National Jewelers Board of Trade; 
T. Edgar Willson, of THE Jewe ters’ Cir- 
cuLaR; B. J. Doyle, of the Keystone; 
Charles Chapman, of the National Jeweler; 
William Barry, representing the Brother- 
hood of Traveling Jewelers; E. H. Quigley, 
of the American National Retail Jewelers 
Association, and John Drake, the executive 
secretary in charge of the offices of the Na- 
tional Jewelers Publicity Association. Others 
joined the gathering as the proceedings went 
on, and among these were Messrs. Wood 
(Sr. and Jr.) and Mr. Kenyon, of Wood, 
Putnam & Wood, the advertising agency 
that has had charge of preparing the adver- 
tising service for jewelers and of the pub- 
licity work so far done. 

After the reading of the minutes of the 
last meeting, which was held at Atlantic 
City, the first important report was that of 
the treasurer which, in the absence of Mr. 
Hess, was read by Conrad Brotherly. This 
was a full, complete and detailed statement 
of the financial condition of the association 
showing the complete receipts and expenses 
as well as the total amount of subscriptions 
that had been raised, the total amount of 
money collected on past subscriptions and 
the amount of new subscriptions had been 
paid in during the present drive for funds. 
The report is to be submitted to all the sub- 
scribers of the association and that show- 
ing the receipts and disbursements included 
the following: 

TREASURER’S REPORT 
May 1, 1924 to March 31, 1925. 


RECEIPTS 
i og) | a 1924 $30,419.33 
SUDECTIPUIONS 6 ccceec ccvicee 1925 29,170.97 
Service Bureau .......... 1924 801.75 
Service Bureau ........00. 1925 2,699.98 
Old Subscriptions......... 1924 821.82 
Old Subscriptions ........ 1925 150.00 
MESGCTIAVIOUES: 0.68 cc cs seies 1924 48.28 
MASCENANEOUS: 66k s ecco 1925 108.67 
Ce 1924 127.89 
PG UURRTOND adn pieee cans 1925 90.07 
$64,438.76 
DISBURSEMENTS 

Persture & Wrrenvet sc << c ccc oa cess $3,648.16 
fo eo ere Peer 9,573.23 
POMOARE CPUDNGIG) occas ccsdsenccess 707.02 
Committee Meeting’s Exp...........6. 192.30 
fee Re) a ceri 967.01 
I EI 54 ais 09 iso ro SE ese 8,999.17 
CN eee at asap caresdcwunnees 700.00 
PEIN Oe SOMONOED 6 occccc sc ccessces 802.07 
CES & PALO FOSS ois cs ccasces 235.58 
ee | ee 631.93 
Telephone & Telegrams ............... 259.41 
26.50 


CS eee Fak ee caus. cance ees 
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Collection & Exchange 1.90 


ET LER Oe KK RL 26.50 
CN ENN ioc on 2cnceiedcuncesies 260.96 
CoOOND NOONE i.65.5:< cede cncsicecoewas 372.40 
Samibion Cis. EGG) 6s ccikcswiicecs ees 238.63 
Payments to former agency........... 3,750.00 
UR NE 6 oie or ae rncinecineien 72.53 
Campaign Expense 1924...........2006 348.31 
Campaign Expense 1925..........c000. 2,205.55 
WORT ONE oc. cccaccansdcus.cwawe 2,816.61 
I 5, a wn aa aaa wu mae 6,831.08 
Refunds & Check returned............. 148.33 

$43,815.18 
Ca NO 5 hike cae ieensesed 20,623.58 


$64,438.76 





The total assets of the association, if the 
subscriptions already received on the fund 
were to be included, will amount to about 
$263,000, but the treasurer called attention 
to the fact that of the subscriptions reported 





CHARLES A. WHITING, CHAIRMAN ADVERTISING 
COM MITTEE 


while many of them would be paid in any 
event, many would not be paid and could not 
be counted as an asset unless the million 
dollar fund is raised by the association. 
The next report by Charles A. Whiting, 
chairman of the advertising committee, was 
very interesting, and it told somewhat in 
brief of the work that was being accom- 
plished already in the way both of publicity 
and advertising service by the advertising 
agency employed. The amount on hand 
available for use was not enough to do any 
national advertising, but the advertising that 
had been obtained by the publicity if paid 
for was worth in the neighborhood. of 
$50,000. He told of the various articles that 
had been circulated and spoke of other work 
such as the scene in the play “Louis XIV” 
showing jewelry and silverware, which had 
been prompted by the association as well as 
the recent interview with Ziegfeld on jewelry 
published in many of the daily papers. Mr. 
Whiting praised the work of the agency, but 
said that unless the association started some 
national advertising soon that they would 
have to pay their agency a service charge 
for this work. His report said in part: 
CHAIRMAN WuiItTINnG’s Report 


It was thought better to provide the retail jeweler 
with a window display consisting of three beauti- 


ful frames and attractive monthly cards now in 
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use by many of the jewelers. This was supple- 
by a unique advertising service which 
easy for the jeweler to build his advertise- 
ments. Borders, illustrations and copy were sup- 
plied at cost. The response demonstrated that 
this service is a real help to many of the jewelers. 

Qur agency immediately proceeded to supply the 
much-needed publicity for increasing public desire 
for our products and has secured the publication 
of many favorable articles. Over 100 of these 
have been written and distributed. 

We were also instrumental in securing a tie-up 
with Mr. Ziegfeld for his new production—Louie 
X1V—wherein he displays silverware and jewelry 
to great advantage to our industry and brings the 
thought of our wares to the many thousands who 
will witness this play. 

The Committee feels the urge for larger appro- 
priations to carry on the work more effectively 
and feels justified in pointing with pride to the 
far, with the limited amount 


mented 
made it 


accomplishments so 
of funds available, 

Chairman Coffey at this time told of the 
work of President Brotherly of the Ameri- 
can National Retail Jewelers Association in 








VICE-CHAIRMAN 


WILLIAM H. JOERS, 
the campaign of retail jewelers to help raise 
the retailers’ quota to the $1,000,000 fund, 
and asked Mr. Brotherly to talk on_ this. 
This Mr. Brotherly did, telling how the cam- 
paign had started on January 6, how it had 
been organized at the Newark headquarters 
in a systematic manner. [Fach State had 
been called on to appoint its own State chair- 
man and he, in turn, had been called on to 
appoint his local chairman. Both State and 
local chairmen had been instructed how to 
go about the campaign by a series of letters 
from headquarters. Mr. Brotherly explained 
some of the resistances that they had to 
overcome in this work. Some States had 
no active State association; in a few sections 
there was an antagonism to raising the fund, 
and in still others the work of organizing 
had been slow in developing. Where the 
work could not be done through the State 
associations, he said, there will be a direct 
campaign by mail to the jewelers from head- 
quarters. 

It was pointed out that the campaign was 
arranged so as to permit of a certain leeway 
in its conduct, in order to conform to the 
local conditions in different territories, 

Mr. Brotherly spoke of the advantages of 
publicity to the retailer. He stressed the 
fact that co-operative effort on the part of 
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all branches of the industry in financing the 
movement would have the effect of diverting 
the buying attention of the public to jewelry 
and its kindred products, from those other 
industries that are, through their national 
publicity bureaus, securing more and more 
of the consumers’ favor. 

The national president stated that the 
united efforts of the industry toward meet- 
ing the modern competitive industries with 
their own weapons would help to reduce the 
cost of overhead in the jewelry industry, 
and in conjunction, would stimulate both 
turnover and volume of sales in the retail 
stores. 

Mr. Brotherly suplemented his report with 
a general view of the situation and con- 
cluded by saying that the retailer as well 
as the wholesaler and manufacturer must 
realize that the campaign has to succeed be- 
cause otherwise the trade will be in a very 
bad way if present conditions keep up and 
we allow the dealers in outside lines now 
conducting a publicity campaign to continue 
their inroads on sales that should come to 
this industry. 

In summing up his conclusions Mr. 
srotherly said, “I feel confident that the 
retail jewelers can be counted upon to see 
the value of the publicity movement, and 
that they will support it financially to the 
extent of raising the quota assigned to their 
branch,” 

The chairman’s report which followed was 
also very interesting as it dealt with the 
conditions which the present committee had 
inherited during the past and the formation 
of the present campaign to raise the $1,090,- 
000 fund. It showed the debts the commit- 
tee had been saddled with, and how they 
were being paid off. He explained that the 
amount claimed to be due an advertising 
agency that formerly had charge of the 
work is gradually being liquidated in instal- 
ments, and that this would be completely 
paid off in the course of the next month or 
so. The organization now stood on its own 
feet, and was incurring no expense until 
the money was in hand. He said that during 
the Summer the work had been kept up at 
minimum of the expense; that the present 
offices were opened in October, and _ since 
then had been able to do active work for 
the jeweler in the way of the inaugurating 
of the “Build Your Own Ad. System Serv 
ice” and in other ways. He recommended 
that no money be spent in general advertis- 
ing or through an advertising agency until 
the amount on hand is sufficient to make it 
possible. He suggested the ‘‘ad” service be 
continued, but that the window display work 
be curtailed for the time being and that a 
special fund of $400 be allowed the local 
office for publicity purposes alone. He ended 
with a review of the work done by the 
office showing they were now in the midst of 
the second series for the “Build Your Own 
Ad_ Service” for the first of which 140 
jewelers had subscribed and for the second 
of which 72 had already subscribed. 

Chairman Coffey reported that the drive 
to raise the $1,000,000 Publicity Fund, which 
had been decided upon at the last executive 
committee meeting as necessary and essential 
to the welfare of our business, had been 
undertaken, saying: 

This was financed by the limited amount of cash 


on hand and from the old subscriptions outstanding. 
There was collected from these pledges $17,972.86. 
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The drive resulted in new subscriptions from re- 


tailers, wholesalers, manufacturers and importers 
of $305,553.82, this being divided as. follows: 
Amounts 
Number Subscribed 
a 2,313 $107,591.82 
Wholesalers ......... 197 46,015.00 
Manufacturers ....... 664 132,247.00 
BMIPOCIELS 6 ss- so iterds 58 19,700.00 
WORE & io acowtins eee 3,230 $305,553.82 
Of these there has been paid in on subscriptions: 
1,209 Retaete .vsccs i de pcac tees $27,513.27 
89 Wholesalers .......... a aaa 7,171.63 
273 Manufacturers <6. ..05 27.6626 23,584.47 
Oo  TRBONIOEE? aca cc Beteeear deans 3,654.26 


1,600 $61,923.63 


Due to the failure of the old, subscribers to meet 
their obligations, the funds became exhausted and 
the Association was forced to suspend the campdign 
while the drive was under way. This was followed 
hy many requests from the trade to continue ‘the 
drive to complete the ‘million dollar’ fund. Spe- 





TREAS URER-ELECT 


CONRAD J. BROTHERLY, 


cial consideration was given to the fact that ‘the 
retailers had responded to a considerable number 
and made their first payments. It was thought 
advisable, however, to await such action as might 
he taken at the National Retail Jewelers Convention 
to be held at St. Louis. In accordance with the 
favorable action there taken, Mr. Brotherly, ‘ the 
newly elected President of the A, N. R. J. A., 
caused plans to be prepared for the raising of the 
balance of the retailers’ quota. 

I am informed that there have been organized 
through his office and with the co-operation of the 
various State retail associations, committees to 
handle the canvass in the following States: Connec- 
ticut, New Hampshire, Vermont, Oklahoma, Louis- 
iana, North Dakota, North Carolina, Illinois, Indi- 
Kentucky, New York, Ohio, Oregon, Texas, 
Washington, West Virginia, Colorado, Michigan, 
Minnesota, Nebraska and New Jersey. In _ these 
States the drive is under way at the present time 
and other States are being organized. Our plan 
is to carry the campaign to the wholesaler, manu- 
facturer and importer as soon as the retail drive 


ana, 


is well under way. 

During the interim the Nominating Committee 
elected at our last Annual Meeting, was instructed 
to submit to the subscribers a list of twenty names 
of representative men from the manufacturing, 
importing, wholesaling and retailing branches of the 
industry for the election of eight to compose an 
Advertising Committee to direct and supervise the 
expenditure of all funds for publicity. Ballots were 
mailed to all subscribers which resulted in the elec- 
tion of the following Committee: Chas. A. Whiting, 
Chairman, and Geo. Ernest Fahys, manufacturers; 
M. C. Meyer and Fred G. Gruen, importers; Wm. 
H. Joers and Sidney Y. Ball, wholesalers, and 
Conrad J. Brotherly and Arthur A. Everts, retailers. 

During the Summer our work was kept alive 
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through your chairman and the executive secretary 
attending various national and State conventions and 
pringing the publicity needs to the trade through 
them and the trade press. 

The most hearty co-operatien has been accorded 
our Committee by the various organizations in the 
trade—particulary the trade press,” said Mr. Cof- 
fey. “I want to take this occassion to acknowledge 
the whole-hearted support and co-operation received 
from many in the trade too numerous to mention in 


this report. ; : 
The action taken at the St. Louis Convention 


of the A. N. R. J. A. determined our course in 
going ahead with the sub criptions in hand and 
preparations were made for the Advertising Com- 
mittee to proceed with its work. This course was 
justified by the unanimous sentiment expressed 
at the convention, which demonstrated the desire 
and need for our work to go forward.” 

Immediately on my return from the St. Louis 
Convention we proceeded to open offices at Newark, 
New Jersey, to carry on the work as planned. The 
advertising committee in the meantime had met and 
selected Wood, Putnam & Wood of Boston as our 
advertising agents, and authorized the preparation 


of a program, 
Our offices were opened in October and equipped 


to handle the work. The entire publicity and ser- 
yice program has been centered around the mov- 
ing of merchandise from the retail store, which 
automatically takes care of the wholesaler, manu- 
facturer and importer. 

Our offices have been used as a central clearing 
house for authentic information on all branches of 
our industry and are constantly in receipt of in- 
quiries from publishers, newspapers and others for 
information and articles relative to our industry 
and its wares. 

Mr. Coffey called attention to what the 
association had been able to accomplish by 
suppressing the publishing of several articles 
detrimental to our business, notably the arti- 
cle, “To Make Women Stop Wearing For- 
tunes in Jewels,” which was syndicated 
throughout the country and the substituting 
of constructive articles. The report con- 
cluded as follows: 


In concluding my report, I want to urge the 
co-operation of the entire trade in supporting and 
furthering the publicity movement. The clouds are 
beginning to lift and prospects for a brighter out- 
look appear for the immediate future, which can 
be stimulated through the activities of our Asso- 
ciation. 


Manager Drake was then called on to read 
a number of communications which were re- 
ceived from the executive members, as well 
as letters from those who were unable to be 
present at the meeting for various reasons. 
Among these was a letter from Mr. Massa 
from Jacksonville, explaining that the con- 
dition of his health and the fact that he had 
retired from business forced him to resign. 
Another was from M. L. Robins resigning 
as vice-chairman of the organization, but not 
as a director. 

A resolution was passed to the effect that 
the report of the treasurer and a report of 
the activities of the association be sent to all 
subscribing members. 

The morning session closed with the ap- 
pointment of a nominating committee con- 
sisting of Messrs. Arnold, Hufnagel and 
Whiting, to report at the afternoon session. 

The members and guests then sat down toa 
lunch which was served in the same room 
and during which an informal discussion was 
held as to conditions in the trade and the 
activities of the association, and during this 
time was joined, among others, by Messrs. 
Allen H. Wood, Sr., and Junior, and A. H. 
Kenyon, who were the first speakers at the 
afternoon session. 

Mr. Wood, Sr., made an informal report 
on the work of the agency, generally stating 
that they had originally outlined a plan and 
built a foundation for the work on the basis 
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of a $1,000,000 fund, but, of course, they 
could not work on that foundation until the 
fund was completed. Roughly speaking, he 
said that they had spent about $20,000 in all 
the work, of which the printing had come to 
about $9,000, the publicity work about $4,500 
and plates and other things make up the 
difference. This, he said, had not covered 
the expenses that his own organization had 
been put to in getting out the work. 

He felt sure that proper publicity would 
bring proper response, as people have the 
money to buy if you could get them inter- 
ested. He cited conditions in Florida which 
he noted on a recent trip to prove this. Mr. 
Wood said that so far the publishers of the 
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JOHN DRAKE, 


papers and magazines had been very gener- 
ous in giving publicity, and while nothing 
had been promised, that they naturally ex- 
pected that advertising would follow, and he 
urged that this advertising be arranged for. 
He claimed that his agency had contributed 
in service and commissions to this work al- 
ready twice the amount of the largest sub- 
scribers to the fund. 

He asked his son, Mr. Wood, Jr., to take 
up the question of the publicity work that 
had been accomplished, and the latter did 
this in some detail, explaining that with the 
$4,500 spent they had received space in news- 
papers on various articles of jewelry which 
was approximately worth many -times that. 
The clippings alone which he had showed he 
said would have cost about $37,500, but this 
was only about 25 per cent of those that had 
been published. He explained to the com- 
mittee how the articles had been syndicated 
and how they had been arranged for. 

Mr. Kenyon, who followed, talked on the 
methods of carrying out this service in the 
future, and also gave an outline of the plans 
of future activities. He told of what had 
been done in regard to the stage and screen 
in California, said that radio publicity had 
not yet been touched on but publicity through 
the schools, colleges and clubs was in con- 
templation, as well as quarterly style bulle- 
tins. He said the merchandising service to 
the sales dealers had been held up at the 
present time for want of further funds, and 
that the work on many of these lines cannot 
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continue unless the committee decides on dis- 
tinct plans for which they have the money 
to carry out. 

Chairman Coffey thanked the members of 
Wood, Putnam & Wood for the very fine 
work that they had done and commented 
favorably on how much they had already 
accomplished. 

Then followed a discussion in which the 
outsiders and members of the committee all 
participated on the subject of the future of 
the organization and the plans to be fol- 
lowed. It was opened by Gus Niemeyer, 
who recalled the purposes of the reorgan- 
ized committee, the basis on which the con- 
tributions were solicited, and he stressed the 
point that a large amount of the present sub- 
scriptions had been sent in only because the 
subscribers felt that $1,000,000 should at 
least be raised for the work, and the sub- 
scription so sent was not in effect until such 
a sum had been raised. While praising the 
work of the committee so far, he said that 
this work had not been “sold” to the entire 
trade. 

Then one by one the various members. and 
visitors expressed their views, among others 
Messrs. Hufnagel, Arnold, Quigley, Barry, 
Doyle and Brotherly, taking up the subject 
of the work from all angles and particularly 
the subject of subscriptions. 

It was brought out in this discussion that 
the retailer so far had subscribed a greater 
portion of his quota than had any other sec- 
tion of the industry, and, in fact, the chances 
were favorable for the retailer to subscribe 
the full $300,000; that manufacturers, whole- 
salers and importers were below the quota, 
and that New York was a particularly weak 
point, the gem importing trade having done 
very little so far. 

It was decided to determine on a definite 
policy even to the extent of detail, if neces- 
sary, within the next few weeks. The new 
directors were then elected and the officers 
chosen. P 








On June 23 to 25 the retail jewelers of 
Florida will assemble in West Palm Beach 
for their sixth annual gathering. The Salt 
Air Hotel will be convention headquarters. 
A fine program, instructive and interesting, 
has been prepared by Secretary Harold L. 
Coles, Gainesville. The complete program 
will be announced later. Practically all ar- 
rangements have been completed for the 
occasion and everyone interested in the 
jewelry trade is welcome to attend the con- 
vention. A delightful entertainment pro- 
gram has been arranged by the West Palm 
Beach jewelers, including special sight-see- 
ing trips over the Palm Beaches, theater 
parties, golf parties for those who play and 
the annual banquet. The addresses will be 
delivered by men of national and State 
reputation and the subjects of vital interest 
to every jeweler in the State. The enter- 
tainment promised at West Palm Beach will 
assure those present of a most enjoyable 
visit, not only the members but their 
visitors as well. Manufacturers and job- 
bers are invited to have their lines on dis- 
play at the convention. Arrangements for 
display room can be made direct with the 
Salt Air Hotel manager. Manufacturers or 
jobbers are requested to advise the secretary 
of their arrangements with the hotel man- 
ager. 
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Government Control of African Diamond Mines 








Consul Reports on Measure in Parliament of Union of South Africa Which 
Would Give Governor-General Almost Despotic Powers in Controlling 
Sales and Determining Prices of Mined Diamonds 

















Wasuincton, D. C., April 17—A meas- 
ure has been brought forward by the govern- 
ment of the Union of South Africa that, if 
enacted into law, would enable the. Union 
government to establish a complete mo- 
nopoly over the disposal and sale of South 
African diamonds, except alluvial stones, ac- 
cording to consular advices received by the 
Department of Commerce. Heated opposi- 
tion to the plan may be expected in Parlia- 
ment, however, and if the bill is passed im- 
portant amendments probably will be intro 
duced, the department is advised. 

The bill as drafted confers upon the Gov- 
ernor-General the power to exercise the ex- 
tensive control over the diamond industry 
indicated, but it does not require him to do 
so. As a result of their experience in the 
recent negotiations with the diamond com- 
panies, the authors of the bill have thought 
it necessary and desirable to furnish the gov- 
ernment in this way with-the means of deal- 
ing effectively and promptly with future 
deadlocks. It is learned authoritatively that, 
in the view of the government department 
concerned, the powers proposed to be con- 
ferred should actually be exercised only if 
circumstances in the future seem to require 
it and to the extent only that circumstances 
warrant. 

The government control which the bill pro- 
poses to bring about would bear directly only 
upon the mined diamonds. The output of the 
alluvial diggings is expressly exempted, al- 
though there is nothing to prevent the allu- 
vial diggers from making use in the disposal 
of their diamonds of the sales machinery 
which would be set up. 

With regard to the mined diamonds, it is 
provided in the first section of the bill that 
the Governor-General (that is, the govern- 
ment of the day) may determine (a) dur- 
ing the months of June and December in 
each year the maximum quantity in value of 
diamonds which during the ensuing period 
of six calendar months may be disposed of 
by all or any of the producers of diamonds 
within the Union; (b) from time to time the 
quota or percentage in relation to the quan- 
tity referred to in paragraph (a), which 
may be disposed of by any such producer, 
and may vary and amend the same, but any 
such variation or amendment shall only take 
effect as from the first day of January next 
ensuing, 

In Section 2 it is laid down that the Gov 
ernor-General may at any time, by written 
notice to any producer, determine the mini 
mum prices at which diamonds of any par 
ticular class, determinable by reference to 
quality or weight or by the area of produc- 
tion or by any other circumstance, shall be 
sold or disposed of by such producer, dur- 
ing the period fixed in the notice, which shall 
hot extend for longer than the six calendar 
months succeeding the date of the notice. 

The Governor-General is empowered to 
establish a board, called the “Union Diamond 
Board,” to consist of three members, ap- 


pointed by the Governor-General and remov- 
able by him at any time. The- members are 
to be selected for the knowledge and prac- 
tical experience of the diamond business, are 
to give their whole time to the work, and 
may not be connected while serving on the 
Board with any undertaking for mining or 
dealing in diamonds. The Board is to be a 
body corporate, capable of suing and being 
sued, owning property, etc. 

The Board’s function and duty, subject to 
the provisions of the Act, are to deal in and 
hoid stocks of diamonds and to export them 
from the Union; also, to advise the govern- 
ment with respect to maximum quantities of 
diamonds to be produced and minimum prices 
to be fixed, in accordance with the provisions 
cited above. The Board may demand dia- 
monds from any producers named by it for 
export and sale by the Board on their be- 
half. It will dispose of the diamonds to the 
best possible advantage and charge the costs 
to the producers. It is also provided that the 
soard may act as export and sales agents in 
the same way for any producer of diamonds, 
whether operating in the Union or not. 

It is proposed to give the Board the widest 
possible scope in the conduct of its business. 
The Minister of Finance is empowered to 
advance to the Board, out of money provided 
by Parliament for the purpose, such sums as 
may be deemed necessary for the fulfillment 
of its functions, subject to such conditions 
and rates of interest as may be considered 
fit. Any net profits realized by the Board 
will go to a reserve fund, out of which losses 
are to be met and repayment effected, when 
possible, of advances received from the Min- 
ister of Finance. 

It is provided that the Governor-General 
may by proclamation require specified pro- 
ducers to sell their diamonds only through 
the Board and may vest in the Board in a 
general way the sole and exclusive right to 
export diamonds from the Union, except in- 
sofar as the Board may delegate this priv- 
ilege to others. The Governor-General may 
by proclamation invalidate any private agree- 
ments entered into by producers and effective 
after Dec. 31, 1925. 

Various penalties are fixed for contraven- 
tion of the provisions of the proposed law. 
As already noted, it is especially provided 
that nothing in the Act shall “apply to the 
sale, disposal or export of alluvial diamonds,” 
but this shall not prevent the Board from ex- 
ercising the powers conferred upon it in con- 
nection with the acquisition and disposal of 
diamonds in voluntary agreement with allu- 
vial producers. “Diamond” is defined in the 
bill as rough and uncut diamonds. 

The opposition press refers to the bill as 
“essentially predatory legislation.” So far 
as its criticism has developed, it centers on 
three points. First, it is charged that the 
bill is loosely and negligently drawn and will 
in any case require much amendment. Sec- 
ond, it is set out that the South African dia- 
mond business, the control of which it is pro- 
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posed to entrust to a Board of three mem- 
bers, is inextricably involved with the dia- 
mond business internationally, which cannot 
be controlled by the Union government alone. 
Third, it is asserted that if this is the way 
the South African government proposes to 
treat a great financial enterprise, involving 
large amounts of foreign capital, there will 
be a strong reaction against the Union as a 
field of investment. 








Death of John F. Dusenberry 


Mipptetown, N. Y., April 15.—John F. 
Dusenberry, 7 Cortland Place, a retired 
jeweler, who was prominent in Masonic 
circles and widely known in Middletown, 
died suddenly in the store of W. O. Van- 
Sciver, Sunday afternoon, of heart disease. 
He had been employed in the store as a 
clerk for the past eight months. 

For -many years Mr. Dusenberry con- 
ducted a jewelry store on North St. in a 
store now occupied by Alex J.. Dughi. Be- 
fore he took over the store, his father, 
Horace S. Dusenberry, conducted the same 
store. Some time ago he retired from active 
business and sold his store. 

John F. Dusenberry was born in Middle- 
town on Jan. 17, 1867. On Aug. 29, 1899, 
he married Edith Marsh in Port Jervis, who 
survives him with one daughter, Madeleine 
H., who lives at home. 

Mr. Dusenberry was a member of Hoff- 
man Lodge No. 412, F. & A. M.; Midland 
Chapter, No. 240, R. A. M.; Cyprus Com- 
mandery, No, 67, Knights Templar; Mecca 
Temple, A. A. O. N. M. S., Middletown 
Lodge, No. 1097, B. P. O. E.; Middletown 
Council, No. 92, Jr. O. U. A. M., and 24th 
Separate Company Veterans Association 
and Grace Episcopal Church. 

Masonic funeral services were held at 
Grace Episcopal Church today, following 
prayer services at home. Rev. Roman L. 
Harding officiated. 








Market Prices and Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 


for the last week: 
Selling Price 








London U.S. Gov't. New York 
Date Official Assay Bars Official 
April 14, 1925..... 3114 69%, 6736 
Apri 15, 1925....... 314%; 69% 67% 
April 16, 1925..... 314% 69% 66% 
April 17, 1925..... 31% 69% 66% 
April 18, 1925..... 31% 6944 66% 
April 20, 1925 31% 69% 66% 

The C. A. Marsh Co., Attleboro, Mass., 


manufacturer of belt buckles and belt chain 
sets, have this month introduced 2 new fea- 
ture in their buckles. It consists of a mor- 
tised opening in the center of their buckles, 
into which any combination of three initials 
or insignia can be placed. They are held 
firmly and securely in place by a slide that 
snaps on the back of the opening. As a re- 
sult the jeweler can take any buckle in his 
stock and make it an individual buckle for 
his customer in a few seconds, without the 
bother and expense of engraving. Lodge, 
fraternity, and class insignia slugs have been 
adapted to fit into place instead of, or in 
combination with, the initials. All features 
of this new Marsh Initial Buckle are fully 
protected by United States and foreign pat- 
ents. 
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TO MAKE TEST CASE 





New Attorney General to Try to Settle 

Legal Status of Statistical Work Done 

by Trade Associations 

WasuincTton, D. C., April 18—Some 
hope of a determination of the legal status of 
trade associations is seen in the attitude of 
John G. Sargent, the new Attorney General, 
to the problem that has vexed business for 
the past five or six years. Secretary Hoover 
has discussed the matter with the Attorney 
General and the latter has announced that 
some case now pending before the United 
States Supreme Court may be used as a 
medium for obtaining a rule on the legality 
of their operations, particularly the current 
statistical services conducted by many trade 
organizations. If that course is not feasible 
the Attorney General has announced his in- 
tention of bringing a straight case on statis- 
tics before the Supreme Court. 

“I am asked what the Department of Jus- 
tice proposes doing in connection with the 
much-discussed trade association problem 
which involves eventually a legal determina- 
tion of the status of trade association activi- 
ties,” the Attorney General stated. “As I 
understand the situation, having been unable 
to study the matter carefully, there appears 
to be considerable doubt relative to the legal- 
ity of the compilation and dissemination of 
current statistical data by an organization 
in any industry. 

“The matter has been before this Depart- 
ment for some time, and, as I am informed 
my predecessor (Harlan F. Stone) had 
thought it might be possible for a test case 
to be made in connection with some pending 
anti-trust legislation. This may be a way 
out, though I have had but limited oppor- 
tunity to consider the various phases in- 
volved. It is probable, however, that the 
issue may be clarified through some case now 
before the Supreme Court, or it may be 
necessary finally to select a straight case on 
statistics and carry the matter to the 
Supreme Court. When the department does 
determine upon a definite course I shall be 
glad to make it known.” 





Trade associations do not need to wait 
upon a specific pronouncement by the courts 
relating to them to engage in constructive 
activities for the advancement of the common 
interest of industry, and the public, ac- 
cording to E. W. McCullough, manager of 
the Manufacturers Division of the Chamber 
of Commerce of the United States. Associ- 
ations desiring to use federated effort for 
legitimate purposes and not for selfish advan- 
tage are experiencing no difficulty in deter- 
mining whether the activities selected are 
legal, as the principles of the trust laws have 
long been recognized by business and the 
courts. The real concern of many of these 
associations is in reality with the interpreting 
and enforcing agencies of the Government, 
the attitude of .the administration, the 
Attorney General, the Federal Trade Com- 
Mission and others having to do with the 
execution of these laws, said Mr. McCul- 
lough. 

“We have now had sufficient experience 
with these laws running back over 30 years, 
so that the layman today understands that the 
creation of monopolies or restraints of 
trade is not permitted, and that he cannot 





THE JEWELERS’ 





safely organize to interfere with the other 
fellow’s equality of oportunity,” continued 
Mr. McCullough. “To do these things would 
be morally wrong in the first place and also 
almost invariably in violation of the law. 

“Tt really requires no legal talent to inter- 
pret these laws in principle,” said Mr. Mc- 
Cullough, “for no body of business men ever 
got together and entered into an agreement 
or understanding to follow a certain policy 
that those present did not know whether or 
not in principle they were violating the law. 
But there is a very human, natural desire to 
secure advantage, and this has frequently 
led them into doing things not illegal in- 
dividually but absolutely so when accom- 
plished by cooperation or collusion. 

“In protection to those what do business on 
the square, the Government has been obliged 
to take cognizance of these actions, and some 
trade associations have been haled into court 
and the noise and clamor which has sur- 
rounded some of these cases has at times 
inclined the public to believe the claims of 
those prosecuted that they were in reality 
being persecuted. However, the records of 
the cases against trade associations dealt with 
by the Federal government do not bear out 
such claims. 

“Thirty-four years have elapsed since the 
passage of the Sherman Act and up until 
March, 1922, the average of such cases 
against trade associations was less than one 
a year. Approximately 50 per cent of the 
cases went by default—that is, the associa- 
tions did not defend them and the court either 
imposed judgment or a consent decree was 
entered into. The remainder of the cases 
were fought, but with very few exceptions 
the Government won out. The most impor- 
tant of the cases were carried to the Supreme 
Court and judgments against the defendant 
given.” 








ALLEGED CROOK CAUGHT 


Philadelphia Detectives Arrest Man Identi- 
fied as One of a Band Who Held Up 
and Robbed Leonard Simonds 


PHILADELPHIA, Pa., April 18—Another 
jewelry bandit arrest has been marked up 
to the credit of the city detective bureau in 
the capture of Harry Cohen, who gave his 
address as 4th and Dickinson Sts., on the 
charge of being one of the bandits who held 
up Leonard Simonds in his jewelry store at 
935 S. 4th St., last February and obtained 
cash and jewelry valued at about $9,000. 
Cohen has been held without bail by Magis- 
trate Holland and the detectives, specially 
assigned to hunting down jewelry thieves, 
are following up several leads which they 
are confident will bring about the arrest of 
the other alleged members of the gang. 

Mr. Simonds at detective headquarters 
positively identified Cohen as one of the 
men who at the point of their revolvers 
forced him into the kitchen of his home in 
rear of the store and held him there while 
their companions rifled the showcases and 
the cash register. “He is the man. There 
is no doubt about it,” said Mr. Simonds. 
“T had plenty of time to get a good look 
at his face and I could never forget it.” 

Four men were implicated in the robbery 
of the store while a woman companion stood 
outside the place to give warning of the ap- 
proach of the police. 
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DEATH OF EMANUEL G. ADLER 


Vice President of Bonner Manufacturing 
Co., Succumbs to Attack of Pneumonia 


Cuicaco, April 17—The funeral of Eman- 
uel G. Adler, one of the most prominent 
members of the manufacturing jewelry trade, 
which was held at Furth’s Chapel this after- 
noon, was attended by many of his friends in 
the trade, not only from, ‘Chicago but from 
New York and other cities. Announcement 
of the death of Mr. Adler, which occurred 
last Tuesday morning at his home in the 
Windmere Hotel, was a surprise to the en- 
tire trade. He was at his office on Wednes- 
day of last week and on Thursday was taken 








THE LATE EMANUEL G, ADLER 


with a cold which a few days later developed 
into double pneumonia and resulted in his 
death on Tuesday. 

Few men in the trade were better known 
or more highly regarded than was the de- 
ceased. He was born in Chicago in June, 
1868, and has been associated with the 
jewelry industry since he started with Swart- 
child & Co. as an errand boy. From an er- 
rand boy he worked himself up to be a sales- 
man, and his first eastern connection of im- 
portance was with Freudenheim Bros. & 
Levy as their representative in this territory. 
Later he became associated with the Bonner 
Mfg. Co., and 10 years ago opened the con- 
cern’s Chicago office ; seven years ago he was 
elected vice-president of the company. 

Mr. Adler was known to the trade from 
coast to coast, and was especially well known 
to jewelers from Chicago to Pacific States, 
which had been his territory for many years. 

The funeral services were conducted at the 
Furth’s Chapel this afternoon at 3:00 o’clock, 
followed by private interment at Oakwood 
Cemetery. He is survived by an aged father, 
a brother, Walter, his widow, and one daugh- 
ter, Mrs. Rose Levy, of San Francisco. 

The active and honorary pallbearers were: 
Sol Hess, Sol Kaiser, H. Paul Juergens, 
Will F. Juergens, Fred Meyer, Guv V. Dick- 
inson, Wm. Swartchild, E. G. Swartchild, 
Joe Loftis, Joe Lebolt, J. G. Swartchild, 
Harry Goldstein, Max Meyer, Wm. Lamb, 
Moses Fleischman, Irving Lewis, Geo. Gub- 
bins and Max Gruensberg. 
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LATEST CUSTOMS RULINGS 


Board of General Appraisers Hands Down 
[Important Rulings Under Present Tariff 
Act as to Bracelets, Ornaments, 
Necklaces, Clocks and Kindred 
Articles 


The Board of United States General Ap- 
praisers has just handed down a number of 
decisions of unusual importance to the 
iewelry trades. These decisions, fixing duty 
classifications under the tariff act of 1922, 
are summarized below: 


AMBER BRACELETS 


Amber bracelets, imported by Louis J. 
Stern, of New York, were the subject of one 
of the most important rulings handed down 
recently. In this decision Judge Sullivan 
finds that these bracelets, commonly known 
to be jewelry, were correctly taxed on entry 
through the customs at the rate of 80 per 
cent ad valorem under Par. 1428, Act of 1922. 
Claims by the importers for a lower’ rate 
under either paragraph 1429 and 1438 of the 
existing tariff law are denied by the General 
Appraiser, who writes a lengthy opinion. 


STEEL ORNAMENTS 


Overruling a protest of A. & H. Veith, 
New York, Judge Sullivan finds that steel 
ornaments imported in pairs attached to a 
card, used tor shoe buckles ; also to a minor 
extent as dress and millinery ornaments, in 
their imported condition without clasps or 
other attachments, were properly assessed at 
80 per cent ad valorem under Par. 1428, 
Tariff Act of 1922. Claims for a reduced 
duty are set aside. 

NECKLACES 

The International Forwarding Co., of Chi- 
cago, partly win in a controversy involving 
the tariff classification of two kinds of im- 
ported necklaces. In this ruling Judge Sul- 
livan finds : 

1. That imported necklaces composed of 
ereen beads, round and_ rectangular 
pieces of galalith, and silver-plated metal, 
galalith chief value, are dutiable as jewelry 
at 80 per cent ad valorem under Par. 1428, 
Tariff Act of 1922, in the absence of evi- 
dence to the contrary. Claims for a lower 
duty are overruled. 


vlass 


2. That imported necklaces composed of 


a silk ribbon, ornaments and a pendant com- 
posed of celluloid, ornamented with rhine- 
stones or silver-plated metal, or both, and 
bracelets composed of celluloid ornamented 
with imitation precious stones, and_ silver- 
plated metal, celluloid being chief value in 
each article, are taken out of the jewelry 
Paragraph by virtue of the proviso in Par. 
31, Act of 1922, and are dutiable thereunder 
at the rate of 60 per cent ad valorem, rather 
than at the rate of 80 per cent ad valorem 
a jewelry, under Par. 1428, Act of 1922. 


GoLtp Pocket PENCILS 

The duty is reduced on gold pocket pen- 
cils in a decision by Judge Sullivan sustain- 
mg a protest of the Draeger Shipping Com- 
Pany, of New York. The General Appraiser 
nds that these pencils are properly dutiable 
at, the appropriate rate under Par. 1451, Act 
of 1922, rather than at 80 per cent ad val- 
rem under Par. 1428, Act of 1922. 
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MarBLE CLOCK CASES 
Sustaining a protest of Ovington Bros. Co., 
New York, Judge McClelland finds that 
marble clock cases, taxed at 50 per cent 
ad valorem under Par. 233, Act of 1922, 
should have been returned at 45 per cent 
ad valorem under Par. 368, Act of 1922. 
UNFINISHED CHARMS OR PENDANTS 
Judge Sullivan, in a decision upholding 
protests of the Long Sang Ti Chinese Curio 
Co., New York, finds that unfinished charms 
or pendants, composed entirely of carved 
jade, agate, or rock crystal, cut into ar- 
tistic forms, but not set, which, after im- 
portation, are usually mounted with precious 
metal and used as charms or pendants to be 
worn around the neck, are dutiable as 
semi-precious stones, cut but not set, and 
suitable for use in the manufacture of 
jewelry, at the rate of 20 per cent ad valorem 
under Par. 1429, Act of 1922, rather than 
at the rate of 50 per cent ad valorem under 

Par. 233, Act of 1922. 
BRACELETS 

Overruling a protest of Jules Schwab & 
Co., New York, Judge Sullivan concludes 
that certain imported bracelets, composed of 
a cellulose ester compound, were correctly 
assessed by the customs appraising officers 
at the rate of 60 per cent ad valorem under 
Par. 31, Act of 1922. Claim for a lower 
rate is denied. 

CARVED JADE BRACELETS 

Ignaz Strauss & Co., New York, have just 
obtained a ruling on the customs treatment 
of carvey jade bracelets. In this decision 
Judge Sullivan rules that these bracelets, 
valued above 20 cents per dozen pieces, were 
properly classified as jewe'ry with duty at 
the rate of 80 per cent ad valorem under Par. 
1428, Act of 1922. The importers sought to 
have these bracelets taxed at a lower duty. 


NECKLACES OF PEARL BEADS 

Necklaces of imitation pearl beads, mounted 
on a silver chain with imitation precious 
stone clasps, are held by Judge Sullivan, in 
a decision overruling a_ protest of Jay 
Thorpe, Inc., of New York, to have been 
properly taxed on entry at 80 per cent ad 
valorem under Par. 1428, Act of 1922. 

WatcH 

Sustaining protests of the: A. Wittnauer 
Co. and the [. Ollendorf Co., Ine., of New 
York, Judge lischer finds: 

1. That 15-jewel watch movements in 
clock cases are properly dutiable at the rate 
of $2 each under Par. 367, Act of 1922. 

2. That 16-jewel watch movements iti 
clock cases are properly dutiable at 75 cents 
each under Par. 367, Act of 1922. 

3. That the clock cases are properly duti 
able at the rate of 45 per cent ad valorem 
under Par. 368, Tariff Act of 1922. 


MOVEMENTS IN Crock CASES 


BoNE WatcH CHARMS 

Upholding a contention of the American 
Shipping Co., Chicago, the Customs Board, 
in an opinion by Judge Sullivan, finds that 
certain bone watch charms, 
jewelry at 80 per cent ad valorem under Par. 
1428, Act of 1922, should have been taxed at 
but 25 per cent ad valorem under Par. 1439 
of the 1922 law. 


assessed as 


PEARLS AND SCIENTIFIC SAPPHIRES 


Certain pearls and scientific sapphires, im- 
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ported by KFrederics, Inc., New York, were 
assessed at 60 per cent ad valorem under 
Par. 1429, Act of 1922. Judge Sullivan now 
finds that duty should have been taken at 
but 20 per cent ad valorem under said para- 
graph (1429). 








Jewelry Industries to Be Represented 
at the Paris Exposition 

NUMBER of the jewelry, watch- 

making, etc., industries intimately con- 
nected with the Exposition of Modern 
Decorative and Industrial Art, which opens 
in Paris, in May, will be represented by 
delegates who will accompany the commis- 
sion appointed by Secretary Herbert 
Hoover, of the Department of Commerce. 
The delegates representing the Jewelry 
Crafts Association, Inc., are: Walter P. 
McTeigue,, of Walter P. McTeigue, Inc., 
of New York, and Milton L. Ernst, of 
Milton L. Ernst, Inc., of New York city. 

The increasing interest of American in- 
dustries in the art movement which is find- 
ing expression in the great International 
Exposition has attracted many delegates 
who will join. in a survey and study of the 
specialized exhibits to which the -exposition 
is restricted. 

As the exposition will comprise those 
arts which make for beauty in the domestic 
and personal lives of the people, only those 
who are interested in the trades and crafts 
of textiles, costumes, jewelry, silver, light- 
ing fixtures, builders’ hardware, wall paper, 
glass, ceramics, decoration, construction, and 
the graphic arts, will visit the vast displays 
shown in the superb and_ specially con- 
structed buildings. 

As already published in the JEWELERS’ 
CIRCULAR the exposition will occupy the 
Esplanade des Invalides, the Alexandre IT] 
Bridge and the Gardens of the Cours la 
Reine, the entire Grand Palais and the quays 


of the Seine, from the Concorde to the 
Alma Bridge. Practically every foreign 


country will exhibit its artistic products. 

Interest in the arts shown at this exposi- 
tion has been greatly fostered by the atten- 
tion given to it by Secretary Herbert 
Hoover who appointed a commission to head 
the delegation, comprising Dr. Charles R. 
Richards, president of the American Associa- 
tion of Museums, as chairman, Mr, Henry 
Creange, the winner of the Friedsam Art 
and Industry Medal, and Frank G. Holmes, 
of the Lenox potteries in Trenton. The 
commission appointed Edward L. Bernays, 
counsel on public relations, as an associate 
member. 

In officially 
of this exposition, Secretary 
taken the first step in the 
interest in these industrial arts. He called 
upon the report on such 
features of the exposition and phases of the 
individual groups of exhibits, as may be of 
interest and value to American manufac- 
turers. 


the importance 
Hoover has 


government 


recognizing 


commiss‘on to 








Incorporation of the Royal Jewelry Co., 
225 W. 3rd St., Davenport, Ia., with a 
capitalization of $30,000, has been announced. 
M. Rattner is president and terasurer and 
Harry S. Deutsch is vice-president and 
secretary of the corporation. The two 
officers constitute the board of directors, 
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LAST HONORS TO P. J. KOKE 





Death of Well Known Manufacturers’ Agent 
of Los Angeles, Cal., Causes Wide- 
spread Sorrow 


Los ANGELES, Cal., April 16.—The passing 
of no one on the Pacific Coast for years has 
caused a greater shock to the jewelers than 
the sudden death of Peter J. Koke, of Koke, 
Slaudt & Co., last Saturday, as announced 
briefly in the last issue of THE JEWELERS’ 
Circutar. Mr. Koke had a sudden attack 
of appendicitis on Friday morning, April 3. 
He left his office, and the next day his con- 
dition was so serious that he was taken to 
the hospital, where he was at once operated 


upon. It was at first thought that the opera- 


tion had been successful, and that he would 
But 


recover. unfavorable conditions de- 





THE LATE PETER J. KOKE 


veloped, and on Saturday, the 11th, just one 
week after the operation, death relieved him 
from the severe suffering he had endured. 

Mr. Koke was widely known, having trav- 
eled over practically the entire country, espe- 
cially that portion west of the Mississippi, 
and wherever he had been he had _ friends. 
This fact was evidenced by the scores of 
telegrams expressing condolence and sym- 
pathy received not only from all over the 
west but from many eastern States. The 
funeral was held Monday afternoon, and 
such a magnificent exhibition of friendship 
i the way of floral offerings has scarcely 
ever been seen in Los Angeles. These offer- 
ings, many of them ordered by telegraph 
from distant places, embowered the casket 
and filled practically all available space. 

Peter J. Koke was born in Grand Rapids, 
Mich, May 2, 1875, of sturdy Dutch stock, 
and lived and attended school there until 16 
years of age, when he learned the watch- 
maker's trade and engaged in the jewelry 
business on his own acount. He was mar- 
tied about 25 years ago to Miss Effie Doon- 
ink, a member of a prominent family in 
Grand Rapids. 

Sixteen years ago he came to Los Angeles, 
following his brother John, who had come 
here a year earlier and engaged in the 
Jewelry business. After being associated 
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with Hambright & Walsh and the E. W. 
Reynolds Co., wholesalers, for a time, he 
secured the Theodore W. Foster & Bro. line 
and engaged in business on his own account 
as manufacturer’s agent, acquiring several 
other lines later. His business grew rapidly 
—as it has done ever since—and in July, 
1919, the firm of Koke, Slaudt & Livermore 
was organized. One year ago, in April, 1924, 
the firm was reorganized and the name 
changed to Koke, Slaudt & Co. 

Although Mr. Koke had left school when 
a mere boy, he became a thoroughly well 
educated man, and has left a library which 
many a college professor would be proud to 
own. After coming here and while travel- 
ing over the country and deeply engaged in 
business he took a California University 
extension course, studying and preparing his 
examination work while on the road. It is 
said that he was known at the bookstores in 
nearly every town in which he _ stopped. 
Trashy books did not appeal to him, but he 
was interested in the profounder subjects, 
though he made no display of his learning 
and few of his acquaintances were aware of 
this angle of his character. 

Among the near relatives left to mourn 
his loss are his mother, in her 81st year; 
his widow, a daughter, Edythe Lorraine, 
aged 23, a son Harold, 21, all of Los Angeles, 
and John Koke, his brother, ‘formerly in the 
jewelry business here for a number of years, 
but now in another line of business in Santa 
,arbara. To Mr. Slaudt and all the others 
associated with him in the office the loss is 
almost like that of a dear relative. 








Program of the Convention of the Illinois 


Retail Jewelers’ Association at 
Danville, May 4 and 5 
Cuicaco, April 18.—Arrangements and 
plans for the convention of the Illinois 


Retail Jewelers’ Association which will be 
held in Danville on May 4 and 5, are nearly 
complete and from reports from over the 
State the officers expect a large attendance. 

Today H. C. Stern, secretary, announced 
some of the features of the program. Mon- 
day evening the banquet will be held at the 
Elks Club at 6:30 and this will be followed 
by an informal dance at 9 o'clock. Mr. 
Stern says they have arranged a surprise 
speaker for the banquet, a treat for all who 
are present. Tuesday afternoon there will 
be a sight-seeing automobile trip for all the 
jewelers and ladies. Monday afternoon the 
ladies attending the convention will be taken 
to the Country Club for luncheon. The 
closing feature of the program will be a 
theatre party on Tuesday night, guests of 
the Danville jewelers. 

The list of speakers who will address the 
convention is not complete yet. Mr. Stern 
says the entire program will be of the same 
high order as those announced today. 

Frank B. Meyers, president of the Na- 
tional Retail Shoe Dealers’ Association, will 
talk on salesmanship. S. P. Aldrich, of 
Aldrich & Maxwell, will discuss methods 
of bookkeeping and stock records. Carl E. 
Ennis, of Olsen & Co., insurance brokers, 
Chicago, will explain a blanket insurance 
policy which has been especially designed for 
smaller retail jewelers. Window trimming 
will be the subject of a talk by Herman 
Martens, of the Alexander Furniture Co., 
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Danville. Benjamin Cox, of Benj. Allen & 
Co., Chicago, will talk about diamonds, and 
M. E. Robertson, of Oneida Community 
will explain the Oneida Silver Club plan. 

The two days will be filled with profit 
and pleasure for all who attend. Mrs. Sadie 
Spero, president of the Ladies’ Auxiliary, 
requests that all jewelers bring their wives 
and lady employes. 








WILL APPEAL CONVICTION 


Young Woman Brought Back from Califor- 
nia and Found Guilty of Fraudulently 
Obtaining Bracelets Now Gut on 
Bail 

3ALTIMORE, Md., April 18—Mrs, Mabel 
Moore, 22 years old, convicted of obtaining 
two diamond bracelets valued at $3,900 from 
the firm of F, Bucher & Sons, jewelers, 218 
N. Charles St., by false pretenses this week 
was sentenced to six months in jail in 
Criminal Court. Through her counsel, 
former State’s Attorney Robert F, Leach, 
Mrs. Moore entered an appeal from the 
sentence. The case will now go to the 
Maryland Court of Appeals. 

Within a few hours after obtaining the 
bracelets, Dec. 2, 1924, it is alleged that 
Mrs. Moore visited a pawnshop and obtained 
$500 on the bracelet. She sold the other 
bracelet in Los Angeles, Cal., according to 
Detective Lieutenant Charles A, Kahler. 
Kahler was sent to California to bring Mrs. 
Moore here. 

Mrs. Moore is the daughter of a socially 
prominent family. It is charged that she 
went to the jewelry store and told a sales- 
man that her step-father had sent her to 
select jewelry. Within a tew hours after 
she obtained the jewelry she disappeared 
from the city. Six weeks elapsed before 
she was found. Mrs. Moore was prosecuted 
by State’s Attorney Herbert R. O’Conor 
who told the court that Mrs. Moore should 
receive no more consideration than any ordi- 
nary person charged with law violation. 
Mrs. Moore was released on $5,000 bail 
pending the action of the Court of Appeals. 








Death of Abe Goldstein 


Datias, Tex., April 15—After many years 
as a jeweler in Dallas, Abe Goldstein, 2617 
l‘orest Ave., died early on the night of April 
13 at a local sanitarium. He had been re- 
moved to the hospital about 7:30 p. m. from 
his store at 1308 Main St., where he became 
suddenly ill. 

Mr. Goldstein and Jules Cahn comprised 
the firm of N. Goldstein & Son, jewelers. 
Mr. Goldstein was a member of the Tannehill 
Lodge, No. 52, A. I*. & A. M., of the Hella 
Temple Shrine organization, and of the Dal- 
las Elks’ Lodge. He was also very active in 
civic and church affairs, and for some time 
previous to his death had been president of 
the Congregation Shaareth Israel. 

He is survived by his widow and four sis- 
ters, Mrs. Jules Cahn, Mrs. Charles B. Shaw, 
Mrs. Albert H. Mittenthal and Mrs. David 
Cern. 

Funeral services were conducted at the 
Shaareth Israel Synagogue, with Dr. Morris 
N. Taxon, rabbi of Congregation Shaareth 
Israel, and Dr. David Lefkowitz, rabbi of 
Temple Emanu-F1, jointly in charge, 
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The News from England 





Conditions in the Jewelry and Gem Markets—Gift Lines for Easter Trade— 
Litigation Over Insurance Policy—Scotland Yard Searching for 
Gem Thief—Paris Jewelers Design Divorce Ring 
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Lonpon, April 9.—There are indications 
that business in the jewelry trade will im- 
prove after Easter and that the present slack- 
ness in the retail business will make way 
for better purchases on the part of the 
public. Prices continue very firm in the 
rough and polished diamond markets and 
some manufacturers cannot yet adapt them- 
selves to the prospect of still higher prices 
for certain grades of polished goods. 
Backes & Strauss, the gem merchants of 
Holborn Viaduct, E. C., say that members 
of the trade consider outside competition 
in Bolshevik jewels now practically negli- 
gible. Commenting on the— market in 
general, the firm says: “There is little fresh 
news to relate concerning the market for 
rough, there having been as ready a sale as 
ever for the two last shipments, the South 
West African and the Premier. From the 
statistics to hand we can see very clearly 
that the United States still take the bulk of 
the production of diamonds, the importation 
for the month of January amounting to five 
and a half million dollars, of which 85 per 
cent. represented the polished article and 
the remaining 15 per cent. uncut stones on 
which the lower duty is paid. Here in 
England all reports confirm that retailers 
have found trade very quiet of late, so many 
of their customers remaining abroad until 
after Easter. There have been some good 
sales, notwithstanding, in eight-cuts, espe- 
cially the erstwhile neglected sizes of 30 
and 40 per carat, jewelry manufacturers 
not yet having got used to the higher prices 
which must obtain for these sizes in double- 
cut. In larger stones there seems to be no 
diminution either in the scarcity or the prices 
asked, those who hold this stock being cer- 
tain that the outside competition of Bolshevik 
origin has quite ceased.” 

x * * 

The Goldsmiths’ and Silversmiths’ Co. is 
one of those houses that are now climbing 
back to their old status after the uncertain 
years that followed the outbreak of war. 
A dividend of six per cent is announced for 
the past year (against five per cent. for 
1923) net profits being $223,000, against 
$210,000 the previous year. The Goldsmiths’ 
and Silversmiths’ Co. paid 7% per cent. 
regularly per annum for the 10 years pre- 
ceding 1914. After the general trade slump 
of 1921 dividends gradually dwindled to 
four per cent. 

x *k * 

A fine assortment of seasonable gift lines 
is being shown by the retail jewelers this 
week, the influence of Easter on many of 
these articles being apparent. Sterling 
Silver is made use of quite a lot in the 
composition of these jewelry lines. Many 
of the novelties are of a utility nature. 
There is a most artistic beehive honeypot 
m fine china, with a silver bee atop and a 
silver-plated holder and handle complete. 
There are little eatly morning tea sets in 
Doulton china of shagreen patterns and 


mounted in silver and set on tiny glass 
trays with a white enamel rim and shagreen 
edging to match. Gilt edged circular glass 
trays carry sets in Worcester china done in 
soft lavenders, and pinks, blues and greens. 
Wherever taste allows silver is introduced 
into these outfits. Cloudy crystal knife- 
rests are prominently displayed, while silver- 
mounted cut glass containers for various 
table delicacies get considerable prominence 
in the trim. Fashionable cut-glass pieces 
include coffee cups and saucers, the former 
being mug shaped. Some of the old designs 
are reproduced and a replica of the old 
Dutch sugar tongs designed like a stork and 
done in silver, the “baby” being engraved on 
the inside. 
* * * 

A sequel to the recent court case in which 
Henry Highman, Hatton Garden diamond 
merchant, obtained judgment against one of 
‘Lloyds underwriters under an _ insurance 
policy covering loss by robbery, has de- 
veloped this week, Tyler & Co., the jewelry 
assessors, having announced a $5,000 reward 
on behalf of the underwriters for informa- 
tion in connection with the robbery of 
the diamond merchant’s assistant, Guirk 
Aaronoff. When the case was tried in the 
High Court the underwriters defended the 
action to recover some $32,000 due on a 
block policy of insurance on the grounds 
that the alleged robbery was a bogus one 
and the claim fraudulent. The case ended 
abruptly the third day when the underwriters 
withdrew the charges of fraud against High- 
man and agreed to judgment against them 
with costs. The Lord Chief Justice told 
the diamond merchant and his traveler, 
Aaronoff, that they left the court with no 
reflection on their honesty or integrity. 
Aaronoff was attacked and robbed of the 
gems he was carrying for the Hatton 
Garden diamond dealer not far from the 
latter’s office, 

* * * 

Jeweled Mah Jong sets are being featured 
in the Easter novelties of the jewelry shops 
this side. Some of the best class jewelers 
are displaying Easter egg lines in which 
Mah Jong dice are enclosed in the egg. 
The points of the dice are done in tiny 
diamonds, the dice themselves being in ivory 
or onyx. Since the Chinese game is rather 
popular here these gemmed dice will make 
appropriate Easter gifts, 

x * x 

The very fine gold-set emerald that was 
auctioned at Christie’s last week after 
changing hands in a Yorkshire tavern for 
60 cents and realized several thousand 
dollars under the hammer is, according to 
the Hatton Garden firm of gem dealers who 
purchased it, part of the Romanoff collection, 
and a stone of beauty. It is flawless and 
weighs 7% carats. 

or @ 

Scotland Yard is looking for a man who 

entered the shop of T. Beckett, Ltd., 
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jewelers, Canterbury, the other afternoon, 
asked to be shown some gems and left with- 
out making a purchase, The manager soon 
afterwards missed a number of rings.. the 
value of which is more than $5,000. 

* * * 

Some record gold mining profits.are shown 
for the past year among South African 
enterprises, Modder Deep Levels, Ltd., and 
Geduld Proprietary Mines, Ltd., being par- 
ticularly prominent. The former increased 
its profit by some $194,000, the net profit for 
the year totaling around $3,725,000, the 
best in the company’s history. The dividend 
of 145 per cent, compares with 140 per cent. 
During the year working costs were reduced 
to $4 a ton. In 1921 they were $5.40 per 
ton. The Geduld increase in profit for 1924 
was worth nearly $484,000, total net being 
around $2,488,000. The dividend works out 
at nearly 34 per cent against 2714 per cent. 
last year. Working costs were reduced from 
$4.75 to 4.58 per ton. Increased ore reserves 
are shown by both companies. On the stock 
market Modder Deep shares, originally five 
shillings, now stand at 43s., while Geduld £1 
shares are worth 3 3/16. 


a oe 


Some new ideas in watch fobs are being 
shown by the metropolitan jewelers. Some 
of these fobs are of moire ribbon and others 
of rolled gold chain work. The latter have 
little chain purses attached in place of the 
watch. The moire ribbon fob has a tiny 
circular mirror in brilliantly colored ‘com- 
position in lieu of watch. Crystal combined 
with leather in brilliant red or gilt is used 
in the make-up of the pendant. They appear 
to be having quite a vogue in Paris. 

x *k * 


One metropolitan jewelry store this week 
makes a noticeable display of solid silver 
toasting forks which are not only telescopic 
in principle but revolve automatically. Hot- 
cross buns, the favorite edible for Easter, 
are cut open and toasted this side before 
being buttered. The enterprising jeweler 
undoubtedly sold a lot of his up-to-date toast- 
ing forks, if only as Easter gift lines. 
Another jeweler displayed seasonable goods 
in real chocolate eggs. One very artistically 
engraved egg had inside it an engagement 
ring. By pulling a golden cord the egg 
bursts asunder, the ring being pulled out by 
the cord. 

** * 

It is reported from Paris that the jewelers 
there are hoping to market a jeweled ring 
for divorced persons. The ring, in platinum, 
is decorated with a broken Cupid’s arrow, 
the head and shaft being picked out in dia- 
monds. It is suggested that some sort of 
ceremony be associated with the putting on 
of this type of ring. It remains to be seen, 
of course, what sort of a reception divorced 
women are likely to give to a decorative 
medium of this sort. 

* * * 

The annual meeting of the National Asso- 
ciation of Goldsmiths of England will be held 
at Bournemouth, May 11 to 14, inclusive. An 
interesting and important program has been 
prepared and among the outstanding social 
features of the conference are: May 1], re- 
ception by the Mayor of Bournemouth; May 
12, Pp. M., tea by invitation of Mrs. Charles 
Fox; May 12, evening, annual banquet; May 
13, motor coach circular tour; May 13, music 
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festival at Winter Garden, and May 14, coach 
drive through New Forest, etc. A meeting 
of the council will take place at 10 a. M., on 
the 12th, and the annual meeting of the asso- 
ciation will begin approximately at 10:45 in 
the Princess Hall. In the afternoon of the 
first day there will be an address on “Na- 
tional Publicity” by B. J. Pielow and an illus- 
trated address on the “Art and Science of 
Window Display” by KE. F. Manning. An- 
other important address will be given on 
Thursday on the subject of “Personality in 
Business” by William G. Fern, F.R.S.A., 
managing director of the Sheldon School of 
susiness Science. The present officers of the 
association are: President, George Cham 
bers; chairman, Ben Harral; vice-chairman, 
W. Crow, of London, and secretary, Carey 
L. Burnett. 
xk *k * 

Geological reports recently received by the 
board ef the Mysore Goldmining Co. indi- 
cate that further discoveries of ore will be 
made at depth and laterally. Since 1886 the 
company has paid around $45,000,000 in divi- 
dends. Last year’s profits from this Indian 
mine were more than $1,000,000, the increase 
on profit being around $175,000 for the year. 
The dividend paid was 25% per cent., as 
against 2214 per cent. the previous year. 

* *k * 

Johannesburg cables here that for the first 
time in 10 years South African gold miners 
are being paid their weekly wages in sover 
eigns. There are some 400,000 miners along 
the Reef. The gold equivalent of the $5 
piece thus makes its reappearance after a 
temporary retirement due to the World War. 

x Ok O* 

A jeweler was one of a party of five that 
sailed from Liverpool a few days ago to 
lccate a canyon containing a rich vein of 
silver prospected by a commission agent of 
Hull 20 years ago. The Hull man is with 
the party and he says he is confident of again 
finding the canyon and its hidden silver mine, 
which, he says, is lccated somewhere in 
northern Canada. 








Young Man Admits Passing Worthless 
Checks at Baltimore Jewelry Stores 
Battimore, Md., April 18—Accused of 


passing worthless checks on two jewelers 
here, O’Kay J. Deskins, 26 years old, who 
native of England, was 
arrested by Detective Lieutenants R. E. 
freeman and A. J. Cormack. Deskins was 
held in $2,000 bail for Grand Jury action by 
Central 


said he was a 


Magistrate James R. Cadden in 
Police Court. 
Deskins when arraigned admitted the 


charges made against him and said he hoped 
to be able to make restitution. He is 
charged with passing a check for $40 at the 
store of Samuel Spungin, 101 N. Liberty St., 
and a check for $37.50 at the store of the 
Kay Jewelry Co., 7 W. Lexington St. 

Deskins was identified by jewelry sales- 
men as the man from whom they had re- 
ceived the worthless checks. 








A voluntary petition in bankruptcy has 
been filed by the Crescent Jewelry Co., Port- 
land, Ore. The assets are reported to be 
$45,000 and the liabilities have been reported 
at $47,000. 
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LOOK OUT FOR HIM 
Well Dressed Young Man Passes Worthless 


Check on Baltimore Jewelry Concern 


3ALTIMORE, Md., April 18.—Jewelers this 
week were cautioned to be on their guard 
agamst the scheme of a suave young man 
who, using a bogus check, obtained a dia- 
mond bracelet valued at $1,700 from the A. 
H. Fetting Jewelry Mfg. Co., 213 N. Liberty 
St. 

Enter ng the jewelry store April 8 the 
prospective customer gave his name as 
“Juan De Ford” and an address in the promi- 
nent Guilford district. “De Ford” informed 
the salesman that he was a_ racehorse 
owner and that he was here for the races. 
{fe expressed desire to purchase a valuable 
bracelet for a young woman. The visitor’s 
iranner threw the salesman off his guard. 
The swindler talked pleasantly on several 
subjects before he asked to be shown a tray 
of bracelets. He selected a bracelet and 
without ado he drew a checkbook from his 
pocket, asked the price and wrote a check 
for $1,700 on the Baltimore Trust Co. The 
bracelet was delivered without question and 
the next day the firm was informed that 
the check was worthless. 

Detective Lieutenant Charles A. Kahler 
was assigned to the case and is conducting 
an investigation. 

The bracelet is described as of flexible 
platinum, 7 inches long, set with 81 diamonds 
and 14 calibre emeralds. A scratch mark 


431—is marked under the clasp of the 
bracelet. 
The swindler is described as 5 feet 10 


inches, 160 pounds, smooth face, light com- 
plexion, light brown hair, scar on right sice 
of upper lip. He wore well-tailored clothes, 
a light steel-colored hat and wore a cameo 
ring on a finger of his right hand and a 
scarf pin containing a red stone. 








Directors of Manufacturing Jewelers’ Board 
of Trade Hold Monthly Meeting 


PROVIDENCE, R. J., April 18.—The monthly 
meeting of the directors of the Manufactur- 
ing Jewelers’ Board of Trade was held yes- 
terday at the Turks Head Club with but one 
or two of the directors missing. Past 
President Henry Wolcott was present and 


was given an enthusiastic welcome. After 
luncheon the meeting was called to order 
by President Howard C. Baker, and con- 


siderable business transacted. Business con- 
ditions were discussed as well as the busi- 
ness and financial outlook in the industry 
and a number of applications for membership 
were favorably acted upon. 

William P. Chapin tencered his resigna- 
tion as a director, an office which he has 
held for a number of years, because of his 
retirement from active business. The 
resignation was reluctantly accepted but no 
action was taken to fill the vacancy on the 
directorate. 

Horace M. Peck, manager of the associa- 
tion, briefly reviewed failures of the past 
month and made reports from the various 
departments, stating that at the present time 
the inquiry, investigation and reporting de- 
partments were so crowded with work that, 
for the first time in several years, the 
assistants were working evenings to catch 
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up with the details of the accumulated 
demands, 








AUCTION BILL PASSED 


Officers of Pennsylvania Retail Jewelers’ 
Association Successful in Fight 
for State Law 

PHILADELPHIA, Pa., April 18.—Officials of 
the Pennsylvania Retail Jewelers’ Association 
expressed themselves as pleased on the whole 
with the passage by the Legislature of the 
Hall bill, which establishes a curb on the 
activities of itinerant and fake auctioneers 
in this State. While they did not get all 
they asked, because of amendements to the 
measure as originally introduced by Repre- 
sentative Hall of Dauphin County, they at 
least have a law embracing the State, with 
the exception of Philadelphia and Pittsburgh 
and this measure will serve as a strong basis 
for future legislation to further curb the 
auctioneer evil. 

Philadelphia and Pittsburgh were ex- 
empted from the operation of the bill 
almost at the last moment and because of 
the opposition of certain members from 
those cities, it was felt best to accede to the 
exemption and have the bill passed, on the 
principle that half a loaf is better than no 
bread. 

The members who questioned the bill when 
it came up in the Senate manifested a con- 
cern for the retail merchant that was almost 
“touching” when they questioned sponsors 
of the measure as to its effect on the 
average retail merchant. Senator Barr, of 
Pittsburgh, for instance, voiced his fear 
that it was an interference with the private 
affairs ot a retailer but Senator Salus of 
I‘hiladclphia carefully explained that the bill 
was to protect the retailer who paid all 
sorts of taxes and imposts in his own town 
for the privilege of doing business, from 
“tramp” merchants and fake auctioneers who 
paid no taxes or license fees, undersold 
local merchants and undermined confidence 
in all retailers by selling cheap and faulty 
goods at prices high enough for reputable 
wares, “These men walk away with the 
money that rightfully belongs to local mer- 
chants and that is all there is to it,” said 
Senator Salus in closing. 

Because of objections by several senators, 
the bill, which had passed the House, was 
laid over, but its friends became active and 
it was brought up again and passed finally 
on the last day of the session. It is now 
awaiting signature by Governor Pinchot and 
there is no doubt that he will sign it. 

Under the Act each auctioneer must fur- 
rsh a $5,000 bond yearly and pay a license 
fee of at least $100 before he is allowed to 
do any business in this State. A number 
of other regulations are designed to make 
the fake auction business less healthy in 
lennsylvania than formerly. 

Meanwhile, the retailers’ association will 
take steps for the passage of local ordinances 
in Philadelphia and Pittsburgh that will 
curb the fake auctions in those cities, both 
of which at present are overrun with 
specimens of this brand of auctioneer. 








Dr. J. E. Creevy & Son, jewelers and 
optometrists, have opened new quarters at 


38 W. Market St., Wilkes-Barre, Pa. 
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DEATH OF JOHN M. ARNOLD 


Veteran Watchmaker Passes On at His Home 
at Anthony Village, R. I., in His 
Eighty-seventh Year 


ProvipeNceE, R. I., April 18—John M. 
Arnold, one of the old school watchmakers 
who conducted business in this city, the Paw- 
tuxet Valley, and for more than a quarter of 
a century was in business at Boston, died 
yesterday morning at his home, “Sunnyside,” 
at Anthony village, R. I., in his 87th year. 
He had been in failing health since Thanks- 
giving, but had been able to get out, having 
taken an automobile ride only a few days 
ago. 

He is survived by his widow, who before 
her marriage five years ago was Lou Vars 
Hill, and by one son, Henry S. Arnold, of 
Newton Centre, Mass. Mr. Arnold made 
his own funeral arrangements, and the serv- 
ices will be held from his late home Tuesday 
afternoon, following which cremation will 
take place at Forest Hills, where Mr. Arnold 
has had an urn for several years. 

Mr. Arnold was a descendant of John 
Matteson in the sixth generation through his 
mother, who before her marriage to Albert 
H. Arnold was Miss Ruby Matteson. When 
a young man, Mr. Arnold learned the ma- 
chinist trade of Joseph R. Brown & Sharpe, 
then on S. Main St., this city, and continued 
with the firm until after it became the Brown 
& Sharpe Mfg. Co. While with the former 
concern he was employed in the clock mak- 
ing department and there developed a leaning 
to clock and watch making that resulted in 
his serving an apprenticeship in a watch- 
making establishment here. 

Deciding to make watchmaking his busi- 
ness, he went to Boston, where he was em- 
ployed by various firms, and was also in busi- 
ness for himself for more than a quarter of 
a century, during which period he built and 
repaired both watches and clocks. Shortly 
after the death of his first wife, Mr. Arnold 
made a trip around the world, and upon his 
return, again took up his trade in Boston, 
where he married his second wife, who died 
about nine years ago. 

It was in 1900 that Mr. Arnold returned 
to the Pawtuxet Valley from Boston and 
established his home on his ancestral farm, 
midway between Anthony and Crompton. 
The advanced age of his parents actuated 
him to live with them, in order that he might 
give them every care. He established a 
watch-repairing business, which he continued 
until about two years after the death of his 
second wife, when he disposed of his farm 
and for a time made his home at a hotel in 
this city, conducting a watchmaking business 
to occupy his attention. 

Later he went to Atlantic City, where he 
made an extended stay. Upon his return he 
married Miss Hill, whom he had known from 
childhood. Since then he had devoted him- 
self to reading. All through his life he had 
heen a student of mathematics and devoted 
considerable study to astronomy, specializing 
in observations of the sun. His reading 
range was extremely wide, and, in addition 
to mathematical subjects, he found keen de- 
light in travel, biography, history, literature 
and novels, His library of books on mathe- 
matics and astronomy was considered the best 
and most complete private collection in this 
Section, 
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About 10 years ago, Mr. Arnold was 
stricken with blindness, but about two years 
later he underwent an operation, which re- 
sulted in the removal of cataracts, and since 
then his eyesight had been very good. He 
had no fraternal affiliations. 








Paul Revere Medal Struck by Ameri- 
can Numismatic Society in Cele- 
bration of One Hundred and 
Fiftieth Anniversary of 


His Famous Ride 


HE 150th anniversary of the Revolution- 
ary War will be celebrated this year and 
in connection with the anniversary the Amer- 
ican Numismatic Society has struck off a 
medal commemorating the ride of Paul Re- 
vere. The first of the medals, which was 
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ducing machine. The obverse was modeled 
on a scale of a total of only three diam- 
eters. 

Several leading patriotic and historical or- 
ganizations have been invited to participate 
in the subscription. Owing to the present 
price of silver, and to the weight of the 
medal, the price of the silver copies will be 
$15 each. The bronze medals will be $5 each. 
A limited number were struck for delivery 
April 18. 








JAILED ON OLD CHARGE 


William Fergus Alias “Ferguson” Admits 
Taking Part in Robbery at Baltimore 
Store Five Years Ago 

3aLTIMORE, Md., April 18—Five years 
after he is alleged to have committed day- 
light robbery at the store of the James R. 





MEDAL TO CELEBRATE SESQUI CENTENNIAL OF PAUL REVERE’S RIDE 


designed by Anthony De Francisi, were dis- 
tributed last Saturday. 

The portrait of Paul Revere in profile 
occupies the obverse of the medal with the 
inscription “Paul Revere” and the years of 
his birth and death, “1735-1818.” Below, in 
parallel lines, are “Patriot, Silversmith, Sol- 
dier, I:ngraver.” Beneath, a sword and a 
silver bowl are entwined with a fillet. The 
whole is enclosed by a cable border. It is 
worthy of note that the silver piece—a sugar- 
bowl—was modeled from one bearing Paul 
Revere’s mark or stamp. It is now in the 
collection of the Hon. A. T. Clearwater. 

The reverse concerns itself with the ride 
which Longfellow immortalized. The in- 
scription reads “Paul Revere Sesqui-Cen- 
tennial, 1925.” In the exergue are the in- 
itials and seal of the American Numismatic 
Society. The artist’s initials, in small let- 
ters, appear just below the exergual line. 

The designer is well known as the de- 
signer of the beautiful Peace Dollar and of 
the Maine Centennial Half-dollar, and of 
several successful medals as well. At his 
suggestion, a radical departure in the form 
of the Revere medal was agreed upon—the 
rounded edge—an element which contributes 
in no small degree to the attractiveness of 
the result. It is also of interest that the re- 
verse was first modeled in the exact size of 
the medal itself. It was then enlarged and 
again reduced after having been retouched. 
this course having been taken in order to 
eliminate the pantographic effect of the re- 


Armiger Co., 310 N. Charles St., when: 
diamonds valued at $15,000 were - stolen,, 
William Fergus, 29 years old, alias “Fergu-- 
son,” was brought here this week from a: 
Pennsylvania prison to stand trial for his: 
part in the Armiger robbery. Fergus was 
brought here and taken to jail by Detective: 
Lieutenant Charles A. Kahler. 

The Armiger robbery was a sensation at: 
the time, but the Baltimore Police Depart- 
ment never relinquished its effort to bring 
the bandits to justice. Three members of 
the gang were caught and sentenced to 10! 
years in the Maryland Penitentiary. Two’ 
weeks after the Armiger robbery Fergus 
was captured in Philadelphia and sentenced 
to five years in State’s Prison for his part 
in the Overbrook National Bank hold-up. 
Anthony Cugino and John Kirschner are 
now in the Maryland Penitentiary, while 
John W. Mitchell, the alleged gang leader, 
was killed in a fight while he was serving: 
a term as a prisoner’ in the penitentiary 
here. 

Fergus surprised the police here by con- 
fessing to his part in the Armiger robbery 
to Detective Captain Charles H. Burns and 
Lieutenant Kahler. Fergus, according to 
Captain Burns and Lieutenant Kahler ad- 
mitted that he took part in the job and re- 
ceived part of the loot. He told the police 
that he would enter a plea of guilty when 
the case is called for trial. Fergus will be 
brought to trial in Criminal Court within 
10 days. 


ae] 
ii} 
Et 
a. 
BY 

iz: 
4 





THE JEWELERS’ CIRCULAR 











Artificial Pearl Necklaces 


A Superior Reproduction 
of the Genuine 


Direct from France 


Made and Sold in Europe for 15 years 
Worthy of a Place Among Gems 


Hand Made 18K. White Gold Jewelry with our Artificial Pearls 


GATTLE & HUNTER 


576 Fifth Avenue, New York 
IMPORTERS OF 
Pearls, Diamonds and Other Precious Stones 
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HENRY E. OPPENHEIMER & CO. 


Importers and Cutters of Diamonds 
Importers of Pearls 
Pearl Necklaces 


20 West 47th St. New York City 


























A. ABRAHAMS 
DIAMONDS 


87 Nassau St. New York 





























MINNESOTA CONVENTION 


—_—__———— 


Program Arranged for Meeting to Be Held 
in Minneapolis April 28 and 29 


Minneapouis, Minn., April 20.—Final 
preparations for the annual convention of the 
Minnesota State Retail Jewelers’ Association, 
which is to be held here during the last week 
in April, are nearing completion. Three 
hundred jewelers from all parts of the State 
and several visiting jewelers from other sec- 
tions of the country are expected to attend 
the business and social sessions of the asso- 
ciation. The program as completed reads: 

PROGRAM 
TUESDAY, APRIL 28. 
Morning Session, 9:30 A. M. 

Convention called to order by President J. E. 
STILES. 

Address of Welcome by Wm R. Cooper. 

Response by President STILEs. 

President’s Address. 

Secretary and Treasurer’s Reports. 

Reading of Official Communications. 

Election of new members. 

Appointment of Committees. 

Address: “The Jeweler’s Security Alliance,” by 
a Representative. 

Address: ‘“‘Metropolitan Life Insurance Com- 
pany,” by M. N. Bow er. 

Report of National Convention delegate, J. F. 

STILES. 

Adjourn for Lunch. 


Afternoon Session, 1:30 P. M. 
Convention called to order. 
Address: “More Profits for the Jeweler,” 
rd a Per nr re ee L. H. Buiscm 
Address: “A Year’s Experience With a Gift 
MMM 35's ois ols ue hnsitin wieieve a place wis A. C. Hayes 
Address: President National Wholesale 
Jeweler’s Association............ Wo. R. Cooper 
Address: ‘Jeweler and Journalistic Jour- 
MN NUIE ad iaaleracsieaie ain ore ernie H. C. Horarine 
Address: “Modern Merchandising in a Small 
Et oe SA Tern Crayton WuLrFF 
Discussions. 
Evening Session, 8:00 P. M. 
Address...... Rev. Roy L. Smitu, Minneapolis 
DOE TROON osc os svn 6u 0 ss FREDERICK SOUTHWICK 
Concert baritone, formerly of New York, 
Assisted by his pupil, Miss MarveL Hanson 
Address: “Service and Americanism,” by E. F. 
Fiynn, Ninth district governor of Rotary In- 
ternational, 
Moving Pictures: A special showing of the Illinois 
Watch Company film, “The Making of a Watch.” 
Twin City jewelers are urged to invite their friends 
to this evening’s entertainment. 


WEDNESDAY, APRIL 29, 
Morning Session, 9:30 A. M. 


Convention Called to order. 
Reading of Communications. 
Reading of papers for prize contest. 


Address: “Competition”.......... Geo. W. DowrRiE 
Address: “General Advertising”’....F. H. BENNER 
EA eas tte er aeper ereee E. L. Hayek 
Address: Regional vice president A. N. 

i 2 esr eer ere Ep. O. LITTLE 
Address: U. S. Veterans Bureau 

SO ee Tee H. F. DicKENCHEETS 


Adjourn for lunch. 


Afternoon Session, 1:30 P. M. 
Paper by Emit Zoxta, Secretary American Watch 
Imoprters Association. To be read. 
Memorial to E. A. “Dap” BARKER. 
R. H. Winier, C. D. Waite and Atrrep BEIn- 
HOXN, committee in charge. 
Address: “Remedy for the Ailing Jeweler,” 
Uis-hig Ubi abeiprecsie ee scsi Seis aiawiRTe Davin M. Davirs 
Open Forum: Questions and discussions. 
Report of Committee on Audit. 
Repert of Resolutions Committee. 
New and Unfinished Business. 
Selection of next meeting place. 
Report of Committee on Nominations. 
Election of Officers. 
Adjournment. 
Evening Session,-6:45 P. M. 
Banquet 
The Association of Wholesale Jewelers of Minne- 
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sota are hosts at the banquet and entertainment. 
They have left nothing undone to make the affair 
a memorable one. 

Make arrangements for your banquet tickets at the 
registration desk or with the entertainment commit- 
tee. 

With such royal good fellows as Tom Wilson, 
Herb Gaus, Koy Beard and Charlie Thomsen, of 
the wholesalers committee, the banquet is an as- 
sured success, This quartet has been burning the 
midnight oi] thinking up fun and stunts for the 
occasion. 

They have secured no less a person than Mayor 
George E. Leach of Minneapolis who will top the 
festivities in the speaking line. Other talks will be 
made by Wm. R. Cooper and J. E. Stiles. 

And then the entertainment. Fun makers par 
excellence from the Rubin and Finklestein theatres. 
The best that can be secured. What they will pre- 
sent is all kept a mystery, but from what we have 
seen and heard there will be surprises a plenty. 
Ghosts will appear and bells will ring. 

After the premier entertainment there will be 
dancing to the music of the famous New Nicollet 
Hotel Orchestra. You won’t be able to make your 
feet behave. 

And such a ball room. 
country. 


One of the finest in the 








STEPHENS CONVICTED 


Third Man _ Arrested in _ Philadelphia 
Jewelry Store Hold Up Found Gulity 
PHILADELPHIA, Pa., April 18.—With the 

conviction in Quarter Sessions Court of 

Joseph “Sheik” Stephens, three of the men 

arrested in the $69,000 hold-up of the jewelry 

store of S. Rosenblatt & Son, 2649 German- 
town Ave., just below Lehigh Ave., last 

December 11, are awaiting sentence, which 

it is expected will be imposed about May 1. 
Stephens was the last one of the three to be 

tried. John Feenicks, also convicted in this 
case, is awaiting sentence in Moyamensing 
Prison, while Michael Flynn, who was ar- 
rested with him, was acquitted in the Rosen- 
blatt case, due to what the police say was 
intimidation of witnesses by the “underworld” 
associates of the prisoners, but was con- 
victed of another jewelry robbery here about 
the same time, and is also in Moyamensing 
awaiting sentence. 

All three were arrested in New York and 
extradited to this city after a legal fight, 
which, with their defense here, is said to the 
police to have practically used up all the 
money they obtained for the Rosenblatt store 
loot. 

The jury in the Stephens case deliberated 
all night before reaching a verdict as some 
of the jurors were somewhat impressed by 
the alibi put forth by the prisoner, who main- 
tained he was in New York at the time of 
the robbery. His young wife was his star 
witness, but the inability of herself and her 
husband to agree on certain dates and times 
led to the shattering of the alibi. 

Both the prisoner and his wife wept when 
the verdict was announced although Stephens 
had kept up an air of indifference throughout 
the trial. The usual motion for a new trial 
was made by his counsel, but those in posi- 
tion to know are positive this will not be 
granted. All three prisoners face severe 
sentences as they were indicted on a number 
of counts, and the prosecuting officials hope 
to awe other possible jewelry bandits by 
having an example made of the Rosenblatt 
criminals. One other member of the gang 
has been indicted here but is held by the New 
York authorities for trial in that State on a 
robbery charge. 

Thus far not the slightest trace has been 
found of the Rosenblatt loot although, it has 
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been said, that it has been hinted to the pris- 
oners that they might receive a slightly 
milder sentence if they disclosed its where- 
abouts or their disposition of it. 








A WHOLESALE HOLD UP 


Three Employes and a Like Number of 
Customers Bound and Gagged by Gun- 
men Who Loot New York 
Jewelry Store 


Robbers made their second call within a 
little more than a year at the store of the 
Metro-Sacks Jewelry Co., 43 W. 125th St., 
New York, last Wednesday morning and after 
holding up three of the employes and three 
customers looted the safe and show cases of 
jewelry worth approximately $10,000. On 
April 13, 1924, just one year and two days 
previous to this last visit, a band of cracks- 
men ripped open the concern’s safe and 
escaped with loot worth more than $50,000. 

The three thieves were daring and evi- 
dently had carefully planned this job before 
attempting the holdup. When the men 
walked in about 10.30 o’clock, Wednesday 
morning, Abraham Fredericks, the manager, 
Harry Gould, a clerk, and Miss Natalie 
Wallace, the cashier, were in the store. One 
of the trio covered the manager and the 
clerk with a revolver, while another thrust 
a gun in the face of Miss Wallace. The 
third member of the gang hurdled the 
counter and began to tie and gag Mr. Fred- 
ericks and his helper. After they were 
bound, the thieves carried their victims to a 
rear room where they were put on the floor. 
Miss Wallace was next tied and placed be- 
side the manager and the clerk. 

The robbers then went through the clothes 
of the men and took scarf pins and some cash 
from Mr. Fredericks and some money from 
the pockets of the clerk. After locking the 
office door, the robbers began to rifle the 
show windows. The loot they gathered was 
placed in a small black satchel and when 
they had grabbed everything they could take 
quickly, started to leave the store. 

Just then two customers walked in, one 
dressed in the uniform of a railroad brake- 
man, The thieves apparently became 
frightened at the sight of the uniform and 
immediately all three whipped out their guns 
and covered the pair. They were both 
securely bound and gagged and taken to the 





* room in the rear where the others were still 


being held prisoners. The last two victims 
were searched and after being relieved of 
some cash and a watch the crooks again 
started to leave. 

At this stage another man entered the 
store. Scarcely had he closed the door be- 
hind him when he was seized, thrown to the 
floor and bound. This man was also taken 
to the rear room where he was relieved of 
his money. 

Mr. Sacks told a JEWELERS’ CIRCULAR re- 
porter that the men took all diamond 
jewelry and that his loss would amount to 
about $10,000. This loss he stated is insured. 








The Liberty Watch Case Co., 45-51 Lis- 
penard St., New York, has established a 
Chicago branch office at 1502-A Heyworth 
building. Adolph C. Spitzer has been placed 


in charge. 
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A Sales Help— 


You'll find VALUE 
BELLS your most impor- 
tant sales help through- 
out 1925. Let us put your 
name on our mailing list. 
You'll receive a copy every 
month. 





AISENSTEIN-WORONOCK & SONS, Inc. 
20-22 Eldridge St. Established 1885 New York, N. Y. 
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LEGEND OF THE STAR SAPPHIRE 
A sapphire, jewel of the skies, 
Adorns my lady’s hand— 
A stone of pure celestial blue 
Set in a golden band: 
A gem that owes its beauty to 
No lapidary’s art. 
But to the marvel of a star 
Imprisoned in its heart. 
A star beheld an earthly mind 


Known to the Prompt and 
trade since 1882 Reliable Service 


The 
gw- TAKE NOTICE -@e 
Monroe “Enagelsman 


MAKER and HEADQUARTERS for 
Newly Improved “IT LOX” and PLAIN diamond tweezers 


“NONE BETTER MADE” 
And OTHER USEFUL and Needed Souvenirs 
“ESCO” products 


SELLING AGENT FOR 
CHRISTIAN BECKER’S CHAINOMATIC 
And their other Diamond Scales, etc. 
“BETTER THAN THE BEST” 


87 Nassau Street, New York City Pe ny 





In ages long ago. 





And fell from midnight’s spangled vault 
To dwell with her below, 
And never more may it return 
To heavenly heights above, 
But in a sapphire cell must pay 
The penalty of love. 
—MINNA IRVING. 
The Sun, May 14th, 1924. 


LOUIS N. MARX 


36 West 47th St. 


Sapphires—Pearls—Emeralds—Rubies—Blue Zircons 





New York City 




















LABELS and SEALS seweiry Trav 


We specialize in Pearl Tags, Optical Case Labels, Gold Stamping, 
Designing, Engraving, Die Stamping, Color Printing, Embossing. 


Ca Wes RD M. KRAUSE 
429 West Superior St. « 
BOSTON 


450 Little Bldg. 130 West 42nd St., New York 


THE BUYERS’ DIRECTORY 
Price $1.00 


Che Jewelers’ Circuiar, 1i John St., New Yors 
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Celebrate Close of Bowling Season 








Members of Boston Jewelers’ Bowling League Join in Enjoyable Banquet at 
_ Which Prizes for the Season Are Awarded 
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Bost’ N, Mass., April 17.—Upwards of 400 
‘ewelers and members of allied trades cele- 
brated the closing of a thrilling season of 
howling at the fourth annual banquet of the 
Boston Jewelers’ Bowling League at the 
American’ House last night. It was an event 
unexcelled in hilarity and good fellowship by 
any other: jewelry function in this city in 
recent years, and one whose memory will 
remain pleasantly in the minds of all those 
who joined in the fun and feasting. 

The list of honor guests was an imposing 
one and included a representative of Mayor 
Curley, J. E. Boucher and W. J. Marshall, 


have teams in the League, to the silver, 
jewelry and watch manufacturers who have 
given their hearty support and co-operation 
during the past years and to the donors of 
the various trophies which aggregate in value 
more than $1,000. 

Capt. Yancy Williams told in detail the 
work being done to the old ship Constitution, 
and referred in high praise to the efficiency 
of the American Navy and the part it plays 
in maintaining the peace of the world. 

The menu was one of the finest ever laid 
betore a company of jewelers. Among the 
delicac‘es offered were half grapefruit with 
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13 E. B. Hoem Comey oo 60s Fis eee 33 71 
14 J. M. Kithy Company .....0ccccccs 22 82 


High Average Team Prize—Sterling silver cup, 
to be wen three times ($150), presented by The 
Gorham Interests. Won by Shreve Crump & Low 
Co. 

High Individual Pin Fall—Sterling silver cup, to 
be won three times ($100), presented by Dominick 
& Haff. Won by Fred Faller, of Bigelow Kennard 
Co, 2,447- 

High Individual Average—14 kt. Elgin watch, 
presented by Elgin Watch Co. Won by Fred 
Faller, of Bigelow Kennard Co., 99 55/78. 

Second High Individual Average—lllinois gold 
watch ($65), presented by Illincis Watch Co. Won 
by Samuel M. Robinson, of Hodgson Kennard Co., 
97 59/75. 

Third High Individual Average—Waltham buffet 
clock ($65), presented by Waltham Watch & Clock 
Co. Won by Louis McKenna, of E. B. Horn Co., 
95 61/75. 

High Individual Three String Total—Hamulton 
gold watch ($50), presented by Hamilton Watch 
Co. Won by William Hulme, cf Shreve Crump & 
Low Co., 358. 

Second High Individual Three String Total-— 
Ilerschede mahogany clock, ($24), presented by 





MEMBERS AND GUESTS WHO ATTENDED THE DINNER OF THE BOSTON JEWELERS’ BOWLING L”AGUE 


of the Waltham Watch Co.; Irwin F. Ryan, 
Elgin National Watch Co.; Capt. Yancy 
Williams, U. S. Navy; James H. Parks, past 
president; J. Charles Stever, president of the 
Massachusetts and Rhode Island Retail 
Jewelers’ Association; Frederick R. Hollis- 
ter, William Harber, Enos Richardson & 
Co., and a host of representatives of allied 
trades. 

lor half an hour before the banquet start- 
ed everybody was kept on tiptoe of excite- 
ment, exchanging greetings of superlative 
warmth and cordiality, so that long before 
the bugle sounded any breath of formality 
was completely scattered. Never did a com- 
pany sit down to the banquet table with more 
Vivacity and bonhomie. It was an uproari- 
ously joyous time, which really cannot ade- 
quately he depicted by mere words. 

A burst of cheering greeted President 
Fletcher when he arose to extend formal 
welcome to the guests and members. In a 
brief speech he reviewed the results of the 
matches which brought forth the highest 
skill among the bowlers and praised the spirit 
of sportsmanship which characterized the 
whole series. He also expressed the thanks 
of the League to the jewelers and others who 


cherry, Philadelphia pepper pot, Cassolette 
of Lobster Newburg, half roaster and stuffed 
Spring chicken, Chateau potato, Waldorf 
salad, fresh strawberry mousse, assorted 
cakes, coffee, followed, of course, by cigars 
and cigarettes. 

Apart from the delight of dining with a 
host of jolly good fellows, the program of 
entertainment afforded the greatest pleasure, 
but before this was presented there came the 
awarding of trophies by President [letcher, 
who accompanied the presentation with a 
few appropriate words of humor and praise. 

Then followed the program. It was “top 
hole,” and worked the company into a high 
state of enthusiasm and admiration. 

The schedule of teams and prizes follows: 

Won Lost 


1 Shreve Crump & Low Company..... 72 32 
2 A. Stowell & Company, Inc......... 68 36 
3 Bigelow Kennard Company.......... 65 39 
4 Smith Patterson Company .........- 64 40 
5 Harkins Murphy Ccmpany.......... 62 42 
6 Hodgson Kennard Company......... 61 43 
7 Lenox Jewelry Company............ 57 47 
8 Thomas Lone Company ..c.ccc eco 53 51 
DE OU NG ns a 0 kee ct5:8:50. 5% 45 59 
PC: Pevessat B Cos, AMGs sos ce viecwss 44 60 

11 M. S. Page & Company........-..--. 40 64 
12 Ripley Howland Mfg. Company...... 39 65 


Herschede Hall Clock C>. Won by Albert V. 
Steeves, of A. Stowell & Co., Inc., 341. 

High Individual Single String—Eight day travel- 
ing clock ($35), presented by Sussfeld, Lorsch & 
Schimmel. Won by A. Ronald Reed, of Shreve 
Crump & Low Co., 135. 

Second High Individual Single String—14 kt. 
gold scarf pin ($17), presented by Enos Richardson 
Co. Won by Willis Pynn, of Shreve Crump & 
Low Co., 132. 

High Individual Pin F'all—Waterbury mahogany 
clock ($25), presented by Waterbury Clock Co. 
Won by George C. Mullin, of Harkins Murphy Co., 
7,441. 

Individual Prizes for Three High Teams—Team 
Ne. 1, five Dutch silver cigarette boxes ($8 each), 
presented by International Silver Co. Won by 
Shreve Crump & Low Co., A. Ronald Reed, George 
M. Clem, William Hulme, Willis Pynn, James J. 
Sullivan. 

Team No. 2—Five gold Waldemar chain and 
knife sets ($7.50 each), presented by J. F. Sturdy 
& Sons Co. Won by A. Stowell & Co., Inc., Wil- 
liam A. Erlandson, Michael H. Kaplan, Albert V. 
Steeves, Harold A. Kennedy, Ferdinand J. 
Vecchione. 

Team No. 3—Five gold Waldemar chains ($5.50 
each), presented by Chapin, Hollister, Stone Co. 
Won by Bigelow Kennard & Co., Herbert Miller, 
Willis Currier, Fred Faller, George Barry, Harry 
Shaw. 

High Average on Each Team—Fourteen gold pen 
and pencil sets ($16 each), presented by Waterman 
Pen Co. Won by George M. Clem, of Shreve 
Crump & Low Co., 91 5/75; William A. Erlandson, 
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BUY FROM THE CUTTERS 
FROM MINES TO MARKET 


Always at your service 


EMERALDS AQUAMARINES 
RUBIES CHINESE JADE 
SAPPHIRES BLACK OPALS 


and other PRECIOUS 
and SEMI-PRECIOUS STONES 


AMERICAN GEM @>® PEARL CoO. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
LONDON PARIS 
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EVERYTHING IN THE STONE LINE 


S. NATHAN & CO. 


IMPORTERS AND CUTTERS OF 


DIAMONDS, PEARLS, PRECIOUS, 
SYNTHETIC AND IMITATION STONES 





It Is the Source of Supply 
that Counts 
Plus 
Prompt and Accurate 
Service 


71-73 NASSAU STREET, NEW YORK, N. Y. 
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THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear — scarf-ping, 
Cie. 


for all sizes of scarf- 
pin wire. Guaranteed. 


EAR WIRES BH tT 


for unpierced ears. 








SAFETY CATCH 


for Brooches, ete. 


Can be applied to any 
work where pin tongues 
are used. 


= 


Open. Closed. Open. Closed, 
Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N.Y, 





The Buyers’ 
Directory 





Price, $1.00 





The Jewelers’ Circular 
Publishing Company 
11 John Street New York 














Hercules Bead Cort 


Attention — Manufactures 


ONYX RING STONES 


Furnished for Any Sie 
Diamond 


EARRING STONES 
ONYX and AMBER BEADS 


THE DOUBRAVA CO. 
61 Beekman St. New Yet 





A great time saver, simply slide the beads = 
the old string on to ‘‘Hercules.”"’ We o will owt 
you @ detailed instruction sheet and sample 








paid without charge. 
GEORGE PHILLIPS & COMPANY, 
Scranten, Pa. 
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of A. Stowell & Co., Inc., 90 27/78; Harry Shaw, 
of Bigelow Kennard & Co., 88 8/78; Leslie A. 
Black, of Smith Patterson Co., 95; Richard A. 
Q’Donnell, of Harkins Murphy Co., 92 17/78; 
Frederick N. Thomas, of Hodgson Kennard Co., 
92 20/75; Edward Freeman, of Lenox Jewelry Co., 
91 55/78; George P. Duhamel, of Thomas Long Co., 
91 46/78; Harold L. Rosenberg, of L Alberts Sons, 
Inc., 93 31/69; Lorenz E. Ernst, of D. C. Percival 
& Co., Inc., 92 67/72; Edward P. Austin, of M. S. 
Page & Co., 88 57/78; John Ramsey, of Ripley 
Howland Mfg. Co., 91 23/78; Charles Huskins, of 
E. B. Horn Co., 89 16/78; Phillipe J. Webber, of 
7, me. Kirby Co., 93 49/78. 

High Pin Fall on Each Team—Seven Dutch silver 
cigarette boxes ($8 each), presented by Interna- 
tional Silver Co. Won by Albert S. West, 7,109. 
of Smith Patterson Co.; Morris Shingold, 6,994, of 
I. Alberts Sons, Inc.; Ferdinand J. Vecchione, 
6,982, of A. Stowell & Co., Inc.; Gerald Kierman, 
6,872, of M. S. Page & Co.; Joseph Lipp, 6,840, of 
Lenox Jewelry Co.; Henry McGrath, 6,754, of Har- 
kins Murphy Co.; George Nichols, 6,736, of Ripley 
Howland Mfg. Co. 

Two Belt and Buckle Sets ($6 each), presented 
by Bates & Bacon Co. Won by Israel Rosenberg, 
6,716, of Thomas Long Co.; Charles O. Housman, 
6,678, of Hcdgson Kennard Co. 

Two Gillette Safety Razors ($5 each), presented 
by Gillette Safety Razor Co. Won by George 
Barry, 6,518, of Bigelow Kennard Co.; Stuart 
McKenzie, 6,503, of D. C. Percival & Co., Inc. 

Three Waldemar Vest Chains ($4 each), pre- 
sented by Bates & Bacon Co. Won by Herbert N. 
Libbey, 6,367, of J. M. Kirby Co.; James J. Sul- 
livan, 6,363, of Shreve Crump & Low Co.; Roland 
F. Ruggles, 5,762, of E. B. Horn Co. 

Lowest Individual Average for 26 Games—Gold 
Gillette safety razor set ($6), presented by Gillette 
Safety Razor Co. Won by Charles G. Powden, 
83 29/78, of E. B. Horn Co. 








Awards Made in Design Competition Con- 
ducted by Rhode Island School 
of Design 


Provipence, R. I., April 18—Stanton R. 
Fife, a designer in the employ of the Ostby 
& Barton Co., of this city, and a student at 
the Rhode Island School of Design, was an- 
nounced on Monday last as the winner of 
the first prize in the competition conducted 
by the Jewelry and Silversmithing Depart- 
ment of the institution for designs for class 
rings. The awards were made by a board 
of judges that consisted of David Sutherland, 
of the Ostby & Barton Co., this city; Henry 
C. Ostrander, with The Robbins Co., Attle- 
boro, and Augustus F. Rose, director of the 
Jewelry and Silversmiths Department of the 
school, 

This competition was another of several 
similar contests that have been held during 
the past two years by the Jewelry and Silver- 
smithing Department, through the personal 
efforts of its director, Mr. Rose, and was 
made possible through the generosity of one 
of the manufacturing jewelry concerns of 
this section that modestly declines to have its 
name mentioned. One hundred dollars was 
given by this concern and was offered in four 
prizes for the best sheets of nine designs for 
class rings rendered in any medium and was 
open to professional designers as well as 
amateurs. It was hoped that these awards 
would arouse and stimulate a desire for bet- 
ter designs in rings of this character. In 
Judging the designs, the jury gave first con- 
sideration to originality, practicability and 
adaptability. 

The sheets remained on exhibition in the 
Museum of the jewelry department during the 
entire week and attracted considerable at- 
tention, a number of manufacturing jewelers 
who make a specialty of rings visiting the 
school to examine the designs submitted. A 
number of executives from these factories 
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have also visited the school during the week 
for the same purpose. 

The winners and their awards were as fol- 
lows: First prize, $50—Stanton R. Fife, of 
Providence; second, $25—Attillo Pascucci, 
of Providence; third, $15—Pearl C. Fulton, 
of Providence; fourth, $10—Frederick Whit- 
taker, of Cranston, R. I.; honorable mention 
—Madge Hussey, of Chicago. 








ALLEGED SWINDLER CAUGHT 





Man Arrested at Dallas, Tex., Now in Jail 
in Pittsburgh 


PittspurcH, Pa., April 18.—After much 
time and effort a man known as F. M. Falk- 
man, who, it is alleged, several months ago 
swindled the Gem Jewelry Co., 404 Smith- 
field St., out of diamonds valued at around 
$3,000, has been caught and is now safely 
lodged in jail in Pittsburgh. 

It will be remembered that a man posing 
as a professor went to the store of the Gem 
Jewelry Co. and handed the proprietor a let- 
ter, purporting to be from a well known 
Pittsburgh physician. The letter introduced 
“Dr.” Falkman as worthy. On the strength 
of the letter he was given merchandise from 
which to make a selection and gave a street 
address in the Oakland district as his place 
of business. 


When the man did not return to the store 
at the time he promised to return, an investi- 
gation was started, resulting in the jewelry 
house being informed that he had left the 
place the day before for parts unknown. It 
was then that the police department was noti- 
fied and immediately set to work. Falkman 
was arrested a few days ago in Dallas, Tex., 
and a Pittsburgh detective was sent down 
there to bring him back. Upon his arrival 
he was committed to jail to await trial. 


The fugitive is said to be wanted by the 
police of many other cities on similar charges. 
It is said that he has visited Europe and 
South America since he visited the Pitts- 
burgh jewelry concern and other business 
houses in various sections of the country. 
His arrest in Dallas was made on his re- 
turn from Argentine, and it is promised here 
that he will get a speedy trial. 








Business Troubles 





Norman Rose, Los Angeles, Cal., has 
assigned to L. Boteler. 

The Palace, Ruston, La., is reported to 
be in bankruptcy, with assets of $12,224 and 
liabilities of $27,497. 

H. L. Chase & Co., Cedar Falls, Ia., are 
reported to be in bankruptcy, with assets of 
$21,000 and liabilities of $31,000. 

Leon Pollack, Bethlehem, Pa., has been 
closed by the constable and a sale was ad- 
vertised for April 21 at nine o’clock. 

W. J. Neumann & Co., Chicago, are of- 
fering creditors 25 cents on the dollar. It 
is reported that they have assets of $3,900 
with liabilities of $9,500. 

Casper E. Shannon, Cherokee, Ia., has 
assigned to Fred. G. Brindley. He has 
assets of $1,500 and liabilities are reported 
to be from $8,000 to $10,000. 
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ATTEMPTED BURGLARY FAILS 


_— 


Two Crooks Bind Watchman and Are About 
to Rob Safe in Cleveland Establish- 
ment When Frightened Away 


CLEVELAND, O., April 18—A pair of rob- 
bers described as “Mutt and Jeff” broke 
into the offices of the Arnstine Bros, Co., 
wholesale jewelers, Sunday night, handcuffed 
the building watchman and smashed into 
the vault with a sledge hammer. Before 
they could gather their loot, representa- 
tives of the American District Telegraph 
Co, arrived on-the scene and began break- 
ing down the door, whereupon the pair fled. 

The Arnstine Bros. Co. occupies the 
second floor of the Cook building at 4614 
Prospect Ave, S. E. The watchman of 
the building, Andrew Shonost, aged 45, was 
making his rounds and was on the fifth 
floor when two men sprang from a doorway 
upon him. He described one as being a 
husky six-footer and the other as “a little 
shrimp.” They handcuffed Shonost and 
blindfolded him by tying a handkerchief over 
his eyes and then took him to the. second 
floor on the elevator. Having possessed 
themselves of his keys they unlocked the 
door of the offices and at once started to 
work, 

Shonost was fastened to the vault with 
another pair of handcuffs and the robbers 
then tried to work the combination. Being 
unable to do this the larger man took a 
sledge hammer and smashed a hole in the 
side of the vault. The small man then 
climbed through the hole into the vault but 
he was scarcely in when the A. D. T. in- 
vestigators arrived on the scene and began 
smashing in the door. The burglar alarm 
had been set off from the vibrations of the 
heavy blows of the sledge hammer, and the 
A. D. T. men after notifying police were 
the first to arrive on the scene. 

By the time they had the door opened the 
police also arrived, but the robbers alarmed 
by the noise of the door being smashed in 
got out of a window, slid down a drain pipe 
to the ground and escaped in a large car. 
They left their tools and some clothes, As 
far as is known at present there was prac- 
tically no loss. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended April 18, 1925 


The U. S. Assay Office reports: 


Gold Bars exchanged for gold coin.. $949,763.70 
Gold bars paid depositors............ 94,063.75 


NNN aierd'n's pita ne Lead ees $1,043,827.45 
Of this the gold bars exchanged for gold 
coins are reported as follows: 





Exchanges Deposits 
PEE eacna ts nckwiedietinmima items $418,240.77 
PEAR ores 6b Kea KeWe bs Aes 87,350.83 
PI a ais c.sin xe iatardinswri Win aisle elees 137,226.78 
FG Ce CTT re 87,255.10 
MIEN Sol e-p:ciaienias wade: si vk ghaaialen 199,029.19 
BOTS aioe becdacseins bse 20,661.03 
BUR Se cotacvesas<c sessed $949,763.70 








Joseph M. Yonkers will open a jewelry 
store at 1209 N. Main St., Racine, Wis. 

Michael Hurvitz, Rochester, N. Y., re- 
cently suffered from a serious fire loss. 
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WALTER HAGEN 


Solid Sterling Silver Putter 


Autographed and Endorsed by Walter Hagen for Actual Play 
ORIGINAL and ENTIRELY NEW 
TROPHY for GOLF 


Wonderful Prize — Beautifully Finished 


Mr. Hecen J 4 It is an exact full size replica in sterling silver of the 
set, famous putter he has used in winning all of his champion- 
' ships. Selected woodshaft — silver cap. 


Prize of the Season 


Every jeweler should have these clubs. Show 
them to your golf enthusiasts and Country clubs. 
Arouse new interest in the next tournament. 


ORDER NOW 
Price $25.00 net 


Originated and manufactured only by 


LAMBERT BROS. JEWELERS, Inc. 


Third Avenue, Corner 58th Street 
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Bon Voyage! 


This summer will see more ‘Americans the Jewelry and Allied Lines 
Abroad” than ever before, according to 
railroad and steamship bookings. 


See that the traveiers in your town 
buy Herald Traveling Watches, or 
they receive them as gifts. Either Price One Dollar 
way you win profits if you display 
them conspicuously. 








W rite for illustrated circular, 
with prices. 


Herald Watch Co. The Jewelers’ Circular Publishing Co. 


Incorporated 11 John Street New York, N. Y. 


20 West 47th St., 
New York City 








Buyers’ Directory 


Useful to Buyers and as a Directory of 
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The Jewelry Business in the Days of Paul Revere 
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T may be news to some in the trade that 
J Paul Revere’s place of business, where 
he sold silverware and jewelry, was known 
as a hardware shop. And perhaps some 
cynical reader will remark that times have 
not changed so much since 1800, because he 
knows of hardware stores which still sell 
silver. This is true in some instances, but 
as a whole the hardware business is not the 
competitor of the jeweler, excepting in cheap 


other side has a just complaint about the 
jeweler also. Many in the trade have large 
musical departments, sell glasses, stationery 
and electrical goods, such as lamps, etc. The 
fact that jewelry is being carried by so many 
other lines of business may mean that within 
the next hundred years an exclusive jewelry 
store will be a rarity and the business will 
be merged with some other line and be 
known under some other name, as it was in 
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SILVER STRAINER BY PAUL REVERE LOANED TO C EVELAND MUSEUM OF ART BY HOLLIS FRENCH 


watches and clocks, that some other stores 
are. 

susiness in the days of Paul Revere was 
more sharply defined in the matter of com- 
modities carried, than it is today. Records 
show that he sold gold necklaces, lockets, 
rings, medals, dies, seals, silverware and 
spectacle bows, and many of these he made 
in his shop. Today he would be classed as 
a combination manufacturing and _ retail 
jeweler. If he carried hardware, as we 
know it today, his autobiographers have 
failed to mention it. However, he did a 
lot of engraving. 

Records show that the hero of Vongfel- 
lows poem left a fortune of $31,000, which 
was a considerable amount for that period. 
iut he evidently had plenty of competition, 
and got considerable of his business by call- 
ing on the wealthier class of people with a 
line of samples most of which were made by 
himself. [ven in those days, as it is now, 
competition was keen and business had to 
he hustled for. The jeweler of those days, 
however, had to have considerable backbone 
and fight to keep his business going, for the 
bankrupt one hundred years or more ago was 
looked down upon. If the same feeling ex- 
isted today, there would be considerably few- 
er business failures. In the time of Paul 
Revere the business man who went into bank- 
ruptcy lost caste. Today the man who has 
been through bankruptcy a number of times, 
is regarded as smart by a certain class of 
people who always try to emulate his 
example. 

But the jeweler of a century ago had a 
much easier time of it than his successor has 
today as far as competition goes. What 
with drug stores, department stores, and 
even credit clothing stores carrying jewelry, 
the average jeweler has more than enough 
competition. But while the jewelry trade 
May complain about unfair competition, the 


pieces that he made in existence. 


Paul Revere’s time, when the jewelry stor 
was known as a hardware shop. 

There is one thing that the modern jeweler 
cannot hope for, and that is to hive his 
name handed down to posterity as Paul Re 
vere has. Revere did his own designing 
and it was so exquisite in design and work 
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son also followed the trade of silversmith,, 
but to a lesser extent than his father. | 

While Paul Revere’s name will be handed! 
down from generation to generation as a! 
patriot, his fame as a silversmith will also’ 
last, for he was a master craftsman in every 
sense of the ‘word. 

The jewelry business has seen a number 
of changes since Paul Revere was on earth. 
The industry has grown in strength and size. 
Will it continue to do so within the next 
hundred years, or will it be assimilated by 
some other line? It’s an interesting con- 
jecture. 








May, with the Emerald of Happines3* 


By Anne LomsBarp 

HE emerald, symbol of immortality, is 

believed endowed with power to confer 
happiness upon wearers who were born in 
May. The emerald is the gem of Spring 
and was associated in ancient mythology 
with the new birth of the world after the 
long sleep of winter. With the early 
Christian peoples it stood for the resurrec- 
ition of birth into a newer and purer life. 
The wearing of an emerald is supposed to 
bestow upon you, whose natal stone it is, 
the power to conquer sin and trial. It has 
also been called the gem of Venus, 

If you are a woman this verse will surely 
interest you: 

“Who first beholds the light of day 

In Spring’s sweet flowery month of May, 

\nd wears an emerald all her life, 

Shall be a loved and happy wife.” . 

Amriel is the guardian angel of the 
children of May and his talismanic gem is 
the carbuncle whose blood-red color caused 
it to be used sometimes as a symbol of the 
crucifixion, It has been mentioned also in 
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SILVER PORRINGER BY PAUL REVERE LOANED TO CLEVELAND MUSEUM OF ART 


manship that every known piece is highly 
prized, and is gradually finding its way into 
a museum. The accompanying illustrations 
show pieces that are in the possession of 
the Cleveland Art Museum. 

It is not commonly known that there were 
three silversmiths by the name of Paul Re- 
vere. The father of the hero of Longfel- 
low’s poem bore the name of Apollos Rivoire 
but he anglicized its form to Paul Revere. 
He was a silversmith, and there are still some 
His grand- 


the Koran as the stone of which the Fourth 
Heaven was composed. In mythological 
days the eyes of dragons were believed to 
be carbuncles. 

Your special apostle is Bartholomew, your 
Zodiacal sign the Gemini and your birth 
flower is the beautiful hawthorn. 


*Sent out by the National Jewelers’ Publicity 
Association. 








Jacob A. Meinzer has opened a jewelry 
shop at 1304 Williamson St., Madison, Wis. 
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Kansas Jewelers Meet at Wichita 











Answers to Questionnaire on Advertising and Interesting Addresses Features 
of Meeting on April 14 and 15—Officers Chosen and Resolutions Adopted 














Wicuita, Kans., April 16.—The indis- 
criminate guaranteeing of jewelry merchan- 
dise and repairs was frowned upon by the 
Kansas Retail Jewelers’ Association at its 
annual meeting in the Hotel Lassen, April 
14 and 15. The association also by resolu- 
tion urged the manufacturers of silver plated 
flatware to co-operate with the American 
National Retail Jewelers’ Association in re- 
ducing the number of new patterns put out 
annually. 

Tuesday 

The convention opened at 10 o’clock in 

the morning, with about 60 jewelers and a 


FRANK BANGS, RE-ELECTED PRESIDENT 


large number of wholesale jewelry salesmen 
present. The secretary-treasurer, H. J. 
Tholen of Hays, made his annual report, 
and the following committees were ap- 
pointed : 

Auditing committee—C. FE. Dickinson, 
Garden City; J. V. Merchant, Iola. 

Resolutions committee—Robert C. Smith, 
Manhattan; Alfred M. Ward, Abilene; A. 
G. Madston, Ottawa. 

Nominations committee—O. G. Eiken- 
berry, Wichita; C. H. Adams, Winfield. 

The first address of the convention was 
delivered by Henry J. Allen, Wichita pub- 
lisher and former governor of Kansas. Mr. 
Allen on this occasion made his first public 
utterance since the decision of the United 
States Supreme Court which virtually wiped 
out the powers of the Kansas Industrial 
Court, of which he was one of the authors. 
He said, in part: 

“This decision is probably the most re- 
actionary that has come out of the Supreme 
Court on any subject for a long time. It 
means that all those interested in the wel- 
fare of labor will have to renew the agita- 
tion for a constitutional amendment to 
legalize the minimum wage. 


“The decision is not simply a blow to the 
Industrial Court of Kansas; it is a blow to 
labor and its effort to secure regulation of 
wages by impartial adjudication. It is a 
blow to the public which is interested in 
adjudicating labor disputes, and thereby pro- 
tecting itself against the waste and disaster 
of industrial warfare. The decision leaves 
the Industrial Court with all the power it 
has used in the coal strike and the railroad 
shopmen’s strike. The decision recognizes 
the power of the State to prohibit strikes 
and prevent picketing, but provides no sub- 
stitute responsibility on the part of the 
employer. 

“Those who favor the Industrial Court 
will be found fighting shoulder to shoulder 
with labor in the effort to retrieve the lost 
ground. The fight is not over by any means. 
It is only well begun. Much history still 
remains to be written on this all-important 
question. Just now there is comparative in- 
dustrial calm. The issue is semi-dormant. 
The awakening will come.” 

The results of questionnaires sent to 
jewelers and to the public were given the 
jewelers at the Tuesday session by L. N. 
Flint, dean of the school of journalism at the 
University of Kansas, on the subject of 
“Advertising Especially Applied to Jewelry 
Stores.” The questions and the answers of 
100 jewelers as he reported them are given 
below : 

“What kind of advertising do you find 
most profitable?” 

Seven per cent. found direct advertising 
most profitable, 56 per cent. window display, 
27 per cent. newspaper, five per cent. do not 
advertise, and five per cent. reported they 
could not answer. Mr. Flint, commenting on 
these answers, expressed the opinion that the 
jewelers were missing an opportunity by not 
having a scientific method of direct adver- 
tising. 

“Do you set aside a definite amount for 
advertising ?” 

Yes, 51 per cent.; no, 42 per cent.; no 
advertising, five per cent.; two per cent. did 
not answer. Of the 51 per cent. who set 
aside a definite amount, five set aside from 
one to one and one-half per cent. of net 
sales; 15 from two to two and one-half per 
cent.; 11 set aside three per cent.; six set 
aside four per cent.; six set aside five per 
cent.; four set aside six per cent.; the re- 
mainder from seven per cent. upward. 

The question, “At what time besides 
Christmas do you do seasonable advertis- 
ing?” brought answers covering nearly every 
season and occasion of the year. 

“Ts copy general or specific?” 

Most of the answers were that it is spe- 
cific. Questioned further along this line, not 
one advertised specifically to men, 18 said 
they advertised specifically for women, and 
74 to both men and women. Fifty-three 
said they went after particular classes of 
individuals, and 30 said they did not. 

In answer to the question as to whether 
they hooked up their newspaper advertising 
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with their window display and national ad- 
vertising, 12 said they hooked it with their 
window display, three tied it with their 
national advertising, and 70 tied it to both, 

In connection with advertising, Mr. Flint 
declared that the jeweler, like the banker, 
has an excessive opinion of the necessity of 
being dignified. 

An interesting guestionnaire was that sub- 
mitted to a number of men and women over 
Kansas. The questions and answers, as 
given by Dean Flint, follow: 

“Do you feel reluctance at entering a 
jewelry store?” 

Sixty-five per cent. of the men said they 
did not, and 35 per cent. said they did, 
Seventy-one per cent. of the women said 
they did not, and 29 per cent. said they did, 
This reluctance was attributed to a feeling 
of obligation to buy if they should enter, a 
sense of fear at the high prices, and a lack 
of friendliness on the part of clerks. The 
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men, in one or two cases, added that they 
were afraid of being “stung.” 

“Why do you go into a jewelry store?” 

Women, 40 per cent. to buy gifts, 43 per 
cent. to shop around, five per cent. for re- 
pairs, 12 per cent to buy for themselves; 
men, 58 per cent. to buy gifts, 21 per cent. to 
shop around, 5 per cent. for repairs, 12 per 
cent, to buy for themselves; men, 58 perf 
cent, to buy gifts, 21 per cent. to 
shop around, eight per cent. for repairs, and 
15 per cent. to buy for themselves, eight 
per cent. non-committal. 

“What determines the store you go to?” 

“Women, 20 per cent. prices, 40 per cent. 
reputation, 24 per cent. courtesy, six per cent. 
quality of stock, two per cent. display, one 
per cent. acquaintance, seven per cent. unde- 
termined; men, 17 per cent. prices, 59 per 
cent. reputation, 17 per cent. courtesy, three 
per cent. quality of stock, one per cent. dis- 
play, three per cent. acquaintance. Mr. 
Flint pointed out in this connection that 4 
man entering a jewelry store is more help- 
less than a woman and goes largely by what 
he knows of the store or of its personnel. 

“Are you ever influenced by advertising ™ 
the purchase of jewelry?” 
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Women, 64 per cent. affirmative; men, 57 
per cent. affirmative. 

“[s jewelry the first or last thing you think 
of when buying gifts?” 

Women, 43 per cent. first, 23 per cent. 
last, 34 per cent. neither; men, 41 per cent. 
Grst, 26 per cent, last, 33 per cent. neither. 

Dean Flint’s questionnaires developed that 
4 woman visits a jewelry store on an average 
of 5.6 times a year, and a man 3.5 times a 
year. 

“«“Do you think a personal letter or in- 
formative advertising would induce you to 
buy from a jeweler?” 

Women, 71 per cent. affirmative; men, 61 
per cent. affirmative. 

On the evening of April 14, the jewelers 
and their wives were entertained at a dinner 
and dance in the Spanish ballroom of the 
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Hotel Lassen by the Kaw Krows, a newly 
formed organization of traveling men. 


Wednesday 

The first address of the day was by A. T. 
Westlake, dean of the horological depart- 
ment at Bradley Institute, Peoria, Dean 
Westlake, who estimated that 90 per cent. 
of the jewelers of today had their start at 
the watch bench, gave an illuminating lec- 
ture on the technical side of watchmaking, 
and particularly on the escapement. 

“The Inside of Your Store” was the sub- 
ject on which F. R. McWilliams, of the 
Wichita Show Case, spoke. Mr. McWilliams 
quoted at length from the report of the Har- 
vard Bureau of Business Research on the 
Jewelry industry, and amplified these quota- 
tions by some suggestions of his own. In 
part, he said: 

“In my contact with jewelers, I find it 
necessary to agree with Dr. Copeland, dean 
of the Harvard Bureau, who says: ‘Retail 
Jewelers have the point of view of craftsmen 
rather than of merchants. They have been 
taking a more intimate interest in repairing 
and engraving than in the sale of merchan- 
dise. This spirit of craftsmanship is one of 
the assets of the industry because of the 
reputation for dependability which it en- 

neces. Nevertheless, it has been a handi- 
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cap. Competition of other types of stores is 
felt keenly by jewelry stores. Apparently 
one of the chief reasons for this is that these 
other stores not uncommonly are using bet- 
ter merchandising methods.’ 

“Many of you are using equipment that 
was in vogue 20 years ago. Many of you 
could improve your displays, increase your 
sales and reduce your percentage of expense 
by using newer and better equipment. The 
new type of buffet wall case used by many 
jewelers all over the country is one of the 
best and newest methods of jewelry dis- 
play. With the use of this fixture, which 
puts your merchandise squarely and fairly 
before your customer, saies often are really 
made days before the actual times that you 
wrap up the articles and ring up the cash. 

“Are your show rooms efficient and invit- 
ing? Have you really an incentive for your 
trade to come to you? The druggist says: 
‘Try the drug store first,’ and also ‘the 
druggist is more than a merchant.’ Why 
not a slogan, ‘Buy it of your jeweler,’ and 
in these days of installment purchases, for 
you who are not installing, you might get 
out a slogan like ‘if it came from us you 
know it’s paid for.’ That might liven things 
up a bit in some communities.” 

C. P. Woodbury of Kansas City, vice- 
president of the American National Retail 
Jewelers’ Association, spoke on the subject 
of the national publicity campaign. Of the 
$35,000,000,000 spent annually in this coun- 
try, he said, only 1.4 per cent. goes for 
jewelry, and he urged a consistent advertis- 
ing campaign for the purpose of increasing 
this percentage. Mr. Woodbury gave ex- 
amples of what the national publicity cam- 
paign is accomplishing. He expressed the 
opinion that the national excise tax would 
soon be removed at Washington. 

Robert M. Shipley of Wichita, made a re- 
port on the last national convention, in St. 
Louis, and Harry H. Litner, district man- 
ager of the Pinkerton office in St. Louis, 
explained the Jewelers Security Alliance. 

A letter from Conrad J. Brotherly, na- 
tional president, was read by Secretary 
Tholen. Mr. Brotherly called attention to 
the keenness of modern competition, and 
urged the instigation of every possible means 
of securing a good share of the business now 
possible. 

The resolutions recommended by the reso- 
lutions committee were unanimously adopted. 
They included appreciation for the various 
elements which went into the success of the 
convention; the payment of a $200 annual 
salary to the secretary-treasurer; and the 
following, which were the most important: 

“RESOLVED, That the time guarantee of 
merchandise and repairs be discouraged and 
the use of the guarantee as a sales argument 
be eliminated. 

“RESOLVED, That the manufacturers of sil- 
ver plated flatware be urged to co-operate 
with the National Jewelers’ Association in 
reducing the large number of new patterns 
brought out each year. 

“RESOLVED, That Kansas jewelers be urged 
to place a part of their insurance with the 
National Retail Jewelers’ Mutual Fire In- 
surance Company.” 

Frank Bangs, of Salina, was re-elected 
president, and H. J. Tholen of Hays, was 
was re-elected secretary-treasurer. Robert 
Smith of Manhattan, was chosen as vice- 
president. ‘ 
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GOLD & SILVER THREAD 





United States Consul at Bombay Reports on 

India’s Use of This Unusual Product 

of Precious Metal 

Wasuincton, D. C., April 18—An inter- 
esting and unusual product which has an 
extensive sale in India is gold and silver 
thread, Consul Wilbur Keblinger, at Bombay, 
reports to the Department of Commerce. 
This is not the tinsel thread used in America 
for tying fancy packages nor, on the other 
hand, is it gold and silver wire. The term 
as applied in India means thread made of 
gold or silver hardened with the usual alloys. 
Very finely spun strands of gold or silver 
are wound around a core of silk or cotton 
thread in such a manner as to completely 
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cover the latter thus producing the appear- 
ance of being composed entirely of the 
precious metal. 

The product is very flexible, especially that 
woven with the silk core, which is con- 
sidered the better quality, and can readily 
be sewn or knotted on various fabrics. 
Some of this thread is manufactured in 
India but large quantities imported from 
Czechoslovakia, Austria, Switzerland, Ger- 
many, Japan, England, France and Italy, 
Consul Keblinger advised. That which 
comes from France and Italy stands in 
highest favor because of its beauty, strength 
and flexibility. Germany makes an imita- 
tion, using gilded copper wire or brass 
strands, which is sold in India to some ex- 
tent. The imitation readily can be dis- 
tinguished from the real by the simple test 
of dipping in acid or applying fire which 
causes the former to turn dark in color 
while the latter retains its original bright- 
ness. 

Gold thread is more popular than silver 
because of its rich color and on account of 
the fact that it does not tarnish. 

Imports of gold and silver thread into 
India last year were valued at. 2,583,718 
rupees, approximately $919,500 at the current 
rate of exchange. Imports were reported 
to be larger than in the two preceding 
years. : 
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New York Jewelers Hold Important Meeting 








Members of Retail Jewelers Association of Greater New York and Vicinity 
Enjoy Dinner and Hear Addresses on Vital Topics 

















Not in many years has a group of New 
York jewelers held a more interesting and 
inspiring meeting than the one which took 
place last Friday night in a dining room of 
the Canadian Club at the Hotel Belmont. It 
was under the auspices of the Retail Jewel- 
ers’ Association of Greater New York and 
Vicinity. There were several speakers and 
the subjects they chose were important to 
the trade. The occasion was also the annual 
meeting of the Greater New York associa- 
tion, 

Emil W. Kohn is president of the associa- 
tion, but as Mr. Kohn had several interest- 
ing subjects to talk on, he turned over the 
chairmanship of the evening’s activities to 
Vice-president Prentice Luckey. While the 
dinner was being served, several reports were 
submitted and an amendment to the by-laws, 
increasing the dues from $5 to $10 a year, 
was adopted. The financial statement was 
read by Treasurer William McDougall. 
Victor A. Lambert, secretary, then read the 
names of three new applicants for member- 
ship, which were accepted, and also called 
attention to the fact that A. Landau, presi- 
dent of the Bronx Retail Jewelers’ Associa- 
tion, will hereafter be the Bronx representa- 
tive in place of Hugo [alkenstein. 

Following brief remarks on the metric 
system by Vice-President Luckey, he called 
upon Albert Kohn to speak on that subject. 
Mr. Kohn pointed out that the United States 
is one of the few countries not using the 
metric system for weighing precious metals. 
He said that the metric system, if adopted, 
would save a great deal of time and work, 
and then presented the following resolution, 
which was unanimously adopted : 


Whereas, the Retail Jewelers’ Asso- 
ciation of Greater New York and Vi- 
cinity believes in the introduction and 
general the metric system of 
weights and measures, and 

Whereas, we approve and endorse the 
work of the Metric Association in its 
efforts to establish the metric system of 
weights and measures as a_ universal 
standard; be it 

ReEsOLvED, That we pledge our fullest 
co-operation in this movement and pend- 
ing the complete attainment of the ob- 
jects of the Metric Association that we 
recommend that our members use the 
metric system of weights and measures 
wherever and whenever practicable. 


use of 


After this resolution was passed, it was 


also voted that the association join the 
Metric Association at an annual expense of 
$10. 


There was no further speaking until the 
dinner had been concluded at 9:15 p. mM. At 
that time Mr. Luckey took occasion to com- 
pliment President Kohn on his constant ef- 
forts in behalf of the retail jewelers and also 
congratulated the members on having a pres- 
ident who was always so ready and willing 
to serve in their cause. Mr. Kohn was then 
presented and assured the members that it 


was a pleasure to serve when given encour- 
agement and co-operation. 

He referred briefly to a number of sub- 
jects of vital importance, opening with a few 
remarks on the retailing wholesaler. He 
pointed out that the fight against this evil 
is making little headway in view of the sen- 
timent in the trade. ‘What is really needed,” 
said Mr. Kohn, “is a definite policy from 
the wholesalers so that the retailers will 
know just where the wholesalers stand on 
the question.” , 

Mr. Kohn then spoke on the subject of 
selling imitation pearls as pearls and called 
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attention to the correspondence which he has 
had with the Federal Trade Commission on 
this subject. The speaker stated that he had 
visited the commission while in Washington 
recently and was told that what the commis- 
sion requires is proof of deception, which 
Mr. Kohn pointed out is hard to produce. 
He expressed the opinion that possibly the 
Better Business Bureau, which until recently 
operated only in the financial field but is 
now also functioning in the retail field, may 
take up this subject. Mr. Kohn also asserted 
that there may be a possibility of a test case 
being made on this basis, in order to get 
some delinite ruling on the proper method 
of advertising imitation pearls. 

In speaking of the Better Business Bureau 
and its activities in the retail field, Mr. 
Kohn briefly outlined just what it is doing 
and stated that the department stores have 
contributed a large sum of money toward 
assisting the bureau in its work. He ex- 
pressed the hope that the jewelers will see 
their way clear to also make some contribu- 
tion to the bureau. 

Mr. Kohn’s concluding remarks were con- 
fined to the five per cent. sales tax. He said 
that he thought the jewelers have a good 
chance of having this legislation repealed. 
He spoke of several interviews which he had 
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while in Washington with officials of the 
Treasury Department. He feels sure that 
they are in sympathy with the jewelers and 
will recommend the repeal of the tax at the 
next session when the new Tariff Act js 
being drafted. 

Mr. Kohn stated, however, that there js 
some opposition in the Ways and Means 
Committee and that it is up to the jewelers 
to overcome this. He then read a resolution 
which will be presented at the convention of 
the United States Chamber of Commerce by 
Edward H. Hufnagel, ex-president of the 
American National Retail Jewelers’ Associa- 
tion, asking for the elimination of this dis- 
criminatory tax. 

Mr. Luckey next read a communication 
from Meyer D. Rothschild, president of the 
American Jewelers’ Protective Association, 
who was scheduled as one of the speakers 
of the evening but was unable to attend. 

One of the most interesting talks of the 
evening was given by Captain William J. 
Pedrick, managing director of the Fifth Ave- 
nue Association, who has made a special 
study of the police situation as it exists in 
New York. Captain Pedrick’s _ statistics, 
which are all based on facts gathered per- 
sonally, were startling and at the conclusion 
of his talk the jewelers were unanimous in 
adopting a resolution calling upon the police 
commissioner to ask for more patrolmen. 

In opening his remarks, Captain Pedrick 
gave statistics as to the New York police 
force of today as compared with the popula- 
tion of the city today and in 1910. The 
speaker expressed the belief that there is 
apparently no trouble for the city adminis- 
tration to get funds to build new tubes but 
it is apparently a difficult proposition to ob- 
tain an appropriation for additional police- 
men. Under these conditions, he stated, it 
is a physical impossibility for the present 
force to prevent crimes, as the force is too 
small and inadequate for the needs of the 
people of this great metropolis. 

As a means of comparison, Captain Ped- 
rick stated that Paris has a population of 
approximately 2,970,000 and that its police 
force numbers 10,500 men; Berlin with a 
population of about 2,000,000 inhabitants has 
a force of 9,000 men, while London with ap- 
proximately the same population as New 
York has a force of 20,487 men. 

Captain Pedrick’s remarks were loudly ap- 
plauded, after which the following important 
resolution was presented and uanimously 
adopted : 

Whereas: Under date of April 9th, 1924, Hon 
Richard E. Enright, Police Commissioner of the 
city of New York, petitioned the Board of Estimate 
and Apportionment for an appropriation to cover the 
salary of 1,898 additional men to be appointed on 


or before September 1, 1924, for service in the 
Police Department of this City, and 
Whereas: The Commissioner, at that time, ad 


vised that 736 additional men were needed to cover 
dangerous traffic crossings; 48 additional men were 
required for duty +m the Motorcycle Division for 
the regulaticn of traffic and the curbing of speed: 
ing and reckless drivers, and the balance of 1,114 
additional men were required to cover existing pa 
trol posts and proposed new patrol posts in various 
precincts throughout the City, and 


Whereas: The Board of Estimte and Apportion- 
ment, on October 31st, 1924, granted the Commis: 
sioner one thousand additional men, to be appointed 
at various times throughout the year 1925, and 


Whereas: The numerical strength of the police 
department has never been adequately increased to 
enable it te meet the responsibilities imposed upot 
it by the rapid growth in population and hy the 
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expansion of the residential and business areas of 
the city, and , 

Whereas: It is humanly impossible for the pres- 
ent force of approximately 13,000 men, no matter 
how efficiently they function, to give that full pro- 
tection to life and property which the taxpayers and 
the citizens of the City are entitled to as a matter 
it is our judgment that the Police Com- 
missioner should be urged to again apply to the 
Board of Estimate and Apportionment fer more men 
te be provided for in the next budget, so that the 
police situation can be handled more efficiently by 
him in the City of New York, now therefore be it 

RisoLveD: That we, the members of the Retail 
Tewelers Association of Greater New York and 
vicinity, being aroused at the recent jewelry rcb- 
heries committed in the City of New York hereby 
petition the Hon. Richard E. Enright, Commissioner 
of Police of the City of New York, to urge the 
Board of Estimate and Apportionment for an ap- 
propriation that will provide for at least two thous- 
and additional men, to be appointed during the year 
1926, and be it further 

Resor.veD: That a committee of three be appointe‘l 
te call on Commissioner Enright to present this pe- 
tition personally to him and to discuss the many 
reasons that exist showing the need for additional 
police pretection in the City of New York, and 
he it further 

Reso_vep: That we request all the retail jewelers 
associations of Greater New York, also the Jewelry 
Cratts Association and the Fifth Avenue Associa- 
tion and other Civic bedies te jcin with us in mak- 
ing this appeal. 


of right, 


Before the next speaker was presented, Mr. 
Kohn called the police situation to the at- 
tention of the presidents of the several other 
organizations present and urged them to co- 
operate with Captain Pedrick in getting a 
delegation together to appear before the 
police commissioner. A letter read from the 
Retail Shoe Dealers’ Association indicates 
that this organization is behind any concerted 
movement to get an increase in the force, 
and at a meeting held on April 14 the presi- 
dent of this association was appointed as a 
committee of one to assist the jewelers in 
this appeal. 

The next speaker presented was Conrad J. 
Brotherly, president of the American Na- 
tional Retail Jewelers’ Association. Mr. 
srotherly’s talk was confined to the subject 
of publicity and its paramount importance 
in the jewelry trade. He illustrated what 
publicity has done for other trades and what 
it can do for the jewelry industry. This 
speaker also reviewed the million dollar pun- 
licity fund drive and touched on the various 
things which the National Jewelers’ Pub 
licity Association had done in the way of 
obtaining and sending out news favorable to 
the jewelry trade. 

In conclusion, Mr. Brotherly stated that he 
came to enlist the interests of the New York 
retail jewelers in this movement and to assist 
in completing the quota fixed for the re- 
tailers in this publicity fund. He urged the 
jewelers of Greater New York to perfect an 
organization to handle this matter and to 
assist the publicity drive as much as possible. 

Walter P. McTeigue, newly elected presi- 
dent of the Jewelry Crafts Association, next 
discussed the platinum situation. He urged 
that it is important for the jewelers to estab- 
lish a high standard in platinum jewelry and 
educate their salesmen in this subject. He 
also remarked that the public should be ed- 
ucated and should be told just what platinum 
Jewelry is composed of. 

Harry C. Larter, the “Mayor of Maiden 
Lane” and president of the Jewelers’ Co- 
operative Bureau, spoke for a few moments 
on the work being accomplished by the latter 
Organization. This association, as is well 
known in the trade, is devoting its energies 
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to uncovering theft and recovering stolen 
property. It is accomplishing a great deal 
of good in the trade. Mr. Larter urged every 
jeweler present to join the association and 
to reap the benefits of its efforts. President 
Kohn heartily endorsed Mr. Larter’s remarks 
and assured the jewelers that they would 
make no mistake in becoming a member of 
the Jewelers’ Co-operative Bureau. 

A brief report on the exhibition being made 
at the Metropolitan Museum of Art in which 
a number of jewelers and silversmiths are 
taking part was submitted by Paul Rosier, 
of Cartier, Inc., who was the next speaker 
presented by Mr. Luckey. In his talk, Mr. 
Rosier said: 

ADDDRESS OF PAUL ROSIER 

In the past years the jewelry craft was repre- 
sented by very few firms, and it was on the sugges- 
tion of our very active president, Emil Kohn, that 
the retail jewelers took an interest in this exhibit, 
and that a committee wos formed in May, 1924, 
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composed of Messrs. Edward J. Case, of Dreicer & 
Co.; Albert M. Kohn, of Theodore A. Kohn & Son; 
Prentice Luckey, of Wm. Wise & Son; Alfred 
Morrell, of Black, Starr & Frost, and myself as 
chairman. 

The object of the committee is to cooperate with 
the Metropolitan Museum of Art, and help them 
whenever and wherever possible in making the In- 
dustrial Art Exhibit a success, and in enlarging 
and, if possible, improving the jewelry exhibit. To 
obtain a closer supervison of this work and to co- 
(perate more fully fith the museum, Mr. William 
Post Sackett was invited to act as director of the 
jewelry exhibit when it was to take place, and also 
to prepare the ground for the exhibit. 

The museum, although welcoming our coopera- 
tion, desired to handle the situation as in the past, 
in the way of invitations, etc., and then only was 
the committee to enter into its function of interest- 
ing the various firms in the exhibit, and endeavor 
to have them show their goods. 

The committee, as previously stated, was formed 
in May 1924, and from that time until within a 
month of the exhibit, the committee in general and 
Mr. Sackett in particular, followed up this ques- 
tion closely, and awaited the action of the museum. 
Unfortunately, in the course of the year many 
changes were made in the museum, and the persons 
in charge of the Industrial Art Exhibit could not 
attend to the business of the exhibit until it was 
tco late for the committee to do any useful work. 
We therefore let the exhibit take its regular course. 

However, although the Industrial Art Exhibit 
this year does not show very much jewelry, the 
list furnished the museum by the committee has 
resulted in four retail firms showing goods, which 


CIRCULAR 





83 


is an increase over the previous year. ‘This closes 
the work of the past year. 

Our president and several menibers of the com- 
miitee have felt that an exhibition of industrial 
art, as held at the present time, is of too general a 
character, and that the length of time of the exhibi- 
tion, namely, six weeks, is too long. In many cases 
a firm does not wish to be separated from any 
portion of its stock for a period of six weeks. Fur- 
thermore, the aim of exhibits is to interest the con- 
noisseur, and lover of a certain art. The proposal 
was made that an exhibit to last one week, and show- 
ing only jewelry and allied arts be held instead of 
the General Industrial Art Exhibit. The other 
crafts could follow a similar arrangement, or show 
the balance of the five weeks. In this way the 
aim is accomplished, as it permits the connoisseur 
to focus his attention on the particular object of 
his admiration, and at the same time, from a jewel- 
er’s point of view, it is good for our craft. The 
exhibit then does good work. No doubt, a one- 
week exhibit of jewels, properly advertised, would 
draw the artistic and also the buying public, and in 
some instances would create interest where none 
existed before. 

The work of the committee, as it is seen by some 
ef our members, lies in submitting this plan to the 
various jewelers, and obtaining their opinion of such 
an arrangement. The committee could then work 
along definite lines for the coming year, and could 
cet in touch with the museum to see if anything 
could be accomplished in the way of changing the 
existing arrangements. 

In closing I wish to say that it has been a 
pleasure for me to work with the members of this 
committee. I also wish to thank Mr. Sackett, who 
most unselfishly gave all the time that was neces- 
sary to bring our negotiations to a successful ter- 
mination. Although no longer actively engaged in 
the jewelry business, Mr. Sackett has given his 
time without any cost to us, and I am sure that 
all the members here present will be unanimous in 
according kim our most heartfelt thanks. 


Another speaker with an interesting subject 
was Chauncey M. Mayers, who spoke on 
“Fake Auctions.” Mr. Mayers has made a 
study of the auction situation as it exists in 
the trade, principally in New York, and in 
a brief address told of some of the present 
evils and what other States and organizations 
are doing to overcome fake auctions. 

At the conclusion of Mr. Mayers’ talk 
President Kohn stated that he would follow 
out a suggestion made by the speaker to 
appoint a committee of three to look into 
the situation. He accordingly appointed Mr. 
Mayers as chairman of this committee. The 
other two members will be selected later. 

The last speaker of the evening was 
Charles A, Hammarstrom, of Black, Starr 
& Frost. Mir. Hammarstrom’s talk was en- 
titled ‘““The Merchant’s Viewpoint” and was 
purely of a business nature. This address 
will appear in the storekeeping department 
of a future issue of THE JEWELERS’ CIRCULAR, 

ollowing this talk, Mr. Luckey thanked 
the guests for their attendance, the speakers 
for their remarks and Alfred Morell for his 
kindness in securing the use of the rooms 
of the Canadian Club for this meeting. The 
evening’s activities were brought to a close 
about midnight. 








Haroun al Raschid, Caliph of Bagdad, just 
before he died in 809, presented to Charle- 
magne a bronze water clock inlaid with gold. 
The workmanship was of the highest order, 
characterized by magnificence and ingenuity. 
To quote from the Frankish records: “The 
dial was composed of 12 small doors repre- 
senting the hours. Each door opened at the 
hour it pictured, and out of it came the 
same number of little balls, which fell one 
by one at equal intervals of Time on a 
brazen drum or gong. When it was 12 
o'clock, twelve minature horsemen rode forth 
and shut all the doors.” 
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LIQUIDATION SALE 
BARODA PEARL CO., Inc. 


141 5th Avenue, New York City 


Assets will be sold at public auction on the premises on Monday, April 27th, 
1925, at 10:30 A. M., consisting of a completely equipped factory for the 
manufacture of pearls and the like; beads, glass, fish-silver, pins, blocks, 


pads, etc., together with office furniture and fixtures. 


All property will be sold either in entirety as a going business, or in lots. 


Greenbaum, Wolff & Ernst 
Attorneys for Trustee 


7 Dey Street, New York City 


Inspection April 24th and 25th 


JOSEPH H. FRIER 


Trustee 





























Sale of Watches, Sextants 
and Barometers 


jt United States Shipping 
Board, acting through the 
United States Shipping Board 
Emergency Fleet Corporation, of- 
fers for sale a limited supply of sex- 
tants, ship watchesand barometers. 


21-Jewel Elgin ‘Father Time,” 
18size movement, adjusted to five 
positions. In 36 size silver case 
and mahogany box. Movement 
can be placed in smaller case. 
Price. . . « « $25.00 ea. 


17-Jewel South Bend. 18 size 
movement, adjusted to three 
positions. In nickel case. 
Price. . . « « + $8.50 ea. 


21-Jewel Elgin “Father Time,”’ 
adjusted to5 positions. Mounted 
in gimbal rings and mahogany 
case. (Chronometer Style.) This 


watch has same size and grade 
of movement as Item 1. 
Price . . . . »« $20.00 ea. 


Sextants: Standard makes 
“White,” “Heath,” “Hughes,” 
etc. In mahogany carrying case. 
Price . . . + « $25.00 ea. 


Aneroid Barometers 
Price . « « « « $5.50 ea, 


Send money order or certified 
check, payable to the order of The 
United States Shipping Board 
Emergency Fleet Corporation and 
instruments ordered will be for- 
warded by express collect. 


These watches, sextants and ba- 
rometers are believed to be in good 
working condition, but at the low 
price at which they are being sold 
they are not warranted. 


Department of Purchases and Supplies 


UNITED STATES SHIPPING BOARD 


EMERGENCY FLEET CORPORATION 
Agent as above 


45 Broadway, New York City, or Room 3845, Navy Bldg., Wash.,D.C. 














The Buyers’ 
Directory 





Price, $1.00 





The Jewelers’ Circular 
Publishing Company 


11 John Street New York 
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Tennessee Jewelers Hold Successful Convention 





Tax Question Discussed, Social Features Enjoyed, Officers Elected and Other 
Important Matters Considered at Eleventh Annual Gathering 
at Morristown 
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Morristown, Tenn., April 18—D. A. 
Pless, of Morristown, was elected president 
of the Tennessee Retail Jewelers’ Associa- 
tion at the closing session of the 11th annual 
convention which was held here April 15-16. 
C. C. Breese, Franklin, was elected vice- 
president. Hugh Murray, of Pulaski, con- 


tinues as secretary and treasurer. 
Chattanooga and Cleveland extended in- 
vitations for the 1926 convention. 


A tele- 











PERCY WILLIAMS, RETIRING PRESIDENT 


gram was read from Asheville, N. C., to 
hold a joint meeting in that city in 1926 
with the associations of North Carolina and 
South Carolina. The place for the next 
convention will be selected later by the ex- 
ecutive committee. 

The association expressed appreciation for 
the hospitality of Morristown, including the 
banquet given at the Country Club through 
courtesy of the Kiwanis Club, luncheon of 
the Rotary Club, and other events. 

A rising vote of thanks was also given 
Percy Williams, of Nashville, retiring presi- 
dent, for the splendid service he has rendered 
the association. 

Sentiment accorded with an address by 
Albert Hope on “Our Excise Tax.” He 
advocated elimination of the federal excise 
tax. The speaker also brought out that 
“It was a great assistance to the jewelers 
of the State of Tennessee that J. A. Cayce 
and his assistant committee in Nashville saw 
to it that during the recent sitting of the 
legislature the proposed State tax on luxuries 
was put aside. If this law had passed, it 
would have worked a hardship on the jewel- 
ers of the State, perhaps putting many of 
them out of business, as the bulk or large per 
cent. of the jewelry business would have been 
carried to the larger cities out of the State. 

“However, we have information from rep- 
tesentatives of the American National Re- 


tail Jewelers’ Association that there is an- 
ticipated tax relief in sight, and will most 
likely be achieved during the present year.” 

J. A. Cayce, of Nashville, who has been 
appointed regional vice-president of the 
American National Retail Jewelers’ Associa- 
tion, told of the national association’s work. 
He showed how big jewelers of the larger 
cities have recently shown interest and a de- 
sire to co-operate with the association in 
an effort to accomplish the entire elimina- 
tion of the war excise tax measure. 

Percy Williams explained some matters 
pertaining to the excise tax, all of which, it 
appears, are not clearly understood by the 
jeweler at large. He said that the govern- 
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ment required no tax on goods credited until 
paid for; and that the jeweler was entitled 
to a rebate for taxes paid on goods which 
had been sold, never paid for, and charged 
off as loss. One jeweler of the State, he 
said, had checked over his books and given 
a report which afforded him a rebate of $350. 

Hugh Murray, who has served as secre- 
tary and treasurer of the Tennessee asso- 
ciation since its organization, encouraged 
affiliation with the State organization in an 
address. 

Other interesting talks and general discus- 
sions took place at the convention, which 
was regarded as one of the best ever held. 








Rochester Retail Jewelers Hold Annual 
Dinner and Entertainment 
Rocuester, N. Y., April 15.—The 19th 
annual dinner of Rochester Retail Jewelers’ 
Association was held Tuesday evening at 
Rochester Club. 
Retail jewelers, with their families, and 
representatives of the trade to the number 
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of 100 enjoyed a social evening, including 
several short talks and high class vaude- 
ville acts, followed by dancing until midnight. 

Charles E. Sunderlin, president of the 
local association, welcomed the jewelers and 
guests. Brief remarks were made by E. J. 
Scheer, president of the New York Retail 
Jewelers’ Association; S. D, Burritt, L, M. 
Campbell, of Canandaigua, and Congressman 
Meyer Jacobstein. Edward Schroedel was 
song leader. 








GERMAN WATCH INDUSTRY 


Present U. S. Tariff Said to Prevent Watch- 
makers of Germany from Developing an 
American Market 

WasHIncTon, D. C., April 20.—The 
American market is practically closed to 
German watches on account of the tariff, 
according to a consular report received by 
the Department of Commerce. The only 
good export market for the German product 
is reported to be Great Britain. Shipments 
to other countries are noticeably lacking. 
The German watchmakers are complaining 
about foreign competition. It is reported 
that the future does not hold much hope for 
those who will have to depend largely upon 
Great Britain, South America and the Orient 
for their markets. Japanese watches are 
taking up a large part of the Far Eastern 
trade in cheaper lines but there still remains 
a field in which the German article can com- 
pete on a price basis throughout Asia. 

The satisfactory Christmas demand ex- 
tended into January but since then business 
has slackened steadily in export- markets. 
This does not argue well for the continua- 
tion of the full-time work that prevailed in 
the latter months of last year, as the Ger- 
man plants were considerably enlarged dur- 
ing the war time and cannot be kept busy 
with domestic business only. Prices were 
raised in January on almost all lines of 
watches on an average of 8% per cent. It 
was claimed that increasing wages and raw 





material costs forced this action and that’ 


further increases may be expected unless 
taxes are reduced. 

Steady importation by Germany of Swiss 
watches has continued during the past year 
since the stabilization of Germany currency. 
This has tended to break the monopoly of 
the domestic market which has been enjoyed 
by German producers for the past ten years. 
Swiss competition particularly is affecting 
wrist watches which are very largely made 
in the Pforzheim district of Germany. 

The trade in fine watches has been slack. 
A large part of the very skilled workmen 
formerly employed on this line of goods have 
been released. The average German today 
is not in a position to buy very high quality 
watches. Plants are rather heavily mort- 
gaged and are having difficulty in earning 
enough to pay the interest on their obliga- 
tions. 








H. L. Chase, Cedar Falls, Ia., last week 
celebrated his 45th year as a jeweler, and 
his business is the oldest under continuous 
management in this community. Mr. Chase 
served an apprenticeship under the late 
L. W. Pierce, and in 1887 embarked in busi- 
ness for himself, developing into a large 
trade from a small business. An anniversary 
sale was made a feature of the week. 
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Designs from Ancient Peruvian Tapestries 
Appropriate for Handbags 
PHILADELPHIA, April 20.—Designs woven 
patientiy hundreds of years ago by Peruvian 
maidens into their ceremonial tapestries may 
be used for the adornment of the modern 
maid and matron if the example set by Miss 
Fernald, chief docent at the University of 
Pennsylvania Museum, is followed. Miss 
Fernald, who is in charge of the corps of 
docents, who explain the marvelous collec- 
tions of the Museum to visitors, has taken 
the symbolical design of tentacles of a cuttle- 
fish or an octopus as conventionalized by the 
old Peruvian artists as the motif for a mod- 
ern handbag and has reproduced its pattern 














HAND BAG DESIGNED BY MISS HELENE. 
FERNALD, OF THE UNIVERSITY OF PENNSYL- 
VANIA MUSEUM, FROM INCA TAPESTRIES 

FOUND IN PERU 


faithfully in modern fabrics and thread 
while following, so far as possible, the work 
of the Inca maidens of centuries ago. 

The cloth from which the design was 
taken was found in a royal tomb several 
years ago by Dr. William Farabee, chiet 
curator of the Museum, on one of his many 
exploring tours in Peru, and as a result of 
which he contracted pernicious anemia an] 
has just undergone his 29th blood transfusion 
at his home in Washington, Pa. Despite its 
age the colors, red, green, cream, brown and 
blue, are but little faded, and the lines of the 
design are as sharp as when woven. 

Miss Fernald had much difficulty in obtain- 
ing a material that would duplicate that of 
the tapestry, but finally succeeded with a 
coarse ecru scrim and what is known as 
D M cotton thread. She also was able to 
match closely the colors of the original, the 
result being an almost exact duplication of 
a section of the tapestry. She found con- 
siderable difficulty in ending the series 
squares of the different colors as the Pe- 
ruvian weavers did not continue them but 
ended each series at a slit in the material. 
As this would not do for a handbag, Miss 
Fernald was compelled to adopt a different 
plan, but she was successful in this without 
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detracting from the beauty and novelty of the 
pattern. 

The back of the bag is of plain black silk 
and the lining of green ribbed silk. The 
clasp is of silver with a conventional design. 
Those who have seen the bag are loud in 
their praise of its originality in theme and 
predict it would be popular in high class 
jewelry shops. 








Mrs. Milton Baer has just returned from 
Newark, N. J., where she visited relatives. 

Mr. and Mrs, Adolph Kahn sailed from 
New York recently to spend the Summer 
abroad. 

Preparations are being made by 
conetti, who has a jewelry store at 631 G 
N. W., to sell his place of business. 
Mr. and Mrs. Walter Ifranc welcomed 
their son, Walter I*ranc, Jr., at their home 
in Wardman Park Inn last week, upon his 

return from a trip to Ilorida. 

A brief address was made by Sidney M. 
Selinger last week, at the entertainment in 
honor of Carl C. Magee, the fighting editor 
of a New Mexican newspaper, who has up- 
held against heavy odds law and order in 
his State. 

As a feature of a new exhibit of Carlsbad 
National Museum re- 
pearls, 


Ifranc- 


Cavern given to the 
cently are a number of rare cave 
which are the odd adornments fashioned by 
nature from alabaster similar to that in some 
of the Tutankhamen vases. These pearls 
were secured by scientists of the National 
Geographic Society, who explored — the 
cavern and brought back these 
well as other interesting specimens of the 


pearls, as 


cave. 

Attracting much attention at the studio of 
Jane Bartlett, 1363 Connecticut Ave., has 
been the exhibition of hand wrought silver- 
ware of George Jensen, the Swedish crafts- 
man. This is the artist who has_ been 
described by Prof. Louis Titz, of the 
Societe des Beaux Arts as being the greatest 
craftsman in silver for the last 300 years. 
Many of the leading museums of Europe 
and America have secured specimens of 
Jensen’s work, which is said to be distine 
tively clever and original. He has numerous 
wrought floral and conventional designs of 
the highest craftsmanship. The exhibition 
is being held until June 1. 

In order to standardize silver and plated 
ware in use in hotels, restaurants and aboard 
passenger ships, there has been appointed 
sub-committee on “silver and plated ware,” 
which will work in co-operation with the 
Division of Simplified Practice of the De- 
partment of Commerce. This committee 
consists of Chairman, R. 1. Blanchard, of 
the Gorham Mfg. Co., Providence, R. I. 
rank N. Wilcox, general manager of the 
Hotel Division of the International Silver 
Co., Meriden, Conn.; Harry H. Galbraith, 
Reed & Barton, C. D. Morris, vice-president, 
R. Wallace & Sons Mfg. Co., Wallingford, 
Conn., and A. C. Reed, Emergency Fleet 
Corporation. The members of the committee 
have been invited to attend an important 
luncheon and meeting on board the 
Leviathan, on April 29. 
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Mrs. W. W. Dupree, wife of the manager 
of George T. Brodnax, Inc., 
from an illness of several weeks at a local 
infirmary. 

The handsome diamond bracelet awarded 
by Gilda Gray, at the Gilda Gray ball, at 
Hotel Chiscal Memphis, was donated jyy 
Joseph & Co. 

A show window of the Charles D. Smith 
jewelry store at Brookhaven, Miss., was 
robbed recently 
watches, vanity cases, beads and _ fountain 
pens. The window was smashed with a 
brick-bat ‘n wrapping paper. Blocdhounds 
were brought from Crystal Springs in an at- 
tempt to trace the thieves. 

FE. L. Harrison, of Memphis, is architect 
for the designs and plans of the building at 
144 S. Main being remodeled ior Pere! 
& Lowenstein, owners to be occupied by 
their retail and wholesale jewelry cstablish- 
ment. The entire front will be rebuilt. It 
is a four-story structure. The interior wood 
work and floors will be very fine. ‘The pro- 
pram calls for an expenditure of about 
$35,000. 

Spring has presented in the last fortnight 
ideal weather, bright and sunny and warm 
Activities in the country are good and cit) 
stores are having many visitors. Whole- 
salers in jewelry lines at Memphis rept 
country business mere active. Next month 
the Tennesee Optometrists hold the'’r annual 
meeting in Memphis at the Hotel Claridge. 
\s many of the jewelry stores nave depart- 
ments of thi: kind there will be a large num 
ber of out-of-town jewelers here. 

The Mulford Jewelry Co., 6 S. Main St., 
celebrated last week the 45th anniversary. 
Just that many years ago J. N. Mulford 
started a jewelry store at the location men- 
tioned, and under the same roof it has at- 


has recovered 


tained in these years distinction as one of 


the finest stores in the south. Originally the 
store was operated on a cash basis, but now 
it has a large credit department, with M. P. 
Hood in charge, to take care of the growing 
number of customers. Mr. Mulford, the 
founder, is still the active head of the store, 
but he has developed his business to such an 
extent that he has a large force aiding him 
with A. C. Wooten as general manager. He 
recently succeeded L. G. Bolt, who went with 
the Bailer Jewelry Mfg. Co. For anni- 
versary week the store was decorated witli 
a color scheme of orange, green and black 
with 45 in large numbers to announce the 
occasion. A feature of the event was the 
delivery of any article in the house on 4 
down payment of 45 cents. Another annt- 
versary special was the presentation gratis 
with every set of silver bought during the 
sale of a set of iced teaspoons. A gold knite 
and chain went with every man’s watch pur- 
chased. 








Paasch, who conducted 4 
jewelry store at Utica, N. Y., some years 
ago, died recently at Newburg, N. Y. At 
one time he was employed by Tiffany & 
Co., New York. Two years ago the family 
moved to Newburgh which has since been 
their home. He is survived by his widow 
and two daughters and a niece. 


Charles L., 





of about $250 worth of. 
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Philip Goldsmith, retailer, has removed 
from 285 Prairie Ave. to 32 Camp St. 

Berren & Co., retailers, have moved from 
222 Westminster St. to 127 Weybosset St. 

Mr. and Mrs. A. Tingley Wall, Jr., ar- 
rived home Saturday, after several weeks’ 
stay in Porto Rico. 

Mr. and Mrs. Jerome M. Fitz Gerald spent 
the last week-end on an automobile trip 
through the Berkshires. 

Mr. and Mrs. Edward B. Hough have re- 
turned from Miami Beach, Fla., where they 
spent the Winter months. 

Gregor Krichbaum, of L. Krichbaum & 
Co,, was in New York and vicinity the past 
week on business for that concern. 

Howard Barker, with the Belcher & 
Loomis Co., made a business trip through 
southern Connecticut the past week. 

Mr. and Mrs. William P. Otis the past 
week announced the engagement of their 
daughter, Miss Mildred Otis, to Bertram M. 
Kern, of New York city. 

Max Gertsacov ct ux have given a mort- 
gage for $10,000 to the Hamilton Co. on a 
lot of land, with improvements thereon, on 
the south side of Mawney St. 

l<dward M. Wheeler, manager of the Prov- 
idence office of the National Jewelers Board 
of Trade, was in Waterbury, Conn., the past 
week on business for the association. 

Mr. and Mrs. Samuel A. Howland ar- 
rived in the city early the past week, after 
spending the Winter in Florida, and are at 
the Narragansett Hotel for a short stay. 

Announcement was made the past week by 
Mr. and Mrs. Wade W. Williams of the en- 
gagement of their daughter, Miss Virginia 
Williams, to Carlos G. Wright, of this city. 

The Handicraft Club has purchased the 
building which is occupied at the corner of 
College and Benefit Sts., upon which they 
have given a mortgage of $30,000 to C. Pres- 
cott Knight. 

A hearing on the plaintiff's motion for a 
new trial in the case of Paul Shocker against 
the Magnus Chemical Co., Inc., was held be- 
fore Justice Blodgett in Superior Court last 
Saturday and held for advisement. 

The petition of Mrs. Ida Colitz, doing a 
retail business as the Colitz Jewelry Co., 88 
Main St., Woonsocket, for a discharge in 
hankruptcy, has been granted by the United 
States Court for the Rhode Island District. 

The case of the Pilling Chain Co. against 
VE. Ashnum & Co., which was on the cal- 
endar of the Superior Court the past week 
for a hearing on the defendant’s appeal from 
the decision of a lower court, was passed for 
reassignment. 

Irving Lederer was a member of the com- 
mittee in charge of the second annual initia- 
tion ceremonies of Providence Forest, Tall 
Cedars of Lebanon, at the Roger Williams 
Park Casino. The ceremonial was followed 
by a dinner and ball. 

Monroe Block, of Monroe Block & Co. 
sailed for Europe from New York on the 
Leviathan last week on his usual Spring trip 
and will he absent about five weeks. His 
partner, William A. Shawcross, was in New 
York to see him‘ en route. 

Mr. and Mrs. Abraham Dimond. of Edge- 
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wood, announce the marriage of their daugh- 
ter, Miss Vivian C. Dimond, to Samuel Nei- 
derberg, of St. Louis, Mo., the ceremony 
having been performed at the Hotel Roose- 
velt, New York, last week. 

At the annual meeting of the Elmwood 
Public Library Association the past week 
among the members of the board of directors 
elected were Mrs. George H. Grant, Mrs. 
Charles E. Hancock, Mrs. Arthur Henius 
and Mrs. Andrew Doleman. 

rhe Better Business Bureau of Providence 
held its annual meeting and election of of- 
ficers last Wednesday, and among the mem- 
bers of the board of directors chosen were: 
Arthur L. Aldred, Charles A. Blake, J. Ar- 
thur Clem, James E. Roosa, Leon Samuels 
and Berrick Schloss. 

The Dorrance block, corner of Main and 
N. Main Sts., Pawtucket, owned by Walter 
I. Sundlun, of the London Jewelry Co., is 
being extensively renovated and remodeled, 
with new fronts and entrances. The London 
Jewelry Co., located in this building, will be 
one of the stores affected. 

Arthur E. Hebard, vice-president of the 
Gorham Mfg. Co., is a member of the enter- 
tainment and program committee for the For- 
eign Trade Conference that is to be held in 
this city next week, Wednesday and Thurs- 
day, April 29 and 30, under the auspices of 
the Providence Chamber of Commerce. 

Harold R. Barker, of Barker. & Barker, 
and John J. Collins, with the Ostby & Bar- 
ton Co., have been appointed by Col. 
Everette St. J. Chaffee, who has been elected 
by the General Assembly as Superintendent 
of the newly created State Police, to assist 
him in selecting the men to constitute the 
new force. 

Augustus F. Rose, director of the Jewelry 
and Silversmithing Department of the Rhode 
Island School of Design, will head a party 
of about 20 from this city and vicinity to at- 
tend the annual convention of the Eastern 
Arts Association at Springfield, Mass., this 
week. Mr. Rose is one of the past presi- 
dents of the association. 

The Ostby & Barton Co. No. 1 team con- 
tinues to maintain its lead in the Industrial 
League, with 74 games won to 34 lost, and a 
total pinfall of 40,476, an average of 499. 
Team No. 2, from the same concern, retains 
its position as “cellar champion,” with only 
26 games won, 82 lost, and a total pinfall of 
37.151, or an average of only 458. 

Several manufacturing jewelers, as indi- 
viduals and firms, are among the past week’s 
subscribers to the Providence Floating Hos- 
pital Association for its “Sunshine Island” 
fund. These include Ellis W. MacAllister, 
Maurice L. Fox, Jules P. Goldstein Co., 
Frederick Hamilton, Paul C. Nicholson, 
Cohen Mfg. Co., F. W. Woolworth Co. and 
Westcott, Slade & Balcom Co. 

Watches, fountain pens, gold rings and 
pearl necklaces valued at nearly $800 were 
included in the articles reported stolen from 
the hardware and jewelry store conducted by 
Harry Heckler, at 705 Westminster St., in a 
complaint to the police, on Friday afternoon. 
The break, according to the proprietor, oc- 
curred Thursday night, but he was unable to 
check up the articles stolen for several hours. 

The Union Trust Co., as trustee of the 
estate of the late Gustave J. Vester, in its 
inventory filed a few days ago with the Mu- 
nicipal Court, estimates the total value at 
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$52,400. Fifty shares of Alfred Vester Sons, 
Inc., cumulative preferred is valued at $25,- 
000; 250 shares of Alfred Vester Sons, Inc., 
8s. cumulative preferred, $25,000; accumu- 
lated unpaid dividends, $2,400, and balance 
due from Mildred Giddings, former execu- 
trix, amount unknown. 

The petition of William A. H. Wells that 
the appointment of a temporary receiver for 
the W. A. H. Wells Co. be made permanent 
was heard before Judge Baker in the Superior 
Court last Wednesday, and granted, and a 
decree entered appointing Horace M. Peck, 
secretary of the Manufacturing Jewelers’ 
Board of Trade, as said permanent receiver, 
he having been acting as the temporary cus- 
todian. The business will be continued under 
the supervision of Mr. Peck. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: A. L. Judis, of Leonard 
Krower & Son, New Orleans, La.; Ed Levy, 
of the Kaufman & Baer Co., Pittsburgh, Pa. ; 
Mr. Weinstein, of H. Weinstein & Co., New 
York city; G. M. Brahan, of A. & J. Plaut, 
Cincinnati, O.; Mr. Johnson, of Sperry & 
Hutchinson, New York city; F. R. Hettenger, 
of N. Snellenburg & Co., Philadelphia; E. E. 
Walters, of Marshall Field & Co., Chicago. 

Horace M. Peck, of the Manufacturing 
Jewelers’ Board of Trade, has been dis- 
charged as receiver in the bankruptcy pro- 
ceedings against John M. Weinbaum, of this 
city, doing business as the Empire Jewelry 
Co., corner of Westminster and Empire Sts., 
this city, and the Trinity Square Jewelry Co., 
3 N. Union St., Pawtucket. Mr. Weinbaum’s 
compromise offer has been confirmed by the 
United States District Court and the busi- 
ness turned back to him, and sales are be- 
ing conducted at both stores for reduction of 
stocks and to meet financial obligations, On 
Monday last, Mr. Weinbaum was discharged 
from bankruptcy upon his petition, having 
effected a settlement of his difficulties. 

Joseph G. Tanguay, 43 years old, and 
Louis Tanguay, 38 years old, brothers, for- 
merly of Fall River, Mass., were each sen- 
tenced to three years in the Rhode Island 
State Prison by Judge J. Jerome Hahn, in 
Superior Court here, Thursday, on a charge 
of breaking and entering the retail jewelry 
store of Michael Proodian, N. Main St., 
this city. If they become eligible for parole, 
Judge Hahn requested that the parole be 
made conditional upon their leaving Rhode 
Island after serving their terms. Assistant 
Attornev-General Heltzen told the court 


that each defendant had a long criminal rec-. 
ord in Massachusetts, where they have served: 


time for various offenses. They pleaded nolo 
to breaking into Mr. Proodian’s store and 
stealing 10 clocks and several watches valued 
at nearly $500. 








Robbers secured over $800 worth of 
jewelry after smashing a window in the 
store of the A. J. Bissig Co., 801 Walnut 
St., Des Moines, Ia. The robbery, which 
was committed in broad daylight, was the 
work of amateurs, the police believe. A 
stone, hardly larger than a walnut, was 
thrown through the window, smashing a 
hole about two and a half feet in diameter. 
Fingerprints by the score were left on the 
glass surrounding the hole. These finger- 
prints have been photographed by the police 
department. 
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Fred T. Barry is on a western trip for 
the Ziruth, Burgess Co., Newark. 

Max Stein, representing the Finberg Mfg. 
Co., Attleboro, Mass., has been a _ recent 
caller on the trade in this city. 

M. K. Laudenslager, Souderton, and Mr. 
Smith, of Emporium, Pa., were among re- 
cent visitors to the wholesale houses here. 

R. S. Milner, jeweler on Point Breeze 
Ave., is receiving the sympathy of his friends 
in the trade on the illness which is confining 
him to his home. 

Among the out-of-town retailers who have 
been recent visitors to the wholesalers here 
was A. E. Baylies, Bristol. Mr. Baylies was 
accompanied by his son, Freeman. 

Charles D. Casebeer, for several years in 
the retail jewelry business at Bellefonte, Pa., 
has sold cut his stock and closed his store. 
It is understood he plans to go to a western 
State. 

By orders of the executors, all the stock, 
fixtures, tools and other equipment of the 
jewelry store of J. B. Janssen, who died sev- 
eral weeks ago, were sold at auction and fair 
prices were realized. 

Samuel Spivack, M. Bogdanoff, Henry 
Abrahams and Samuel Taufer are back from 
a motor trip to the Luray, Va., caves and 
other points of interest in that section. They 
returned by way of Hagerstown, Md. 

Something of an exodus is taking place 
from cther locations to the Legar building at 
8th and Sansom Sts. Among the newest 
firms to take quarters in it are I. Sydenham, 
Charles Barlly, I. Rosenblum and Goldin & 
Jacobs. 

L. P. White and a number of his fellow 
members of the Wellwood Club, several of 
them in the jewelry business, motored to 
Havre de Grace for the races last Friday and 
from there went to the clubhouse in Charles- 
town, Md., for the week-end. 

Jewelers at Waynesboro, Pa., are to join 
in the “dollar sale’ within the next few 
weeks in co-operation with practically all the 
other retailers of the town. Several articles 
are to be featured at this price and sales on 
similar lines have been successful in other 
parts of the State. 

John D. Kennedy, 102 S. 13th St., and Mr. 
and Mrs. Louis J. Meyers, 804 Walnut St., 
will represent Philadelphia’s retail jewelers 
in the large party which will sail from this 
city on the Ohio, April 28, on the Holy Year 
Pilgrimage to Rome. Mr. and Mrs. Meyers 
will be accompanied by their son Louis and 
their daughter Agnes. 

Merritt Hurlburt, of H. O. Hurlburt & 
Sons, is expected back next Friday from his 
European trip on which he was accompanied 
by Mrs. Hurlburt. Mr. Hurlburt visited the 
diamond marts at Amsterdam and the princi- 
pal jewelry centers in Paris and London. 
Fred Hurlburt, who accompanied them on the 
trip, will stay some time longer in Europe. 

Arrangements for the annual shad dinner 
of the Jewelers’ Club at the Café Riveria on 
the East Drive, Fairmont Park, on Tuesday 
evening, May 1, are fast nearing completion 
under the capable hands of L. P. White and 
Robert L. Coates. An interesting program is 
promised and a large number of out-of-town 
members and guests are expected. There 
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will be no set speeches, and the affair will be 
marked with delightful informality. 

Samuel H. Steele, vice-president of the 
Bragdon, Lord & Nagle Co., of New York, 
which publishes The Textile World-Journal, 
and other trade journals, died Monday of 
last week, at his home in Overbrook, in his 
67th year. At one time Mr. Steele was gen- 
eral manager of the Keystone Watch Case 
Co.’s printing plant in this city and retired 
from that position about 25 years ago. He 
was the brother of John Benn, associated 
with the company’s house organ for many 
years. Mr. Steele’s funeral took place 
Wednesday. 

Manufacturing jewelers of this State are 
rejoicing over the “killing” in the Legislature 
of the proposed manufacturers’ tax which 
would have imposed a five per cent levy on 
the output of every industrial plant in the 
State, no matter how small. Pennsylvania 
has been free of such impositions on its in- 
dustries, and it was stressed in the debates 
on the bill that this policy had aided in mak- 
ing it the leading industrial State in the 
Union. It was also argued convincingly that 
the proposed tax was directly opposed to the 
Republican party policy. 

Window smashers were on the rampage in 
this city last Thursday night and attacked 
three stores in the Germantown district, one 
of them the retail jewelry store of Jacob 
Gross at 2916 Germantown Ave. Neighbors 
were aroused by the crash of the glass as 
the thieves, who had driven up to the store 
in an automobile, hurled an unpadded brick 
through the window. Several telephone calls 
were sent to the nearest police station, but 
by the time a patrol load of officers arrived 
the robbers had seized two trays containing 
watches and bracelets of a total value of $300 
and fled in their machine. The police bandit- 
chasing squad in autos and motorcycles 
scoured the neighborhood, but got no trace 
of the smashers. 


The steady growth in numbers of the 
Philadelphia branch of the Amalgamated 
Watch and Clock Makers’ Union, known 
here as Local 83, is being viewed with alarm 
by some of the employers while others say 
the organization is not likely to cause them 
or the trade any trouble. Meantime the or- 
ganizers are keeping very busy and enlisting 
members at every meeting. It is known that 
while the local numbered some 80 odd mem- 
bers a few months ago, it is now more than 
double in strength, and at the present rate 
will have almost 300 members before the end 
of the year. As yet no demands have been 
made upon the employers, and it apparently 
is the policy of its officers to make none until 
the local is strong enough to make its wishes 
effective. At present the members are agreed 
upon only one of the future demands, that 
being a Saturday afternoon holiday every 
week during the year. Just how the average 
employer feels on this subject is not known, 
and many of them “pooh pooh” the idea of the 
union, although a number of the smaller ones. 
who employ but one or two men, say they 
are willing to concede the Saturday afternoon 
off if it is made general throughout the trade. 
Meantime the local is announcing its second 
annual “Smoker,” which will be held at 
Machinists’ Hall, Spring Garden and 13th 
Sts., on the evening of May 7, and from in- 
dications the place will be jammed with mem- 
bers and their friends. 
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Allentown, Pa. 





Jewelers in this locality are receiving their 
1925 membership signs showing membership 
in the A. N. R. J. A. 

President Frank L. Davis, of the Pennsyl- 
vania Retail Jewelers’ Association, is sending 
out postal cards to jewelers in the State 
notifying them of the fact that Auction Biff 
736 has passed the House and Senate, and js 
now awaiting the Governor’s signature, 

H. A. McKnight, 399 Hamilton St., an- 
nounces in large displayed advertisements jn 
the daily papers that because of the fact of 
his lease having expired, he will sell his en- 
tire stock and fixtures at auction. His fix- 
tures consist of three fine mahogany wall 
cases and floor showcases. 

The following manufacturers’ representa- 
tives are calling on the trade in this vicinity: 
I. H. Lodge, with the Waterbury Clock 
Co.; William Mayer, with the Powers & 
Mayer Mfg. Co.; Oscar E. Fretz, with the 
Easton Novelty & Specialty Co.; Richard S. 
Redfield, with Kohn & Co., and George B. 
Kelley, with the David C. Dodd Co. 

lire in a candy and ice cream parlor next 
door to the jewelry store of Wilson H. 
Appel, 625 Hamilton St., on the morning of 
April 14, caused damage by smoke and water 
to the amount of about $1,000. Mr. Appel 
had about three inches of water on the floor 
of his store while the fire was in progress, 
which percolated through the walls and ceil- 
ing and poured in through the skylight. His 
cellar also was flooded. The blaze was sub- 
dued before it reached the jewelry store, but 
the ceiling will have to come down, as it is 
water logged. The store is open for business 
as usual. Twelve years ago on May 19, 
1913, there was quite a costly fire in the same 
building, at which time Mr. Appel also suf- 
fered considerable damage. 





a 





Reading, Pa. 





Peter H. Loeper, Ashland, Pa., was a 
visitor in Reading over the week-end. 

It is reported that Henry C. Claster, Har- 
risburg, Pa., has bought the old-established 
jewelry stand of Wm. H. Mortimer, 3 N. 
Centre St., Pottsville. 

Reading jewelers seem to be of the opinion 
that business was good over the Easter holi- 
days, and look for continued prosperity dur- 
ing the coming months. 

The improvements being made to the store 
at 627 Penn St., recently purchased by J. C. 
Mumma, are nearing completion, and Mr. 
Mumma expects to take possession some 
time during the week. 

Joseph W. Cohen, 658 Penn St., who re- 
cently sold his stock and fixtures at auction 
because of the fact that his lease had ex- 
pired, and the owner is razing the building 
in which his store was formerly located, has 
succeeded in renting a store room next door 
to the Berkshire Hotel on N. 5th St., where 
he intends to handle nothing but diamond 
jewelry and high-grade watches. The store 
room when completed will present a very at- 
tractive appearance, the entire interior being 
done in gray. 








Henry Jung and Ralph Voelkel have 
opened a jewelry store at 211-27th St., Mil- 
waukee, Wis. 
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Gabriel Sulzer, representing Bernard 
Rice’s Sons, manufacturers of silver plated 
ware at 325 Fifth Ave., New York, is stop- 
ping at the Statler Hotel. 

Harry C. McCormack, of T. C. Tanke, 
Inc, spent April 13 in Rochester attending 
a conference of Kiwanians of the western 
division of New York as a representative of 
the Buffalo Kiwanis Club. 

All jewelers enjoying membership in the 
Erie, Pa., Retail Merchants’ Association will 
close their stores Wednesday afternoons be- 
tween and including July 8 and Aug. 26. The 
stores will close on Wednesdays at 12:30 
o'clock, and will remain open all day on 
Saturdays. 

Daylight saving will be ushered in in Buf- 
falo on April 26. As in other years, this city 
will be practically the only one pushing its 
clecks' ahead for the Summer season in the 
western New York area. Niagara Falls, 
Lockport, Batavia and Rochester remain on 
standard time. 

Fire of unknown origin caused $1,500 dam- 
age to the two-story frame block at 343 
Joseph Ave., Rochester, owned and occupied 
by Charles Barone, proprietor of a jewelry 
store on the ground floor. The fire started 
in the rear of the store on the evening of 
April 14. The blaze, fed by a stock of card- 
board jewelry boxes and paper, had gained 
considerable headway when firemen arrived. 

At the May meeting of the Buffalo Retail 
Jewelers’ Association President Edward 
Leininger will ask for official endorsement 
of the City Planning Commission’s zoning 
system, The scheme, which has for its purpose 
the restriction to certain districts and loca- 
tions of business properties, has already been 
approved by a majority of the members, un- 
officially, and on the strength of this approval 
Mr. Leininger has designated Gustave A. 
Frisch and John J. Diebold to represent the 
jewelers at a public hearing on the ordinance 
which will be held on April 30. 


At a meeting of the social relations com- 
mittee and board of directors of the Twenty- 
four Karat Club held last week it was tenta- 
tively decided to hold the annual Spring 
frolic on the evening of May 7 at Floss’s 
bowling alleys, Main and Burton Sts., if 
those alleys can be obtained for the party. 
In previous years this affair has been strictly 
stag, but this season it has been decided to 
invite the wives and lady friends of members. 
This treat is on the club, a feature that 
should insure a particularly large attendance. 

Decision was reserved in Rochester last 
week when Attorney H. H. Cohen, appearing 
before County Judge Willis K. Gillette, 
moved for the dismissal of an indictment for 
grand larceny, first degree, standing against 
Herman Sagman, of New York, who lost 
$58,000 worth of diamonds said to have been 
stolen from his trunks at the Hotel Seneca 
last Fall. Police officials, following an in- 
vestigation, doubted Sagman’s story that the 
gems were taken while he was at breakfast. 
A set of tools was found near the forced 
trunks and detectives claimed the tools had 
heen planted to lend color to the robbery 
story. Sagman came to Rochester as the rep- 
resentative of a New York diamond house. 
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Coming on the eve of the June wedding 
season, Buffalo jewelers are of the unani- 
mous opinion that National Silverware 
Week, May 25-30, will prove the success its 
sponsors hope for. One of the reasons at- 
tributed to the failure of the event last year 
was the lateness of the date—in June—after 
prospective newlyweds had selected their 
table services. Another reason for the dis- 
appointing business done last year during 
the Silverware Week was the lack of co- 
operation on the part of the retail trade. 
This was not altogether the fault of the 
dealer, since he was given little advance no- 
tice of the event and was not solicited for 
advertising. This year the affair is being 
managed in a more capable manner, insuring 
the tying up with national advertising by 
local merchants. All of the larger down- 
town stores are already planning in different 
ways to stress the desirability of sterling 
silverware in Buffalo homes, through win- 
dow displays, newspaper space and show- 
cards. 

Stella Mackowska, alias “Vera Lamont,” 
and George W. Bittle, indicted with Frank 
H. Minnick for murder, first degree, grow- 
ing out of the murder of Rufus Eller, clerk 
in the jewelry store of August H. Hoyler, 
almost a year ago, will be given an oppor- 
tunity to plead guilty to a charge of man- 
slaughter, first degree, according to an an- 
nouncement made by District Attorney Guy 
B. Moore. First degree manslaughter car- 
ries with it a sentence up to 20 years. Juries 
in the trials of both Stella Mackowska and 
Bittle disagreed, standing seven to five for 
the conviction of the girl, and similarly split 
in favor of Bittle’s acquittal. Minnick was 
convicted and paid the extreme penalty for 
his crime in the electric chair last month. 
Stella Mackowska was the accomplice of 
Minnick in the hold-up of the Hoyler 
jewelry store on May 10, 1924. She was 
the decoy by which the jeweler was induced 
to take from his safe two trays of diamonds. 
The county prosecutor used the girl as a 
witness against Minnick. When, however, 
he offered to accept a plea of guilty to a 
lesser charge, Miss Mackowska’s lawyer 
advised her to stand trial. Bittle was the 
alleged driver of the stolen taxi-cab in which 
the couple were taken to the scene of the 
robbery and shooting. Whether Miss Mac- 
kowska and Bittle will accept the opportunity 
to escape another trial, or prefer to stand 
their chances of another disagreement or 
dismissal, is not known, but District At- 
torney Moore inclines to the belief that 
both will take advantage of his offer. 
Both have been confined to the Erie County 
penitentiary for the past 11 months. 











Louis Hausmann and wife, who have been 
in New York city for several weeks, have 
returned home, after a very enjoyable visit 
to relatives and friends. 

The trade was grieved to learn of the death 
of Mrs. Ella Dare Gery, wife of L. W. Gery, 
who is in charge of Hausmann’s engraving 
department. She died April 11. 

Traveling men in New Orleans last week 
included M. Ledeberg, of Louis Pressel & 
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Ledeberg; David Feiss, of David Feiss & 
Son; Charles B. Levy, of Maddock & Miller ; 
H. S. Weinschenk, of Zimmern, Rees & Co:; 
H. J. Sternberg, of Waterman & Co., and 
Mr. Hill, of the Pfister Jewelry Co. 

S. Rosenweisen, formerly a retail jeweler 
of New Orleans and who sold out in Janu- 
ary, 1924, will engage in the wholesale busi- 
ness in Jacksonville, Fla. Mr. Rosenweisen 
will open an establishment on May 1, at 512 
West building, where he will carry a line of 
diamonds, mountings, American and Swiss 
watches and watchmakers’ and jewelers’ sup- 
plies. 











A law recently enacted by the State legis- 
lature of Alabama has practically eliminated 
auction sales of jewelry in Birmingham and 


in other parts of the State. There hasn’t 
been an auction sale of jewelry in Birming- 
ham for a number of months. 

Spring weather during the past week has 
filled the streets and shops of Birmingham 
with many Spring shoppers, and as a result 
the retail jewelry business has been quite 
lively with a number of the stores. With 
the near approach of school and college com- 
mencements some of the retail jewelers mak- 
ing a specialty of class rings and class pins 
have been doing a good business in this line. 
Already the June weddings are being dis- 
cussed and a number of the leading jewelers 
say they have already sold a goodly number 
of wedding presents, to be delivered later. 


Reid Lawson, president of Reid Lawson, 
Inc., prominent Birmingham jewelers, and 
president of the Better Business Bureau, of 
which a number of the other leading Bir- 
mingham jewelers are members, says that the 
bureau is doing a wonderful work in Bir- 
mingham, this being one of the very few 
organizations of its kind in the south. The 
bureau, among other things, is causing un- 
scrupulous promoters to give Birmingham 
a wide berth, and invites this class of people 
to seek “suckers” in other fields. The bureau 
stands for truthful advertising, and calls the 
attention of the retail jeweler and other mer- 
chants to errors in their advertisements. The 
bureau also co-operates with the federal gov- 
ernment in checking frauds and in apprehend- 
ing those who practice fraud. 

Secretary Bradley, of the Alabama Retail 
Jewelers Association, announces that the pro- 
gram for the annual meeting, together with 
the year book, has gone to press and will be 
sent out to members of the association 
throughout the State within the next few 
days. The association meets in annual ses- 
sion at Mobile, May 6-7, this year. Secre- 
tary Bradley, of Birmingham, says that he 
and other State officials are expecting the 
largest attendance at the meeting this year 
they have ever had. P. H. Tyler, president 
of the Tyler Jewelry Company of Ensley, 
has been president of the association during 
the past year. His successor will be elected 
at the Mobile meeting. Mr. Tyler is a live 
wire business man and a strong believer in 
co-operation in business. The association of 
State jewelers has grown materially under 
the administration of President Tyler. 
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S. Sulton, of A. Eisenberg & Co., San 
l'rancisco, was in the city for a few days 
recently. 

3en Lockman, representing the Whiting & 
Davis Co. of Seattle, has been in Portland 
on a business trip. 

Sig Crohn, diamond importer, has moved 
his office from the Spalding building to the 
Buchanan building. He recently bought a 
new automobile. He finds business increased 
15 to 20 per cent over last year. 

The California branch of the Burnett 
Jewelry Co., announces the opening of a new 
store at Vallejo, Cal. It was formally opened 
\pril 8, L. H. Burnett, president of the firm, 
being personally present. This is the ninth 
store in the chain of stores operated by the 
surnett Bros., others being located in Oregon 
and Washington. 

More than 4,000 Portland women attended 
the lecture-demonstrations during the week 
that Juanita Penniman, representing the In- 
ternational Silver Co., was at the Meier & 
Frank store. The course, which was on “The 
Art of Entertaining,” closed with an in- 
formal demonstration of a dozen tables prop- 
erly set for such occasions as wedding sup- 
pers, anniversary parties, bridge luncheons, 
a bachelor dinner, children’s parties, a bon 
voyage luncheon, etc. 

Frank Gardner Hale, of 

the Jewelers’ Guild, and member of the Bos- 
ton Society of Arts and Crafts, is to lecture 
at Library Hall, Monday, April 27, under the 
auspices of the Arts and Crafts Society of 
Portland and the Public Library. Mr. Hale's 
subject will be “Jewelry and the Craft Move 
ment.” In connection with the lecture Mr. 
Hale will display a fine collection of jewelry, 
including many hand-made pieces. Mr. Hale 
studied the art of hand-made jewelry in I¢ng- 
land, and in 1915 received a medal from the 
Boston Society of Arts and Crafts for ex- 
cellence of workmanship. At the Panama- 
-acific Exposition in San Trancisco he re- 
ceived the silver medal, and in 1917 the 
Frank Logan prize and bronze medal were 
awarded him at the exposition of applied arts 
held at the Chicago Institute. His exhibit 
includes mauve sapphires, Indian moonstones, 
carved Chinese carnelians, Mexican cherry 
opals, Russian tourmalines, etc., worked up 
in platinum, white gold and yellow gold. 
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Notes from Ohio 


Summer closing schedules will be in effect 
in retail jewelry stores commencing May 1. 

Lile Smith is preparing to open a new 
jewélry store at Nevada, O. He came to 
that city from Three Rivers, Mich. With 
his family he has already taken up a resi- 
dence in Nevada. 

W. E. Russell announces the opening of 
a new jewelry store in Minerva, O. He 
will stock a complete line of jewelry mer- 
chandise and will maintain a repair depart- 
ment. He has been identified with the 
retail jewelry business for 16 years. 

Walter Deuble, well known Canton 
jeweler, was active in arrangements for the 
recent district convention of Rotary Clubs of 





THE JEWELERS’ 





northeastern Ohio, held in Canton only re- 
cently. Mr. Dueble is the jewelry fraternity 
representative in the Canton Rotary Club. 

Shaw’s, a new retail jewelry store, a 
unit of a chain of credit jewelry houses 
with many stores in eastern Ohio, has been 
opened at 333 Market Ave. N. Canton. 
The store will specialize in diamonds. 
Much new equipment was installed for the 
opening of the new store. 

Jay Fredland, who for the past two years 
was manager of the Rubin Fredland store 
at Canton, since this store was closed has 
opened a new retail store in East Liverpeol 
known as Iredlands. The store is carrying 
a complete stock of jewelry merchandise 
and has a very complete gift section 

No meeting of the Canton district 24-Karat 
Club was held in April owing to the in- 
ability of the committee in charge to obtain 
a good speaker. This organization held 
some very mteresting meetings during the 
Winter months. Plans are under way t« 
hold a big get-together meeting in May. 

Retail jewelers of Canton have pledged 
‘their support to committee of the Canton 
Chamber of Commerce sponsoring the Can- 
ton Exposition of Progress to be held under 
canvass in city park, Apri! 24 to May 2. 
More than 100 retail concerns and industrial 
plants of Canton will be represented with 
exhibits. 

In a campaign for members Jack Moore, 
secretary of the Ohio Retail Jewelers’ Asso 
ciation, wil! tour the State during May. He 
will speak to Jewelers’ Clubs in several of 
the cities during the tour. Mr. Moore spoke 
to Akron grade and high school principals 
last week and is scheduled to speak at the 
annual convention of the West Virginia 
Retail Jewelers’ Assoc’ation to be held in 


Wheeling May 10. 








Plainville, Mass. 





A number cf the concerns in this section 
were closed down at the time for the Easter 
holiday. 

I’, Ie. Sturdy is a member of the com 
mittee to conduct the annual drive for funds 
for the Young Men’s Christian Association. 

In the Evans Case Co. bowling tournament 
at the Anawan alleys on Wednesday evening 
team No. 2 defeated team No. 3 three strings. 

All the factories, schools, public build- 
ings, etc., were closed here last Monday in 
observance of the. 150th anniversary of 
Patriot’s Day. 

The Central Men’s Club held another of 
its successful whist sittings recently, in the 
offices of the Sturdy factory. Refreshments 
were served after the play 

The Whiting & Davis Co. has received 
some large orders the past few weeks that 
has caused the management to become very 
optimistic over the outlook for good business. 
The Whiting & Davis team defeated the 
Eagles in the Society Bowling League at the 
Anawam Alleys last Thursday evening. The 
winners took two. strings of the three. 
Landers was high man for the winners while 
3recotte starred for the losers. 








A plate glass window in the jewelry store 
of Samuel S. Cohen, 452 Broadway, 
Bayonne, N. J., was recently broken by a 
man whom the police are seeking. 


CIRCULAR 


April 22, 1925 





Minneapolis. 


Archie Daukard, of the Newall Miv. Co. 


has been cailing on the trade during the past 

week. 

O. C. Rudd, Barnesville, Minn., has gone 
out of business, according to reports reaching 
Minneapolis jobbers. 

Mr. and Mrs. J. M. Bennett, wholesale 
merchants, have returned from a three 
months’ pleasure trip to Honolulu. 

W. A. Helagesen, formerly of Alma, Wis, 
has moved to Decorah, Ia., where he has 
opened up a jewelry establishment. 

Mr. and Mrs. S. H. Clausin, of the job- 
bing firm bearing his name, have returned 
from a two months’ trip to Hot Springs, Ark. 

E. J. Schmidt, of Schmidt & Curtis, Red- 
field, S. Dak., has purchased his partner's 
interest and is operating the jewelry store 
alone. 

Charles Carlson, St. Paul, has remodeled 
his store at 941 Payne Ave., and has re- 
arranged tlhe interior to accommodate addi- 
tional show cases. 

QO. D. Leidel, Fergus Fails, Minn.. and 
A. M. Wahl, cf Cambridge, Minn., were 
among the visitors that called on the trade 
during the past week. 

Kobbers that ransacked the home of M. L. 
Cohen at 4053 Lyndale Ave. S., a. retail 
jeweler, obtained only a few trinkets for their 
trouble, the aggregate value being under $20. 

W. R. Cooper, president of the National 
Wholesale Jewelers’ Association, left Friday 
night for Chicago, where he took an active 
part in completing final arrangements for the 
convention of the association, which is to be 
held at the Edgewater Beach Hotel, Chicago, 
May 25, 26 and 27. 

John Crandall, formerly of Austin, Minn., 
has taken ever the repair department at the 
Hellberg & Dickson store, Lake St. and 
Nicollet Ave. Mr. Hellberg is still slowly 
convalescing from his illness, and is not ex- 
pected to resume active part in the business 
for some months to come. 

The Jacobs Jewelry Co., 715 Nicolett Ave., 
suffered a loss of $500 a few days ago, when 
a thief tossed a rock through a show window 
and scooped up a tray of rings. After shat- 
tering the glass the robber quickly lifted the 
tray from its plush covered platform, seized 
the rings and was gone before the police ar- 
rived. 

A great many rare pieces of antique silver- 
ware are being collected by the S. Jacobs & 
Co., 715 Nicollet Ave., for exhibition pur- 
poses. The company is offering a cash prize 
of $10 for the oldest piece of silver dis- 
played during the time of the exhibit and $5 
for each of the three next oldest pieces. 
The exhibit consists principally of spoons, 
urns, candlesticks, platters and odd _ pieces, 
both plated and solid, of the Revolutionary 

and Civil War periods. 








The Huntingdon Jewelry Co., Hunting- 
don, Tenn., has opened a branch store at 
Junction City, Tenn., with Horace Gill in 
charge. The new venture is made for the 
convenience of railroad men at the junction. 
Mr. Freeman, who is the proprietor of the 
Huntingdon Jewelry Co., is the official 
watch inspector for the N. C. & St. L. Rail- 
road for this section of the road. He will 
continue the periodic inspections as required 
by the road. 
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Trade Gossip 





The Gem Publishing Co., 36 W. 47th St., 
New York, will publish in its April issue 
of Gem Creations an interesting article by 
A. D. Leveridge entitled “A Few Thoughts 
on the Melée Diamond.” This same concern 
is also preparing a catalogue for the William 
Kinscherf Co., manufacturing jeweler, 141 
W. 36th St., New York, and as soon as it 
is off the press will be distributed. 

It is estimated by the New York Police 
that 600,000 persons gathered on Easter 
Sunday to view the Fashion Pageant on the 
new Coney Island Boardwalk. In fact, so 
great was the showing that the police had 
great difficulty in coping with the situation 
and the pageant could not complete its entire 
march. Miss Hope Thompson, chosen as 
prize beauty, was awarded first prize, a 
handsome necklace of Deltah Pearls. She 
was photographed for the movies in the act 
of receiving the necklace from the commit- 
tee of judges. Second prize was a_ hand- 
some silver loving cup won by Miss Dora 
Empey. 

A moment’s thought in buying may some- 
times save a firm’s reputation in selling, built 
up over many years. It is reported that, for 
example, there has been some jewelry of- 
fered as “imported Bakelite.” Now, there 
simply cannot be any such thing—the two 
words cannot go together. Bakelite is made 
only in the United States—that is the regis- 
tered trade name for the phenol resin prod- 
ucts manufactured here under patents owned 
by the Bakelite Corporation. It is therefore 
an American product, invented here and pro- 
duced here, and it is made into jewelry by 
reliable American manufacturers. Any goods 
which are offered under the absurd name 
“imported Bakelite” should therefore be con- 
sidered as misrepresented. The business in 
takelite is increasingly important as the ma- 
terial has become an established and popular 
necessity in beads, pearls and other personal 
adornments, as well as in decorative objects, 
clocks, ete. Jobbers and dealers, for their 
own protection, are cautioned against this 
hootleg “Bakelite.” The processes for mak 
ing Bakelite are covered by patents abroad, 
but one or two foreign concerns are violatinz 
these patents, making an imitation product, 
smuggling it into this country and selling 
it by misrepresentation. Court decrees have 
already been obtained against several infring- 
ers of Bakelite patents, and other suits are 
now pending. Every article made from genu- 
ine Bakelite bears an identification tag with 
the letter R and the familiar “infinity sign,” 
or has the word Bakelite stamped thereon. 





Accuracy is the happily chosen name of 
the Printed spokesman for the merchandising 
section of the Better Business Bureau, the 
April number of which, Vol. 1, No. 1, has 
just heen issued. The new magazine stands 
lor accuracy in the representation of mer- 
chandise, and its mission will be, as an- 
nounced in the “ears” to right and left of 
the front page, “To build integrity in adver- 
usmg and selling,” and “To increase public 
confidence in business.” Accuracy is the of- 
heal journal of an unofficial court of busi- 
ness practice, and may have a far-reaching 
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effect upon merchandising. In its initial 
editorial, under the caption “Clean Hands,” 
it sets forth the proposition that, as in equity, 
there is a rule requiring any seeker after 
relief from infringement of his rights to 
come into court with clean hands, so must the 
plaintiff in the court of Public Opinion ad- 
here to high standards. The serious consid- 
eration given to the Better Business Bureau 
movement, and especially to the merchandis- 
ing section, by merchants is indicated by the 
membership of the Advisory Council, which 
Accuracy makes public. The Council con- 
sists of Colonel Michael Friedsam, B. Alt- 
man & Co.; Jesse Isidor Straus, R. H. 
Macy & Co.; Horace A. Saks, Saks -& Co.; 
Bernard Gimbel, Gimbel Bros.; Celsus P. 
Perrie, James McCreery & Co.; Clarkson 
Cowl, James A. Hearn & Son, Inc.; Joseph 
Ullmann, Jr., Joseph Ullmann, Inc.; John 
Slater, J. & J. Slater; Franklin Simon, 
Franklin Simon & Co.; Frank Munsey, 
Frank A. Munsey Co.; Louis Wiley, the 
New York Times; J. C. Dayton, the New 
York Evening Journal, and J. F. Bresnahan, 
the World. 











T. C. Bayse, retail jeweler at Rockport, 
Ind., was a recent business visitor in [-vans- 
ville, and reported that trade conditions in 
his town are getting some better from time 
to time. 

A carload of pearl buttons was shipped a 
few days ago to Toronto, Canada, by the 
Rockport Pearl Button Co. at Rockport, Ind. 
This was the first shipment of buttons that 
the Rockport firm had ever made outside of 
the United States. 

Ben Kruckemeyer will be voted upon in 
the city primaries to be held on Tuesday, 
May 5, for the Republican nomination for 
councilman-at-large. Mr. Kruckemeyer has 
taken an active interest in local politics for 
a number of years. 

Reports from many towns in southern In- 
diana, southern Illinois and western Ken- 
tucky are to the effect that with the coming 
of more settled weather conditions that 
trade is getting better and that they are 
looking for a very good Summer and Fall 
business. 

Mrs. Thena Gooden, owner of a novelty 
and jewelry store at Oakland City, Ind., has 
filed a petition in bankruptcy before Charles 
EF. Harmon, United States Commissioner 
here. Her store has been closed pending the 
settlement of claims. Mrs. Gooden’s liabili- 
ties are about $3,500, while her assets are 
valued at $4. 

The reorganization of the Evansville Retail 
Jewelers’ Association was a step in the right 
direction, according to statements to the local 
correspondent of THE JEWELERS’ CIRCULAR, 
and they feel that the new association will be 
able to accomplish a lot of good during the 
next year. The jewelers have many prob- 
lems in common to thresh out from time to 
time. Practically all the leading jewelers of 
the city have joined the association, and meet- 
ings will be held regularly. 

Evansville merchants are trying to break 
up the practice of peddling from door to door 
here. This nuisance has grown each year 
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here, and the Better Business League that 
was formed some time ago has taken the 
matter up on behalf of the merchants, and an 
attempt will be made to put a stop to the 
practice, according to Curtis T. Mushlitz, 
manager of the league. Mr. Mushlitz says in 
many cities ordinances have been passed that 
have greatly curbed this practice of soliciting 
from door to door or that has stopped it 
altogether. He said the general public would 
like to be protected against these peddlers, 
and that the merchants feel, too, that the 
trade picked up in this manner by these irre- 
sponsible people rightfully belongs to them. 
It is probable the City Council will be asked 
to pass an ordinance that will cover this 
question fully. 

The retail merchants of Evansville ob- 
served “Suburban Days” on Wednesday and 
Thursday, April 15 and 16, and many out-of- 
town buyers were brought here from towns 
in southern Indiana, southern Illinois and 
western and northern Kentucky. The local 
retail jewelers joined hands with the other 
merchants in pulling off special bargain days, 
among those participating being the Charles 
F. Artes Co., Inc., Bitterman Bros., the 
Esslinger & Salm Co., Kruckemeyer & Cohn, 
the Ridgway Optical Co. and Blackman & 
Lunkenheimer, the last named firm being 
dealers in cut and glassware. The merchants 
recently decided to re-establish their rebate 
system, that was discontinued several years 
ago. They will refund the railroad or trac- 
tion fare to all out-of-town buyers where the 
buyer purchases as much as $10 worth of 
merchandise from any one retailer. The local 
merchants say that they discovered after they 
had abandoned the rebate system that much 
of their out-of-town trade got away from 
them. 








» Massachusetts Notes 

Louis Sheinman has opened a retail store 
at 256 Main St., Brockton, under the style 
of the Lincoln Jewelry Co. He came to 
Brockton from Philadelphia where he con- 
ducted a retail jewelry business for about 
three years, previous to which he was in 
New York city. 

The Pairpoint Corp. of New Bedford, has 
filed its annual statement through its 
treasurer, William A. Clarke, at the Secre- 
tary of State’s office as follows: Assets— 
Real estate, $472,625; machinery, tools, etc., 
$373,767; merchandise, $269,243; cash, 
$69,524; accounts receivable, $248,150; notes 
receivable, $2,763; vehicles, $5,000; invest- 
ments, $250,047; total, $1,691,119. Liabili- 
ties—Capital, $900,000; accounts payable, 
$144; depreciation, $292,046; profit and loss, 
$498,929. 

The Reed & Barton Corp., of Taunton, 
has filed its annual statement at the office of 
the Secretary of State through its treasurer, 
William R. Mitchell, as follows: Assets— 
Real estate, $154.399; machinery, $195,714: 
merchandise, $1,228,821; accounts receivable, 
$495,353; cash, $98.885; securities, $272,794 ; 
notes receivable, $24,935; prepaid insurance, 
$19,058; furniture. fixtures, tools, etc., $40,- 
119: vehicles, $2,438: total, $2,532,486. Lia- 
bilities—Canital stock, $1,200.000; accounts 
payable, $48,443; notes payable, $550,000; 
reserves, $93.123; surplus, $629,986; current 
payment, $10,934. 
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The Weekly journal is the mouthpiece of Industry. In 
practically every field of endeavor it dominates the 


Monthly. 


The explanation is simple: it supplies news four to five 
weeks a month against the single amount a Monthly 
does—and, on the average, the Weekly’s news is from 
two to four weeks in advance of that of the Monthly. 


The greatest read paper is a Weekly, the Saturday Evening 
Post. In the industrial and professional fields the Weeklies 
also lead—there is the Iron Age, for example, the Dry 
Goods Economist, the Electrical World, The Hardware 
Age, The American Machinist, The Railway Age, The 
Boot and Shoe Recorder, The American Medical a 
The Optical Journal, and so on. 


This characteristic condition of the major industries is 
equally true of jewelry. A weekly—The Jewelers’ 
Circular—is recognized as the outstanding publication 
in its field and carries far more news than all other 





jewelry papers. 





Because of that it is read by the greatest number—and, 
due to that it has, over a period of many years, published 
more advertising than have the six jewelry monthlies 


combined. 


THE JEWELERS’ CIRCULAR PUBLISHING CO. 
11 JOHN STREET NEW YORK CITY 
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What the Jewelers (THE comments re- 


ceived by THE 
Should ae ome JEWELERS’ CIRCULAR 
ems 


from diamond dealers, 
importers and cutters as well as retail 
jewelers on the article which appeared in 
the issue of March 25, entitled “What Every 
Jeweler Should Know About Diamonds” 
have been most kind and complimentary 
and we are pleased to learn that the informa- 
tion contained has proved so informative to 
the trade and was of such an educational 
character to the younger men and employes 
growing up in the industry. One well 
known diamond expert in a letter to the 
author expressing his pleasure at the article 


stated that he “had never seen such a vast 
lot of information of our intricate line 
boiled down to such a _ digestible and 
pleasant little story,’ while some retailers 


have told us that the article summarized in 
simple form, the essential facts with which 
they wanted to put before all their em- 
ployes handling diamonds. If the comments 
received express the opinion of most of our 
readers, the article has accomplished exactly 
the purpose for which it intended, 
namely; to present in brief form the essen- 
tial points which every jeweler should know 
as to the origin, production and characteris- 
tics of the stone and the essential points 
in regard to the cutting of the gem and 
the reasons therefor and the general explana- 
tion and classifications of the various grades 


was 


and qualities of diamonds sold in_ the 
jewelry trade. We deeply regret to state, 
however, that it is impossible to supply 


additional copies of this issue or additional 


clippings of the article. 


What has been done in connection with 
diamonds, we intend to also do connec- 
tion with the other precious and semi- 


precious stones used by the jewelry trade, 
in articles to be published in the future. 
The second article which appears this week 


on pages 47 and 49 is on the subject of “What 
Every Jeweler Should Know About Sap- 
phires and Rubies.” In this the author, 
Prof. Frank B. Wade treats these 


corundum gems in a similar manner to that 
which he treated the diamond, taking up 
their history and origin, the location of the 
various mines, their desirable qualities, etc., 
touching on the defects often found, with a 
brief word on “star” stones, on 
What may particularly interest some of the 
older as well as some of the younger 
jewelers will be some hints and pointers on 


fashions, etc. 


methods of telling the synthetic from the 

real corundum gems, 

Know the Karat T has become ab- 
solutely necessary 


Quality of Gold 
You Sell 


that distributors of 
jewelry, whether 
wholesalers or retailers, ascertain accurately 
the exact karat quality of the gold which 
they are selling and the wise dealer who 
has his own as well as his customers’ in- 
terests at heart, will never handle gold mer- 
chandise unless the same is stamped with the 
karat quality or has a karat quality mark 


on tag or card. If this is not done, he 
should at least have a statement in the bill 
for his merchandise declaring what this 
quality is. This is particularly true of 


the karat quality 
important factor 


white gold because, first, 


in this metal is 


a very 
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both the jeweler and the customer, and, 
second, the ordinary jeweler cannot deter- 
mine either from color (or sometimes even 
from acid tests) the quality of such white 
gold with anything like the facility that he 
can the ordinary yellow gold. The possi- 
bilities for fraud and misrepresentation in 
low karat white gold are, therefore, much 
greater than in vellow gold without the 
same opportunities for the jeweler to detect 
them. 


It has come to our notice that there is 
on the market one or more metals which 
either have been or will be offered to the 


trade that non-corrosive 
qualities to such an extent that even ordi- 
nary acid has no affect. Such metals, 
when alloyed with a small amount of gold, 
may be offered to the trade in the form of 
jewelry or watch cases as “solid gold,” and 
as nitric acid will not make them discolor 
the dealer buying them or the customer in 
hands they eventually come, may be- 
them to be gold or 10 karat or better. 
One such metal recently called to our atten- 
tion had an extremely small percentage of 
gold in its composition; so small that it 
would appear that the gold was used not for 
any practical purpose but merely for the sake 
of giving the manufacturer fabricated 
such metal the opportunity to use the word 
“gold” in selling his merchandise. 
This condition brings to light a 
defect in the so-called stamping laws of both 
national and State governments which pro- 
vide regulations for the marking of the 
precious metals. In practically only two 
States is a manufacturer or dealer restricted 
in regard to the quality of his merchandise 
when the words “solid gold” are used. In 
Pennsylvania he may not use the word 
“gold” or “solid gold” unless the article will 
assay 10 karats fine, while in Connecticut, 
if he uses the word “gold” he is compelled 
to use the karat mark indicating the quality. 
In other States, the manufacture and sale of 
an article under the term “solid gold” (even 
if the article is only four, six or eight karats 
fine) is not a subject for prosecution under 
the stamping laws; the fraud, if any there 
be, must be prosecuted under the general 


jewelry possess 


whose 
lieve 


who 


serious 


statutes regarding misrepresentation of 
quality, 

This defect in our stamping legislation 
should be remedied at the earliest possible 


particularly under the present con- 
ditions where so-called “white gold” can be 
made acid-resisting and at the same time 
possess but a modicum of the precious metal 
used simply to give it a name. Of course, 
the use of a metal containing one or two 
karats of gold may be prevented from being 
stamped “white gold” in certain sections of 
the country, like New York, on the same 
theory that successful prosecutions have been 
instituted against who sold cigars 
with per cent. Havana tobacco as 
“Havana” but the statutes of all our States 
are not as drastic and not as available for 
this kind. 
misrepre- 


moment, 


dealers 
one 


misrepresentation of 
regarding 
they are good ones as 
easy to invoke successfully as are the stamp- 
ing laws which directly apply to the mis- 
representation of precious metals. There- 
fore, the stamping laws should be expanded 
late the proper use of such words as 

“silver,” “platinum,” “palladium,” 


preventing 
Neither are the 
sentation even when 


laws 


to reg 


“sold,” 
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“iridium,” etc., and define the exact propor- 
tion of such precious metals that must be in 
an article before such name can be applied to 
the same. 





Keep the Dishonest | HE movement for 
Bankrupt Out of rosceeron eve 

4 commercial frauds of 
Business all kinds and particu- 

larly the prosecution of dishonest bankrupts 
is making great headway throughout the 
country and it is encouraging to note that 


STERI ING SILVER the fund of $1,500,000 being raised by the 
National Association of Credit Men to be 

used to drive the “credit crooks” out of 

CANDLE STICKS . business is being rapidly completed. Of 
this fund, New York City alone is expected 

to raise $500,000 and it is hoped that the 
quota of the metropolis will be subscribed 
within a very short time. When it is 
realized that four-fifths of the business done 
throughout the country is done on credit 
and that the commercial crooks are costing 
the business world about $250,000,000 a 
year by fraudulent practices, it will be seen 
Q!/ eer 1: TT] 4h that something must be done, and done at 
Oo — 99.9 aeons $6.00 once to save the business world this enor- 
10” — 10” 7 Or ious loss and the fund asked for is little 
a more than a small premium in the way of 


‘ 0am! © 


Plain <4 Engraved 


12” 9 00 ' Qu 0 7¢ insurance against such fraud. 

SS ae } 12° — 9.75 [he jewelry trade for years was among 
the first of the industries to wage consistent 
warfare against the dishonest bankrupt and 
our large credit and reporting agencies 
have done good work in the past in fight- 
ing such frauds, the National Jewelers 
Board of Trade, for instance, having a 
special fund known as the “Fighting Fund,” 
which for a long time has been used to 


Th 17 7 ] 

FINE 1 EXCEPTION AL bring dishonest bankrupts to justice. But 
QUALITY PRICES even the work of our organizations has not 

7. been sufficient to prevent dishonest failures 
in the industry, though no doubt it has 
saved our industry from a condition that 
has existed in other lines where frauds 
have been much more rampant because 
prosecutions have been less frequent. 

But more must be done by our own and 
other industries than institute prosecutions 
Prices subject to cash discount 1f we are to eliminate the credit crook, 

and the first thing necessary for improve- 

Wiite Cow Quantity Dickens ment in the situation is a different mental 
} b attitude on the part of our manufacturers 

and wholesalers who sell to such people. 
Today the credit crook will continue in his 


( RO nefarious practices and risk a prosecution 
because he feels that if he can “get away 
i with” a dishonest failure, he will have no 


difficulty in finding people to extend credit 


‘Wholesale Jewelers to him when he again starts in business. 


On the other hand, if he knew positively 


15-19 MAIDEN LANE ' that a dishonest failure meant the end of 


NEW YORK his business career, even though he be not 

convicted of violating the Bankruptcy Act, 

he would think twice before putting up a 

job on his creditors. If our manufacturers 

and wholesalers will refuse to sell to the 

man who has defrauded his creditors not 

only in extending him credit but refusing 

his cash purchases, it would be but a short 

time before such crooks were entirely 
eliminated from the jewelry business. 

Unfortunately, in the race for orders both 

salesmen and their principals too often 

overlook the moral character of the people 

they are dealing with and shut their eyes 


to their record if they feel they can dispose 
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Joseph A. McAleenan, a jeweler of this 


city, has leased offices in the new Mc- 
Cutcheon building, 607 Fifth Ave. 
Rifkin Bros., manufacturers of sterling 


silverware, have moved their offices and fac- 
tory from 180 Grand St. to 54-56 Bleecker 
St., where they have larger quarters in a 
more modern building. 

George A. Schaefer, formerly with the 
Rueckert Mfg. Co., Providence, R. I., will 
after May 3 represent the National Jewelry 
Sample Case Co., 41 Fulton St. Mr. Schaefer 
has been in the Maiden Lane district since 
1870 and is well known in the jewelry trade. 

Louis H. Gura and Adolph Goldberg, who 
formerly conducted business under a partner- 
ship agreement as Louis H. Gura & Co., are 
sending separate notices to the trade calling 
attention to the fact that this partnership has 
been dissolved. Mr. Gura will manufacture 
jewelry and has established his place of busi- 
ness at 16 W. 36th St. Mr. Goldberg has 
also engaged in the manufacturing jewelry 
business at 36 W. 47th St. 

Manasseh Levy & Co., 26 W. 36th St., are 
offering to settle with creditors at 25 
cents on the dollar. This settlement is pay 
able 20 cents in cash and the balance of five 
cents in an endorsed note. The concern is 
reported to have assets of $22,643, while the 
liabilities are estimated at $28,203. The as- 
sets include: merchandise, $18,366; accounts, 
$3,536; cash on hand, $11, and furniture and 
fixtures, $728. Under its liabilities the con 
cern owes for merchandise, $10,973; to 
banks, $8,878; personal loans, $7,851, and tax 
accounting service, $500 

Mr. and Mrs. Henry Astor were pleasant- 
ly surprised last Sunday evening on the oc- 
casion of their 20th wedding anniversary. 
They were called to The Mansion on St. 
Marks Place on a pretense and were much 
surprised to find all their relatives there. 
When the greetings were over, dinner was 
served and the party lasted until the early 
Mr. Astor is a jeweler at 1466 
Third Ave., The party was 
arranged by their children. Mr. Astor, who 
is also president of the Metropolitan Retail 
Jewelers’ Association, has taken a 21 year 
lease on the premises at 1464 to 1466 Third 
Ave., corner of 83rd St. On April 28 he 
will start alterations which when completed 
will give him a larger store. 

It became known last week that the New 
York Central Railroad is endeavoring to in- 
terest wholesale jewelers in New York and 
vicinity who plan to go to Chicago for the 
convention of the National Wholesale Jewel- 
ers Association, May 25 to May 27, to make 
the trip either in a special car or by special 
train. The railroad will set aside a car for 
the exclusive use of the jewelers. A repre- 
sentative has canvassed a number of whole- 
salers in this city and several days ago told 
a JEWELERS’ CIRCULAR reporter that some of 


morning. 


this city. 
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those visited are interested in making the 
trip by special car. The railroad is calling 
attention to its two crack trains, the Cen- 
tury which makes the trip in 20 hours and 
the Lakeshore Limited, which leaves New 
York daily at 5.30 p. M., and reaches Chi- 
cago 23 hours later. 

The committee which is to take care of the 
1925 outing of the Jewelers’ 24-Karat Club 
was selected last Wednesday afternoon at a 
meeting of the organization held in the head- 
quarters, 15 Maiden Lane. President Wil- 
liam Joers presided and the meeting was at- 
tended by 16 members. In selecting his com- 
mittee, President Joers made the following 
appointments: Frank T. Sloan, chairman; 
F. M. Cook, W. H. Fowlie, W. T. Lehrfeld, 
Daniel Price and John W. Sherwood. The 
committee in charge of the entertainment at 
the outing will consist of “Matt” Stratton, 
chairman; William I. Rosenfeld, Charles W. 
Sommer, Melville Untermeyer, Fred Crosel- 
mire, Solon Mamluck and Walter Kahn. 
President Joers selected the banquet commit- 
tee for 1926, which includes: H. A. Reich- 
man, chairman; A. L. Brown, E. H. Dean, 
H. P. Dickinson, H. C. Larter, Robert Loch, 
Leo Wormser and G. H. Niemeyer. At this 
meeting Fred C. Backus was elected a mem- 
ber to fill a vacancy which occurred in the 
membership list. The outing of the associa- 
tion will probably be held some time in June, 
but as yet no definite date has been set. Ar- 
rangements were completed for the annual 
eefsteak dinner which will be held tomorrow 
(Thursday) evening. 

The date for the sale of gold, silver and 
jewelry contributed by parishes of the New 
York Episcopal Diocese in the drive con- 
ducted by the Woman’s Auxiliary St 
Margaret’s School for Girls in Tokyo, is 
being held Tuesday, Wednesday and Thurs- 
day, April 21, 22 and 23. The sale is being 
held at 547 Fifth Ave., corner of 46th St. 
It is in direct charge of a committee, com- 
prised of Mrs. Samuel Thorne, president of 
the New York branch of the Woman’s Aux- 
iliary; Miss Muriel Ashwell, chairman for 
the drive; Miss Lucille Murchison, and Mrs. 
Norman Lovett. The women assisting at 
the sale will include Mrs. James B. Taylor, 
Mrs. Talbott Hyde, Mrs. F. S. Colt, Mrs. 
W. B. May, Mrs. Henry Finch, Mrs. Ed- 
ward Humphreys, Mrs. Hoffman Miller and 
Mrs. Richard Stevens. H. R. Hofbach, for- 
merly of the Gorham Mfg. Co., and Mr 
Pickslay, expert jeweler and silversmith, are 
making the appraisals. Much valuable silver 
and jewelry has been contributed, some of 
it from the treasure chests of New York’s 
first families. All salable material has been 
priced by expert appraisers, and all contribu- 
tions not salable are being sent to the mint 
for melting. Much eagerness is being 


for 


evinced by collectors for whom the rare old 
colonial pieces have much interest. 


Not a 
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few valuable treasures have, for reasons of 
sentiment, been marked “to be melted rather 
than sold.” However, scores of antique 
pieces of much value will be included in the 
sale and have been priced at approximately 
one-third what they would sell for in the 
shops today. All returns will go toward re- 
building St. Margaret’s School for Girls in 
Tokyo, buildings of which were wiped out 
in the recent earthquake. 

The employes, wives and friends of the 
New York office of the International Silver 
Co. enjoyed a supper and dance last Thurs- 
day evening at the Scandia Restaurant, 47th 
St. and Broadway, this city. The affair was 
attended by approximately 125 employes, who 
brought along their wives and friends. Fol- 
lowing the supper a few short addresses were 
enjoyed after which those in attendance in- 
dulged in dancing until a late hour. The 
committee on arrangements consisted of Miss 
Etta Demorest and Miss Anna Harding. 
The tables were most daintily and tastefully 
arranged by the committee, the floral deco- 
ration being the contribution of Miss 
Harding. John O. Wells, assistant manager 
»f the company, acted as toastmaster of the 
evening and performed his duties in his usual 
graceful manner. Mr. Wells’ ability as an 
ifter-dinner speaker is well known to his 
many friends and his remarks were interest- 
ing and loudly applauded. Short talks were 
ilso given by George N. Henderson, Rudolph 
Rauter and Joseph D. Little. Mr. Little’s 
more of a humorous nature. 


remarks were 


A most amusing feature of Mr. Little’s talk 
was the reading of several telegrams which 
were delivered to the speaker while he was 


making his address. The messages con- 
tained humorous references to several of the 
employes and were the source of a great deal 
of amusement. Another pleasant feature of 
the evening was the singing of several selec- 
by Senor Garmendia, of the export de- 
partment of the concern. At the supper 
printed copies of the “International News,” 
edited by the employes of the concern, were 
distributed to the diners. This little leaflet 
was full of humor and was read with a great 


tions 


deal of enjoyment. 

While thieves were robbing the store of 
A. E. Miller, Southampton, L. I., early on 
the morning of Tuesday, April 13 they set 
fire to the place which resulted in property 
damage of approximately $1,500. The 
thieves, it is claimed, got away with about 
$100 worth of jewelry. Matches were 
found on the floor of the store and it is be- 
lieved that the men were careless and 
dropped a lighted match on a table contain- 
ing many articles of imitation ivory. These 
articles ignited and evidently frightened the 
thieves away before they could grab much 
loot. The fire was discovered by Mr. 
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Over One Hundred Years the Jewelers’ Bank 


A Bank’s Best Friend 
Is a Satisfied Customer 


\ saa / Hundreds of Jewelry Merchants opened their first bank 
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is truly indicative of their color. 
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By sheer merit they have won for 


themselves their just popularity. 
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Stones of fine color may now be 
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bracelets. 


and | a 
. Mined—Imported, cut and distributed 
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Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 
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Miller who was going to the store early in 
order to gather up some repairs to take to 
New York. The firemen and police were 
summoned to the and the blaze was 
put out with fire extinguishers. Mr. Miller’s 
loss is insured. 

Lawrence C. May & Inc., have 
moved to new quarters at 20 W. 47th St. 

The Wilrite Fountain Pen Corporation has 


store 


3ro., 


removed its offices and factory to 312 
Lafayette St. 

Max Cutler, jobber in watches and 
jewelry, is now located in room 818 at 
154 Nassau St. 

Gold, Most & Fogel, goldsmiths and 


makers of 14 karat gold vanities, cigarette 
cases and novelties, formerly at 15 Myrtle 
Ave., Brooklyn, are now located in new 
quarters at 33 W. 46th St. 

Perry Marks has entered into the manu- 
facturing of a line of ladies’ and gentlemen’s 
platinum watches, under his own name, after 
representing E. Kupchick for more than 
eight years. Mr. Marks has his factory and 
office at 106 Fulton St., where he has modern 
facilities. 

A suit for $689 was filed in the Supreme 
Court on Thursday by Morris Perlmuter 
against the Antwerp Diamond Co., Inc., of 
Buffalo, N. Y. The plaintiff sues on a note 
and three checks made in Buffalo to the 
order of Cohn, Perlmuter & Shisko. It is 
alleged that the notes were signed by H. B. 
Cohn, as vice-president. 

Eugene S. Toner, representative for the 
Heer-Schofield Co., Inc., Rifkin Bros., and 
The Randolph Shop, was taken ill early in 
April with appendicitis, and since then has 
been operated on at the Midwood sanitarium 
in Brooklyn, N. Y. Mr. Toner is now con- 
valescing at his home, 23 Maple St., Flat- 
bush, L. I., and expects to start on his de- 
layed trip south, some time in May. 

\n involuntary petition in bankruptcy was 
filed last Thursday in the United States 
District Court, this city, against William F. 
Offenberg, 519 W. 189th St. The petition 
ing creditors and their claims include 
R. A. Breidenbach, Inc., $4,211; James J. 
Loeb & Bro., $2,317, and William S. Honig- 
baum, $4,294. The petition charged that the 
alleged bankrupt has departed from the juris- 
diction with the intent and purpose of de- 
frauding creditors. 

Jacques Le Roy, a jeweler at 1056 Third 
Ave., was recently elected president of the 
New York Watchmakers’ Association. Mr. 
Le Roy had served for six months as vice- 
president of the association when he was 
elevated on April 7 at a meeting held in 
Turn Hall, 85th St., and Lexington Ave. 
Mr. Beck, of Brooklyn, was chosen vice- 
president, while A. Haller was elected 
secretary. This association was formed on 
March 26, 1866, and in March, 1926, will 
celebrate its 60th anniversary. 

The Baroda Pearl Co., 141 Fifth Ave., 
has gone into voluntary liquidation, and 
Joseph H. Frier, of Greenbaum, Wolff & 
Ernst, 7 Dey St., has been appointed 
liquidating trustee. 


Notices were sent out 
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last Thursday stating that the trustee will 
sell at public auction on Monday, April 
27, at 10:30 a. M., at the concern’s premises, 
141 Fifth Ave., all of his right, title and 
interest in and to the assets of the Baroda 
Pearl Co., Inc., consisting of a large stock 
of pearls, clasps, beads, fish-silver, chemicals, 
a factory fully equipped for the manufacture 
of pearls and the like, office furniture, filing 
cabinets, etc. This sale is to be held pur- 
suant to the terms of a Deed of Trust 
executed by the company on April 14. The 
assets will be sold in entirety as a going 
business or in lots. 

Louis Goldberg, a dealer in jewelry at 117 
Delancey St., was petitioned into bankruptcy 
in the United States District Court, this 
city, Jast Thursday by Mose Zimmerman, 
whose claim amounts to $1,185; Samuel Eck- 
stein, $512, and Uscher Doppelt, $611. It is 
alleged that shortly before this action was 
started Goldberg procured from various 
creditors mounted and diamonds on 
memorandum approximating $11,000. It is 
also alleged that on April 9 a report was 
circulated among his creditors that he had 
been held up in his apartment and robbed 
of all the diamonds and jewelry he had on 
memorandum. Creditors claim they invest! 
gated this rumor and they charge the story 
of the robbery is fictitious. Judge Winslow 
appointed R. P. Stephenson as special mas- 
ter to take testimony from Goldberg under 
Section 21-A of the Bankruptcy Act. 

Judge F. A. Winslow, in the United States 
District Court, this city, last Wednesday 
signed an order to show cause why Morris 
Seiger and Simon Seiger, trading as M. Sei 
ger & Son, now in bankruptcy, should not 
be ordered to turn over to Lawrence Beren 
son, the receiver, $200,000. The concern had 
two places of business, one at 136 E. Hous- 
ton St. and the other at 93 Nassau St. 
Shortly after a bankruptcy petition was filed 
against the concern on Feb. 24 last, the re 
ceiver retained Greenbaum, Wolff & Ernst 
and Archibald Palmer as his attorneys. Ex 
aminations under Section 21-A of the Bank- 
ruptcy Act were started and at that time 
testimony was introduced showing an alleged 
shortage of $200,000. The order signed by 
Winslow into the 
finances rather deeply and _ sets 
the discrepancy was explained 
Seiger, who testified that he squandered this 
money on women along the “Great White 
Way.” The order further alleges that the 
bankrupt to get this money was compelled 
to resort to irregularities in buying and sell 
ing merchandise. In the opinion of the re 
ceiver, according to the order, these stories 
are untrue and are made up for the purpose 
of acting as a cloak to prevent the recover) 
creditors of the tremendous 
bankrupts, it is charged, are en 
to conceal. 


loose 


concern’s 
forth that 
by Simon 


Judge 


goes 


by the sums 
which the 
deavoring 

The Jewelers Co-operative Bureau through 
the efforts of Captain “Matt” Stratton aided 
the police last week in recovering more than 
$800 worth of rings and watches which had 
been taken on memorandum by the son of a 
New Jersey jeweler. The boy was arrested 
and after the father made restitution the 
youth was released. On Tuesday of last 
week the young man called at the office of 
a manufacturing jewelry concern on Maiden 
Lane where he stated his father had sent 
him for some rings on memorandum. The 
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rings were given to the youth and when no 
report was made on them after several days 
the jewelers called up the boy’s father. He 
stated that his son had not obtained the rings 
for him and immediately the Jewelers Co- 


operative Bureau was notified. Captain 
Stratton began an investigation and dis- 


covered that another Maiden Lane concern 
had given the young man a watch on memo- 
randum, while an uptown house 
given the jeweler’s son a watch. The rings 
and watches were located through police 
records, in pawnshops in New York, Newark 
and Trenton. On Thursday the young man 
visited the Maiden Lane office where he had 
obtained a watch several days previous and 
immediately arrested by Detectives 
Howe, Regan and Brennan. Pawntickets 
for the goods were found on his person and 
the police placed stop orders against the 
merchandise. The father of the boy 
seen and finally agreed to make restitutior 
for his son. 


alse ] ad 


was 


Was 


A man, believed by the police, to he 
slightly demented, hurled a paving brick 
through the show window of the jewelry 
store of Bernard Salter, 212 Broadway, last 
Saturday, and after a chase of a few hun 
dred feet was caught by the jeweler’s sor 
The location of the Salter store is at one of 
the busiest spots downtown, being only a 
few feet from where Park Row joins Broad- 
way and directly opposite old St. Paul's 
Church. The hour picked by the man t 
commit the crime was at a time when the 
streets are crowded with pedestrians 

trafic. Apparently unnoticed t 
the man walked to the window 
which contained diamond jewelry and many 


and 
vehicular 
anyone 


expensive watches, and hurled the brick 
through the glass. As far as could be 
learned the man did not attempt to steal 


anything and apparently made no desperate 
effort to escape. Louis Salter, the jeweler’s 
son, upon hearing the noise of falling glass 
ran from the store and within a few hun- 
dred feet grabbed a man, whom a pedestrian 
said had smashed the window. The alleged 
thief was poorly dressed and was unkempt 
in his appearance. When searched no 
jewelry was found on his person. At the 
police station the prisoner gave his name as 
William Barton of Chatham Square. He 
was later arraigned before Magistrate James 
M. Barrett in the Tombs Court and held in 
$10,000 bail for the Grand Jury. According 
to the police, the prisoner had only been 
released from the workhouse five days before 
his arrest last Saturday. The firm is unable 
to state as yet whether anything was lost 
after the crash. A number of watches were 
badly damaged by the falling stone 
For the second time in a week the 18-story 
building at 170 Broadway, in which 
diamond, jewelry and watch concerns are 
located, sold last Monday. The 
owner of the building is an investing synd 
cate, and the purchase was made from Max 
N. Natanson and Mandelbaum & Lewine, 
who bought the building on Monday, April 
13. The building rents for approximately 
$479,000 per annum and earns between $260,- 
000 and $270,000 net as if on free and clear 
Charles F. Noyes Co. was the broker. 
The building contains 2,140,000 cubic feet, 
and is valued (building alone, exclusive of 


many 


was new 


basis. 
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Service Developed From 
Service Performed 


The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial 
institutions in all parts of 
the country. 


Consequently, it is a serv- 


ice founded upon experience 
and achievement. one thatis 
practical, comprehensive, 
and well adapted to the 
requirements of merchants 
and manufacturers in the 
jewelry trade. 


THE 
NATIONAL PARK BANK 


i i iP i r 
Lag ll la OF NEW YORK 
nikal ee 214 Broadway 

Park Avenue Office: 240 Park Ave. at 46th St. 


Capital, Surplus and 
7th Avenue Office: 7th Ave. and 32nd St. 


Undivided Profits $33,700,000 














GRACE N ATION AL BANK 


A BANK THAT WILL APPEAL TO JEWELERS 


Because it has a merchant’s point of view with a background of Seventy-Three years’ com- 
mercial experience. Because it is of moderate size and offers cordial personal co-operation. 


Directors 
W. H. LA BOYTEAUX - - - - Johnson & Higgins 
GEORGE O. MUHLFELD - - Stone & Webster, Inc. 
J. E. ROUSMANIERE Lawrence & Co. 
J. LOUIS SCHAEFER President 
J. NORRISH THORNE, Hathaway Smith Folds & Co 
lst Vice-President 


H. C. BELLINGER - - - - Chile Copper Co. 
GALE H. CARTER Pacific Mail Steamship Co 
DAVID DOWS - - - ~- The Burden Iron Co. 
W. R. GRACE - - - Ingersoll-Rand Company 
D. S. IGLEHART - - + -W. R. Grace & Co. 


Hanover Square New York 

















EMERALDS — SAPPHIRES — RUBIES 


Calibre and Bracelet Sizes 
try 


J. L. WARNER CO., Inc. 


Importers and Cutters of Precious Stones 
Formerly of Benedict & Warner 


36 West 47th St. 
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ground) at from $2,000,000 to $2,500,000. 
The ground separately is assessed by the city 
for $2,000,000. In commenting on the sale 
Mr. Noyes said: “The syndicate that has pur- 
chased the building will positively carry the 
property as an investment, and this state 
ment is to definitely deny the fact that the 
property is on the market for resale by th 
new owners. It was a 100 per cent invest 
ment purchase. Furthermore, the syndicate 
purchasing has arranged with the sellers for 
the delivery of title at an early date, and 
title examination is now in the hands of the 
Lawyers Title and Guaranty Company. The 
property is being purchased for all 
subject to a ground mortgage of $1,700,000 
at 5 per cent interest, which cannot be paid 
on account of having some years to run.” 

Paul Ewing, of Ewing Bros., Atlanta, Ga., 
is a visitor in this city, registered 
the Hotel McAlpin. 

Charles Keller & Co., 
Nassau St., are now located in 
ters at 20 W. 47th St. 

Mr. Jones, of the C. L. 
Inc., of Dallas, Tex., is among the 
town buyers in this city. 

A. D. Kushner, Lake Charles, La., is an 
out-of-town visitor in this city, and will re 
main here for a few days. 


cash, 


and is 


formerly at 71 
new quar 
Norsworthy Co., 
out-of- 


Untermyer, Robbins & Co. have moved 
their offices from 71 Nassau St., to new 
quarters at 20 W. 47th St. 

Walter L. Henry, Ironton, O., has been 


in town for a few days, and while here is 
stopping with relatives in Bloomfield, N. J. 
Leon J. Van Gelder, representing I. Fried- 


mann’s Diamond Trading Co., of Amsterdam, 


Holland, has removed his office from 87 Nas- 
sau St. to 576 Fifth Ave. 

Among the western buyers in this city ts 
Albert Mayer, of Maver Bros., Seattle, 
Wash. Mr. Mayer will also spend a few 
days visiting the factories of the Interna 
tional Silver Co. in Wallingford and 
Meriden. 

The Liberty Watch Case Co., 45 Lispen 
ard St., notified the trade last week that 
Charles Spitzer, who has been engaged in 


the watch case business for the past six 


years, is now its sales representative in the 
New York territory. 

James L. Hand, jewelry auctioneer, 14 
Maiden Lane, has just finished closing out 
the stock of C. L. Haskins, Saratoga Springs, 
N. Y. This business has been conducted for 


45 years, and the sale was held for the pur- 
settling the estate of the late Mr. 
Haskins as well as closing the business. 
Two beautiful silver cans or cups, made by 
Paul Revere, have been placed on exhibition 
with a large picture of the maker in the 
windows of the store of the International 
Silver Co. on Maiden These 
examples of the silversmith’s art 
Bever & 


pose of 


Lane. pieces 
are fine 
and are the property of Rohrbach, 
21 Maiden Lane. 


Announcement has been made of the ap- 
peintment of a chairman to cover the jewelr: 


group, in the forthcoming Home Service 
Appeal for the Salvation Army in Greater 


THE 
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David Belats, 


responsible 


New York. David Belais, of 
Inc., 137 W. 14th St., will be 
for solicitation in the jewelry group, and is 
now at work completing his committees and 


planning their work. The Home Service 
Appeal is the annual presentation of the 
\rmy’s budget for maintenance require 


ments. This year the budget calls for $523,- 


343, to be used financing the work of 47 
institutions throughout the greater city. The 
appeal will be before the public during th« 
month of May, under the general chairman 
ship of David H. Knott, former Sheriff, and 
aided by Henry W. Taft, president of the 
permanent Advisory Board. The 47 institu 
tions maintained by the Army throughout 
the greater city will benefit by the Hone 
Service Appeal. Headquarters for the ap- 
peal have been opened at 510 Knickerbocker 
building, 42nd St. and Broadway. 
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Donald LeStage, of the LeStage Mfg. Co., 
is making an extended western trip for his 
concern. 

Mr. and Mrs. 
last Thursday 
in the south. 

John E. Tweedy, of the Cheever, Tweedy 
Co., was a business visitor in New York 
and vicinity the past week 

Charles Peckham, of J. H. Peckham & 
Co., has been making a personal visit to the 


Ballou returned 
months’ 


Walter B. 


from a several stay 


firm’s trade through the middle west. 
There was a general suspension of all 
kinds of business here on Monday last in 


observance of the 150th anniversary of 
Patriots’ Day. 

Thereon S. Curtis and Howard M. Ballou 
are members of the committee to nominate 
officers to submit to the annual meeting next 
month of the North Attleboro Board of 
Trade. 

Congressman Joseph \W. 
previous to his 


Martin, IJr., who 


recent election was for 
local 
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some 


years the correspondent to 
was the 
fifty or more of his friends and 
town, 
at a banquet, 


several 
guest of 
ardent 
supporters in his home Monday eve 
ning, April 13, 
was presented a gold watch, with a platinum 
Elks’ 
John 


Ernest C. 


at which he 


chain and knife and a diamond-studd 
charm. The affair 
L. Thompson, James 
Mulvey, John H. Bronson Frank 
Kelly and was strictly a affair” 
the only outsiders being Congressman Frank 
H. Toss, of Fitchburg, Mass., served 
Congressman Martin former 
was chairman of the 
tral Committee 
and Elijah 
tive in the 
son, who 


was arranged by 
Lavery, 
and J. 
“home town 
who 
when the 
Republican State Cen- 
and the latter 
\dlow, of Boston, 
State Legislature Mr. 
officiated as 


with 


was secretary, 
a Representa- 
Thomp- 
toastmaster, intro- 
duced Congressman [oss and Representa 
tive Adlow who paid high tribute to Attle 
Congressman. Mr. Thompson, 
felicitous 
guest of the 
tokens of the 
his townspeople. 
many friends in 
wishing him a 


boro’s first 
address, presented — the 
evening gifts as 
esteem in which he is held by 
Martin has 
who 
political 


the several 


Congressman 
this 
successful 


section jom in 


career 
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of merchandise. This is the weakness of 
situation in the fight 
crooks and until this is 
dishonesty to continue despite ail 
prosecution of flagrant 
When manufacturers and whole- 
that only by 
both in busi- 


the whole agaist 
remedied, we must 
expect 
funds 
offenders. 
wake up to the 
ostracizing dishonest merchants 


raised for 


salers tact 


ness and in social life they have the only 
way of stopping this kind of commercial 
theft, they will see that the remedy is in 
their own hands whenever they want t 


apply it. 

The man 
amount of another 
his business and blasted even 
when he is not compelled to serve a sentence 
as punishment. This is the thing that pre- 
vents ordinary theft, being an even greater 
factor than the fear of trial and punishment. 
When the credit crook realizes he will meet 
the same disgrace and loss of opportunity 
to make a living that is meted out to the 
merchandise crook, he will think long and 
often before he takes the risk of swindling 
his creditors as he so often does today 


small 


hinds 


stealing 
from 


caught even a 
merchandise 


social career 











Walter Boss is making an extended busi- 
ness trip through the middle 
accompanied by his son. 


west. He is 


Mr. and Mrs. Stephen Clulee returned te 
their home here last Thursday, after a tour 
of the east and Florida 

Mr. and Mrs, David E. Makepeace have re- 
from Miami and St. Augustine, Fla 
where they have been spending the Winter 

Mr. and Mrs. Harold E. Sweet and family 
left last Friday for their Summer 
North Falmouth, on Cape 
stay. 

Mr. and 
opened their 


West Coasts of 


turned 


home at 


Cod, for a week’s 


Mrs. 
Summer 


Blackinton have 
home at Silver 
over the last week-end had 
guests Mrs. Charles P 
Ernest D. Gilmore 


\mos 
Beach 
on Cape Cod, and 
among their Keeler 
and Mrs 

Patriots’ Day was observed here 
manufacturing and 
banks 


ill being closed 


generally 
on Monday last, the 
commercial establishments, schools 
and other public buildings 


honor of the 150th anniversary. 


At the recent annual meeting of t High 
land Country Club among the officers elected 
for the ensuing year were the following 
Walter G. Moon, treasurer ; Henry A. Niven, 
auditor, and Arthur L. Bottomley, Edward 
H. Brown, Samuel M. Finstein, Edward L. 
Gowen, Frank E. Guild, Lawrence P. Keeler. 
Howard H. Sweet and Joseph L. Sweet 


The Highland Country had a very aus 


picious opening on Saturday, a dinner and 
dance following the golf and bridge. Mrs 
George H. Crosby was the hostess in the 


who assisted 
were Mr. and Mrs. Lawrence E 
Edmond B. Abbott. G. Harry Adams, 
\\ Russell \rmstrong, Maurice J. Baer, M: 
and Mrs. Harold D. Baker and Harold D 
jaker. Jr.. Lloyd G. Balfour and William 
B. Ballou. 


afternoon, and among those 
the evening 
R r 
Dae 
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Chicago Notes 

‘red Haller, of the Ostby & 
is making a two weeks’ business trip to St. 
Louis, Kansas City and the northwest. 

Alex B. Paulsen, representing the Waite- 
left last for the north- 
west and will be gone for about 10 days. 

D. | Partelow, of the Reliance Mfg. Co., 
Providence, was in Chicago last week for a 
to Cincinnati and the 


Barton Co., 


Thresher Co., week 


few days on his way 


of the A. Graves Co., Mem- 


enjoyed a visit in Chicago last 
many 


Otto Stuer, 
phis, Tenn., 
week visiting the markets and _ his 
friends here. 

N. 7 
for the 


ritory 


Sherwood, southern representative 
i. % : 
eft tor his ter 


return to Chicago 


Frank Krementz Co., 
this week and will 
in the course of a month 

J. H. White, of Mulholland Bros., left last 
week for New York, where he will spend 
about 10 days attending t 
ing at their New York office. 

Fred N. Whitney, of the Hadley Co., left 


the eastern and western terri 


business and visit- 


tory and will be gone for a week, visiting 
the trade in the interest of this firm. 

Hancock, Chicago 
Bassett Jewelry Co., is making 


northwest and 


manager of the 
oinee tor the 
a business trip through the 


1 CC uple of weeks, 


will he VOTE Tor! 
\ | (,;regory, 
week from Greenville, IIl., 


ducted a successful sale for ] 


auctioneer, returned last 
where he con- 
M. Hawley, 
and made a business trip to Geneva, O 
manager of the Chicago 
office of Henry E. Oppenheimer & Co., is 
spending about 10 days in New York visit 
home of this company. 
“Johnny” Jones, jewelry buyer for the C 
L. Norsworthy Co., Dallas, Tex., visited the 
last week for a few days 
York and the 
R. B. Piowaty, of the North American 
Watch Case Co., week from a 
six weeks’ business trip to the Pacific Coast 


nul Schmidt, 


ing at the office 


markets in Chicago 


on his wav to New east. 


returned last 


and south and reports a very favorable trip. 

George Boergerhoff, representing the Au- 
tomatic Chain Co. and the Speidel Chain Co., 
is making a business trip to Kansas City and 
the northwest and will be gone for 10 days. 

Charles Count Hanni, Pacific Coast repre- 
sentative for Sussfeld, Lorsch & Schimmel, 
stopped off in Chicago last week for a few 
days on his way to the home office from the 
Coast. 

H. J. Hagen, representing the Stein & 
Ellbogen Co., just completed a five weeks’ 
trip through Wisconsin and is spending sev- 


eral days in Chicago getting new samples 


before starting out on a trip through [!linois 

Miss Celia Fried, representing Frank 
Karelsen & Co., of New York, spent a tew 
Chicago last calling : 
home 


days in week 


trade on her way from a trip to the 
Pacific Coast. 
E. J. 


Co., diamond 
and office from room 806 to 1307 


J Brow! & 


removed 


Brown, operating as 
setters, has 
Columbus 


“Memorial building, where he is more co! 
veniently located 
Martin M. Fox, doing business as the Fox 


pids. Mich opens | 


last Satur 


Jewelry Co., at Grand Ra 
a new store at Fort Wayne, Ind 
Jack 


charge of this store 


day. Donnelly has been place 


EK, W. MacAllister, of the Irons & Russell 
Co., Providence, R. I., was a itor in Cl 
cago last week calling on the trade and visit 
ing at their Chicago office, which is | 


at 10 S. Wabash Ave 
William Schwab, Chicage 
R. Wood & Sons, 
and family, 1s spending a 
York, visiting at the 


manager Ifo! 


accompanied by his wi 
couple ot veeks 
New home oft 
stopping with relatives 
Max Hirsch, 
Memorial 
the Grant Hospital, 
Mr. Hirsch expects to be able t 
duties within a few 
Samuel Westafer, representing Frankl 
Meyer, Heyworth building, left last week 
r Wa and he 


Westafer vil 


rone for a couple of months 


omces 


with 
building, is rapidly recovet 
ifter a minor operatio1 
resume hi 


1 
Weeks 


a business trip through Illinois, 
eastern part of Nebraska. Mr 
be g 
L.. Blumenfeld, diamond broker, wit! 
on the 13th floor of the Columbus Memo: 
building, returned last week from the Pa 
cific Coast and New Orleans, w 


combining business and pl 


™ 
he re he spel 


seven weeks, 
ure 


“Billy” 


Son Co., 


Lamb, of the Geo. H. Fuller & 
returned to Chicago last 


St. Louis and 


week fr 
the Pacific Coast by way of 
Kansas City. Vincent Huber, of the sam 
firm, also returned last week from an easter 
trip. 

O. Gross, who has been connected 
L. A. Horn Sons, 1163 N. Clark St., for the 
past three years, resigned his position witl 
Eagle River, Wis 


nts tie 


with 


this concern to go to 
where he and his 
Summer resort business 

Arthur Ellbogen, representing the diamond 
department of the Eisenstadt Mfg. Co. and 
traveling out of the home office at St. Louis, 
spent the past week in Chicago visiting the 
trade. Mr. Ellbogen just completed a su 
cessful trip in the south. 

A. G. Friske, retail jeweler at 4112 W 
North Ave., has just 


wife will enter 


completed the rear 


ol e 


, : 
his shop 


ging and store. He 
finish. wall 
indi counter cases and has a very attractive 


| room fitted up in wood of the same 


returnishing of his 
is installed all new silver-gray 


rysta 
nish 
J. b. Crawford, Chicago manager for. the 
\. Wittnauer Co., is making a two weeks’ 
business trip through the northwest. H. A 
Schulze, traveling out of the Chicago office 
tor this concern, returned recently from a 
trip through Michigan and re 
fair there. 
G. Spears, J. W. Duff and George 
representing the C. H. Knights- 
rhearle Co., returned recently from extended 
ver their territories, and spent a few 
e home office, located in the Co 
lumbus Memorial building, replenishing their 


k before leaving for the 


i 
re veeKks 


orts business 


Wed isch 


road again. 
associated in the retail 
jewelry business with his father, Nath Kahn, 


Kahn, 


nopert 


-0U8 Division St., accompanied by his mother 
nd ster, 1s spending several months in 
fucson, Ari Mr. Kahn went to Tucson 

his healt which has greatly improved 


ince bis arrival there, and he expects to re- 


turn to Chicago after the first of June. 
George Dahlman returned last week from 


the east and announces he has made arrang¢ 


a 
nents with the Reliance Mfg. ‘Co., of Provi- 


ence, manufacturers of gold-filled jewelry, 
to represent the company in Chicago and the 
middle west, calling on the jobbing trade. 
He will continue to make his headquarters in 
oom 1104 Heyworth building. Mr. Dahl 
n ormerly was connected with the Ford 
P 

Louis H. Green, manager of the Chicago 


Hancock es will 
for the home office and fac 
Providence, where he will spend a 
veek getting his new sample line. While in 
Providence, Mr. Green will visit relatives 
and old En route home Mr. Green 
vill call on the trade inthe larger cities of 
the east and will return home about the mid- 
May. 

lhe wedding of Miss Anna Patricia Dow 
ling and James J. Hackett, which took place 
last Wednesday morning at the Church of 
Annunciation, was followed by a wedding 
breakfast at the Edgewater Beach Hotel. 
lhe same day the happy couple left on a two 
months’ honeymoon trip through the south 
Miss Dowling is the daughter of Mrs. Pat 
rick Dowling, of 2121 Le Moyne St., Chi- 
‘ago. Mr. Hackett is connected with the 
Lunt & Bowlen Co. and represents 
firm in the south. 

The co-workers of Swartchild & Co. held 
their first annual Spring dance last Saturday 
\uditorium Hotel ballroom 


office tor the Chas. E. 


+} ] 
i week 


trv nds 


dle of 


Rogers, 


this 


evening at the 
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Music was furnished by one of the largest 
and most popular novelty orchestras in the 
city, and about 300 officials of the company, 
employes and their friends danced until the 
wee small hours of the morning. Miss Mary 
Bollinger was in charge of the reception com 
mittee, and credit for the good time enjoyed 


by all must be given to Joseph Roth and 
Harry Piekarski, who had charge of the ar- 
rangements. 

W. J. Warmington, of Winona, Minn., 


was in Chicago last week visiting the mar- 
kets and placing orders for new fixtures for 
nis store. 

The Mart Mfg. Co. have removed its 
shop and office from 6044 S. Halstead St., 
to 63rd and Harvard Ave., where the man- 
agers have been successful in securing more 


spacious quarters. 


“Bill” Cooper, president of the National 
Wholesale Jewelers’ Association, . spent 
last Saturday and Sunday in Chicago 


making arrangements for the coming con- 
vention that will be held in this city at the 
Edgewater Beach Hotel, the last week in 
May. 

Ethel Schiller, daughter of Mr. and Mrs 


Samuel Schiller, retail jeweler, located at 


965 Milwaukee Ave., will leave the end of 
this week on a trip through the east. Miss 
Schiller will visit Washington, D. C., Pitts- 


burgh, and Gettysburg. This is to be an 
educational trip and she expects to be gone 


for ten days 


Among the visitors in Chicago last week 
calling on the markets were: W. J. Graff, 
Boscolbel. Wis > Le ibowitz, of a Leibo 


witz Jewelry Co., St. Joseph, Mo.; Theodore 
Sokolowski, Detroit, Mich.: Eugene Parker, 
Lansing, Mich.: Mr. Schnell, of Roth Bros. 
Co., Superior, Wis.; Steve Albrecht, of C. I. 
Josephson, Moline, Ill.; Robert Armstrong, 
of McFadden-Armstrong Co., Toledo, O 

Albert E. Wusteman, Champaign, IIl.; J. R. 
Wausau, 


Brushert, of J. R. Brushert Co., 


Wis.; Mason “Spangler, Scott Bluff, Nebr. ; 
{ \. Jensen, La Salle, Ill 
Edward E. Weldy, retail jeweler, who has 


1905 Irving Park Blvd., for 
celebrated the 
his business into 


been located at 


the past five vears, grand 
pening of the removal of 
his new and permanent shop at 1924 Irving 
Park Blvd. last Saturday. Mr. Weldy has 
had all new fixtures installed and 
his lighting system is of the very latest. In 
f the 
were 


mahogany 


event 
that 
their 
was given 


commemoration of the 
banked with 
friends to 

leather change 


opening 
flowers 
express 


store was 


from well 


sent 
wishes \ 
lady 


opening day and a leather match holder was 


purse 


to every visiting the store during the 


presented to every man. Carnations were 
ilso given to all visitors. 

Fred M. Lund will open a retail jewelry 
business under the name of the Fred Lund 


Watch and Jewel Shop. This shop will be 
located in suite 501 Columbus Memoriai 
building, 31 N. State St., and grand opening 
will take place on Saturday, May 11. Mr 
Lund will resign his position with Spauld 
ing & Co., on May 1, which firm he has 
been associated with for the past 30 years 
as buyer and manager of their watch depart- 
ment Mr. Lund is known to be one of 
the highest authorities on watches in the 
country, and is vice-president of the Horolo 
gical Institute of America. Mr. Lund is 
well and favorably known to the trade and 
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his many friends wish him a great deal of 
success in his new venture. 

The pawnshop of Max 
North Ave., was held up last Wednesday 
and diamonds and jewelry to the amount 
of $15,000 was taken. On Monday of last 
week a man entered the store and asked to 
be shown a certain kind of revolver, The 
clerk informed him they had no new guns in 
that make but had one left on a pledge that 
he could sell him. The customer who 
later proved to be the leader of the bandits 
tried out the gun and said he preferred a 
new one, but if he couldn’t get one anywhere 


Spear, 519 W. 


else he would come back. On Wednesday 
afternoon he returned and said he had de- 
cided to take -the gun they had. When 


the clerk went to get the gun, a gun was 
put to his back-and his hands ordered up 
With that two confederates entered the store 
and tied the salesman and another 
hand and foot and placed them on the floor 
in the rear of the While 
sacking the safe a colored preacher solicit- 
mission entered. When he 
ordered to the rear of the store he 
started to flee toward the entranc« 
of the bandits fired several shots at him. He 
fell to the floor at the entrance of the 
store and the bandits picked up their loot 
made their the 
one of the 
him. The 
death at a 


clerk 


store. busy ran 
ing alms for a 
was 
when one 


and escape. In 
figure on the floor 


emptied his gun on 


passing 
crumpled 
bandits 


preacher is now at the point of 








local hospital. 
Pacific Coast Notes 
Fred Krieg, of Fortuna, is confined to his 
om by illness 


Che Sumner jewelry store, Sumner, Cal 


is been moved to a new store 


Gus Dunn and his family, formerly of 


Marysville, are now located in Klamath 
Falls, Or 
The Buster Browne Jewelry Co., 1128 


, s 3 
een succeeded 


Broadway, Oakland, Cal., has 
by the Browne Gordon Co., Inc. 


T. B. Van Norum, retail jeweler of 118 
W. 4th St., Long Beach, Cal., has pub 
lished notice of the sale of his business at 
that address to L. W. Walker 

{ P. Jacobs, jeweler of 320 Georgia St 
Vallejo, Cal., sold out his business, lease 
ind part of his fixtures to Burnett Bros 
vho have opened what is their ninth jewelry 
store | H. Burnett, president of Burnett 
Bros., owners of the chain of nine stores 
n the Pacific Coast, was in Vallejo for the 
pening of their newest store 

\ccording to papers filed with the Re 

rder of Alameda County the H. Morton 


Co., well-known jewelers of Oakland, Cal., 
have secured an option on a lot 60 feet 
north of 17th St., on the east side of Broad 
vay, Oakland. The option permits the pur 
hase or a 25-year lease of the lot. In the 


latter case the company is to erect a building 


Immediately after a jury returned a verdict 


f guilty recently, at Seattle, Wash. a 
palmist, was sentenced to serve from three 
to 15 years in the State penitentiary at 


Walla Walla, on a charge of grand larceny 
The jury found the palmist guilty of con- 
cealing 13 diamonds valued at $3,500, part 
of $12,000 worth of diamonds stolen in the 
hold-up of the London Jewelry Co., 105 
Ave., Seattle, on Jan. 19. 
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Krigel Bros. are holding two auction sales 
each afternoon in the store formerly occupied 
by the Kassel Jewelry Co. in Kansas City, 
Kans 


I. H. Hart, of the Scott Jewelry Co 


losed a special sale on April 18, which he 
had been conducting for Olaf Jacobsohn 
Sterling, Colo. Mr. Hart 

special sale on April 25, for 
Raton, N. Mex 


The auction sales which M 


will open another 


Valhagan Bros., 


Klein is hold- 


ing as a means of closing out the stock in his 
Kansas City, Mo., store are in daily progress 
and are said to be quite successtul Mr 
Klein, who has been in business in this city 
for 27 vears, says that he is going to end his 
ictive business life permanently and retire 
ifter the close of the sale 
he jewelry business in local circles has 
show! uite a noticeable increas volume 
vit the ist few days, according to several 
ot ( vholesalers and retailers 1 the citi 
\lt gh cash siness is still a little slow 
Vit most t the mercl nts, credit simess 
is been on the upgrade [his 1s attributed 
1 \ m Opring w ither by sor 
lelzberg, of the Helzberg’s Diamond 
Shop, Kansas City, Kans., returned April 10, 
rom an extended trip through eastern States. 
M H erg was mpatl loseph 
Sha llas, Te the two 1 ive 
eel t > the ¢€ t i t eKs 
n 9 siness WV pleas Mr 
r vas in charge t l g store In 
etor’s abs« P 
( oe \\ the ’ & 
Olmstead Jewelry ( e-presi t I the 
Ar National Retail Jewelers’ Associa 
t d president the Missour etal 
Jewelers’ Association 1 Fred S s, of 
sas Cit WI] esale Jewel Ss Ass 
vere amo! the mat minent 
I kK insas ( \ ttended he 
24t 1al convention of the Kansas Retail 
lewe S Association wil \ d in 
\\ I , Kans., last week 
|. H. Mace, who ve successfully operates 
business ewelry, optical goods 
il < { ng Says t t has solved the 
problem of keeping strict account of his time 
payments with the least trouble and with the 
ghest degree of efficiency He said that it 
S S sire to tell everybod in the ewelry 
business of the method which he recently dis 
vered. The Mace company has installed a 
svstem which is a combination of cash regis 
ter bookkeeping and a visible filing system 
When an account is paid, the register records 


payment upon the customer’s card and 


updo! the be oks at the Same opera- 


ompany's 


tion, it the end of the day the company’s 
rds are merely filed in the visible cabinet 
nder the customer’s name and the books are 


yosted. As many as 1,000 accounts have been 
Saturday, 


the 


handled and posted in a single 
under the old 
keepers would have taken until the follo 
Wednesday to finish the p 


chec k 


whereas, system, hook 
ving 
making it 
impossible to until 
three or four days after the payment is de- 
according to 


verdue accounts 


linquent. It is now possible, 
Mr. Mace, to know 


lowing morning that 


by 9 o'clock on the fol 
a customer has failed 


make his payment due the day hefor¢ 
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John Armbruster, prominent jeweler at 
Cedarburg, Wis., called on his friends among 
the trade in Milwaukee on Tuesday, April 
14. Mr. Armbruster is now serving his 
eighth term as mayor of Cedarburg. 

S. T. Whitnal, traveling representative 
with Kuesel clock and silver job 
bers at Milwaukee, is fully recovered from 
his recent illness now back 
calling on the trade in his regular territory. 

H. Ruenzel, Wauwatosa, Wis., who re- 
cently retired to a \WWaukesha, Wis., sanita- 
rium following a nervous breakdown, is re- 
improved and 





Bros. Co. 


severe and is 


ported to be considerably 
planning to be back at his new store within 
weeks. 

Eugene Siekert, who recently 
ferred from the office to the traveling sales 
force of the M. B. Barkan, wholesale jewele1 


a few 


Was trafs- 


in the Enterprise building, is now'von his 
first trip through the State. Previous to this 
time Mr. Siekert contined his sales efforts 
to the Milwaukee territory. 

W. H. Shaver, Mukwonago, Wis.; M. 
Schneider, Burlington, Wis.; M. R. Boyd, 
Baraboo, \Wis.: Elmer Aaiseth, Edgerton, 
Wis.: Mrs. A. F. Estberg, Waukesha, Wis.; 
Henry Bayer, Whitewater, Wis.; Mrs. R. 


Hille, Menomonee Falls, Wis.; and B. Panik, 
Cudahay, Wis., were among callers at Mil- 
waukee jobbing houses during the past 
week, 

Robert Langdon, prominent retail jeweler 
at L’Anse, Mich., accompanied by E. A. 
Waara, a dentist at L’Anse and son of Ed- 
ward Waara, well known jeweler at Han- 
cock, Mich., called on James Havlista, presi- 
dent of the O. H. Bingenheimer Co., Mil- 
waukee jewelry and materials jobbers, while 


spending several days in Milwaukee last 
week. 
Louis Gollberg, returned last week from 


calling on the trade in northern Wisconsin, 
Boszhardt-Possin Co., 
jewelers in the Security building. It 
Mr. Gollberg’s first trip in the territory but 
Mr. 


Gollberg made the trip in his automobile and 


for the wholesale 


was 
he reports having done a good business 


drove 800 miles encountering good roads all 
the way 
Ernest Wegener, well known jeweler at 


Beaver Dam, Wis., has moved his store into 


a newly remodeled building on the opposite 
side of the street from his former store. 
Mr. Wegener is one of the real progressive 


jewelers in the State and has long planned 
keeping 


quality 


on moving mto quarters more in 


with his up-to-date methods and 
stock that his former store carried. 


Arthur Behling, engraver and optometrist, 


and E. Kosobucki, jeweler, both well known 
to the trade, will formally open a _ retail 
jewelry store on Brady St., on May 2. Both 
Mr. Behling and Mr. Kosobucki were re 
cently associated with the E. H. Warnke 
Co., manufacturing jewelers in the Enter- 
prise building, Milwaukee Mr. Behling 
also, at one time, was with the Alstead- 


Gasten Co., veteran Milwaukee retail jewelry 
firm. 

The Milwaukee 
huge silver loving cup trophy as the award 
in the mile medley high school event in the 
Marquette University relays to be conducted 


Lions Club is offering a 


THE 
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at Milwaukee on Saturday, May 9. Arthur 
Kuesel, of Kuesel Bros. Co.,  [enterpriss 
building, is president of the club. The Mil 


waukee Lions will also broadcast their second 
radio program from Station WCAY in the 
Hotel Antlers, Milwaukee, on Thursday 
evening, April 23. Mr. Kuesel will speak 
Walter Seitz and Edward Neyman, 
whose scored a_ hit last 
broadcast, will again be on the program 
Edward M. Wals of the Reliance Silver 
Co., accompanied by his wife, spent several 
days in Chicago last 
business and pleasure trip. While in_ the 
“Windy City” Mr. and Mrs. Wals called o1 


a good many of their friends among the trade 


and 
during the 


songs 


week on a combined 


and Mr. Wals also bought ‘some merchan 
dise. Jack J. Montgomery, sales “ace” with 
the company, spent last week at the com- 


pany’s offices while Edward M. Wals was in 


Chicago. Mr. Montgomery returned from 
the Minnesota territory where he _ tound 
business was not as bad as generally re 


ported. The trade is buying very cautiously, 
however, he said. 

Milwaukee jobbers were guests of the re 
tailers at a banquet and bowling party given 
by the Milwaukee District Jewelers Club at 
Matt Blau’s, 11th and Prairie Sts., on 
Wednesday evening, April 8. The celebra 
tion supplanted the club’s regular April 
meeting. The meeting attended 
by both the retailers and wholesalers, prac 
tically all of the latter 
“Everything was conducted on a strictly in 
formal basis.” according to A, C. Hentschel 


was well 


being repre sented 


president of the retailers. “‘We didn't have 
any particular speakers but the dinner was 
excellent and everybody had a good time. 


The bowling was fun too but nobody broke 
any records.” 

Mark T. Lacey, a resident of Jefferson, 
Wis., but well known in Milwaukee, where 
he is a member of the Milwaukee Athletic 
Club, has recently heen appointed as manager 


of the Pyrex Sales Division of the Corn 
ing Glass Works, Corning, N. Y., succeed 
ing Will T. Hodges, resigned. Announce- 
ment was made by C. B. Hollister, vice 
president of the company and_= general 
director of sales. Mr. Lacey’s connection 
with the Pyrex Sales Division began nine 


has been an important 
the 


Two years ago he was appointed as 


years ago and he 


factor in build'ng up sales of his divi- 


sion. 


assistant manager of the division and now 


with Mr. Hedges resignation has been made 
manager. The change became effective re 
cently. 

The Julius Sauermann jewelry store, 410 


Ik. Water St., was entered through the tran 


som, early Monday, April 13, by burglars 
who took about $500 in watches and other 
jewelry from the show windows. The loss 
was not discovered until morning when Mr. 
Sauermann opened the store Diamonds, 
pearls and other stock worth $12,000 had 
been locked in the safe and were not mo- 
lested The burglar or burglars neglected 
or disdained several hundred dollars worth 
of women’s jewelry on display in the front 


windows. A _ private detective assigned to 


guard the store told police he had passed 


the place at 5 a. M. and noticed nothing 


suspicious. The Sauermann firm which was 


established vears ago has been robbed 


five times. The recent loss was covered by 
insurance, 


Marked increase in most retail trade lines 
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with all 


rec rds 


previous high sales 
disclosed in reports of Easter 
a canvas of representative Mil- 
waukee While an improved economic 
condition was advanced as an important fac- 
tor in the general business betterment during 
this period, the consensus attributed the ex- 


maintaining 
are 
business in 


stores. 


cellent weather conditions as the most no- 
table reason. Archie Tegmeyer, president 
of the Grand Avenue Business Men's Asso- 
ciation and one of the leading downtown 


Milwaukee jewelers, announced that trade 
this season showed a considerable improve- 
ment over that a year ago. Sales in his store, 
had increased 20 per cent. “An 
Easter and a general betterment of 
conditions factors which have bettered 
the jewelry business,” Mr. Tegmeyer said. 
Bunde of the Bunde- & Upmeyer Co., 
Milwaukee's largest retail jewelry firm, re 
ported a fair increase in sales for the Easter 
Inquiries for expensive gifts were 
more numerous than in previous years. 

C. L. Glahn, until récently general mana- 
ger ot the National: Jewelers Supply Co., 
has announced that he will continue in the 
wholesale jewelry business and after May 1 
will share offices in the Caswell Block, Room 
425, 114 Grand Ave., with Edward Maas, en- 

the trade. Under the new ar- 
Mr. Glahn plans to concentrate 
and efforts on a few 
special and ‘reliable lines which plan, he be- 
lieves, will be of distinct benefit to his pa- 


he_ said, 
earlier 
are 


louis 


period, 


graver for 
rangement 


his sales servicing 


trons. Mr. Glahn will continue the wedding 
ring business of the National Jewelers Sup- 
ply Co. handling only the newest and finest 


patterns in. 18 Karat white gold rings. Other 
lines he will handle include loose and mount 
ed diamonds and ring mountings and ladies’ 
wrist watches. 
time, spending part of it calling on the trade 
throughout Wisconsin and the remainder at 
his offices in Milwaukee. Mr. Glahn has 
been in the jewelry business in Wisconsin 
than 25 
one-half as general manager of the National 
lewelers Supply Co. 


Mr. Glahn plans to divide his 


for more vears, the past three and 








Atlanta, Ga. 


Charles D. McKinney, president of the 
Allied Jewelers, Inc., 714 Peters building, 
is on a short business trip to Macon in the 


interest of his firm. 

triends of Mr. Gresham of Ewing Bros., 
wholesale jewelers, who has been very seri- 
ously ill pneumonia during the past 
two weeks, will be glad, to learn that the 
crisis has heen passed and that he is now 
well on the 


with 


road to 


recovery. 
Atlanta jewelers have enjoyed a_ fain 
Easter business and are looking for a gen 


erally good business season this Spring 


While a number of small shops have been 
compclled to 
large 


suspend operations, most of the 
business as fair to 
with prospects good for the future 
Fred Scheer, of Scheer & Son, Peachtree 
St.. has been away from business four days 
time 
being raised for disabled veterans, 
widows and orphans. Atlanta’s quota 
at $25,000 and was met through the 
men Fred 
who practically gave up their work 


ones re port good, 


devoting all of his working for the 
fund now 
their 
was set 
public 

Scheer 


spiritedness of such as 


during the drive to devote their entire time 
to it 
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was in Detroit 


L. J. Sharpe, 
last week calling on the wholesale trade. 


Utica, Mich., 


William Blashill, Oxford, and H. W. Bax- 
ter, Birmingham, were callers on the whole- 
sale and manufacturing jewelers in Detroit 
last week. 

Detroit jewelers are extending sympathy 
to Victor Kemp, retail jeweler at 13916 E. 
Jefferson Ave., due to the loss of his son, a 
little fellow who had ‘been ill for some time. 

H. St. John, Milford, paid « visit to De- 
troit last week, where he passed some time 
calling on the wholesale and retail jewelers. 
He is optimistic regarding business in his 
territory. 

Charles Berkey has gone to St. Louis, Mo., 
and also will visit other points in the south- 
west. He is on a sales trip in the interest 
of emblem jewelry which he reports is meet 
ing with a ready sale. 

The H. Himelhoch Co. will be closed all 
day on April 24 and 25, for the purpose of 
transferring its business from the Liggett 
building to the new Jewelers’ Court, where 
fine quarters are being opened. 

“Ted” Kinney, of the W. F. Broer Co., in 
the Liggett building, is making a sales trip 
through the State. He plans to be back 
however, in time to take an active part in the 
company’s moving. process into the ney 
Jewelers’ Court 

Jacob Segal & Co., diamond importers, 
who are soon to expand their quarters by 
moving into the new Jewelers’ Court, have 
established a credit service department, under 
the management of Morris Gellar, an expert 
in the credit jewelry business. 

“Al” Klinger, traveling salesman in the 
southern territory for Jacob Segal & Co., is 
at the home office for a few days. He and 
Irwin Segal are about to start on an ex- 
tensive trip, which will take them through 
most of the southern States. 

The Cutler Jewelers’ Supply Co., in the 
Liggett building, moved into its new quarters 
on the fifth floor of the new Jewelers’ Court 
this week. With its additional floor space 
ind other facilities the building affords, this 
organization is well equipped to handle its 
heavy trade. 

It is announced that H. B. McNally, who 
has been engaged in the jewelry business for 
a number of years in Brown City, has sold 
out to R. W. Ryan. Mr. Ryan is an ener- 
getic man who is well known in that ter- 
ritory. Mr. McNally, it is stated, will in 
the future devote his attention to his Florida 
real estate interests. 

Many of the Detroit wholesale and manu- 
facturing jewelry establishments are now ad- 
justing themselves to the new changes re- 
cently announced by the post-office depart- 
ment. The H. W. Himelhoch Co., dealer in 
jewelers’ supplies, is especially interested 
the new charges. This concern, like many 
others in Detroit, does a large mail-order 
business. In the aggregate this increase 
amounts to a considerable addition to over- 
head expense. It is a question with some 
whether to assume it themselves or to pass 
it on to the consumer. 

Garner S. Sly, of the E. H. Pudrith Co., is 
a very busy man these days. Besides putting 
in regular time for his company he also is 
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burdened with a good share of the prepara- 

tions being made by the Wolverine Jewelers’ 
Travelers’ Club for the annual State conven- 
tion of the Michigan Retail Jewelers’ Asso- 
ciation to be held this year at Grand Rapids 
from May 11 to May 13. Mr. Sly is secre- 
tary and treasurer of the organization and 
states it is making preparations this year 
for some unusual entertainment features. 
Enthusiasm is becoming general among the 
Detroit retailers regarding the coming gath- 
ering. A large delegation will attend from 
here and assist in making the convention one 
ot the best that ever has been held in the 
State. 

Last July, 
was discussing with Morris Friedberg, a De- 
troit retail jeweler, her desire to own a dis- 
tinctive string of pearls, and at the same 
time fixed the outside price she would pay 
for such a piece of personal adornment. He 
accepted the commission to obtain the pearls 
on condition that he be allowed eight months 
in which to get them together. Miss Sander 
son was playing in Detroit recently, and be- 
fore she left, Mr. Friedberg delivered to her 
the string of pearls that took him eight 
months to acquire. There are 126 matched 
pearls, weighing 295 grains, in the 24-inch 
strand, which is valued at $150,000. The 
clasp is set with an emerald cut diamond, 
surrounded by emeralds. The center pear! of 
the strand is valued at $25,000. 

The Retail Merchants’ Association, through 
its secretary, Harry Hogan, has made an ap- 
peal to all its members, a number of whom 
are retail jewelers, to take an active part in 
the paint-up and clean-up campaign that 1s 
now underway in Detroit. While practically 
all the retai! jewelry establishments in De- 
troit are attractive and well groomed, the 
association asks that their owners make men- 
tion of the campaign in their advertising and 
window displays, even though it may not be 
necessary for them to swing a paint brush or 
clean up the back part of the store. It is 
believed that such reference, coming as it 
would from a jewelry establishment where 
everything is supposed to be the cleanest and 
most orderly displayed, would prove a good 
stroke of advertising, as it would some- 
thing unusual and therefore attract attention. 


QUIS:<? 


Julia Sanderson, the actress, 
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The many friends of J. H. Mednikow, 
wholesale jeweler of Memphis, Tenn., will 
be glad to learn that he has left the Barnes 


Hospital in St. Louis, Mo., where he was 
confined by illness. Mr. Mednikow was 
calling on the trade in St. Louis when he 
was suddenly taken sick and sent to the hos- 
pital. He has returned to his home in 
Memphis where he is recuperating and after 
he has fully recovered, will resume his 
trip. 

The Mermod-Jaccard & King Jewelry 
Co., which was established 96 years ago, 
was the oldest business concern to be repre- 
sented at a Contemporary Dinner of Scruggs, 
Vandervoort & Barney Dry Goods Co., St. 
Louis, in their tea room on April 16. The 
dinner was a community feature of the 


Diamond Jubilee of Scruggs, Vandervoort & 
Barney, which acquired the Mermod-Jaccard 
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& King Jewelry Co., in 1917, Forty-two 
concerns were represented at the dinner. 
An old ledger of Mermod-Jaccard & King 
brought to light last week disclosed many 
interesting accounts in which names of the 
founders and early leaders of St. Louis were 
prominent. In quaint writing and careful 
Irench are inscribed such items as “$2 for 
repairing the watch of Madame Chouteau,’ 
$5 for shoe buckles for Advocate Bogy,” 
‘$10 for mosaic brooch for Madame 
Cabanne,” “$2.50 for a clock for College de 
St. Louis (St. Louis University),” “$12 
for bracelet for Madame Papin of Kakaskia” 
and many other entries reflecting the life and 
fashions of the old French St. Louis of 
almost a century ago. Another jewelry 
concern represented at the Jubilee Dinner 
was the J. Bolland Jewelry Co., which was 
founded in 1848. 








Salt Lake City 





It is rumored that one of the established 
jewelers of the city is going to open in 
the location on S. Main St., vacated by the 
Palace Market not long since. 

Mark E. Weiss, prominent local jeweler 
and secretary of the Utah State Retail Jewel- 
ers’ Association, is back, following a trip to 
the east during which he visited relatives in 
New York. 

The jewelry business here at this writing 
is described as fair. No one is complaining, 
though there are complaints among the opti- 


cal people. The outlook, judging by the 
industrial situation, would seem to be ex- 
cellent. 


In connection with the celebration of the 
centennial anniversary of the landing of the 
Norwegian ship Restartion in America, local 
Norwegians of prominence have requested 
that articles of historical interest, such as 
paintings, jewelry, etc., be loaned for exhi- 
bition purposes. 

Hubbard, of the Hubbard-Denn Co., 
prominent Main St. jewelers, is back from an 
extended trip which he took with his wife 
and daughter some weeks ago, and which 
included a visit to the southern States, Kan- 
sas City, Chicago, Denver, and other places. 
He said they have had a wonderful time. 

The annual meeting of the Utah Optom- 
etrists’ Association was held recently in the 
offices of the Western Optical Co. Murray 
M. Bywater, manager of the Deseret Optical 
Co. of Salt Lake City, vice-chairman of the 
association, presided in the absence of Presi- 
dent Cannon, who was unable to be present. 
\ number of things of importance were dis- 
cussed, including ethics of price advertising 
the question of further solicitation of mem- 
bers for the association, and the amending 
of the constitution of the association so as to 
provide for quarterly meetings hereafter. 
Several new members were accepted. A. E. 
Von Harten, of the Alexander Optical Co., 
was elected president for the ensuing year; 
Murray M. Bywater, re-elected first vice- 
president; F. B. Parkinson, Logan, second 
vice-president ; E. E. Keller, Salt Lake City, 
secretary (re-elected); Willard R. Doxey, 
Ogden, treasurer. 








G. L. Jensen is opening a jewelry store 
in Harlan, Ia., in the T. L. Lebeck jewelry 
store building, 














George Deck, Blanchester, O., was in Cin- 
cinnati during the week. 


George E. Brown will leave Cincinnati, 
Monday, on a trip through the Virginias. 

L. E. Young, Columbia, Ky., was the guest 
of the Richter & Phillips Co. at the opening 


game at Redland Field, Tuesday. C. E. 
Richter, J. Harvey Phillips and Hobart 
Wehking represented the company at the 


April meeting of the Cincinnati Wholesale 
Jewelers’ and Manufacturers’ Association. 

Not being content with successfully ¢cam- 
paigning for George W. Houston and mak- 
ing the latter a director of the Cuvier Press 
Club, C. E. Richter, of the Richter & Phillips 
Co., is now out to elect Mr. Houston a direc- 
tor of the Cincinnati Automobile Club. 
There are a number of candidates for elec- 
tion and the field is a large one. 

George W. Breiel, of the industrial depart- 
ment, Chamber of Commerce, is making an 
advance trip over the territory that will be 
covered by the Good-Will Trade trip of 
Cincinnati manufacturers through Indiana, 
May 5 to 8 Mr. Breiel is conferring with 
mayors and officials of Chambers of Com- 
merce of various towns for the reception of 
the Cincinnati delegation. A number of man- 
ufacturing jewelers will go on the tour. 

Three customers of Frohman & Co. were 
guests of the firm at the opening game held 
at Redland Field between the Reds and Car- 
dinals, Tuesday. Chase Hoffman, of the 
Hoffman-Green Co., Springfield, O.; Frank 
P, Ausman, St. Marys, O., and Eugene Free- 
man, Huntington, Tenn., enjoyed the game 
as visitors of the jewelry firm. Nearly every 
one else of the Frohman staff attended the 
game, leaving John A. Gerwe practically 
alone in the office. 

Mrs. Hilda Posner, aged 45, wife of Jo- 
seph Posner, manager of the Cincinnati 
branch of the Star Watch Case Co., was 
seriously injured when struck by an automo- 
bile in front of 3453 Reading Road, Avon- 
dale, Thursday. Mrs. Posner was struck by 
an automobile driven by Charles Rueteman, 
1115 Draper Ave., and physicians at the Jew- 
ish Hospital, to which she was taken, are 
trying to determine whether she suffered a 
fracture of the skull. Mrs. Posner suffered 
bruises over her entire body. The Posner 
home is at 3850 Reading Road. 

J. Clifford Miller, president of the Miller 
Jewelry Co., Greenwood building, was rest- 
ing at his home, 1449 E. McMillan St., 
Thursday. He is suffering from a sprained 
ight ankle and lacerations of the chin, suf- 
fered early Thursday morning when the au- 
tomobile he was driving crashed into a con- 
crete pole on the Gilbert Ave. viaduct. Mr. 
Miller was driving toward his home when 
the machine careened against the pole, throw- 
ing the jeweler out. An automobile patrol 
removed him to the General Hospital and 
then he was taken to his home. 

“Sig” Strauss, president of a diamond com- 
pany of that name, expects to return to his 
office in the Carew building Monday, follow- 
ing a minor operation. The operation was per- 
formed at the Jewish Hospital, Wednesday, 
and Mr. Strauss remained there over night, 
but returned to his home the next day. The 
operation, together with the absence of David 
Gutmann, who is out of the city, caused Arno 
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Dorst to postpone the regular monthly meet- 
ing of the Cincinnati branch of the National 
Jewelers Board of Trade. The meeting 
probably will be held next week. 

R. S. Freeman, of the J. J. Freeman Co., 
Toledo, O., was one of the visitors at the 
Time Hill plant of the Gruen Watch Co. 
during the week. With the bowling season 
at an end, other sport activities are claiming 
the attention of officials and employes of the 
Gruen Watch Co.’ A majority of the watch- 
makers devote a great deal of time to recrea 
tion and a number of candidates are trying 
to get on the baseball nine that will play in 
the Saturday afternoon Industrial League. 
Tennis followers are putting the courts lo- 
cated on Time Hill in shape for the Summer 
season. 

James H. More, former manager of the 
Sterling Jewelry Co., 5 E. 6th St., is deter- 
mined to collect something for the embarrass- 
ment he suffered as a result of his arrest and 
has filed a third suit for $100,000 damages 
against officials of the firm. Mr. More filed 
another suit Friday, through attorneys J. L. 
Meyer and J. H. Doyle, and now is seeking 
a total of $300,000 damages from the Ster- 
ling company. He was arrested three times 
on warrants charging that he embezzled stock 
from the store and seeks $100,000 for each 
arrest. An early morning robbery was re- 
ported by Mr. More, Sept. 2, but the police 
never found the slightest clue of a robber. 
Warrants were sworn out three times against 
Mr. More, but he was dismissed each time. 

The local police are making a thorough in- 
vestigation of a story told by Dorothy Falk, 
aged 13, daughter of Herman Falk, jeweler, 
220 Auburn Ave., to the effect that she had 
been kidnaped by a man in an automobile 
The girl and her father took a stroll in Bur 
net Woods, Saturday, and while her parent 
was absent for a few minutes the girl sat 
down on a bench. She claims that a young 
man sat down beside her, and within a few 
minutes an older man drew up in an automo 
bile, waved to her, stopped and forced her to 


get into the car. The girl asserts that she 
was taken to a house in the West End, but 
escaped via the window when her captor 
went to the telephone. Dorothy was hys- 


terical when she reached her home later in 
the evening. 

One of the largest meetings ever held by 
the Cincinnati Wholesale Jewelers’ and 
Manufacturers’ Association was that of 
Thursday evening. A total of 50 persons 
assembled at the Chamber of Commerce at 
6 o'clock and sat down to dinner, and re- 
mained there until about 8 o’clock, when they 
wended their way to the B. F. Keith Thea- 
ter. Clarence Loeb, president of the associa- 
tion, presided, but no attempt was made to 
discuss business problems, as the jewelers 
“chewed the rag” until theater time. The 
party was arranged by Edgar Noterman, of 
Joseph Noterman & Co., and Arthur Jacobs, 
of the D. Jacobs’ Sons Co., the latter being 
responsible for the artistic announcement that 
Mr. Noterman, as chairman of the entertain- 
ment committee, sent out to the membership. 

With the arrest of a man by the Cincin- 
nati police, a large amount of jewelry and 
silverware that had been stored by a former 
jeweler of Sidney, O., was recovered. The 
man was taken into custody by Detective Jo- 
seph Schaefer several days ago while he was 
trying to dispose of watch movements. Six 
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watches, several rings and other jewelry was 
found on him at the time, as was a baggage 
check, the police allege. Detective Schaefer 
found the check was for a grip at the rail- 
road station at Dayton, O., and he wired the 
police of that city, who seized it. The grip 
was filled with silverware. The police say 
that the man confessed having stolen the ma- 
terial from storage, where it had been placed 
'y a former jeweler of Sidney, O. He was 
returned to that city to answer a charge of 
grand larceny preferred by the Sidney police. 

A charter was gtanted the Swiss Material 
& Watch Co., of Cincinnati, by the Secre- 
tary of State, Wednesday. The charter was 
granted to Edwin and Evelyn V. Probst, Al- 
bert and Cesar Jobin and Jacob Benzinger. 
[he new company, with capital of $10,000, 
will replace a partnership that formerly ex- 
isted between Probst and the Jobins, and the 
old headquarters in the Campbridge building, 
604 Race St., will be maintained by the con- 
cern. The principal business of the company 
will be that of importing movements of 
Swiss watches to supply the general trade in 
Greater Cincinnati. Connections are being 
established in Switzerland by Albert Jobin, 
who is over there at the present time making 
the necessary arrangements for the new com- 
pany. The former partnership had been do- 
ing business in the Queen City for some time. 

A co-operative course in architecture and 
the applied fine arts has been established as 
a separate division of the College of Engi- 
neering and Commerce of the University of 
Cincinnati. It will be under the supervision 

Dean Herman Schneider, founder of the 
co-operative course, and marks the third 
source of co-operative education at the local 
university. The fine arts feature of the 
course will apply to pottery, jewelry, fabrics, 
decoration and landscape architec- 
It is Dean Schneider’s theory that in 
for the student to thoroughly under- 
stand the specialized forms of applied art, 

velry designing, etc., he must have a sound 
background of training in the development 
of design in its relation to form, balance and 

olor. Dean Schneider told members of the 

Associated Manufacturing Jewelers of Cin- 
cinnati about the plan at their annual meet- 
ing at the Elks’ Temple last Fall. 

An estate of $340,000 will be divided by 
the children of the late Henry Fox, jeweler, 
who died April 8, as his will was filed in the 
Probate Court of Hamilton County, Tuesday. 
A number of institutions are named for 
charitable bequests, including: Jewish Hos- 
pital, $1,000; Home for Jewish Aged and 
Infirm, Home for Incurables, Jewish Orphan 
Asylum, Hebrew Union College and the Na- 
tional Jewish Hospital for Consumptives in 
Denver, $200 each. Hattie and Mary Thal- 
man, servants, $200 each. Sally Peck, his 
sister, is given $1,000; Cora Peck, a niece, 
$500; Flora Wendel, a sister, $500; Adolph 
Fox, brother, $1,000; Lena Kahn, sister, $1,- 
000; Viola Greenebaum, a daughter, is given 
a special bequest of $10,000; Lillian Wetz- 
stein, daughter, is given a special bequest of 
$5,000 ; each grandchild is given $2,500. The 
entire remainder of his estate is to be divided 
equally among his children: Isaac Newton 
Fox, Stella Fox, Blanche F. Goldsmith, Lil- 
lian F. Wetzstein, Viola F. Greenebaum and 
Alvin H. Fox. The sons; Isaac and’ Alvin, 
and son-in-law, Burton Fox, are ‘named 
executors, 
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Adolph Kosches, Kosches Bros., Los An- 
geles, has just spent a couple of days here. 

Percy Wrayton, of the Allsopp-Bliss Co., 
Newark, N. J., is calling on the San Fran 
cisco trade. 

E. C. MicKeen, Coast manager 
Waltham Watch & Clock Co., is 
for his northwestern trip. 

The California Loan Office, 6 6th St., is 
advertised as changing hands. L. Janon pub- 
lishes sale of the business to H. Schwartz. 

Lee Myers, of the R. & L. Myers Co., 
has returned from a business trip to the 
Hawaiian Islands. He was gone for a num- 
ber of weeks. 

Most of the wholesale jewelers gave per- 
mission to their employes to take the hours 
of 12 to 3 off, to attend the Three Hours 
Services, on Good Friday. Many availed 
themselves of the permission. 

C. C. Gross and Fritz Barkan are calling 
on the trade in the Pacific northwest. Mr. 
Gross represents Kohn & Co. and the Traub 
Mfg. Co. and Mr. Barkan is a San Fran- 
cisco diamond importer of 704 Market St. 

The sympathy of the trade has been ex- 
tended to S. E. Edises, well-known jeweler 
of Reno, Nev., who recently brought his 
mother to a hospital here for treatment. 
All his care, however, was unavailing as she 
died here. 

Retail jewelers here within the past few 
days include: August Seibak, Pittsburg, 
Cal.; Alexander Noack, Sacramento, Cal.: 









for the 
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Max Noack, Santa Rosa; F. W. Frisch, 
Healdsburg, Cal., and John Morley, Eu- 
reka, Utah. 

The Pacific Fleet was in the San Fran- 


cisco Bay for 11 days, over Easter, and was 
enthusiastically received by the citizens. J 
H. Spiro said that quite an active business 
was done by the retailers, as the result of the 
Fleet’s sojourn. 

De Forest Hulburd, president of the Elgin 
National Watch Co., has been visiting the 
trade here. He has been accompanied, a 
good deal, by John J. Morse, representative 
for the company in this territory. Mr. Hul 
berd has now left to continue his journey. 

M. Sweet, of the R. F. Simmons Co., 
Attleboro, Mass., arrived in San Francis 
on April 7, from the Hawaiian Islands, 
where he has been spending his vacation for 
a few weeks. He remained in this city for 
several days before returning to Attleboro. 

Paying his first visit to California, and 
very favorably impressed with it, is A. Trie- 
fus, of E. A. P. & A. Triefus, well-known 
diamond cutters of London, England. He 
has been calling on the trade here and in 
the south. Mr. Triefus is making his first 
American trip. 

Just back from a trip to New York 
Lewis J. Strauss attended to the final work 
in moving to his new and larger quarters in 
704 Market St. The new offxes are 
story bes w those Mr. Strauss formerly oc- 
cupied, and they are very light, attractive 
and commodious. 

Mr. and Mrs. B. F. Felvey have been 
visitors to ,the. International Silver Co.’s 
Coast headquarters‘ here, and Edward V. 
Saunders, Coast manager, was here to re- 
ceive them. Mr. Felvey is connected with 


’ 
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the International Silver Co.’s Chicago of- 
fice. The trip to the Coast is for recrea- 
tion. Mr. Saunders recently returned from 
a long eastern trip. 

During the past few months a score or 
more of burglaries have been committed by 
a thug who has come to be known as “the 
cobblestone burglar.” The other day he 
threw a cobblestone through the plate glass 
window of Burnett Bros., 938 Market St., 
and carried away watches valued at $1,500. 












K.. W. Shadden, traveling salesman for the 
Nielson Jewelry Co., is back from a busi- 
ness trip through Arizona and New Mexic 

E. L. Tiffany, Taft, was in Los Angeles 
recently for a few days while on his way 
home from Elsinore, where he had been tak 
ing the baths. 

Peter Flynn, traveling salesman for the 
Paul D. Walsh Co., has returned from a 
trip as far north as Chico and reports sat- 
isfactory success. 

David Elkington, formerly with Frank 
Keeley, Long Beach, has opened a watch 


making business with the Owl Drug Co., 
6th St. and Broadway, Los Angeles. 

F. C. Plate, of the local office of the In- 
ternational Silver Co., has started up the 
Coast by auto, intending to go as far as 


San Jose to see his father, who resides there 
and is in poor health. 
DSi 


All the traveling force of the I. Bel 


stock Co. are out on the road. Harry N 
Wolfe is in Arizona, David Zabris! 
covering southern California and David 


Pudlin is in the northern part of the State. 

Mrs. Fred R. Lee, wife of the Los An 
geles member of the firm of Lee & Kierski, 
is seriously ill at the Alexandria Hotel but 
is reported to be on the way to 
Mr. Kierski is in charge of the San Fran 
cisco office of the firm. 

W. M. Wright, Compton, has sold his 
business to a Mr. Finley, formerly in busi 
ness in New Mexico. About May 1 Mr. 
Wright will make a trip north, visiting in 
Seattle and later making a tour into Canada 
before returning to California. 

The following jewelers have been in Los 
Angeles recently: C. W. Ernsting and J 
W. Ware, San Diego; A. E. Lamberg, Fill- 
more: E. M. Wilkinson, Pomona; F. M 
Rhomberg, Banning; E. L. White of White 
& Platt, Barstow; J. C. Vangos, San Ber 
nardino. 

H. W. Coulter, aged 78, and one of the 
most active salesmen on the force of Fea 
gans & Co., has concluded a vacation of 
three weeks most of which he spent at the 
home of his brother at Otterbein, a small 


recovery 


settlement. of retired miristers about 25 
miles east of Los Angeles. 
Alvin R. Earle, traveling salesman for 


the material department of the E. W. Rey- 
nolds Co., has the profound sympathy of 
many friends in his deep affliction through 
the loss of his wife by death. Mrs. Ea~’ 
who was but 26 years of age, passed away 
on Friday, April 3, after an illness of only 
one week. 

As an additional service the managers of 
the Berson-Measer Jewelry Co., wholesaler 
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in the Jewelers building, have arranged for 
free garage service for their friends in the 
jewelry business through the issuance at 
their office of cards good at a nearby garage. 
On account of the intensely congested con- 
dition of the streets this will be a great 
accommodation to customers. 

During the absence of Miss Lawler, man- 
ager of the jewelry and allied departments 
in the May Co.’s store, who is en route to 
Europe, the several assistant managers are 
in charge of their respective departments— 
George L. Bannister, of the watches, clocks, 
diamonds and fine jewelry; Mrs. Frankfort 
of the silverware; Miss Powers of the 
leather goods; Miss Jessie West of the 
jewelry novelties, etc.; Mr. Curtis of the 
watch repair department. 

George E. chairman of the 
entertainment committee appointed for the 
reception of the visitors who will attend the 
big meeting of the Imperial Council of the 
Mystic Shrine to be held here the first week 
in June. He will have his headquarters at 
the Biltmore Hotel. It is expected that from 
150,000 to 200,000 people will attend the 
meeting. More than $100,000 will be spent 
for decorations in the city. Mr. Feagans 
recently returned from attendance at the 
district conference of Rotary Clubs at 
Fresno, where he was the representative of 
the Los Angeles club. About 3,500 dele- 
gates were present. 

Before Tom Mix, the well-known movie 
actor, left for Europe he ordered from 
Feagans & Co. 500 personal visiting cards 
printed on leather and inscribed with the 
words “Tom Mix, Los Angeles, California” 
and bearing a picture of the head of his 
famous horse “Tony” on one corner and 
a buffalo’s head on another. Tom explained 
that he had heard that if an American 
showed his card in France the card was 
torn up and thrown away; but, he said they 
would find it hard to tear up this card. 
Mr. Mix also explained that he could not 
speak French and in order to avoid getting 
too hungry he had another bunch of cards 
printed with a border of red, white and blue 
and having a picture of a couple of eggs at 
one end and a luscious looking dish of ham 
at the and the inscription 
Ocufs Jambon. These were to be 
when he 


l‘eagans is 


other bearing 
frits au 
eats, 


handed to waiters where he 


wants ham and eggs. 








Swartchild & Co., Chicago, are again en 
larging their premises in their present loca- 
tion, and have signed a lease for additional 
space on the same floor they now occupy. 
This additional space will give them the en- 
tire fourth floor of the Heyworth building, 
29 Madison St. This, together with their 
warehouse floors, gives them approximately 
20,000 square feet. For many years the con- 
cern has been in the same location which is 
right in the heart of the business center of 
the city and within a stone’s throw of all the 
large hotels, houses, theatres, etc., and many 
visiting out-of-town jewelers make their 
headquarters at Swartchild & Co. for this 
reason. Appreciating these visits, the com- 
pany is now providing a convenient place 
equipped with stationery and writing ma- 
terials. The Swartchilds are always there 
personally to heartily greet the various visit- 
ors—many of which have been regular visit- 
ors for years and years. 
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A. L. Kreinberg, Ravenna, paid a visit to 
Cleveland last week on business and pleasure. 

A. E. Hayward, representative of the Seth 
Thomas Clock Co., called on the Cleveland 
trade last week. 

The auction held by 
last week. Sol Bergman was the auctioneer, 
and the sale was a success. 

Holsman & Ackers, who were the auction- 
eers for E. D. Davis Sons, Kent, have closed 
the sale and returned to Cleveland. 

The E. D. Davis’ Sons, jewelers and op- 
tometrists of Kent, O., are selling out at 
auction and will retire from business. 

Ben Glasser, of the Merit Co., is out of 
town visiting dealers throughout the State 
He is expected back by the end of the week. 

R. R. Rogers, who was formerly connected 
with Fred Myers, Warren, O., is now con- 


Rene Dalcher closed 


nected with the Hart Credit Co. of the sam: 
city. 
The Lorain Jewelry Co., of Lorain Ave., 


is installing an optical department with an 
up-to-date refracting room which will be in 
charge of Dr. Hice, well known local optom 
etrist. 

Jack Frank has taken over the lease of the 
Rich Jewelry Co. of 142 E. Long Ave., New 
castle, Pa., and expects to open up as a credit 
store in the near future. He was ona buying 
trip to Cleveland last week. 

The formal opening of the Shaw Jewelry 
Co., 333 N. Market St., Canton, took place 
on Friday and Saturday of last week, and 
was very well attended. Ray Hohl, who was 
formerly with C. H. Backenstos, of Niles, is 
now with the Shaw Co. 

May 8 has been definitely decided upon as 
the date for the banquet and smoker of the 
Twenty-four Karat Club. The affair will be 
held at the Hotel Statler and the dinner will 
be served at 7 p. M. Arrangements have been 
made for a good speaker and there will be 
other entertainment as well. It will be the 
first affair of its kind given by the Club, 
and as it will be held on Friday evening, a 
large attendance is expected as the majority 
of those who are on the road get back at that 


time. A number of out-of-town jewelers 
have already signified their intention of being 
present. 

A childish desire for excitement to see 


smoke and flame and hear the clang of fire 
alarms caused Lester Glanz, an errand boy 
for a prominent wholesale optical house, to 
start nine fires in the neighborhood of 
E. 82nd St. and Euclid Ave. 
burned to death. Glanz is 34 years of age, 
and has the mind of a child of six years. He 
readily confessed to detectives and did not 
wrong. 


One man was 


seem to realize that he had done any 

Police have been puzzled by the number of 
fires. many of which were known to be of 
incendiary origin. Mrs. Ritterhoff 
gave them the clue that caused them to inter- 
view Glanz. The firebug had attempted to 
burn the apartment and detectives asked her 
if she knew of any suspicious characters in 
the neighborhood. She mentioned Glanz, and 
police found him at his home on F. &lst St. 
He is a small man, almost a dwarf, and talks 
like a child. He took detectives to each of 
the places he had set fire to and showed them 
An examination by au- 


Florence 


how it was. done. 
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thorities showed that Glanz is insane, and he 
will be committed to Newburg Insane 
Asylum by Probate Court. He has worked 
for many years for local optical houses, and 
has always been known as a polite and harm 
less sort, but a willing worker. 











Lach- 


I. Lachman, head of the firm of I. 
man & Sons Co., left last week for a sales 


trip through Alaska. He will be absent from 
the city about three weeks. 

M. C. Petersen, of Petersen Bros. Co., 
wholesale materials tirm in the Holland 
building, made a sales trip to Bellingham and 
other northern cities of the State last 

Thomas Nevin, formerly in business at Sp: 
kane, Wash., and for some time in business 
in California, has returned to Spokane and is 
looking for a location to open a retail jewelry 
store in that city. 

Harry Bolstead, who formerly worked for 
Pashley & Brower, watchmakers, in the 
Walker building, has opened a shop of his 
own for watch repair work and the handling 
of watch cases at 414 Walker building. 

George H Davis, in charge of the Seattle 
offices of A. I. Hall & Son, Inc., wholesale 
jewelry establishment of San Francisco, has 
bought a new home in the University dis- 
trict and recently moved there with his wife 
and daughter Barbara. 

Louis Rothstein, of Rothstein & Gluck, is 
confined to Columbus Hospital, where he has 
had an operation performed removing his 
tonsils and adenoids. At latest reports he 
improving and will be back in the 
office in the Green building in a few days. 

L. A. Clark, in charge of the materials de 
partment of I. Lachman & Sons Co., in the 
Denny building, returned last week from a 
three weeks’ vacation in California with Mrs 
Clark. The couple visited San 
Los Angeles, Tia Juana and other interesting 
cities of the south during their stay. 

Ray Arwine has moved his jewelry store 
across the street on Pine St. while the build- 
ing formerly occupied is being torn down 
and reconstructed. present in the 
temporary location occupied for a time by) 
Arne Sunde during the remodeling of the 
new building on Westlake Ave. in which Mr. 
Sunde is now permanently located. 

Otto Geisert, salesman for the D. W. 
Thomas, Inc., wholesale jewelry firm in the 
Holland building, returned last week from an 
extended sales trip which took him as far as 
Cleveland, O. He reports business over the 
country on the up-grade. Eddie Sultan, 
salesman for the same firm, will leave this 
week for a sales trip through Alaska terri 
tory. 

Hansen & Co., 1518 Second Ave., jewelry 
and diamond merchants, are having the bal 
cony of the store refinished in mahogany ti 


week. 


Was 


Francisco, 


He is at 


correspond with the finishing in the rest of 
the store. Albert Hansen, president of the 
firm, returned last week from a few months’ 
sojourn in California. Frederick Hansen, 
nephew of Albert Hansen, made a 
trip to Portland, Ore., 

Continued improvement in the trade is re 


business 


last week. 


ported in retail circles with some early in- 
terest in graduation gifts beginning to mani- 





CIRCULAR 





111 


fest itself. Pearls of all kinds continue to 
be of importance in both popular priced mer 
chandise and in high-priced goods. Chokers 
in the high shades to match Sports costumes 
are taking first place in volume sales with 
longer strands in double and triple styles 
and single long strands to be wrapped about 
in several 


the wrist for a bracelet or worn 
loops about the neck, are selling in good 
numbers. Fancy pearl bracelets in woven 


style and in several bands fastened together 
with jeweled or engraved silver clasps are 
in demand for with the 
same style. Wholesale establishments report 
good business with local out-of-town 


wear necklaces of 


: } 
and 


jewelers in novelty and commencement gift 
stocks. 
ner rings of unusual designs are good num- 
continue in 
than a 


Beads, vanities, watches and din 


Flatware and clocks fair 
Collections 
moving 


bers. 


demand. are slower 


month ago, but are forward 


PITTSBUR 














asp : 
2 —=— — es 
Walter Bonn, of the M. Bonn Co., wh 
with Mrs. Bonn and his mother, have bee: 


Mich., returned 


Bonn’s 


sojourning at Battle Creek, 
to Pittsburgh Monday. Mr. 
improved her health while away. 


mothe: 


Wilkins 


It is announced that the Henry 


Co. will move in the near future from their 
present location in the Pittsburgh Life & 
Trust building to a ground floor location 
This concern engaged in a jewelry credit 
business. 

David Weiss, a member of the firm of 
Grafner Bros., and Mrs. Weiss and family 
are spending the month at Atlantic City 
and other eastern places. Mr. Weiss will 


make a business trip through West Virginia 
and Ohio, on his return to Pittsburgh. 

Last Thursday night a bowling contest be 
tween teams representing Heeren Bros. Co. 
and the John M. Roberts & Son Co.*resulted 
in a victory for the latter. Several 
ago the Roberts team challenged the Heeren 
team, and the dinners at that time were on 
the Roberts team. The Heeren team_fodted 
the last bill. Vy 

The John M. 


move 


weeks 


will 
St. 


Co. 
Wood 


& Son 
building on 


Roberts 
into its 
about May 1. Some delay was occasioned, 
the firm remaining in the present location 
for the reason that business with this house 
has been exceedingly good, on account of the 
removal sale which has been going on. The 
Roberts house has a lease on the old location 
which runs several more years and will sub 
let the double storeroom 

The Pennsylvania-New Jersey credit. con 


new 


ference opened in Pittsburgh vesterday and 
attended by a number of credit 
men from the eastern part of this State and 
from New The principal speakers 
were Secretary James ] the De 


was large 


Jersey. 
Davis, of 
ies 


partment of Labor, and J. H. Tregoe, execu- 


tive Manager of the National Association 


Credit Men. Invitations were sent out t 
1500 business concerns of this district, t 
attend the night meeting in the William Pem 
Hotel, where Mr Davis spoke on “Sat 
euarding the Vital Spark of Commerc« 

Today the credit forces will launch their 


drive for $50,000 to be applied to the national 
fund of $1,000,000 rt he com 


mercial cro ks 


oe 
holt 


used to 
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| Are you making the most of 
Your Clock Department £ 


We know a jeweler who maintained a clock department but 





F besa is only one of the full line 


never sold many clocks. He wondered why. He asked questions 


—talked to everyone he met, in the store and outside the store. 


E found out what sort of clocks 

most people want. He learned 
that his stock did not meet the greater 
public demand. 

He studied many lines of clocks— 
then carefully stocked an ample line of 
the clocks he knew people wanted— 
good, sturdy, reliable time-tellers with 
cabinets and dials of modern, modish 
design and finish; with mellow, musical 
gongs and chimes; at prices that do not 
frighten the careful shopper. And he 
found everything he needed in the good- 
looking, well-built, moderately priced 

line of Gilbert Clocks. 


He tripled his clock sales. 


of Gilbert Clocks, nearly a hun- 
dred styles in all. Cased in solid 
mahogany, hand rubbed. Silvered 
dial, graceful hands and numerals, 
gold-finished sash, 8-day pendulum 
movement, with mellow Normandy 
Chimes. Dependable. 
Yet moderately priced. 
No. 2052 ‘‘Trophy.”’ 


y 7 f 


Have you received your 
copy of the new, handy 
Gilbert catalog? A post 
card brings it to you, 
free of obligation. 





His clock department now 
pays his rent. 


7 7 v 


It is no accident that the 
Gilbert line meets the great 


public-demand. For, with more than a 
century of clock-making experience be- 
hind them, the makers of Gilbert Clocks 
went out and found exactly what people 
wanted most of a clock. Design, move- 
ment, price—all were considered. Today 
there is a Gilbert Clock that meets the 
requirements of everyone among the 
great majority of your trade. And a 
Gilbert Clock stays sold. Seldom does 
one come back for adjustment. People 
know this. 


A 7 7 


Are you making the most of your clock 
department? Are you selling all the 
clocks you might be selling? Are you 
stocking the sort of clocks most people want ? 
Why not look into the Gilbert prop- 
osition? Ask your jobber or drop us 
a post card. Get the close-up facts on 
Gilbert, today. William L. Gilbert Clock 
Company, Winsted, Conn., U. S. A. 
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That this department shall prove mutually bene- 
bers of the trade generally communicate with 


which 
nection with their business. 


it is desirable that the mem- 
THE 
any advantageous 
utilizing in con- 


regarding 
they are 





























How to Make Silver Week a Success 





Some Suggestions in Intensive Selling by the 


Storekeeping Dept. 














should play a 
much larger part in 
the home life of the 





American family 

than it does. Silver- 

ware should be the 

everyday companion, 

serviceable, intimate 

in and decorative. It 

DP ineiieanieel should not be pur- 

By chased for use on 
| dilver state occasions only. 
aa. Fe SO HOE De 
2 Great treasured in strong 
Moirto, ie Gifé boxes, but should 
appear daily on the 








sideboard and table to 
transform the home 
into a pleasant, en- 
joyable place to live. 

Silverware has from time immemorial 
been the favorite wedding gift, the gift par 
excellence of the bride, the gift she cherishes 
because she has continuous joy in it. Be- 
cause of its continuous joy to the possessor 
silverware is doubly desirable. As an anni- 
versary gift there is none better. 





AN IDEA 
SHOW 


FOR A 
CARD 


~ ILVERWARE 





Starting with the foregoing as an axiom 
the jeweler should ask himself the question 
How can I help to increase the sale of 


silverware and the joy of the home? Will 
an intensive selling campaign during 
Sterling Silver Week do it? 

Silver sales should be an every month 
event, not merely an annual weekly event, 


but the observance of Sterling Silver Week 
during May each year will help a lot to 
concentrate the thought of the people on 
silver, and lead up to a continuous perform- 
in the silverware section. 

Sterling Silver Week should be merely 
the starting point for silver demonstrations 
and advertising for the balance of the year, 
and until the event arrives next year. 
Silverware is saleable every day, and it 
should be an every day seller. That being 
the case the jeweler makes a mistake to 
forget to keep the line foremost in his sales 
efforts. 


[F as much advertising was devoted to 

silver as is given the diamond it would 
be a healthy thing for the entire jewelry 
business. Mind, the diamond advertising 


ance 


must continue, and the silver advertising be 





HERE'S AN IDEA BY A MANUFACTURER FOR A DISPLAY OF SILVER FOR THE RISING GENERATION 


additional. The jeweler must hold what he 
has—and he can only do that by advertis- 
ng. 

The observance of National Sterling Sil- 
Week should be a co-operative event 
to the fullest extent if it ‘s to be a success, 
not only between retailer and manufacturer, 
but between retailers in every community. 

The following is suggested as a teritative 
program for any community in which three, 
or more, jewelers are located: 

1. Get together of jewelers, say at 
luncheon. Agree to co-operate, and adopt 
the following program: 

a. Buy large spaces in local 
and advertise sterling silver and 
Silver Week, co-operatively, 

b. Each jeweler provide a list of cus- 
tomers and prospects and a circular letter 
be printed and. mailed to all names on the 


ver 


newspapers 
Sterling 


list, naming all the jewelers as interestcd 
in the event. 

c. Arrange with school board to have 
children instructed in nature of sterling 


silver and what it means to the life of the 
community. Teachers, or jewelers can give 
lectures. 

d. Have every organization in 


the necessary 
the com- 
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Storekeeping Department 


inunity provided with a speaker on sterling 
silver. Rotary Lions, and 
lodges, as well as church organizations, offer 


clubs, Kiwanis 


a field of work of this nature. 

e. Have public library prepare and ad- 
vertise a list of books in which sterling 
silver is prominently mentioned, im an 


historical, as well as in an educational way. 
the co-operation of the local 
newspapers and see that they are supplied 
with suitable materials for boosting Sterling 
Silver Week, 

2. [Each jeweler, although 
co-operative campaign to be free to carry 
uut his own plans for Sterling 
Silver Week. It is suggested that he plan 
along the following lines: 


i. Secure 


entering the 


observing 


a. Newspaper advertising of the par- 
ticular lines he handles. 

b. Window displays of a nature to secure 
ittention to his own offerings. 

c. Special selling plans to reach prospec 
tive customers. 
(THe jewelers of every community may 

co-operate in advertising sterling .i'ver 

and Sterling Silver Week without in any 
way interfering with their own plans for 


securing as much of the business as _ they 


can. In fact, a friendly rivalry is good 
for the business, competition being the life 
of trade. 

What is it that makes people buy? Thx 
jeweler should” study this question and 
unalyze it to its last thread of thought. The 


buying motives are all the jeweler has to 
work on. If he cannot work on_ these 
emotions he cannot make many sales. The 


buying motives have been classified in a 
great many ways. and all have their own 
peculiar weight No matter what the 
classification, there is always the motive 
behind every sae, 

In a general way the customer will buy 


silver as an expression of artistic taste; from 


pride of appearance; because others buy; 








AND HERE'S A WINNING DISPLAY SUCH AS 
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and because the article is exclusive, or nearly 
so. At rate, here are four classes of 
buying for the jeweler to work 


any 
motives 
upon. 

Just after Easter, this year, a jeweler ad- 
vertised in 12 inches of newspaper 
that cost him approximately $5 per inch in 
the following words: 

Spring Weddings 


space 
Sterling 


Featuring 


Send Me a Sterling Silver 


Baby Cup! 





\N IDEA FOR A CARD OR ADVERTISEMENT 


\Ve are showing the most mag 
nificent display of Real Sterling Silverware 
the City for After 
Many New Dinner 
I‘latware 
Many 
Fruit 
New, 
Largest Variety Ever 
(Name and Address. ) 
What buying motive will such an adver- 


Silverware. 
ever shown in Eastet 
Wedd ngs 

Many New 
Candlesticks. 
Many 


Everything 


Services 
Many 
ente! 


Patterns. 
Vases. Many ( 
30wls, etc., etc. 

Beautiful 

Shown in 


Pieces. 
Designs, and 
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{isement arouse in the minds of the general 


reader of the newspaper? It does appeal to 
the buyer who wants the “New” things, be- 
cause of the repetition of the word “NEW,” 
but the appeal is so weak that it is unlikely 
to secure any permanence of emotion. 
There are so many things that can be 
said about sterling silver, and this applies 
in a general way to every beautiful product 
of art and industry that the jeweler handles, 
that it is surprising that there are not more 
talks in the advertisements of 
The public does not know as 
much about his wares as the jeweler, 
although some may think they do. The 
jeweler should give interesting facts about 
the manufacture and artistic design of his 
sterling silver offerings, but he should put 
far more emphasis on the appeals that will 
the mind and arouse the buying 
emotions he depends on for his living. 


&s 


educational 
the jeweler. 


sink into 


is impossible to enter into this subject 


with any degree of completeness. Sug- 
gestions must necessarily be brief and thé 
connections — scant. However, here are 


several points that can be made the general 
topic of advertisements, and in 
taking up each point the jeweler can stress 
the appeals that will 


silverware 
particularly one of 
secure buyers: 
Purity of Sterling Silver —Finer than the 
United States Mint. 
Investment.—Sterling _ is 
It cannot depre- 


silver coins of the 
Value as an 


ilways worth its weight. 


ciate from generation to generation more 
than actual silver does, and that is prac- 
tically standard. 

Cost of Sterling Silver.—Cost as low as 


iny standard article. Comparison with less 
costly articles should be made on the life of 
the articles compared, not on its first mone 
tary Sterling silver will last forever. 

Its Place in the Home.—Where living is 
gracious and where the finer things of life 
sterling silver belongs. The 
complete without the artistic 
beauty of silver. 


cost. 


ire in use 


home is not 
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Personal Gratification—Every woman has 
in her heart a feeling towards sterling silver 
that her costly automobile, furs, silks, and 
other things do not comprehend. 

Pride of Ownership.—Sterling silver being 
the acme of value (in its place) the owner 
of sterling silver gratifies a pride of owner- 
ship that only a genuine article of beauty 
and worth can provide. 

Appearance in the Home.—For entertain- 
ing at dinner, at luncheon and other func- 
tions the hostess will find her sterling silver 
of the most importance. Without adequate 


supplies of silver she is conscious of a lack 
of sincerity in the entertainment. 
Historical Romance of Silver.—Sterling 


silver with its long storied past has an even 





SPAULDING SILVER PLATE 


for the Autumn Wedding, the 
Anniversary and soon for the 
Festival of Christmas 


iY fa 


‘The Mixstrations show @ 2-quart Pitcher $15 — 124nch aay 
aod Tray bag Salad Bong Dish without Cover $16 — Gravy 
and Tray ie mpage we, <* Spaulding 





ROUGHOUT the many years of our business history 
we have earned and we now enjoy a reputation for 
selling merchandise of the highest character. 


ially is this true in the section devoted to Spauldin 
Silver Plate. All our gilver plate is of a high type and will 
give exceptionally good service. The illustrations and prices 
given above are indicative of our entire stock. 


PRICES" woe ort tm “HIGH 2 ag ea with “HIGH 
30 we want to make it “Spauldings” 
& a“Store for ee tee ye een who appreciate 
WORTH WHILE merchandise at reasonable prices 


We wane you to realize that in all depatrments of our store 
there are many, many ings at most reasonable prices — 
articles of merit which be appreciated as “GIFTS” 


We cordially mvtte you to visit our store — while we appreaate 
purchases we also welcome visitors — we want you to become 
familiay with owr large and waned stock 


SPAULDING & CO. 


Goldsmiths « Silversmiths « Jewelers 
Michigan Avenue at Van Buren Street - 
1D Rue dele Pom §=PARIS 


Cwcaco 











FIRM HAS ALWAYS’ BEEN 


FOR SILVER 


THIS CHICAGO 


STRONG 


greater present. Romance has enriched it, 
while tradition has appointed it first among 
anniversary and wedding gifts. 


A JEWELER used the following among 
a series of advertisements of sterling 
silver. Is it not more likely to give the 
customer something to think about, to give 
a germ thought that may eventually work 
upon the emotions until a purchase is made 
than the cold enumeration of the advertise- 
ment already quoted in the foregoing? 
BEAUTY THAT TIME MELLOWS 
Time lays but a kindly hand on table- 

ware of sterling silver, mellows it, en- 

riches it with a precious store of asso- 

ciation and memory. 


For sterling silver is everlasting. 


Service and years only add to its lustrous 
enduring charm. 

This sterling silver is the loveliest of 
wedding gifts. 
faded, 


When other gifts have 


are forgotten, sterling silver, 


THE JEWELERS’ CIRCULAR 
“The Aristocrat of the Table,” will still 


and always hold its place among the 
treasured possessions of the present-day 
bride. 
Play on the emotions in all the advertis- 
ing done in newspapers and by direct mail- 
ing pieces and the business will rapidly show 
the results of such appeals. 
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display should be planned to show the use 
of the merchandise offered as well as its 
artistic merit. 


 _cahread 


trad 
help wine 
counter selling helps, 


CTURERS are supplying the 
re a great deal of material to 
easier. Window materials, 
leaflets, and other ad- 


sales 








THE DEMURE BRIDE ADMIRES HER 


The 


the jeweler’s 
medium, bar 


displays are 
most important advertising 
none. Hence, in his window displays the 
jeweler should reach out for business. The 
desire and the impulse to purchase is 


window 





SILVER CHEST PARADED 








ABOUT ON THIS FLOAT 


vertising matter costing many thousands of 
dollars will be offered the retail dealer free 
of charge. Will he use it? The more 
progressive jewelers will snap at the oppor- 
tunity. They will make their own plans 





DRESS UP A DINING ROOM TABLE WITH SILVER AND NOTE THE INTEREST YOU'LL AROUSE 
(This is Stowell’s Silver Room, Boston, Mass.) 
aroused at the very door of the store so to fit in with the materials supplied so 
that no outside influence is apt to inter- generously by the manufacturer. It is by 


fere with the sale of the desired article. 
Sterling silver is both a utility and an 
article of graceful beauty. Every window 


taking advantage fully of these selling aids 
that jewelers will get the best 


Permanent tising value will be 


results. 


adver found 
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Y a>” of the Business Men that fail come from the ranks 4. + Non-advertiser. Play Safe and 
Advertise. Write for our Free Cut Service. 





—. 


Cut 


4 
FIR ST No 2 ——_. ach ALL PROFIT? vw 100 each 





3 oo hooks ont oie ae: - Order on five days’ memo. when 
ac d 


: os you have a sale in sight. Orders 
20kt. G2 Ce ° filled same day received. 
Whi Cc Id o ne . LS 
ite Go / me ALL EMBLEMS and INITIA 
— — = i “ On hand at all times 
adectncepnscaad This ae -_, oar in every size —age rR 
“ES Re rade Mu 
E <> This Reg. Trade . — eo you ge eager Also in White Gold Incrusting Pie ew cvwsine diamonds 
ar arantees you ea atinum Solid Gold 14 Kt ite Ge ble Card 
genulne _—— without diamonds Top. Genuine Hope Ruby. ——- ane sae TE gE ogy MO mg D G Bf pf = BE GI Levee 
same price. 
CAN ALSO BE HAD IN FREE cuts in all emblems and — with 
The Mail Order House’’ 


501 Washington St. Buffalo, N. Y. GARNET, SARDONYX WRITE FOR WHOLESALE “PRICE 




















Superior \) Quality 
8 Day Watches 
Plain or “ Alarm 


lgeorsy and O tic Designs for 
® Desks, rea & Traveling and 


Ni Mg rn Interiors 


X \ Ler Silver Enamel y/ 
S \ sig and 4 


























IN ANY WIDTH OR SHAPE 





105 West os Street, New York | 








SIMSON BROS. 
FINDINGS ITALIAN SILVER FILIGREE 


Office and Factory To Manufacturers Chokers, Necklaces, Bracelets, 
125 Canal Bt. New York Only. Earrings 





Also in Matched Sets 








The C. G. BR AXM AR CO. Exclusive Styles in All Finishes 
242 W. 55th St., New York City 
: BORRELLI & VITELLI 


Fraternal Emblems 366 Fifth Ave. New York City 
Medals and Class Pins — 
Fire and Police Badges 

















Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 


oumber of customers. . - ae 
She : 352 W. 13th $1. 
Our facilities for manufacturing and designing are at j C 
your service. OHNSON 0. New York 


Write for Emblematic or Badge Catalog —~ 
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in an absolute tie-up with the manufacturer 
in this connection. Sales of sterling silver 
are to continue after Sterling Silver Week. 
These selling aids will continue to be valu- 
able, and can be used in later sales efforts. 

It is safe to predict, in conclusion, that 
if the retail jewelers of the United States 
will get together in boosting sterling silver 
during the week of May 23-30, their joint 
efforts will be felt in silver sales through- 
out the entire year as well as during the 
week of intensive ecort. 

Window Display Suggestions for Sterling 
Silver Week 
: jeweler sells more merchandise as 
a result of his window displays than as 
a result of any other single class of advertis- 
ing. The eye is more easily impressed than 
any of the other senses. The impressions 
made on the brain through the eye nerves 
are many more times permanent than 
through the nerves of any of the other 
senses. 

National Sterling Silver Week, May 
23-30 should see every jeweler’s window re- 
splendent with lustrous silver—and nothing 
else. If the prospective customer is to be 
impressed with the importance of Sterling 
Silver Week the displays should be exclu- 
sively of sterling silver. Every window dis- 
play in which diamond rings, watches, and 
other merchandise appears with the sterling 
silver display will lose a proportionate 
amount of value, because every article in a 
display competes with every other article for 
first place in the desires of the mind. 

Silverware displays should not be confined 
to Sterling Silver Week, by any means. The 
displays should continue throughout the 
entire year. Is not silverware the gift par 
excellence for the bride, and for all anni- 
versaries ? 

Silver should be thought of as a gift 
suitable to all. The jeweler should chart 
the possibilities here, something like this: 

Silver as Gifts 

—to Brides. 


(Weddings. ) 


-to Wives. (Anniversaries. ) 

—to Mothers. (Birthday, Mother’s Day, 
etc.) 

—to Sisters. (Anniversaries, Birthdays, 
etc.) 

—to Brothers. (Birthdays, Anniver- 


saries, etc.) 
—to Fathers. (Birthdays, etc.) 
—to Friends. (Anniversaries, 
days, etc.) 


Birth- 


Now, someone will say, “Why, that in- 
cludes everyone.” Of course it does, but 
it does not follow that the silverware dis- 
plays should be planned so as to attempt to 
appeal to everyone at the same time. It 
can’t be done. If it is a wedding display 
for the bride it will not appeal to the anni- 
versary gift purchaser, and vice versa. 

In the same way there are particular 
times when sterling silver may be displayed 
with more prospects of direct business than 
at other times, provided the right appeal is 
made in these displays. Weddings have been 
shown to be pretty evenly distributed 
throughout the months of the year, but the 
appeal of the June Bride can never be 
dethroned. She is a fixture, even though 
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June weddings decline. The appeal to the 
emotions of sons and husbands in behalf of 
mother cannot be made as strong at any 
other time as at Mother’s Day. 

The displays throughout the year should 
get the right appeal behind them by the 
inclusion of the correct atmosphere of the 
time and event uppermost in the mind at 
the time. 

Silverware displays for Sterling Silver 
Week should be made to emphasize the im- 
portance of sterling silver. It should be 
a direct tie-up with all the publicity given 
to this important week in the merchandising 
of every jeweler. 

The color scheme is vastly important. 
Just what colors will show off the bright 
lustrous sheen of the silver in the display? 
Here are a few that have been found satis- 
factory by jewelers who have experimented 
with various color schemes: 

Cream background with blue and rose 
decorations, 

Gray background with blue panels, and 
white floor. 

Black background 
floor, 

Apricot background and blue floor. 

Gray background and blue floor. 


Orchid and green, gray and black, blue 
and gold, gray and purple, champaign and 
sapphire, peach pink and bronze, blue and 
rose and other combinations have been 
found fairly satisfactory. As there are so 
many shadings of nearly all of these colors 
it will be wise for the jeweler in selecting 
his color scheme to experiment with various 
shades to secure the best results. This is 
important enough to be given the necessary 
time to get good results. 

Silverware is not a hard merchandise to 
display, but there are certain little things 
to be considered if the displays are to be 
attractive and effective in creating sales. 
Tor instance, the showing of different pieces 
of silverware in actual use will increase its 
attractiveness, and at the same time, suggest 
uses that the mere article alone will not. To 
mention a few instances for the purpose of 
making the idea plain, the following are 
given: 


with white or blue 


Show bon-bon dishes with bon-bons and 
chocolates in them. 

Show fruit in fruit dishes. 

Small cakes in cake baskets. 

3uds in bud vases. 

Bouquet of flowers in larger vases. 

Candles in candlesticks. 


Following this idea a little further the 
articles may be shown in related connec- 
tion. Individual sets may be posed in units 
to get more particular attention from the 
prospective customer. As follows: 

Silver tea service with china cups and 
saucers, cream and sugar in proper recep- 
tacles. Chocolate sets, coffee sets, may be 
shown in a similar manner, 

This idea has been carried out to its most 
logical conclusion by many jewelers with 
considerable satisfaction. A complete table 
service may be displayed, from linen table- 
cloth to the smallest detail. 

In connection with this kind of a display 
one jeweler advertised that a certain author- 
ity on table service made the arrangement 
and ladies were invited to compare their 
own ideas with those of the authority. 

A western jeweler went even further and 
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had a wax figure posed at an afternoon tea 
table upon which a tea service was promi- 
nently and correctly arranged. 

The silver display should not only feature 
flatware and hollowware for the table, but 
toilet novelties for the bedroom and personal 
use when traveling, and silver jewelry for 
both men and women. Besides these there 
is a considerable business to be done in 
children’s sets if it is properly worked up 
by attractive displays. 

The following phrases will be found useful 
for show cards and in constructing adver- 
tisements : 

Slogans 


Sterling Silver is the Gift That Lasts. 

Say it with Sterling Silver which for- 
ever speaks for you. 

Sterling Silver is made for use and lasts 
forever. 

Silver is a peerless wedding gift. 

Sterling Silver is an everyday necessity 
in the cultured home. 

Sterling Silver is Solid Silver. 

Gifts for Men—Sterling Silver. 

Everything tastes better when served 
with bright, clean silver. 

Sterling Silver is the choice from gen- 
eration to generation. 


Selling Silver on the Deferred 
Payment Plan 


A N enterprising jewelry firm of Greensboro, 
N. C., the Schiffman Jewelry Co., gave 
us a suggestion for an article published 
March 25 in the Storekeeping, Department 
of THE JEWELERS’ CIRCULAR, under the title, 
“Know Thyself and Others Before Entering 
the Installment Business.” 

The article attracted the attention of a 
silver manufacturer who wrote as follows’ to 
the jeweler: 

“We could not pass the article on page 
108 in the current March 25 issue of THE 
JEWELERS’ CIRCULAR without saying one 
word to you concerning your contemplated 
convenient installment plan on diamonds and 
watches. We might add that you could well 
extend it to silver. This is becoming more 
and more part of the live jeweler’s mer- 
chandising program, for he has come to the 
point where he must do something of this 
sort to compete with the automobile manu- 
facturer, the furniture dealer and all of the 
other forms of competition which are out 
for the ‘almighty dollar.’ 

“It is a part of the times and the industry 
which is obliged to depend upon cash pay- 
ments is not going to compete with its 
brother industry, having some sort of a de- 
ferred payment plan in operation.” 





HERE is no reason why silver should 

not be sold on the deferred payment 
plan just as watches or diamonds or any 
other merchandise. There is no doubt but 
that this plan would facilitate the sale of 
large silver chests and the larger individual 
pieces. Fewer people will pay down two or 
three hundred dollars cash, than will pay 
down a certain percentage and a convenient 
amount monthly. Conditions are changing, 
there is no doubt, and wise jewelers are 
awake to the fact and will use every sensible 
means of meeting these changing conditions 
intelligently and successfully. 

















































































































THE JEWELERS’ 





CIRCULAR 








Jewelers’ Merchandising Calendar 















Up-to-the-Minute Suggestions for the Progressive Jeweler 


Written Expressly for The Jewelers’ Circular 














M-A-Y 

THE origin of the name of this month is 

from the Maiores who were the Senate 
in the original constitution of Rome. The 
notion that it was in honor of Maia, the 
mother of Jupiter of Hermes, seems to be 
erroneous, and merely surmised in conse- 
quence of the similarity of the word. The 
Saxon name was Tri-Milchi, referring to the 
fact that a cow was now able to give milk 
thrice daily. 

Symbols and Sentiments 


Sd 6 Carbuncle 
Ce Amriel 
Special Apostle .............. Bartholomew 
IR iis une dvexsae ake ee Gemini 
IME Ch oo ciwa cus ovesesne¥nenet Blue 
SPR Leos deekanise Hawthorn 


Birthstone 
The Natal Stone is the Emerald, symboliz- 
ing Success in Love. 
“No happier wife and mother in the land 
Than she with emerald shining on her hand.” 


Anniversaries and Holidays 

1. Battle of Manila Bay, 1898. 

9. Confederate Day, Tennessee. 

10. Memorial Day (North and South 
Carolina). 

10. Mothers’ Day. 

12. Tammany Day (New York). 

20. Anniversary of the signing of the 
Mecklenburg Declaration (North Carolina). 

23. National Sterling Silver Week. (Nu- 
merous dealer helps furnished by manufac- 
turers.) 

24. Victoria Day (Canada). 

29. Hebrew Penticost (Shebuoth). 


30. Decoration Day (Memorial Day). 
?, Peace Sunday. 
?, Arbor Day (Idaho). 
?.. Arbor Day (Montana). 


Baby Week. 

?.. Arbor Day is celebrated on May Day, 
May 1, in several States. 
States Admitted to the Union 


11. Minnesota, 1858. 

23. South Carolina, 1788. 

29. Rhode Island, 1790. 

29. Wisconsin, 1848. 

May Selling Keynote 

During the earlier Spring months the re- 
tail selling keynote has been based on the 
style appeal. During May this appeal will 
continue to be played-up strongly, but with 
the additional appeal of price as a further 
inducement to buy. The earlier appeal of 
exclusiveness has served its purpose and 
now the appeal should be for volume of 
sales at a price that indicates a tendency 
towards thrift. Thrift and utility are a 


combination that will appeal strongly now 
to the masses. 


A Slogan for May 
Volume Sales for May. 
Symbols for May 
May Day.—May First is popularly known 


as May Day, although its importance is less 
in America than in Europe, where the labor 
element celebrate its victories over capital. 
May Day is also celebrated in some localities 
with festivities, including a May Pole Dance. 
A May Pole window display will prove in- 
teresting, dolls being used to represent the 


dancers. 


Mothers’ Day.—Symbols for this event are 
Pictures of 
together 
with red and white carnations, symbolizing 


World. 
“Mothers,” 


Mothers of the 
represent 


the 
women to 


the living and the departed mothers. 
Mottoes in allusion to Mother Love are 
appropriate. 


Decoration Day.—Patriotic decorations of 
every description are appropriate for use 
This is Memorial Day 


during this event. 
in honor of the soldiers who have died in 
the defense of their country and its ideals. 
While a memorial day it is not wise to have 
wierd and depressing displays of graveyard 
symbols. Wreaths of leaves, evergreens, 
sprays of flowers tied with black crepe, 
purple ribbons and the national colors may 
be used with battle scenes depicting war. 
War relics and military insignia may also 
of 1776, 1812. 1846, 1861, 1898 and 1917 may 
be made to recall the wars of the country. 

Decoration displays should be simple and 
reverence for the occasion should not be 
lacking. 

Appropriate Selling Events 


Birthstone (Emerald) Campaign. 
Costume Jewelry for Summer Wear. 
Mothers’ Day Gifts. 

Gifts for Babies during Baby Week. 
Toilet Accessories for Hot Weather. 
Flower Vases, Urns, and other Flower 


Receptacles. 

Wrist Watches, 

Camping Accessories, Vacuum Bottles, 
and Other Outdoor Comfort-Giving Articles, 

Traveling Accessories. 

Household Articles, Electrical Appliances, 
etc. 

Trophies and Prize Cups. 

National Silver Week. 

June Bride Sales. 

Decorated Wedding Rings. 
Suggestions for Making Use of the Calendar 


The jeweler should know as much as pos- 
sible of the symbolism and sentiments of 
jewelry, and its connection with the super- 
stitions and religions of the world. The 
more he understands these things the more 
he will feel the importance of ornament and 
jewelry in our daily lives. 

Naturally, the birthstone of the month has 
a great significance to those born in that 
month, even if they disclaim any idea of 
superstitious feelings in respect to it. This 
opens a selling proposition that too few 
jewelers stress strongly enough. The birth- 
stone campaign should be consistently car- 
ried out month after month, year after year. 
‘Some one jeweler in every locality can be- 
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come known as the specialist in birthstone 
jewelry and it will profit that jeweler very 
much, 

In connection with the anniversaries and 
holidays there are usually some of much 
more importance than others, but most of 
those given in our calendar can be made to 
produce its mead of business in some way, 
State and local holidays are all too fre. 
quently overlooked by the people. The 
jeweler is doing his community a_ bene. 
fit by reviving memories and by bringing 
these events prominently to the mind of the 
public. A public benefactor usually gets 
some benefit out of his benefactions. In this 
case the jeweler will secure the good wil 
of the people, he will build up a prestige as 
a public spirited man and a representative 
business man. All this helps to bring him 
his share of business, for it must not be for- 
gotten that much business is done for senti- 
mental reasons, 

The States whose entry into the Union 
are mentioned should make more of this day, 
Minnesota Day, South Carolina Day, Rhode 
Island Day and Wisconsin Day can be re- 
membered with good business results by 
jewelers located in these States, hard to see 
directly, perhaps, but indirectly working for 
their good. Boost the State Admission Day 
in every State and it will become a day of 
more importance. 

The selling keynote of the month may not 
appear to be of as much value to the jeweler 
as to other merchants, but underlying it is 
the trend of business during the month and 
the wise jeweler can tie-up with it in some 
manner that will give him an advantage. 

The slogan of the month is given as an 
impulse to do more business. The jeweler 
who will adopt this slogan as given monthly 
in this calendar and try to live up to it will 
‘unconsciously reap his reward. “Volume 
Sales for May” is a good slogan. Jewelers 
are only too apt to lay back on their oars 
in the race for business when it does not 
come of its own accord. The jeweler today 
should be a merchant and merchandiser, one 
who goes after business and gets it, rather 
than the old-style merchant who takes what 
comes to him and grumbles because it is not 
more. The modern jeweler makes more 
business by going after it intelligently. 

The symbols of the month are a guide to 
decoration in interior and window displays. 
The business of the jeweler is a wonderful 
criterion of decorative art. Its symbolism 
runs through every design on his wares. He 
can continue the use of this symbolism by 
adopting it in his decorative effects in his 
displays. The public does not always recog- 
nize the symbols in decoration, but if they 
should be omitted the feeling of loss would 
immediately be present. 

The most important gift event of the 
month is the opportunity opened up by 
Mothers’ Day. Here the jeweler comes into 
his own. If he is to continue as the ex- 
ponent of gifts that last he must make the 
most of every gift opportunity. Surely 
there is no more worthy object in business 
than in giving gifts that last to those who 
would otherwise be forgotten but for the 
advertising of the merchant. 

Baby Week is not a fixed institution, nor 
is it recognized as fittingly as it should be 
in all localities. Where it is recognized the 








(Continued on page 128) 
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Practical Publicity for the Retailer 





Written Expressly for The Jewelers’ Circular by Robert Francis Nattan. 




















Prepare for Silver Week May 23-30— 
Some Original Copy Suggestions 
ORTHY manufacturers are giving the 
retail jeweler every co-operation for 


this occasion. Beautifully printed pamphlets 





—— 


Wedding Silver 
She Will Enjoy 


Not just for a day, or a week or a 
month, but for a life time. We 
select silver that is most carefully made 
and patterns that bespeak good taste 
and genuine art. You will take pride 
in showing your silver when purchased 
here, owing to its outstanding artistic 
workmanship. 

Dinner service and individual pieces 
at prices that allow only a modest 
profit. 

Numerous little silver household ac- 
cessories at prices from $— to $— 
suitable as gifts for all occasions. 

See us for suggestions. 











No. 1 


illustrating and describing the newest pat- 
terns may be had for the asking, as well as 
various kinds of show window material. 
Then there are little easels of an educational 
character showing how silver is made and 





e 
Let Silver 

Grace Your Home 

WE shall be pleased to give you sug- 

gestions in keeping with the in- 
terior furnishings of the new home. 
Drop in and see us and let us show you 
some of the latest patterns by masters 
in silver craftsmanship, 

Whether you desire an entire dinner 
service or an individual piece in hol- 
lowware or flatware, we shall use our 
painstaking effort to serve you most 
satisfactorily. 

We take pride in our silver-shop and 
know you will take pride in any pur- 
chase that you make here. 











No. 2 


emphasizing its master craftsmanship, its 
utilitarian and artistic side. The increasing 
demand for new homes including private 
houses in the suburbs as well as new apart- 
ments in the suburbs’ rural environment, 


will all facilitate your arguments in selling 
silver as the great essential in the up-to-date 
home. Silver is the world’s time-honored, 
dignified gift, suitable for all occasions. 
Synchronized effort on the part of jewelers, 
manufacturers and wholesalers, to boost sil- 
ver ought to result most advantageously. 

Use all methods of advertising—the news- 
paper, the show window, direct-by-mail and 
manufacturers’ helps. Even the telephone 
can be made a useful adjunct. 

Concerted effort will sell more silver. 


Merchandise That Sells 


A JEWELER should not hesitate to write 

to the manufacturer when a merchan- 
dising suggestion occurs to him. If you 
have an idea that a certain type of article 





The Wedding Gift 
That Survives the Ages 


AY back in the days of the old 
coach-and-four, when Colonial 
beauties danced the minuet, when noted 
statesmen dined at the old southern 
manse, when a real convivial dinner 
was served with—(sh!) well anyway, 
silver played a leading part in the pro- 
ceedings and plays that part now in all 
well-regulated homesteads. The guests 
eat better, feel better and act better 
and the host or hostess has a greater 
sense of pride and satisfaction that 
everything is “just right” when silver 
graces the table. 

There is an etiquette of table setting 
just as there is an etiquette of other 
things. A little booklet entitled, ‘“Set- 
ting the Table Correctly,” offers some 
suggestions that may be helpful. It is 
yours for the asking any day at our 
store. 

Come in at once and Iet us explain to 
you our deferred payment plan of pur- 
chasing exquisite silver—an essential to 
every well-ordered home. 











No. 3 


made for a certain purpose would sell well 
in your territory, why not pass along the 
idea if you do not wish to carry it out 
yourself ? 

The retailer is in close contact with the 
public itself and has special facilities for 
determining the demand and the _ public’s 
wishes. Adequate advantage is not always 
taken of the opportunity to question con- 
sumers as to what they desire in the way of 
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prizes for sporting events, etc., etc. Many 
an enterprising retailer can determine for 
himself what is wanted by the public and 
then fill that want by co-operating with. the 
manufacturers. Among the great mass of 
consumers one will often find a number who 
are capable of offering worth while sug- 
gestions in wanted merchandise. 

A silver manufacturer has brought out this 
season a new series of prize cups at special 
prices. The design is made in five sizes and 
has filled a considerable demand for a trophy 
cup of good quality at a popular price. 


The Feagans’ Club Plan © 


PrEAGANS & CO., Los Angeles, Cal., al- 
ways have dared to do whatever has 
seemed the right thing, regardless of prec- 
edent or conventionality. Leadership always 


Feagans & Co. Announce 
/ Adoption of 


A Club Plan 


Providing for 
Convenient Credit to Patrons 


If parpase of Bis plan isto mabe 8 possible for 
Meant danicedc qotd sod eiotaan uel 

clocks, silverwares, English China, leather, stationery, 
Tiffany and other gift wares, with the assurance that 


Hf Your Credit is Good 

It is Good at Feagans 
Under the Feagans’ Club Plan, you need pay only 25% 
egg oo Raa price at time of — You will 
either six monthly or twelve som-monthy payments. 7 
No interest will be added, ee wil) F 
prices, which are — low. be 
to provide for this courtesy to on 
We want you to feel to and take full ad- 

wan jo fe so a ¢ ful 


vantage of this new Feag 
Additional announcement ts made ebewbare je the paper. 





ans & Co's 
one penny . 





eagans ee 





A NEW DEPARTURE FOR THIS WELL KNOWN 
CONCERN 


demands the dare to step out of the beaten 
path. In fact, true leadership cannot be 
held to prescribed ways of doing things. It 
is unusual for high class jewelry stores such 
as Feagans & Co. to sell their wares on 
easy payment terms. At least it is unusual 
for them to publicly declare such a policy. 
Sut as a matter of fact, nearly every jewelry 
store does much of its business on charge 
accounts. 

A restricted discriminating charge account 
policy gives the advantage of easy payment 
courtesy to only the select. In adopting 
this Club Plan, Feagans & Co. propose to 
give to everybody, whose credit is good, the 
advantage of a standardized Easy Payment 
Plan. 

This plan will not put Feagans & Co. in 
the category of the so-called instalment 
house—nor will it be permitted to take away 
from this house one iota of its dignity and 
high standing. 

Even banks are today inviting you to save 
money on the instalment plan. The finest 
automobiles and pianos, and furniture, and 
furs and homes—and even stocks and bonds 
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Retail Advertising Department. found illustrated and described in the Store- “For thousands of years,” says the adver. 


______—_—__—s keeping Department in a forthcoming issue  tiser, “jewelry has played a leading part ip 
nae e = of THE JEWELERS’ CIRCULAR. fashions. And today, as in the past, fashion. 
are sold on that basis—by the highest class The announcement was used in a space of able jewelry is an indispensable part of 
people in the business. 15 inches, five columns wide. The text is ‘correct dress. As style changes in other 
Feagans & Co. propose that customers interesting, and emphasizes the importance things it changes in jewelry, so, when 
shall from now on be able to buy fine dia- of correct styles in jewelry. (Continued on page 121) 
monds and gold and platinum jewelry and 
watches and clocks and silverware and En- ao. Sit Sr bli> Se i s—05 3 
glish china and leather and stationery wares ‘ am — 


and other gift wares on convenient deferred ay a 
payments. Under the Feagans Club Plan eC CAC cry at mwersanS Smee 
25 per cent. of the regular cash price is paid 
at the time of purchase, and six months <p » ize rn “ey 
allowed to complete the payments either : . ~— 
monthly or semi-monthly. No interest is 
added, nor any increase made to its cus- 
tomary prices. Feagans & Co. declare that 
their regular cash prices, always low, will 
be maintained as usual. The slogan of the 
store in featuring this courtesy of the Club 
Plan is: 
“If Your Credit is Good 
/t is Good at Feagans.” 


eo 








Here is an advertisement which won a 
prize a short time ago. The advertiser, 
the Fisher Jewelry Co., Pueblo, Colo., also 








FISHER’'S 
‘—the store beautiful’’ 


For Thousands of Years Jewelry Has 
ve a Leading Part in Fashions 


) TODAY. as in the past fas 
pe 


the confidenc 
but that right to wi 
ing e things which deserve that confidence 


We Mater nian 
Vow (At Peet amet bowery 
(lm Premwes Mite. 





“PAY AS. YOU : m ; Siahonery on 
ARE PAID” | 5 
r Correct in Form 
‘dQ Faultless in Work mansh 
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Jewelers Stat ers 

















PRIZE WINNING ADVERTISEMENT FROM 


i PUEBLO, COLO, 


received a prize for the most attractive win- BUNDE & UPMEYER CO., MILWAUKEE, WIS., ALWAYS ENTERPRISING, USED THE ABOVE, 
dow display during a Spring Fashion Show RECENTLY, AS A FULL-PAGE ANNOUNCEMENT IN THE ROTOGRAVURE SECTION OF A LOCAL 
held recently. The window display will be EW SPAPER 


MMM MO dl Wd 4 Ys Me@ as 


(Raidiions delicate charm ie spring Jewelry | r 


A touch as deft as the brush of an artist—such is the effect of Fashion Jewelry. Well 
dressed women this spring, will wear bracelets set with stones; dainty choker beads; large 
unusual designs i nwhite gold finger rings; white gold and platinum wrist watches and carry 
a mesh bag in the new enameled colors. 

Jepson has all these newest styles in fashion jewelry, and consider it a pleasure to show 
you. We are never too busy to be courteous. One of our new services, is to convert your 
old style jewelry into the newest styles; this at a small cost. 

Of course, with beautiful costume, good jewelry and a nice home, milady must set a beau- 
tiful table. Truly style, fashion and genuine hospitality could not in any way be so well 
reflected as in the perfect table, and of course there could not be a pcrfect table except with 
the correct and perfectly matched silver. ‘Just what you have always wanted!” You will 
find a complete stock of the finest plate in solid silver here. Shop with us. 


JEPSON JEWELRY COMPANY 


. East Main at Fourth St. Phone 288 veer nei a ee 
’ WwW SHOW 
VISIT waaemerars be | Always the Newest Ideas for 55 Years | WEDNESD AY NIGHT. 


Pie A UU ME LL? UdddddldddddddddddddddddddaP edd LEE eld EL 


PLENTY OF WORTHWHILE SUGGESTIONS IN THIS SPRING ANNOUNCEMENT BY JEPSON JEWEL?Y CO. 
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Co-operative Retail Advertising 





A Report by the Bureay of Foreign and Domestic Commerce 




















(Continued from Issue of April 8) 


A more careful group examination of all 
copy is necessary for the reason that it is pos- 
sible to express only a very few ideas in 
proportion to the number of persons repre- 
sented. The street-car poster can be ably 
supplemented by the store sign. For exam- 
ple, “Patronize your neighborhood store,” 
familiar as a street-car poster, is usually 
followed up with a sign similar in make-up, 
advertising one or more commodities, and 
containing the information that it is a 
“neighborhood store.” A number of store 
groups have advantageously combined the 
advertising possibilities of the street-car and 
store posters. Just as the different types of 
posters serve each other, so posters of any 
type serve as excellent follow-up advertis- 
ing for other mediums, thus keeping in the 
mind of the public ideas brought out else- 
where. 

Circulation—The circulation of this me- 
dium is impossible of control. When once 
placed, the poster serves the purpose until 


tion of this kind. Policies of certain groups 
of stores, slogans of value to the same line 
of business and trade-mark specialties have 
also been well taken care of by co-operative 
retailers through this medium. 
Adaptability—In enumerating the advan- 
tages of the poster medium, perhaps there is 
no more important one either for co-opera- 
tive or for individual use than that of repe- 
tition. If it is a street-car or bus poster, it 
is constantly before those who make use of 
those means of transportation and take ad- 
vantage of them at a time when time means 
least. If it is a store poster it unconsciously 
comes to the attention of the passerby. The 
expense of poster advertising is usually high, 
but the value of a wide appeal should al- 
ways be weighed against it. The lack of 


flexibility of control is likewise offset by the - 


unusual opportunity which this medium af- 
fords as a supplement to mediums of less 
permanent nature. 

The adaptability of the poster and placard 
as a follow-up medium is illustrated in a 
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CO-ORDINATION OF FACTORS THAT BUILD SUCCESS IN RETAILING 


it is taken down. There is no way of telling 
the number of persons whose attention it has 
reached. While this indefiniteness and slow- 
hess to attract prevents this medium from 
making a good live competitive appeal, it 
does serve co-operative advertising needs 
where competition is not such an important 
factor. The small stores in residential dis- 
tricts are frequently at a disadvantage in 
competing with the downtown stores, even 
in good-sized cities. These small stores have 
their place and should be allowed to fill that 
need. Posters are able to handle competi- 


dairy and baker campaign. “Bread and 
milk” was emphasized whenever and wher- 
ever possible in the advertising, and this 
slogan appearing on posters placed on milk 
wagons and bread wagons was as responsible 
for the success of the campaign as was the 
newspaper work. Another group composed 
entirely of milk dealers made generous use 
of posters and placards. In connection with 
their plan a contest was conducted in which 
it was asked where milk had been most often 
seen advertised. Dealers’ wagons with their 
posters and placards were given first place 


with a more than 75 per cent, weighted rank. 

“Safety first” plans undertaken by auto 
dealers have depended almost entirely on this 
medium for expression of their “Walk right 
—Drive right” campaigns. Another instance 
of this medium as a follow-up was evi- 
denced by the electrical interests of a city. 
Electricity, which knows practically no com- 
petition, planned an elaborate campaign in 
this city, using first the newspaper and then 
the poster. The latter was definitely tied up 
to the newspaper medium by use of the same 
slogan, “Do it electrically.” It is interest- 
ing to note that the poster did its share of 
the work. 


Conclusion 

Co-operative retail advertising is in the 
embryonic stage. What has been done is 
merely an indication of what can be done. 
No’ attempt has been made to investigate 
new avenues in this field. They are doubt- 
less many and in all probability lend them- 
selves to co-operative effort as well as do 
means already tried, and those who can read 
the signs of the times will take advantage 
of these new opportunities. 

The important point is co-operation. The 
principles herein stated are valuable only as 
they are accompanied by good-will and by 
confidence in the knowledge that there is al- 
ways an advantage in promoting business in 
one’s town, even if it is not apparent at the 
outset that the business of any particular in- 
dividual is to benefit by it. In the final 
analysis the value a merchant derives from 
co-operative retail advertising depends upon 
the merit of the campaign itself and not upon 
the method used. Any success, therefore, 
which merchants may receive from advertis- 
ing co-operatively will be due chiefly to the 
amount of co-operation given. 

[THE END] 





Practical Publicity for the Retailer 





(Continued from page 120) 








choosing a ring, a watch, a set of silver, a 
clock, or anything for home or personal use, 
it is well to look first to the reputation of 
the store from which you buy. 

“We look to the reputation of the goods, 
and the houses from which we buy, and in 
so doing we safeguard your interest and 
assure you that if it comes from l’isher’s the 
style is absolutely right. Fisher’s is grate- 
ful for the confidence of the peaple, but we 
do feel that it is our right to take credit 
for doing the things which deserve that con- 
fidence.” 

The Jepson Jewelry Co. also featured 
jewelry fashions for Spring in an advertise- 
ment occupying rather an unusual form of 
space, which measured four inches by seven 
columns wide. 
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Our Store Qe Shop 
At Your Thru It 
Very Door Daily 


A glance through the pages of this giant cata- For 55 years the name “Swartchild’” has stood 
log No. B-97 will quickly convince you beyond for unquestioned reliability and honesty—every 
doubt that here you have a tremendous assort- transaction carrying with it an iron-clad guaran- 
ment of watch materials, tools, findings, supplies tee of satisfaction. 

' and optical goods to choose from. 


‘ Jewelers count “Swartchild’s B-97” among their assets. 
Have youacopy? A request will bring it to you free. 








ADMIRED FOR ITS GREATNESS EVERYWHERE 


“The most complete catalog of ma- “The acme of perfection in watch- “One of the best books that has 
terials and supplies I have ever laid makers’ tools, materials and supplies.” ever come to Danville.” 
hands on.” Wade C. Rimmer, N. E. Howe, Danville, Ill. 
E. C. Lehman, Berne, Ind. Statesville, N. C. : . 
; ; “The best of its kind I have yet 


“Tt will be worth its weight in gold “I have never seen a more per- had the pleasure to see.” 
to me.” fectly arranged catalog.” Nat E. Young, 
Fred Schwartz, West Point, N. Y. T. F. Flanagan, Dayton, Ohio. Dickinson, N. D. 


SWARTCHILD & COMPANY 


29 East Madison Street CHICAGO 





















































Quaint Clock Made in 1730 











Translated Expressly for The Jewelers’ 


Cireular from L’Horloger 

















RECENT issue of L’Herloger describes, 

with the accompanying illustrations, as 

a curiosity, a pendulum of an old clock, 

made about 1730, by Clockmaker Thomas 

Harben, that could be utilized as a unique 
addition to a window display. 

To the rod of the pendulum there is at- 


movement of this eyelid, which should 
amount to 20 degrees, so as to ensure the 
complete closing of the eyes, whereas the 
movement of the pendulum is almost ten 
times less in extent. The constructor over- 
came this difficulty by ingenious means that 
are by no means complicated and without 


Early Swiss Watches 





GREENFIELD, Mass., April 15, 1925. 

Editor, THE JEWELERS’ CIRCULAR: 

Dear Sir: 

WISS watches of the past half century 

have undergone many changes, mostly 
in methods of manufacture. The low and 
medium grades of watches sent to this coun- 
try in the early days of watchmaking were 
rather crude affairs. The sizes and models 
were good, They were thin and the ar- 
rangements of the various bridges and the 
laying out of the train and escapement gave 
the watch a pleasing appearance, 

One of the weak points of manufacture 





UNIQUE PENDULUM MADE IN 1730 BY THOMAS HARBEN 


tached, where it will be seen through the 
aperture before which the pendulum is seen 
to oscillate, a small disc, painted to repre- 
sent a rotund, jovial face, the eyes in which 
are two oval holes. Behind this, attached 
to the case of the clock, is a metallic plate, 
on which appear the two eyes, shown in 


Fig. 1, 


Just between this plate and the 
carried by the pendulum rod, is placed an 
ingenious rocker, carefully balanced and 
which the movements of the pendulum causes 
to oscillate, alternately to the right and left 
In such a manner as to hide now the right, 
then the left eye. Figs. 2 and 3 show the 
appearance of the device according to 
whether the bob is at the extreme left 
(right eye closed), at the center (two eyes 
normal) and at the extreme right (left eye 
closed). 7 


disc 


The rocker forms the eyelids. 
_ The great difficulty experienced by the 
Constructor was to obtain the considerable 





perceptibly interfering with the oscillations 
of the pendulum. 


The Oddest Painting in Paris 


HAT has been reported in the New 

York Times as the “oddest Paris paint- 
ing” at the annual salon of the Society of 
Independent Artists, which opened in Paris, 
last week, was made by the American artist, 
Gerald Murphy, of Boston. For the subject 
of his picture, he has chosen a watch. It is 
shown dismantled, escapement, train wheels, 
hands, dial, regulators, etc., being repre- 
sented, according to the Paris correspondent 
of The Times, “in a nightmare of geometry 
and mechanics.” 





“A man isn’t always useful and important 
because he has a roll-top desk.” 

“No,” agreed Senator Sorghum; “much 
depends on whether he keeps his mind on it 
or his feet.’”—Washington Star. 





was poor hand work, and lack of an ac- 
curate system of gauging, and without the 
slightest effort at interchangeability of 
parts. No two pieces of the same kind 
would fit any other watch in a thousand 
only by the merest accident. Each move- 
ment had to be fitted to its own individual 
case. Screws holding down the various 
bridges to the lower plate were of several 
sizes where one would suffice. All screws 
were handmade and file-slotted, with no two 
alike in thousands, and woe to the careless 
workman who got any of these screws 
mixed. The steady-pins of the bridges were 
also a source of trouble. They were of light 
wire and driven through the bridge from the 
front and frequently became loose or came 
out, causing a change of depthing of the 
train or escapement. It was a practice of 
“tinkers” to shift the pallet bridge or cock, 
with a pair of cutting pliers to correct some 
supposed errors of escapement. 

The wheels for the thin models were thin 
and poorly cut and often of unequal thick- 
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Let us supply ae with Sweeps, Polishings, Gold, Silver, —green gold—plates, wires, 
soft platinum plates, Plati d Plated S and solders in 10Kt., 14Kt., 
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—Netallurgists 


Qrrice ann Works, 119 West TUPPER STREE? 


RE.) emcee rome | R efiners 


Offer you an outstanding 
service as Refiners Gold 
and Manufacturers of Silver 


PRECIOUS METALS. Platinum 


When your sweeps and old precious metals 
are refined by Hoover, you get back, in prod- 
ucts or cash—every penny’s worth that 
belongs to you. 


Precious metals, for any purpose—gold of all 
karats and colors; solders for every purpose 
—when bought from Hoover are of the highest 
standards of quality. 


Special sweep sacks, steel barrels, shipping HANDY @® HARMAN 


tags and price list gladly sent on request. 
For complete satisfaction try Hoover. | | 31 Gold St., New York City Bridgeport, Conn. 


SHIP TO EITHER PLANT 
Golden Rule Refiners ¢ Since 1912 
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ness. Ihe pinions were as a rule soft on 
the cheap movements. The redeeming fea- 
tures of even the cheapest watches were 
good mainsprings, and well laid out escape- 
ments as to angles of impulse, lock, drop, 
tC. 

. The Swiss were early to adopt the stem 
winding mechanism, though the parts were 
small and often soft. Great variety was 
shown in size of movements. The largest 
were 20 lignes, the smallest were fitted into 
the tops of gold pencils. Shapes also had 
a wide range of fancy. Some watches all 
cased, were the thickness of the old silver 
dollars; some worn as chatelaines, from 
long fine chains, were enclosed in pure 
crystal balls of an inch diameter. These 
two latter movements were usually cylinders, 
In some of the finest cylinders the shell of 
the cylinder staff was from the finest ruby, 
bored out and cut to take the steel teeth of 
the escape wheel. There were many other 
freak watches. 

Do not think the Swiss made only cheap 
watches. Some of their high grade, made 
by celebrated makers, were marvels of ac- 
curacy and with perfection of finish, 

No description of Swiss watches would be 
complete without mention of the endless 
variety of complicated ones: Chronometers, 
chronographs, repeaters, calendars and others 
having the most intricate details of 
mechanism. 

No description of early Swiss watches 
and watchmakers would be complete with- 
out the mention of Claudius Saunier, the 
patron saint of all watchmakers, whose 
beautiful work on the details of the various 
escapements, accurately drawn to scale, 
which remains today a classic of the horo- 
logical profession. The watch factories of 
the world recognize it as a text book and 
guide. 

Among the Swiss and French-Swiss, are 
many names that have contributed to the 
world’s knowledge on horological subjects. 
One in particular, our old friend Breguet, a 
name oftener used than any other at the 
present time, 

During recent years many Swiss factories 
have been equipped entirely, or in part, with 
the best of American machinery and are 
making watches on the American inter- 
changeable system, and the better class of 
watches made by them today are fully equal 
to the best the world can produce. 

Very truly yours, 
(Signed) WeENDELL F. Foster. 





There are many kinds of rings and many 
kinds of stones, but perhaps the most novel 
one which has come to our attention is a 
linger ring set with a compass in place of 
a4 stone. 

The many advantages of a ring of this 
nature can readily be seen when used by the 
electrician where high voltage lines are to 
be tested or where armatures and stators in 
motors and generators have to be examined 
and their polarity determined. 

*e@ 

Joseph F. Pieper, Covington, Ky., recently 
delivered an interesting address on “Jewels” 
= the members of the Covington Rotary 

ub. 

_ Mr. Pieper described the method of mining 
Jewels, gem cutting, etc., and also gave some 
details as to the method of manufacturing 
imitation pearls, synthetic stones, etc. 
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Book Commemorating The Geneva 
Horological School, 1824-1924 





A” important incident in connection with 
the centenary celebration of the School 
of Horology of Geneva, Switzerland, last 
year, was the publication, under the auspices 
of the Society of Arts, the Auxiliary Society 
of Arts and Sciences, the Horologers’ So- 
ciety and the Society of Former Pupils of 
the School, all Geneva organizations, of an 
interesting, handsomely printed, profusely 
illustrated and neatly bound volume, giving, 
in its 240 pages, a detailed account of the 
foundation, development and work of the 
school. 

Tracing the history of the school from its 
earliest inception, a “proposition to establish 
a school for teaching the principles of hor- 
ology,” of which an entry occurs in the rec- 
ords of the ‘City Council for 1771, its prog- 
ress and the development of its course of 
instruction are concisely but completely pre- 
sented in narrative form, with portraits 
of those instrumental in its establishment and 
actively engaged in its work, views of the 
buildings in which it has been located and 
other pertinent illustrations, constituting not 
only an instructive record of a most impor- 
tant undertaking for the improvement of 
horological art but a story that may well 
serve aS an inspiration and guide for those 
interested in the establishment and further- 
ance of similar institutions. 

The first chapters deal with the foundation 
of the Society of Arts and the interest taken 
by that organization in the encouragement 
of perfection in mechanics and the organiza- 
tion by Jacquet Droz—eminent as a construc- 
tor of automatons—of a school for dial 
works, the name applied to the ingenious 
mechanism under the dial, in repeating, stop 
and other complex watches. 

The offering, according to a program of 
requirements published in 1787, of a medal, 
value two louis d’or, (about $36 U. S.) and 
three louis in silver, for young people distin- 
guished for good conduct, diligence and 
progress in their apprenticeship to horology, 
is recorded, also the institution of a com- 
petition, open to pupils, for the best simple 
watch, with vertical wheel and anchor es- 
capement. The names of the earliest suc- 
cessful competitors for both prizes are 
quoted. The institution, at later dates, of 
other prizes and competitions, calculated to 
encourage improvement in horology, is also 
recorded. 

Various achievements in horology of mem- 
bers of the Society for the Advancement of 
Arts, between 1775 and 182] are described 
and in several instances illustrated. 

There is a record of the establishment, in 
1824, of a school for the making of watches 
in the rough, which was started, the first 
year, with one teacher, who was required to 
be skilled in his profession and of proper 
moral character, and ten pupils. On suc- 
cessful completion of the course of two to 
three years, pupils received a certificate of 
apprenticeship. They furnished their own 
tools, the teacher supplying material; were 
allowed one day a month in which to make 
any small tools they required, and were priv- 
ileged to take the higher course of the So- 
ciety of Arts. Rules and regulations of this 
school are quoted in full. 

The next step chronicled was the organi- 
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zation and opening of the school of finish- 
ing, in 1826, followed by the formation of 
a class and examination and the same year 
by a class in dial work. In 1843 a class in 
horology ‘and mechanics was formed. The 
organization in the Fall of that year of the 
School of Horology is recorded, the city 
furnishing quarters and an annual subsidy of 
6,000 francs. Illustrations from various 
viewpoints, of the corn-granary, occupied by 
the school from 1841 to 1879, of the building 
in course of demolition and of the structure 
in which the school is now located of various 
apparatus used for instruction purposes, of 
work produced by pupils and of the different 
departments, showing students at work, por- 
traits of members of the faculty, a list of 
professors and teachers engaged in the work 
and a brief history of the horological school 
for young women, started in 1843, are in- 
cluded in this exceedingly interesting and 
informative work on a subject of more than 
passing importance to those interested in the 
practical and systematic training of horol- 
ogists. 


Unique Horological Movement 





ERE is a_horological movement of 


unique mechanism, composed of square, 
elliptical and eccentric wheels, designed and 





ODD GEARS DESIGNED BY A. JACQUES, OF 
GRENOBLE 


constructed by M. Antony Jacques, of 
Grenoble, 

All the parts of this movement have been 
made by hand and it required three years of 
work. It works every day, in a glass case, 
since 1905, without any wear, nor stopping 


and can turn up to 50 kilogs. 





An interesting machine has recently been 
marketed for shaping watch crystals to prac- 
tically any form, with a minimum amount of 
labor. These fancy-shaped crystals may also 
be obtained in various sizes and may be 
snapped into place quickly, without any loss 
of time. Any jeweler, it is claimed, can fit 
a fancy case in less than five minutes by this 
method. The same concern turns out non- 
breakable crystals of a material that bears a 
close resemblance to glass when inserted in 
the watch. 
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ALL-IN-ONE OUTFIT with 





What It Will Do: 


DRILLING 
FRAZING 
REAMING 
POLISHING 
MELTING 
ANNEALING 
SOLDERING 
CASTING 
SAND BLASTING 


FLOOR SPACE 


POLISHING DUST COLLECTOR ff 2x 6 FEET 


FOR THE SHOP — 
SHOWROOM ae 
STOCK ROOM: 

A One-Man Outfit 


that does the same 


4 Shipped all Complete, 
set up as shown, ready 
to go right to work, 


Runs from 
Electric 








work as is expected 
of a factory. Y/ 
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Refiners and Assayers 
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B. HAGSTOZ @ SON 
709 Sansom St., Philadelphia | 


YOUR OPPORTUNITY 


Would you like shorter working hours? 

Would you like more pleasant surroundings? 

Would you like to come in contact with the best people 
of your community? 

Would you like to earn $50 or more per week? 

Would you like to learn a trade or business whereby you 
would become independent for life? 

Would you like to be the head of a business enterprise? 
If you could be assured of being all of the above would 
you be willing to spend a small amount of money and 
a few months’ work? 

If you are an ambitious young man or woman we are 
inclined to think you would say YES. 


T. 














No. 1 Rotary 
Blower 


for individual blowpipe use. 

Quantities of air up to 3.7 cu. 

ft. per minute at 5 lb. pres- 

sure with variable control. 
Price $11.00. Write for circular for full information. 
Built for hard use and long service. Catalog “B-7” lists 
our full line, free for the asking. Address please? 


Buffalo Dental Mfg. Co. 


BUFFALO, N. Y., U. S. A. 
—_ 


Send for our prospectus which will show you the way. 
Write Today 


The Philadelphia School of Horology 


Broad & Somerset Streets Philadelphia, Pa. 


When Writing Please Mention Jewelers’ Circular 
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(Patents Granted by the United States and 
the Registered Trade-Marks.] 









UNITED STATES PATENTS 





Issue of April 14, 1925 


FINGER-RING GUARD. Gerorce MeEL- 

Lansing, Mich., assignor of one-half to 

Melling, Lansing, Mich. Filed Nov. 
28, 1923. Serial 677,576. 4 Claims. 

As an article of manufacture, a finger ring 

guard comprising an annular resilient body portion 


1,533,441. 
LING, 
Alice M. 





to yieldingly embrace a ring upon a finger and 
terminating in a thickened integral finger embracing 
rim at each end. 


1,533,529. CLOCK MOVEMENT. Frepericx WE- 
HINGER, Waterbury, Conn., assignor to The 


Waterbury Clock Co., Waterbury, Conn. Filed 
Dec. 6, 1923. Serial 678,837. 5 Claims. 

In a clock-movement, the combination with move- 

ment-plates thereof, of a running main-spring bar- 









/ #7 | 
J3 J oy 
£5e91 bw 

by 






7 £0 


rel, a sleeve-like hub therefor, a removable main 
winding arbor passing through the said sleeve-like 
hub and removable therefrom and having bearing in 
the said plates, and a co-axial, supplementary wind- 
ing-arbor, one end of which has pivotal bearing upon 
one end of the said main winding-arbor. 


1,533,762. CONCEALED CLASP. Bernarp GERLA, 
New York. Filed July 6, 1923. Serial 649,- 
§27. 5 Claims. 


A tie clip comprising a flat strip of metal doubled 
upon itself to form an intermediate reach and two 
outer reaches, one of the outer reaches being 
pointed to form a pin, the other outer reach project- 





ing at its free end beyond the adjacent end of the 
intermediate reach, said free end being in the form 
of an outwardly curved lip, and safety catch in 
the form of a tongue struck out from said inter- 
mediate reach for engaging the free end of said 


pointed reach. 

1,533,822. ORNAMENTAL CHAIN. Louis J. 
Ansuen, Providence, R. I. Filed Oct. 25, 
1924. Serial 745,820. 2 Claims. 

In a chain of the type set forth a series of con- 
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nected units, each unit comprising a wall, housings 
on the wall parallel with each other, transversely 
disposed posts suppétted in the housings near their 
ends, a connecting plate slidably engaging the wall 
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UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Registered April 14, 1925 


a ; Ser. 196,803. (CLASS 28. JEWELRY AND PRE- 
lugs upon one end of the plate within the housings, CIOUS-METAL WARE.) THe Gotpstern 
a loop on the plate between the hausings loosely Mec. Co., Lrp., Buffalo, N. Y. Filed May 
surrounding a post of an adjacent unit, and com- 9, 1924. ’ ‘ : 


pression springs in the hcusings engaging the lugs. 

1,533,924. BUCKLE STRAP. Herman A. Krez- 

DORN, Seguin, Texas. Filed May 27, 1924. Se- 
rial 716,203. 3 Claims. 

A strap comprising two side strips secured to- 





































Particular description of goods.—Cuff Buttons 
‘Made of or Plated with Precious Metal. 

Claims use since July, 1922. 
206,082, (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) Parks Bros, & 
Rocers, Inc., Providence, R. I. Filed Dec. 1, 
1924. 


KUF-LOK 


Trade-mark consists of word “Kuf-Lok.” 
Particular description of goods.—Separable Cuff 





Ser. 


gether with a lining interposed having ribs therecn 
running transversely to the strap. 


DESIGNS 
SPOON OR SIMILAR ARTICLE. Een- 


67,008. 
T. Beck, Meriden, Conn., assignor to In- 


EST 





Buttons. 
Claims use since Nov. 24, 1924. 
Ser. 206,758. (CLASS 28. JEWELRY AND PRE- 


ternational Silver Co., Meriden, Conn. Filed CIOUS-METAL WARE.) Ge£orce GoLpBERG, 


Feb. 3, 1925. Serial 12,252. Term of patent Inc., New York. Filed Jan. 28, 1925, 
7 years, 
67,010. TAG FOR WRIST WATCHES. Apotex 





Butova, New York. Filed Nov. 7, 1924. Se- 


rial 11,312. Term of patent 3% years. 
67,012. WATCHCASE APPENDAGE.  Artmur 
P. Conant, Fort Thomas, Ky., assignor to The 
Particular description of goods.—Jewelry, and 
More Particularly Ring Mountings. 
Claims use since Jan. 19, 1925. 


Ser. 209,024. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METALWARE.) Joun L. Coreman, 
New York. Filed Feb. 3, 1925. 





Particular description of goods.—Jewelry—viz., 
Finger Rings. 

Claims use since Jan. 20, 1925. 

209,033. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Gritsert & Co., Inc., New 
York. Filed Feb. 3, 1925. 


BIRTHFLOWER 


Trade-Mark consists of the word “Birthflower.” 
Particular description of goods.—Watches. 


Wadsworth Watch Case Co., Dayton, Ky. Filed 
Nov. 21, 1924. Serial 11,431. Term of patent 
14 years. 

67,089. BRACELET. Henry L. Lampert, 
York, N. Y., assignor to Lambert Bros. 


Ser. 
New 
Jewel- 








ers, Inc., New York. Filed Feb. 14, 1925. i> : ns 

Serial 12,381. Term of patent 7 years. Claims use since Nov. 9, 1924, 
ATC “ELET. Sicmunp L. Lep- ‘5¢'- 290,911. (CLASS 27. HOROLOGICAL IN- 
Cee, WATCH BRACELET. Stemunp lL. Las STRUMENTS.) GowpsmitH Stern & Co., 

New York. Filed Feb. 20, 1925. 
x 
[Demers | ' e Particular description of goods.—Watches, Watch- 
SAGE > LEE | | cases, Watch Movements, and Parts of the Same. 

: Claims use since Jan. 22, 1925. 

ERER, Providence, R. I. Filed Jan. 13, 1925. Ser. 200,940. (CI.ASS 28. JEWELRY AND PRE- 


Serial 12,043. Term of patent 7 years. CIOUS-METAL WARE.) Pyramip Button 
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Co., Providence, R. I. Filed Feb. 20, 1925. 
Particular description of goods.—-Collar Buttons 


Banihal 


Which are Made of or Plated with Precious Metals. 
Claims use since Dec. 31, 1924. 


Trade-Marks Registered April 14, 1925 
Act of March 19, 1920, Sec. 1 (b) 
These Registrations are not subject to 
Opposition 
197,459. (CLASS 28. JEWELRY AND PRE- 
CIOUS METAL-WARE.) UnNTERMEYER, Rop- 
rins & Co., New York. Filed Feb. 26, 1924. 

Serial 192,866. 


NOBLE 


Particular description of goods.—Finger rings. 
Claims use since about Feb. 17, 1924. 

197,460. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WAR.) Tue WEIDLICH 
Bros. Mrc. Co., Bridgeport, Conn. Filed Jan. 
8, 1924. Serial 190,562. 


Tapestry” 


of goods.—Hollow ware 
namely, cigarette boxes, 








Particular description 
and silver-plated novelties 
card-cases, and ash trays. 

Claims use since Dec. 1, 1923. 


Trade-Marks Published April 14, 1925 


197,217. SILVER-PLATED FLAT TABLE WARE. 
INTERNATIONAL SitveR Co., Meriden and 
Bridgeport, Conn. 

Filed Dec. 10, 1924. 

LISHED JAN. 20, 1925. 

197,218. SILVER-PLATED ARTICLES AND AR- 
TICLES HAVING SILVER-PLATED OR 
STERLING PARTS—TO WIT, CAKE BAS- 
KETS, CASSEROLE DISHES, CHAFING 
DISHES, COFFEE PERCOLATORS, COF- 
FEEPOTS, CRACKER AND CHEESE 
DISHE S, COCKTAIL MIXERS AND SERV- 

ERS, CREAM PITCHERS, CREAM SETS, 
Cc UP HOLDERS, DISH COVE RS, ELEC- 
TRIC COFFEE PERCOLATORS, ELEC- 
TRIC STOVES, ELECTRIC TOASTERS, 
HOT-WATER DISHES, ICE ‘TONGS, 
SANDWICH TRAYS, SUGAR BOWLS, 
TEA-BALL TEAPOTS, TEAPOT STANDS, 
TRAYS, TRIVET TRAYS, VACUUM BOT- 
TLES, VACUUM CARAFES, VACUUM 
JUGS, AND VACUUM JARS. Mannina, 
Bowman & Co., Meriden, Conn. 

Filed Dec. 3, 1924. Serial 206,180. PUB- 

LISHED JAN. 20, 1925. 

197,220. PEARL OR IMITATION-PEARL NECK- 
LACES. AsrauamM Rotnick, doing business 
as Rolnick Jewelry Co., New York. 

Filed Nov. 28, 1924. Serial 205,952. 

LISHED JAN. 20, 1925. 

RINGS, BRACELETS, BAR PINS, 

rae T ANORNAME NTS, WATCH  FOBS, 
FRAMES FOR HAND BAGS, COLLAR 
AND CUFF BUTTONS, AND BREAST- 
PINS OR BROOCHES, ALL MADE 
WHOLLY OR IN PART OF PRECIOUS 
METAL, AND STRUNG BEADS AND 
NECKLACES OF JEWELS, BEADS, OR 
WHOLLY OR IN PART OF PRECIOUS 
METAL. Bracuer Bros., Providence, R. I. 
Filed Aug. 26, 1924. Serial 201,879. PUB- 

LISHED JAN. 13, 1925. 

197,273. WATCHES AND WATCHCASES. Dte. 
Watcu Case Co., New York. 

Filed May 8, 1924. Serial PUB- 
LISHED JAN. 20, 1925. 

197,275. INDESTRUCTIBLE PEARLS. 

Woop & Sons, New York, 
Filed Nov. 14, 1923. Serial 

LISHED JAN. 20, 1925. 

197,287. SILVER-PLATED FLAT TABLEWARE. 
INTERNATIONAL Sitver Co., Meriden and 
Bridgeport, Conn. 


Serial 206,528. PUB 


PUB- 


196,731. 
i. 


188,355. PUB- 


THE JEWELERS’ CIRCULAR 


Filed Aug. 28, 1924. Serial 201,960. PUB- 
LISHED JAN. 20, 1925. 
197,349. FOUNTAIN PENS. @ccens-Hamecer Co., 
New York. 
Filed June 3, 


LISHED FEB. 3, 


1924. PUB- 


1925. 


Serial 197,999. 








Merchandising Calendar 


Jewelers’ 


(Continued from page 118) 








jeweler has a wonderful opportunity to 
secure business. Here he has a chance to 
create business as well as get business that 
is created by others. Baby Week is an in- 
stitution that is worthy of its conception and 
the jeweler can get business from boosting 
the welfare of the children. 

Decoration Day, the day of mourning, as 
well as the day of triumph, should be fit- 
tingly observed by every public spirited man. 
This can be done in no manner more fit- 
tingly than by means of the window display. 

In presenting the Appropriate Selling 
Events of the month little more can be done 
than hint to the jeweler of his opportunities. 
Every event mentioned has possibilities for 
business, and in every case is timely. Sum- 
mer is approaching and there is no better 
time to begin advertising Summer costume 
jewelry to milady. The need for educational 
work in advising the people of the wares 
that have been purchased and placed on sale 
for their service is ever present. 

The plenteous blooming of flowers brings 
a need for something to preserve them in, 
and to display them. in properly. Surely a 
need that arises like this is not too small 
to take advantage of. It means more busi- 
ness to show the people how to have beauti- 
ful flowers around the home. 

The warmer weather brings more outdoor 
life. This creates certain wants that will 
be supplied by someone. Why should not 
the jeweler do this supplying? Changes in 
weather, in seasons and in the living modes 
of the people mean additional sales to some 
merchant. When the jeweler is prepared to 
supply these needs it is wise to make the 
fact known to the people. 

Trophies and prizes are never a very large 
item in the jeweler’s business, but it could 
be increased. Then, there is the prestige 
that the originator and seller of prizes and 
trophies receives. Besides this is the con- 
tinual advertising from those who are fortu- 
nate enough to secure the prize. 

The June Bride should be remembered be- 
fore the date of the June wedding. Adver- 
tising of June Bride merchandise may well 
begin the middle of May, instead of after the 
first of June. 

Decorated wedding ring advertising and 
exploitation is always in order, but it is 
surely most appropriate during May and 
June. 

It is by studying the calendar for hints 
that will make it possible to seek more busi- 
ness that the calendar will be of greatest 
benefit, not by merely following the few 
hints that can possibly be given in its ex- 
planations. 

Plan the business in advance and be pre- 
pared for the business when it comes. 








The Keystone Jewelry Co., 4th and 
Locust Sts., Des Moines, Ia., has moved to 
307% 5th St. The Keystone firm was at 


the 4th St. location many years. 





J. F. Apple, of the J. F. Apple Co., spent 
part of last week in Pittsburgh on business 

Leo Lichtenstein and wife, Philadelphia, 
were recent visitors at the home of his 
father, Jeweler Benjamin Lichtenstein, 

These jewelers recently visited Lancaster: 
Paul E. Wilt, Phoenixville, Pa.; Rudolph 
H. Hirsch, Harrisburg; Arthur Schwemmer, 
Reading, Pa. 

Kenneth Soper, with Lewis Bros., Elmira, 
N. Y.; Robert M. Roth, Perry Point, Md, 
and H. W. Flinchbaugh, Manheim, Pa, 
were recent visitors to Lancaster. 

The H. M. Musser Co. will soon begin 
the erection of a large four-story addition 
to its plant on N. Prince St. It is to be 
of concrete, and will be finished in four 
months. 

The Brass Quartet of the Hamilton watch 
factory observed Easter by playing appro- 
priate music on the factory lawn. It js 
composed of Miles Lacey, Rudolph Williams, 
Carl French and Alfred Dillich, 

With the general improvement of business 
here the jewelers are experiencing improve- 
ment in their business, and while the out- 
look earlier in the Spring was none too 
encouraging, a better feeling now prevails. 

Charles F. Miller, president of the 
Hamilton Watch Co., in a recent letter in 
the local press, has endorsed plans of the 
city administration and Chamber of Com- 
merce for a number of needed city improve- 
ments. 


The April meeting of the Lancaster 
Optometrical Society was cancelled last 
week, and no meeting will now be held until 
May 11. That meeting will probably be 
held at the home of one of the out-of-town 
members, 

John J. Bowman, of the Bowman Tech- 
nical School, has been appointed one of the 
advisory committee for the local Y, M. C. A. 
campaign to raise a quarter of a million 
dollars for enlarging and improving the 
Y. M. C. A. building. 

Oscar A, Smith, of Smith Bros., jewelers, 
was one of 15 members of the local lodge 
of Knights of Columbus who were initiated 
into the major, or fourth degree of the 
order in Philadelphia on April 15, when 
300 candidates from many places were 
initiated. 

No announcement has yet been made by 
the purchaser of the Dudley watch factory, 
sold at public sale to P. L. Baker on April 
11, of the disposition to be made of the 
plant. It is supposed that Mr. Baker has 
others associated with him in the purchase 
of the property, but this is not definitely 
known. 


Levi Hudson, Danville, Pa.; A. R. Russ, 
(Hendersonville, N. C., and C. A. Moore, 
Lumberton, N. C., have enrolled at the 
Bowman Technical School as students. J. 
Dexter Phinney, with C. R. Boas, of Harris- 
burg, Pa., a former student, was a recent 
visitor to the school. Wedding notices of 
another former student have been received 
here, Joseph J. Samalius, with Herr & Kline, 
Norfolk, Va., having been married March 
15 to Miss Mabel Lee Trump, also of 
Norfolk. 








